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“PREDING MES 


There’s a big difference in profit when you seil Blatchford’s Pellets. 


_ 


The benefits of this modern milk replacer to all young animals—calves, 
pigs, colts, lambs, goats and rabbits, are known by feeders everywhere. 
They count on Blatchford’s Pellets for per- ——— 
formance . . . to promote rapid healthy de- 
velopment, extra finish and top profit. That’s 
why they’re a “‘best seller” with dealers from 
coast to coast. In steady demand because they 
show results for your feeders. . . . Bring steady 


year round profit for you, built on lasting 


customer satisfaction. 


- + + Formula built for 


profitable results . , 

vide needed ‘of 

Or Ss Vitamins A, D and Niacin 

SC; to help prevent and con- 
(149/24 ‘rol nutritional calf 


scours. Can be stored 


anywhere. , 
where. 


ILLINOIS | 


For \ 
RMANCE soo LBs. NET ! 
3 PERE Blatchfo 
: 
Goog to trelast drop 
| PRO PEL 
| 4 cunt 
3 Calf Mea 4 (a) 
| Catehford's 
NUTRI-TAT 
| | 


because of their 


Plant Operators Prefer 


STRONG-SCOTT Equipment 


SOUND FEATURES 


other type and will deliver the mix 


Unit Molasses Feed Mixer 


This unit is a money-maker for any feed plant. It 
produces a smooth, uniform product (free from molasses balls) 
that commands high prices. 


It is roller bearing equipped and has an all steel frame 
structure for greater stability and life. The new lowered price 
makes it an economical piece of equipment for you. Why not 
have us send you complete details? 


Pneumatic At 


sack in perfect condition. 


NOW. 


BELTING—All Kinds 


Triple Action Dry Feed Mixer 


The perfect mixer for feeds or mashes. It will out-mix any 


without variation, speedily and 


with less h.p. Operators everywhere swear by this unit. It will pay 
you to get full information before you install any mixer. Write for it. 


trition Mill 


After grinding the feed, this mill cools it and delivers it to the 


It eliminates a fire hazard that might exist in ordinary installations 
by an accumulation of feed as no feed is left in the grinding chamber 
after this mill has been stopped. Better send for complete details 


Come To 


SPOUTING—All Kinds, Standard or Special 


ELEVATOR HEADS and BOOTS—Wood, Iron or Steel 


Everything Jor Every Mill, Elevator 
and Feed 


he Strong- Co. 


Branch Office: Great Falls, Mont. Scott Mt Minn. 


Representatives 


FRED H. CHASE, OSHKOSH, WIS. 
Box 126, Telephone 698 


J. H. HARDERS, WINONA, MINN. 
411 E. Howard St., Telephone 2549 
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FEEDING 
ACCIDENT 
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INFLUENCING FEED PROFITS 


The only way livestock or poultry producers can influence their profits is on the 
production end. They have no control of the selling price. 

Therefore, feed dealers who point out the advantages in feeding BALANCED RATIONS 
are the ones who have a good feed business. 

These dealers prove with the cost of production figures that it’s “false economy” to 
feed grain alone. They also prove that OCCIDENT quality feeds step up production 
and keep feed costs down to a minimum. 

This is the proven way to good margins of profit in the feed lot, and good business 
in the feed store. 


— 


FEEDING 1s NO ACCIDENT -ITs 


FEEDS For LIVESTOCK and POULTRY 


-- RUSSELL-MILLER MILLING CO. - MINNEAPOLIS 1, MINN. and EAST ST. LOUIS, ILL. 
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ON THE COVER—This young 
lady typifies several million 
farm boys and girls who will 
grow up to be the farmers 
and feed customers of to- 
morrow. Many feed dealers, 
realizing that the friends they 
are making today among the 


nation's farm youth will be- 


their customers in a_ few 
years, are paying special at- 


tention to farm boys and girls | 


who come on shopping trips 
with their parents. (P 


Photo by 
Blatchford Calf Meal Co.) 


How to Make a Better Speech 


14 valuable pointers that will help any speaker 
Dance Hall Houses Modern Mill 


Conversion was easy says Lee J. Barth, Shiocton, Wis. 


College Expert Popular with Farmers. 


Harry Ryther, Belchertown, Mass., employs former professor 


Dehydrators Convention Largest in History 


Complete story of meeting held at St. Louis Jan. 16-17 
Indiana Dealers Told to Get Out and Sell 


Speakers at annual convention stress merchandising need 


Current Feed Prices are Fairly Stable 
Detailed comparison of prices from 1937 through 1946 


Streamlining Speeds Service to Farmers 


Fred Munroe, Joliet, Ill., sold on merits of new store 


Suburban Location Best for Expansion 


Land cheaper, more parking space says Valparaiso dealer 


Northwest Dealers Meet at Minneapolis 


Complete report and pictures of annual convention 


Feed Dealers Should Work Together 


Best formula for more profits declares Ray Biel, Sparta, Wis. 
Employes Are the Best Advertising 


Hall Brothers, Pleasantville, N. Y., advise keeping them happy 
New Research in Hog Feeding 


Catron presents facts for dealers who sell swine supplements 


Speedy Custom Service is Very Popular 


C. W. Wood Mill, Andover, Ohio, offers fast, efficient work 
Stocktaking in Your Feed Store 


Outline of simple system which can save you many dollars 


Feed for Thought.................. 19 Happy Birthday 
Nutrition Digest 76 Government Grist............. 
Custom Mix 101 In the Mill 

Kracked Korn 54 Coming Events. 
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“But some feed manufacturers are wrong 


We don’t want to scare you, but... 


Feed-manufacturing capacity, according to reliable 
sources, has gone up 300% since 1941. 
Peacetime demand is up only slightly above 1941. 


Some ...perhaps a good number of feed manufacturers are going 
to have to close down in ‘47. Who will they be? 


The feed manufacturers who survive the tough days ahead will do so 
because they render better service to their customers than do their com- 
petitors. Making good feeds is not enough, neither will 
cutting prices help much. 


Ultra-Life can help you... 


As a pioneer vitamin-mineral concentrate manufacturer, Ultra-Life Labo- 
ratories have built some of the highest quality products of their type on the 
market today. Ultra-Life Poultry Concentrate and Ultra-Life Livestock Con- 
centrate are generally recognized throughout the United States for their 
high quality and great value in fortifying feeds with essential nutrients. 
But after we have helped you build a high quality feed, we go on to help 
you render exclusive services to your customers...services which are 
available to you exclusively as a manufacturer of Ultra-Lifed Feeds. 


Only Ultra-Life Can Give You For Your Customers... 


¥ Eamesway Ultra-Life Poultry Inspection Service, called by many the most 
revolutionary method of culling in use today, as well as the most accurate. 


One of your own men can be quickly trained as an Ultra-Life Eamesway 
Technician. 


v4 Ultra-Life Livestock Service, a proved help to bigger dairy profits through 
personal assistance and advice to dairymen by specially trained servicemen. 


—Ultra-Life Laboratories, Incorporate 
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y Ultra- Life La boratories 


A Recent Class of Eamesway Graduates 


Ultra-Life Eamesway Poultry Inspection and Culling 
Service is now taught in an intensive course of three 
weeks, given at East St. Louis, Ill. Graduates are thor- 
oughly grounded in Ultra-Life Eamesway method of 
culling, as well as in the fundamentals of selling Ultra- 
Lifed feeds for you. 


_ Such a technician, in your employ, can help you offer 
a service to your customers which competition cannot 
even touch. He can help your customers succeed, and 

will succeed as succeed. He can... and will 


Hundreds of Eamesway — Ultra-Life 
Technicians and Ultra-Life livestock 
servicemen are in the field today. Many 
of our affiliated manufacturers are today 
doing more business than last year. 


56000006 0 


A Recent Class of Livestock School Graduates 


... build the customers he contacts into satisfied users 
of your Ultra-Lifed Feeds, who will on with you through 
thick and thin. 


Yes, Uttra- Life Can and Will Help 
You Stay in Gusiness in 


Next Eamesway Ultra-Life School 
starts March 17, at our Main Office. 


ULTRA-LIFE LABORATORIES, INC. 

East St. Louis, II. 
Please send .me full information about your plan for Cl 
helping me serve my customers better 


Please send me full information linn Ultra-Life CT 
esway Poultry Inspection Service. 


| 

| 

| 

| 

| 

| Please send me enrollment blank for next Eamesway Cl 
| School, which begins March 17. 

| 
| 
| 
| 


Main Office and Plant, East St. Louis, Ill. 
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‘KEEP YOUR FEEDS TOPS” 
| 
DEPENDABLE VITAMIN PRODUCTS 


FROM ONE SOURCE 


 peemagncel above its neighbors, the Empire State Building 
symbolizes success. Too few realize that the height of its tower 
depends largely on the depth of its foundation. 


Atkins & Durbrow, headquarters for quality products, has built its 
business on a sound foundation—its policy of selling only products 
of proved quality and dependability. It has earned the confidence 
of its customers by its adherence to the same high standards for 
more than fifty years. 


When you buy from Atkins & Durbrow you can be sure that you 
are getting top quality vitamin products. You can help keep your 
feeds tops by letting Atkins & Durbrow supply your vitamin re- 
quirements. The vitamin products of six great companies, leaders in 
their field, are distributed by Atkins & Durbrow. They are products 
that you can depend on. 


Check the list of vitamin products which you can secure from one 
source. You will see that they are all high-grade, well-known brands 
—their names alone are your guarantee of quality and dependability. 


Atkins & Durbrow sales representatives operate from 11 centrally 
located cities east of the Rockies. Warehouse stocks are maintained 
in 14 cities. Through this distribution system your vitamin require- 
ments can be met promptly and efficiently. 


The Atkins & Durbrow representative in your territory will be glad 
to be of service to you. Be sure to see him the next time he calls. 


ATKINS « DURBROW, Inc. 


165 JOHN STREET, NEW YORK 7, N. Y. 


CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 


California Packing Corp. CarO-Green, Inc. W orld Products Corp. E. R. Squibb & Sons 
FINER ALFALFA 
BIOTOL “High in Carotene” PROT-A—Vitamin A in powder VITAMIN A & D FEEDING OIL 
FORTIFIED SARDINE OILS 2 form; 1,362,000 A units 400 D—1000 A units 
General Mills, Inc. per ib 
SPECIAL: 400 D, 1000 A units ARPRO WHEAT GERM OIL : D-SEC 
EXTRA: 400 D, 2000 A units —— abi , Vitamin D in d der f 
SUPER: 400 D, 3000 A The Barrett Division Dain 900,000 D 
, : Allied Chemical & Dye Corp. form; 6,000,000 De units 
Also Available in NIACIN per lb. (for four-footed DICOCE 
800/2000 and 800/4000 oils (Nicotinic Acid). animals) for Cecal Coccidiosis control 
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Help Your Poultry Raising Customers 
To Put the Brakes on “‘Coxy’’ losses 


The Most Complete i of 
Naturally Related Nutrients 


"COXY-CONTROL" MASH best assures HIGH POTENCY 
high percent recovery . . . should be FREE FLOWING 
a "MUST" in every poultry feed line 
EASY-TO-MIX 


For fifteen years “Coxy-Control” mashes built up with the correct amount 
of Peebles Whey Solids have proved highly effective in aiding poultrymen 


cut ‘“‘coxy” losses. = 
Tests covering many thousands of birds have shown over 90% recovery com- io 
pared with about 60% for birds not receiving a ‘“Coxy-Control” mash. si 
These mashes help build resistance to infection and if infection does occur, NOT LESS THAN 


they reduce the severity of the attack. 

“Coxy-Control” mash enriched with Drigp WHEY wiTH RIBoLac helps 
maintain normal chick growth during the infection period and promote RIBC 
recovery in such good health that continued sturdy growth and early maturity 


are well assured wherever good feeding practices are followed. PER ' 
Be prepared for the coccidiosis season. Your ‘“Coxy-Control” mash shouid IANO 
be in your line of feeds now. We shall be happy to send further data to 
aid you in preparing your formula. WHEY SOLI 


For further details about this outstanding feed enriching material 
address National Sales Agents 


Manufactured by 


WESTERN CONDENSING COMPANY 


2) 


National Sales Agents 


“GOLDEN EAGLE “MILLING co. 
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“Farm-tested”’ is a registered 
trademark of General Mills, Inc. 


: (3... again Larro dealers can sell their customers the famous line 
of Larro “Farm-tested’” Feeds—each designed to do an outstanding, 
specific job whether for the feeding of dairy cows, beef cattle—calves— 
swine—poultry—chickens—turkeys—dogs or rabbits. e Larro buyers will 

: find too, that Larro “Farm-tested” Feeds are even better than our previous 
best. Because all during the war, as before and since, research has never 
stopped at Larro Research Farm. e Larro dealerships are now available 


in some sections of the country. If you are interested, write the nearest 
address shown below for full information. FE E DS 
Farm-tes 
General Mills 
Larro Feeds 
Dept. 21 


DETROIT (2)—-SAN FRANCISCO (6)—CHICAGO (4) L-1357 
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YOUR BRAND 
‘IN BRIGHT 
~ COLORS 


THE BRAND THAT STANDS OUT 
IS THE BRAND THAT SELLS OUT 


To give your brand the sales advantages of engravers make the printing plates. Our plants 
4 stand-out printing, use Bemis Bags. It’s one way are equipped with modern printing equipment, " 
: to be sure your brand is faithfully reproduced and the inks are made in our own mill espe- 
in brilliant, colorful inks so that buyers of your cially for bag printing. So when your product 
feed will recognize it and ask for it again. is in a bag made and printed by Bemis you 

3 Here’s Why Bemis-Printed Bags Make Your may be sure it will stand out in displays — and 
3 Brand Stand Out: The Bemis staff of skilled as a result sell out. 

BEMIS BRO. BAG CC. 

Baltimore * Boston * Brooklyn * Buffalo New York * Norfolk * Oklahoma City 

Charlotte * Chicago * Denver « Detroit « East Omaha « Orlando « Peoria « St. Helens, 

Pepperell Houston Indianapolis Kansas Ore. St. Lovis Salina Salt Lake 

City + Los Angeles © Louisville * Memphis City * San Francisco * Seattle * Wichita 

Minneapolis * Mobile * New Orleans Wilmington, California 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat Gran 
Wheat Middlings 
Rye Middtings 
Malt Sprouts 
Linseed Meal 
Soybean Meal 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


An Old Consumer Market 
is Comiug Back... 


Hatcheries report sales up sharply 
over last year. Especially is this 
true in the small producer field. 
With grain shortages a thing of 
the past small flocks are again 
appearing. This is a small bag 
market since small producers buy 
feed in this manner. Prepare for 
this business by packaging the 
EXACT WEIGHT Way. The scale 
(illustrated) does this work accu- 
rately, to the frac- 
tion-ounce ... does 
it fast, easily and 

rofitably up to 53 
Ibs. Move the scale 
anywhere regard- 
less of floor level. 
You will be sur- 
prised how much 
volume you _ get 
with this EXACT 
WEIGHT Scale and 
one operator. Write for details. 


“Sales and Service from Coast to Coast” 


THE EXACT WEIGHT SCALE CO. 


701 W. Fifth Avenue Columbus 8, Ohio 
Dept. A9, 783 Yonge St., Toronto 5, Canada 


‘Even — Mix’ 


America’s Most Famous Feed Mixer 


rapid 
accurate 
and safe 


4-motions intermingling action that mixes with in- 
fallible exactness — every batch a uniform mix — 
at greatest capacity to the smallest alltold operating 
cost .. . America’s newest development in mixing 
— the world’s bestbuilt Mixer. In use in today’s 
most modern mills . . . Made in several sizes — a 
capacity to suit every mill. 


Ask for Catalog B-165 


S. HOWES CO., INC., Silver Creek, N. Y. 


ail 


no second 
helpings 


WE'RE BACK TO RATIONING OILMEALS... 


A LITTLE FOR YOU EVERYTIME YOU SEND 
YOUR TRUCK IN. 


PEANUT MEAL, SOYBEAN MEAL, LINSEED MEAL, GLUTEN 
FEED, CORN GERM MEAL, GLUTEN MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK AND BUTTERMILK POWDER, MILLFEED. 


GOOD STOCKS RIGHT NOW OF: 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVEROIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, AND 
43 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 
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Local Grains... Your Brand Name...The HUBBARD SUNSHINE Way 


Why ship grain to a terminal point to be manu- 
factured into feed—only to be transported back 
to the locality it came from? It’s so much more 
efficient and economical to process local grains 
right in your own plant. Blend them by formula 
with Hubbard’s Sunshine Concentrate, and sell 
the feed under your own brand name. 


When manufacturer-dealers make their own com- 
plete livestock and poultry feeds using local 
grains and Hubbard’s Sunshine Concentrate . . . 
when feeders are provided with laboratory and 
farm tested feeds at a substantial saving in grain 
handling and hauling costs . . . that’s The 
HUBBARD SUNSHINE Way. 


Write for complete information on how you can build your 
own sound, profiitable business on the Hubbard plan. 


Milling Co. 


MANKATO, MINN. 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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MILLING COM 


Gow? hands 


Arcady Chick Starter is your opportunity to tighten your 
grip onthefeed business of your territory. Push Starter sales 
now to introduce Arcady Feeding Programs and build im- 
mediate and future tonnage for your complete Arcady line. 
ARCADY CHICK STARTER is easily assimilated, appe- 
tizing and balanced for chick health, growth, profits. 
Don’t let this business slip through your fingers. 
Book your Arcady Chick Starter requirements now and 
write for posters, bulletins, poultry books and complete 


program to support your Starter sales campaign. 


A Geed and Feeding Program 


PANY 
223 WEST JACKSON BOULEVARD 
CHICAGO 6, ILLINOIS 
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How Make Better Speech 


Here are Some Helpful Tips for Speakers 


@ EVERY feed dealer at one time or 
another reaches that point in his busi- 
ness life where he has to make a speech 
to a civic group, a salesmen’s meeting, 
a trade convention or what-have-you. 
And when that time comes he wants 
to make the best possible speech in 
the best possible manner. 

A dealer friend of the writer found 
himself in such a dilemma the other 
day and asked for some ideas that 
would help him. We asked a lot of 
public speakers pertinent questions, 
did some “boning” among the sages 
on the subject and came up with a 
list of suggestions which enabled our 
friend to pull through with the pro- 
verbial “flying colors.” He suggested 
that there were undoubtedly many 
other feed dealers who would benefit 
from them, so here are those pointers. 

(1) Say it your own way—if you 
want to avoid sounding like a stuffed 
shirt, speak in the same style and 
language you use in your everyday 
life. It‘ll come natural; any other will 
be forced. If you want to pick up 
some data or information somewhere, 
present it in your own words, not 
those of the source. 

(2) Talk louder than you have to— 
not only will you be sure you are be- 
ing heard clearly but instinctively you 
will put more effort into what you say 
when you talk louder than normally. 

(3) Change the pitch of your voice 
~-one pitch becomes horribly monoto- 
nous. Whisper some, speak loudly on 
other points and use your normal 
voice but change the pitch through- 
out your speech. 

(4) Keep your points down—you 
will make a much more lasting and 
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worthwhile impression if you limit 
your message to three or four well- 
emphasized points than if you attempt 
to snow under the audience with a 
deluge of facts and fancies. 


(5) Leave things alone—that means 
the necktie, the watch chain, the specs 
or anything else. That attracts the 
attention of the audience away from 
what you are saying and to what your 
hands are doing. 

(6) Look good—a good appearance 
means an awful lot toward getting the 


favorable attention of your listeners; 
so don’t do as so many business men 
have a habit of doing; don’t make the 
speech in the same clothes you've 
squirmed around in in your office 
chair all day! 


(7) Watch for repetition—nothing 
ruins a good speech more quickly than 
constantly repeating a pet cliche or 
even a pet word. If it’s good, it'll 
register the first time it’s given; if not, 
then it’s best not even mentioned that 
one time, 


(8) Stand still—stand in the same 
position as much as possible; don’t put 
on a military drill in front of your 
audience. They are not interested in 


such antics and besides it detracts from 
what you are saying. 

(9) Don’t droop—it pays to stand 
on your toes when you talk. Don’t sag 
or relax. It also pays to stay alert 
throughout the whole ordeal no mat- 
ter how tired you may be and give the 
audience the impression that you are 
full of energy and rarin’ to go every 
minute you are talking. 

(10) Put on a good show—your 
speech should be the high point of 
the evening’s program; do your best 
to see that it is. He who begins his 
speech firmly convinced that he can 
and will give a lot better speech than 
the “guy” who preceded him or the 
one who spoke the week before is 
going to give a better speech! 

(11) Work hard on the ending— 
it doesn’t pay to have a top-notch 
speech and an excellent delivery to 
have the whole thing ruined by a 
poor ending. Say or do something the 
audience can enter into, can feel a 
part of and feel that they have really 
heard something which was worth the 
time they spent in listening to you. 

(12) Never apologize — for the 
weather, the speech, its length, the 
hour, your voice or anything else. 
People don’t want to listen to such 
things and if you call attention to 
some small thing the imagination of 
your audience will seize upon it and 
magnify it. If there’s anything wrong 
it is better to cover up the whole 
business and forget it; maybe no one 
will notice the situation anyway. 

(13) Time yourself carefully—the 
most common mistake of the first-time 
speaker is to go to one of two ex- 


(Continued on page 122) 
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APPLY IT RIGHT— 
USE AN 


Whenever you sell dust, | 
sella duster and double your profit 


Every day thousands of your cus- 
tomers buy powder insecticides or 
dusts—yet they own no duster of 
any kind. Many use old-fashioned 
wasteful, make-shift dusting methods. 

Here is your big chance to cash 
in on quick easy profits. Show every 
dust purchaser an Admiral Duster. 
Call attention to its sell-on-sight 
features—and the extra sale and 


profit is yours! Pre-Sold for You with 


H. D. HUDSON MANUFACTURING COMPANY NATIONAL ADVERTISING 
589 East Illinois St., Chicago 11, Illinois " Favorite magazines reaching millions of homes, 
Branches in all Principal Cities in the U. S. farmers, poultrymen, carry Hudson Admiral 
Duster advertising. All the year’round your cus- 
tomers read about this remarkable duster, learn- 
ing how it assures a better, more economical, 
more efficient dusting job with less work. 


POINT-OF-SALE SUPPORT 


Right in your own store, the new Admiral Window-Counter display 
ties up with national advertising — rings the cash register for you. 
Free display packed with every dozen dusters. Free hand-out and 
mailing folders, too. 


H. D. HUDSON MANUFACTURING COMPANY 
Dept. B-17,589 E. Illinois St., Chicago 11, Ill. 
Please ship me immediately____dozen Hudson Admiral 


Dusters at $12.60 per dozen ($14.75 Western territory). De- 
livery charge extra. 


TE 


Order Now 


In stock now. 
Ready to ship. 
Start right away 
making easy 
extra sales 


and profits. 
Orsrncneece SPRAYERS AND DUSTERS : My Jobber’s Name 


Dealer’s Name 


Street 


City. 
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Dance Hall Houses Feed Mill 


Little Remodeling Necessary Says Braun 


e MUSIC from the singing cash reg- 
ister has replaced the gay dance tunes 
of former days at the Lee J. Barth 
Feed Mill, Shiocton, Wis., which is 
housed in a dance hall building. 

When Mr. Barth and Ray Braun, 
manager of the mill, were looking for 
a business location in the community 
of Shiocton, 18 
miles northwest 
of Appleton in 
eastern Wiscon- 
sin, they decided 
that the old 
dance hall could 
be turned into 
an efficient feed 
plant. Today the 
store still resem- 
bles a dance pa- 
vilion because little remodeling was 
necessary to convert it into a feed mill. 

“We didn’t even have to take out 
the orchestra stage,” Mr. Braun ex- 
plained. “We found that it was a good 
place to display merchandise which 
we were pushing in our sales cam- 
paigns.” 

The ticket office and check room 
is now used as the company’s office 
with more than $100,000 worth of 
business transacted there every year. 
“Our sales have shown a steady in- 
crease since we opened the mill in 
1940,” Mr. Braun declared. “Each year 
our volume of business has increased 
and we hope to continue this increase 
despite the fact that farm production 


Ray Braun 
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will be somewhat less this year.” 

Mr. Barth formerly operated only 
a mill at Black Creek, but in 1940 de- 
cided to open a second store with Mr. 
Braun in charge. During the war pe- 
riod Mr. Braun won many new friends 
for the firm by closing his mill early 
every afternoon so that the employes 
could help with the harvesting of 
vitally-yneeded crops. When the can- 
ning season rolled around and the can- 
ning factory was short of help, Mr. 
Braun and his staff rolled up their 
sleeves after each hard day’s work at 
the mill and put in an evening of work 
in the cannery. 

“When we did things like this we 
always won new customers,” Mr. 
Braun explained. “Farmers could al- 
ways call in and ask us to help them 
get their grain in, and if it was hu- 
manly possible at least two or three 
of us always helped them out.” 

In the spring of 1946 many farm- 
ers’ sons were returning from war 
service and were interested in continu- 
ing the flying many of them did over- 
seas. Shiocton, however, had no air- 
port.so Ray Braun set to work to get 
one for the community. He organized 
the Shioc Fliers Club, Inc., and then 


CONVERTED from a dance 
hall, the spacious Lee J. Barth 
Feed Mill, Shiocton, Wis., does 
a $100,000 yearly business. Ex- 
terior view of the remodeled 
plant is shown at left below. 
The firm's airy milling depart- 
ment is shown in photo at right. 


helped lay out a runway and erect 
two hangers. 

“There was more than a pleasure 
motive in my interest,” Mr. Braun 
stated. “Of course, I was very inter- 
ested in helping out my customers and 
their war veteran sons,” he said, “but 
there was a business reason too. 

“Many of the farmers who were 
interested in aviation had never pur- 
chased a dollar’s worth of feed at our 
store. Once they got to know my staff 
and me they became our regular cus- 
tomers. I’m another dealer who's 
known as a ‘flying feed man’,” Mr. 
Braun declared. 

The modern Lee J. Barth Feed Mill 
measures 30 by 80 feet. Its up-to-date 
milling equipment includes a 1 ton 
Blue Streak mixer and a 20 inch Blue 
Streak grinder. 

“We do considerable custom mix- 
ing and grinding,” Mr. Braun said. 
“But we stress to farmers the addi- 
tional values which are contained in 
high quality nationally-known formula 
feeds and our formula feed trade has 
increased steadily.” The Lee J. Barth 
Feed Mill handles a complete line of 
Purina feeds and also sells Occident 
and Miss Minneapolis flours. 

“To accommodate our customers we 
also operate a small-scale produce busi- 
ness. Last year we purchased more 
than $5,000 worth of eggs from farm- 
ers who in turn spent their egg money 
at our store,” Mr. Braun declared. 


(Continued on page 118) 
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TWO VICIOUS With diminishing government interference in business, 
TROUBLE MAKERS 


we have been thinking a great deal recently about all 
the old problems which troubled the feed industry in 
the days before NRA and OPA. The greatest of these, we believe, were the knock- 
ing of competitors and competitive products, and price cutting. The thought of 
“knocking” prompted us to recall a type of humorous greeting which was also 
prevalent a few years ago and which we will indulge in as follows: 


“Knock, knock.” 
“Who's there?” 
“Enterprise.” 
“Enterprise who?” 


“Enter prise-cutting and out goes profits.” 


It all sounds and is rather inane but so is knocking and so is price cutting. If you 
cut the price, so can your competitor. If you knock your competitor’s feed, so can 
he knock yours. Both practices develop vicious circles which reduce the profits of 
everybody in the circle, lead to bankruptcies and seriously damage the entire feed 
industry. 


The meeting of meat, milk and poultry production goals during the war, despite 
shortages of many feed ingredients, definitely proved the efficiency of formula feeds 
and boosted sales from an estimated 18 million tons in 1940 to an estimated 31 
million tons in 1945. All the brain power, all the energy and the united effort of 
every person and firm in the feed industry should now be devoted to holding this 
wartime feed sales gain. 


Borrowing an idea which Walter C. Berger, president of the American Feed 
Manufacturers association, used at a series of meetings which his association spon- 
sored last month, let us think of the feed industry as one big sack of feed. It is good 
feed, beautifully packaged and standing erect with pride in its wartime achievement. 


Then somebody knocks and rips a knife into the sack of feed which represents 
our industry. Another cuts the price for a second rip. Repeating the knocking and 
the price cutting long enough, the sack will fall to the floor in shreds with its 
contents, our feed, spread out in an ignoble pile. Our customers, seeing our sorry 
plight, go back to shovel mixing. 


We have repeatedly said and believe that the feed business is the best in all the 
world and that the men in the business are also tops. Let us, then, under present 
circumstances, stand firm and united together to preserve the ideals and sound 
business practices which have made our industry what it is today. 
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“Our milking rations contain plenty 
of both minerals plus vitamin D to 
put them to work.” 


Most dairymen know how hard it is to bring milk flow 
back, once it’s fallen off. 


They may have wondered why blood lines and good 


management often fail to protect their herds against this 
hazard. 


Perhaps they don’t realize the importance of well-bal- 
anced rations—how much calcium and phosphorus intake 
is actually needed for milk. For cows never secrete milk 
containing less calcium and phosphorus. If they don’t get 
enough, they simply give less milk. 


When you tell dairymen this, and tell them your feeds are 
well balanced—that they contain plenty of calcium and 
phosphorus plus vitamin D to make these minerals more 
readily available—you have a mighty potent selling story. 


What's more, vitamin D (as found in Fleischmann’s 


Irradiated Dry Yeast) aids milkers to maintain strong, 


vigorous bodies under stress of heavy lactation, helps 
prolong productive life. 


Facts such as these, designed to help you sell feeds con- 
taining FIDY, will be found in our booklet, “Importance 
of Vitamin D for the Entire Dairy Herd.” 


For copies of this booket, for FIDY prices and the name 
of your nearest distributor, address Desk FB-2, Strong 
Cobb Division of STANDARD BRANDS INCORPORATED, 


Agricultural Department, 595 Madison Avenue, New 
York 22, N.Y. 
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Sell Several Lines 


Variety Important Says Pasco 


e@ FEED dealers who are thinking of 
handling one nationally advertised line 
of feeds to the exclusion of all others 
are facing the same problem which 
D. E. Pasco & Son, Warrensburg, 
N. Y., had to decide several years 
ago. 

“We hesitated to handle only one 
line because we didn’t think it would 
please all customers,” Mr. Pasco, sr., 
explained. “No matter how good a 
line of merchandise may be, there are 
always some who prefer something 
else. So we declined to handle any 
one brand exclusively.” 

National manufacturers, the Pascos 
discovered, were glad to cooperate 
even though more than one line of 
feed was handled. “Each of our three 
major suppliers furnishes a substantial 
part of the volume of feed we sell,” 
Mr. Pasco stated. “We give equal 
space in our store to each line of feed 
and utilize the advertising materials 
furnished by all three manufacturers. 
This has worked out very well.” 

In addition to the three manufac- 
tured lines of feeds, Pasco & Son also 
are equipped to offer a complete cus- 
tom grinding service. Their modern 
water-powered mill has a Robinson 
grinder and corn cracker and a Lapel 
water wheel. An emergency electric 
motor has never been needed, although 
it is kept well maintained at all times. 
The river has never failed. 

“We're constantly trying to give 
our customers the best possible serv- 
ice,” Walter H. Pasco, the junior part- 
ner, explained. “By using modern ma- 
chinery and by maintaining the most 
complete stocks possible, we are doing 
our best to offer complete, conscien- 
tious service to the farmers of this 
community. 
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“In small communities, such as ours, 
close personal contact with customers 
is extremely important. There’s no 
place for impersonal dealings here.” 
Feeders call the young Mr. Pasco 
“Walter” and always address his fa- 
ther by his first name also. Dave Pas- 
co’s reputation for fair dealing is 
known all over the Warrensburg 
trading area. He’s served farmers in 
his section of New York for more 
than half a century. 

The present mill, located on the 
fast-flowing Schroon river, was pur- 
chased in 1927. It has storage space 
for 35,000 bushels of grain and a 
nearby warehouse accommodates the 
firm’s supply of coal, roofing mate- 
rials, and other sideline products. The 
Pasco & Son hardware business is op- 
erated in conjunction with the feed 
mill and enables the firm to offer a 
complete farm supply service to 
feeders. 

The company handles Park & Pol- 
lard, Eshelman, and GLF feeds and 
Pillsbury’s flour. One of the manu- 
facturers regularly mails its bulletin, 
imprinted with the Pasco & Son name 
and address, to a list of customers and 
prospects supplied by Walter Pasco. 
“This tie-up enables us to utilize a 
lot of direct mail advertising without 
any cost whatsoever to ourselves,” 
he explained. ‘ 

Neither Walter Pasco nor his fa- 
ther like the idea of selling feed at 
the farms of customers. “Route selling 
may have been all right sometimes in 
the past,” the younger Mr. Pasco de- 
clared. “Today we believe that cash- 
and-carry selling is the best system 
for the feed industry. We encourage 
customers to pay regular visits to our 
store because we know we can best 
serve them here in Warrensburg rath- 
er than on their farms. 

“When customers come into the 
store after ‘feed, they almost always 
make other purchases too,” Mr. Pasco 
explained. “Very seldom does a farm- 
er leave the store without having pur- 
chased at least one other farm neces- 
sity in addition to feed.” 

The Pascos operate branch stores 
in Hadley and at Bolton Landing. 


HANDLING several nationally 
known lines of feed enables 
D. E. Pasco, above, to satisfy 
all his customers. D. E. Pasco 
& Son plant at Warrensburg, 
N. Y., is shown in photo at 
lower left. Branch stores are 
operated at Hadley and Bolton 
Landing. 


These branches were opened in 1923 
and 1935 respectively, and both are 
closely allied to the main store at 
Warrensburg. Both operate on a 
straight cash basis as much as possible 
and all purchasing is handled by Wal- 
ter Pasco through the main store. 

“Our three-unit merchandising set- 
up works very well,” Mr. Pasco ex- 
plained. “Customers who would not 
otherwise buy from us because they 
live a considerable distance from War- 
rensburg now are regular patrons of 
our two branch stores.” 

Advertising expenditures were cut 
somewhat during the war when D. E. 
Pasco & Son had little to sell, but now 
that feed is plentiful again, the firm 
is planning to resume regular news- 
paper advertising. “We've found that 
newspaper advertisements work closely 
with our in-person promotions,” Wal- 
ter Pasco said. 

“Our future plans include expan- 
sion of all departments of our store,” 
Mr. Pasco said. “We even hope to 
add a full line of heavy farm machin- 
ery but just when we do so will be 
determined largely by the production 
of machinery manufacturers.” 

Through its policies of customer 
service, varied stocks, and alert mer- 
chandising the firm of D. E. Pasco & 
Son, Warrensburg, N. Y., has built 
up a feed business second to none in 
its section of the great eastern state. 
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Make COCCIDIOSIS control easier, 


less expensive for your customers 


Here’s a control for cecal coccidiosis; that you can sell 
right in your starter and growing mashes—one that’s no 
trouble for poultrymen to use! 


During the past four years, more and more feed manu- 
facturers have included DICOCE* in their mashes. These 
mashes have helped numerous hatcherymen and poultry 
raisers protect birds against coccidiosis at trifling cost. 


Sell your customers a “protection program.” Get them to 
use mashes containing the efficient Squibb product, 


+Caused by Eimeria tenella 
*Trademark 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Oftices: 


Boston Minneapolis 


Chicago Kansas City Omaha 
PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
; Merchants Exchange Building, San Francisco, California 


DICOCE—1% as a protective level, 2% when infection is 
present. They may be fed any time after chicks are a week 


old; should be given through the first six weeks when 
coccidiosis strikes hardest. 


You'll find DICOCE easy to use. It is a light, specially 
prepared amorphous powder which mixes readily, comes 
in 20-pound bags. For full information and _ prices, 
address Dept.F-2, E.R.SQUIBB & SONS, Veterinary 
and Animal Feeding Products Division, 745 Fifth 
Avenue, New York 22, N.Y. 
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Birds kept in semi or complete confinement during the 
fall and winter months seldom get enough vitamin D 
from natural sources. 


Since a deficiency of vitamin D affects egg production 
and body maintenance, it’s essential that flocks get 
well-balanced rations containing plenty of this vitamin, 
along with calcium and phosphorus. 


Vitamin D as found in D-SEC* helps step up laying— 
helps convert calcium and phosphorus into eggshell 
and healthy bone and tissue. 


*Trademark 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Oftices: 
» Boston ' Chicago Minneapolis Kansas City Qmaha 
PACIFIC COAST SALES REPRESENTATIVE: 


} FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 
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D-SEC is one of the finest and least expensive sources 
of vitamin D for all poultry mashes. It has a guaranteed 
potency of 900,000 A.O.A.C. chick units per pound. 


D-SEC is in powder form, is easy to mix and, unlike 
oils, disperses uniformly—even in cold weather. It is 
small in bulk—cheaper to ship than oils—requires less 


storage space. 
For further information and prices, address Depart- 


ment F-2, E. R. SQUIBB & SONS, J/’eterinary and 


Animal Feeding Products Division, 745 Fifth Avenue, 
New York 22, N. Y. 
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by Congressman LAWRENCE H. SMITH 


BALANCING THE BUDGET 


After 14 years of New Deal deficit spending this job is not a cinch. 
house committee on appropriations is hard at work, night and day, trying to find 
out just where spending can be eliminated. Tax reductions and reduction of the 
national debt depend almost entirely on cuts in spending. 
the President to submit his budget calling for 37% billion dollars for the next 
fiscal year, 1947-48. It is quite another matter to affect economies in the face 


Washington, D.C. 
Feb. 7, 1947 


of that request. Here is how some of the financial pie is divided: 


International Affairs & Finance ..... 3,510,000,000 
Social Welfare ...... 1,654,000,000 
Education and Research......... 88,000,000 
Natural Resources ..... 1,101,000 
Transportation, Communication ....... 1,530,000 
Finance, Commerce, Industry ......... 426,000 
Interest on Public Debt ..csecsccscves 5,000,000,000 
Refunds of Receipts ........... 2,065,000 
Reserve for Contingencies ........... 25,000,000 


These figures may be tiresome but they should be inscribed on the mind of 
every citizen, and especially the taxpayers. The federal budget for 1939-40 was 
about 13 billion dollars. Yet we are asked in this peacetime period to appropriate 
almost three times that amount. It is apparent the President started from the top 
down when it should have been from the bottom up. The appropriations committee is 


working from the ground up. 


BEHIND THE HOOVER TRIP 


Herbert Hoover's mission to Europe, and particularly Germany, has not been 
fully told, but it is leaking out piecemeal. Reports are to the effect that the 
situation in Germany is very acute. Our policies there have not clicked and it 
is going to take a lot of money and materials to correct the situation. 
Truman, in opposition to White House counsel, determined to seek Hoover's help to 
the end that he might get a proper appraisal of conditions. 
need the support of a Republican congress if his request for emergency funds is 
to be realized. We may all be shocked when the Hoover report is submitted. 


NEW HIGH IN FARM EQUIPMENT 


The income record for 1946 was in excess of 24 billion. 
high mark and perhaps will stand for a long period. The cash return from live- 


stock products is over 13 billion and from crops of about 11 billion. 


(Continued on Page 108) 


THE FEED BAG — February, 1947 


It was easy enough for 


President 


The President will 


This is an all-time 


While these 
are gross receipts, it is evident that the farmers and livestock people are in a 


> 
' 
| 
e250 


EVEN DISTRIBUTION 
IS ESSENTIAL TO 
GOOD BALANCE 


~ 


Be sure of the “ MIX-ABILITY” of 
your balance factors 


Out on the farms of your custom- 
ers each ton of feed you make 
is divided into hundreds of sepa- 


milk’s whey solubles and fish liver 


\ 
and glandular meal — are scien- 
ar - 
iE \ i\ tifically blended and balanced in 


rate feedings. That’s why every 
bag and every pound of feed you 
produce must have the same nutritional values 
in proper BALANCE. 

The use of Borden’s Flaydry and Ladpro 
make it easier to get thorough distribution and 
proper nutritional balance in every bag of your 
feed —for two reasons — 

1. They supply a wealth of natural source 
balance factors—vitamins and proteins that add 
essential amino acids. 

2. Their combined ingredients—including 


dry granular form— free flowing 
for easy handling and thorough 
distribution in your mixes. 

Start now to use Borden’s Flaydry and Ladpro 
to help assure the nutritional balance of your 
feeds. A combination of these two products pro- 
vides an ample supply of the entire B-G Com- 
plex plus A and D Vitamins and proteins with 
the top-bracket, essential amino acids. Both 
products are standardized by rigid laboratory 
control and proved by animal feeding tests for 
your protection. 


Wire or write for more information and prices. 


THE BORDEN COMPANY, Animal Food Department, 350 Madison Ave., New York 17, N.Y. 
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Dealer Employs College Expert 


Former Professor Popular with Farmers 


e FORMER college professor W. C. 
Monohan is one of the principal rea- 
sons why hundreds of New England 
livestock and poultry raisers buy their 
feed and other farm supplies from 
R«ther & Warren, Belchertown, Mass. 
Prof. Monohan, formerly on the staff 
ot Massachusetts State college, is spe- 
cil consultant for customers of Harry 
L. Ryther, who operates the thriving 
fe d business. 

“Prof. Monohan’s servicés are in- 
v.luable to us,” Mr. Ryther declared. 
“Farmers all over Massachusetts come 
to us for the first time mainly because 
they have heard of our unusually well 
qualified health and nutrition expert.” 
Prof. Monohan makes regular calls at 
farms.of the company’s customers and 
his visits are always welcomed because 
feeders know his opinions are based 
on years of study and experience. 

The service rendered by Prof. 
Monohan is invaluable both from the 
standpoint of volume of business and 
good will. “Farmers know that our 
staff expert is well versed on all types 
of nutrition and health problems and 
they have come to depend on Ryther 
& Warren for advice any time they 
need it,” Mr. Ryther explained. “Of 
course, hand in hand with requests 
for advice come substantial orders for 
feed and other farm necessities.” 

Mr. Ryther has been in business in 
Belchertown since 1922, when he and 
Mr. Warren opened their feed store. 
Previously he had operated a feed 
store in Enfield for 18 years. Mr. War- 
ren retired because of ill health in 1939 
and a corporation was formed as suc- 
cessor to the partnership. H. Warren 
Ryther, Mr. Ryther’s son, now is man- 
ager of the firm. 

“We sell an average of 200 carloads 
of feed a year,” Mr. Ryther declared. 
“We handle Blue Seal and Wirth- 
more formula feeds and produce our 
own brand under the name Minot.” 
Their large grain storage facilities per- 
mit Ryther & Warren to maintain ade- 
quate reserve stocks of grain and other 
ingredients which are used in the 
manufacture of Minot feeds. 

“We serve large scale and smaller 
farmers alike,” H. Warren Ryther 
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EXPERT free advisory service 
by a former Massachusetts 
State college professor, W. C. 
Monohan, is offered New Eng- 
land farmers who buy their 
feed and farm supplies from 
Ryther & Warren, Belcher- 
town, Mass. Exterior view of 
the firm's plant is shown above. 


stated. “Each gets an equal share of 
our attention and there’s no special 
favoritism shown to the buyer who 
hauls away a ton of feed over the 
farmer who needs only a bag or two.” 

Because farmers in the Belchertown 


area like to have their purchases de- 


livered, Ryther & Warren keep two 
trucks in service at all times. Nearly 75 
per cent of the feed sold is delivered 
right to the barns of the purchasers. 
“We make a nominal charge to cover 
the extra overhead involved,” Mr. Ry- 
ther, sr. explained. “No feed dealer can 
afford to deliver orders free. There is 
considerable extra expense in main- 
taining trucks and hiring drivers and 
we feel that customers who want their 
orders delivered should be willing to 
pay an additional delivery charge.” 

Although the company has a cus- 
tom mixing and grinding department, 
Mr. Ryther doesn’t encourage farm: 
ers to have their own grains made into 
feed. He believes that formula feeds 
can do a far better job for most farm- 
ers than feeds mixed to each farmer’s 
particular idea. Equipment in the cus- 
tom mixing department includes a 
Munson corn cracker, grinder, and 
mixer. 

“Coal is an ideal and very profitable 
sideline to our business,” Mr. Ryther 
declared. ““We sell more than 1,500 
tons of it yearly.” Coal purchases are 
generally a ton or two at a time be- 
cause there are no large scale users 


in the Belchertown trading area. 

Ryder & Warren also handle build- 
ing materials and in normal times sell 
15 to 20 carloads of lumber a year in 
addition to roofing, nails, glass, and 
other construction necessities. 

One end of the big warehouse is 
given over to a hardware department, 
whose stocks include paints, glass tools, 
garden implements, and hundreds of 
other standard hardware items. “Our 
hardware department is a great con- 
venience to our customers who other- 
wise would have to drive several miles 
to purchase hardware items,” Mr. Ry- 
ther explained. “But it also brings in 
a nice profit of its own.” 

Ryther & Warren have a limited 
stock of remedies, including the Dr. 
Hess and Kow-Kare lines, because Mr. 
Ryther believes health aids are im- 
portant sidelines to any general feed 
business. “Prof. Monohan is always 
glad to offer advice on just which 
remedy is right for the particular ail- 
ment with which the farmer is con- 
cerned,” Mr. Ryther said. 

“We do a limited amount of selling 
on credit but we almost never have 
any credit losses,” he explained. “I’ve 
been in business in this area for 42 
years and know all my customers and 
their ability to pay very well. If oc- 
casionally an account runs a little be- 
hind, I make a personal call to see just 
why the farmer hasn't paid,” Mr. 
Ryther stated. 

“Service, of course, is the byword 
here at Ryder & Warren. Besides all 
the usual customer conveniences, we 
believe the invaluable aid of Prof. 
Monohan makes our store a real help 
to farmers. We intend to keep it just 
that way,” Mr. Ryther declared. 


@ MUMFORD ALFALFA MILLING CO., 


Mumford, Tex., has been incorporated by . 


Joe Resistino, J. H. Collier, and L. P. 
Scamardo. 
BEMIS OPENS NEW OFFICE 

Bemis Bro. Bag Co., St. Louis, Mo., has 
opened a branch office of its Brooklyn 
sales division at Pittsburgh, Pa., the com- 
pany has announced. Ellis H. Deitrick, who 
has represented the firm in the Pittsburgh 
area for many years, has been appointed 
manager of the office which is located at 
6070-71 Jenkins arcade. 
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Dehydrators Meet St. Louis 


e MORE than 450 registrations at 
the 1947 convention of the American 
Dehydrators association, held Jan. 16- 
17 at the Jefferson hotel, St. Louis, 
Me., made the meeting by far the 
largest in the organization’s hist=ry. 
The association was founded only five 
years ago but has made rapid strides 
during that period. 

The need for more research into 
nutritional problems was emphasized 
by several college experts and feed 
incustry authorities in their talks be- 
fore the convention. In line with their 
suggestions, the association voted a 
1947 budget of $25,000 for research 
and promotion work. 

W. J. Small, president of the or- 
ganization, opened the first convention 
session Jan. 16 with a brief address 
of welcome to the members. Mr. Small 
said he was well pleased with the 
progress the association had made dur- 
ing its first five years of life but added 
that there was much more to be ac- 
complished in the future. 

The function and purpose of plant 
pigments were discussed thoroughly 
by Dr. H. J. Smith, Ralston Purina 
Co., who said that color variations in 
different feeds cause more complaints 
than almost anything else. Dr. Smith 
forecasted an expanded volume of 
business for dehydrators in the future, 
stating, “All available figures indicate 
a bright future for the dehydrated 
meal industry provided its pigment 
content can be maintained at. levels 
attractive to the feed industry.” 

Soil expert Dr. William A. Albrecht 
of the University of Missouri, Col- 
umbia, Mo., presented important in- 
formation to the convention under the 
title, “Soil Fertility and Alfalfa Pro- 
duction.” Dr. Albrecht pointed out 
that many farmers do not grow al- 
falfa, despite the strong demand for 
the commodity, because they believe 
it is difficult to grow. 

“Soil fertility is the potent force in 
making alfalfa the excellent feed that 
it is for growing young animals rath- 
er than one for laying fat on older 
ones,” Dr. Albrecht declared. “It 
would be no small improvement for 
our own soils even if we did no more 
than build them under the simple 
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slogan of ‘Soils fertile enough for al- 
falfa’.” 

Dr. J. L. Krider, prominent Univer- 
sity of Illinois swine specialist, dis- 
cussed alfalfa and its importance in 
hog feeding. His topic was “Alfalfa— 
Key to Greater Profits in Swine Feed- 
ing.” Dr. Krider reviewed recent ex- 
periments and then stated, “The ex- 
periments just reviewed show that 10 
to 12 per cent of high quality alfalfa 
meal significantly improved breeding, 
gestation, and lactation performance 
over that of the basal group which 
received no alfalfa meal.” 

Summing up his remarks, Dr. Krider 
declared, “High quality alfalfa meal 
is an excellent vitamin supplement 
which supplies significant amounts of 
many of the essential known factors 
as well as the ‘unknown(s)’ that seem 
to be necessary for the optimum nu- 
trition of the brood sow and her hogs.” 

The gala banquet session and dance 
was held Jan. 16 and was preceded 
by a cocktail party at which the St. 
Louis Merchants’ exchange played 
host. 

The fire problem in alfalfa meal 


1947 Convention is Largest in History 


plants and shipments was treated by 
Dr. W. G. McKenna, chief chemist 
of the Association of American Rail- 
roads bureau of explosives. Dr. Mc- 
Kenna’s recommendation was that al- 
falfa being prepared for shipment 
should have no more than 10 per cent 
moisture content because of the dan- 
ger of fires caused by excessive mois- 
ture and resulting fermentation and 
other bacterial development. 

Fred Hessel, director of research for 
the Cooperative GLF Mills, Buffalo, 
N. Y., presented an informative talk 
entitled, “Delivering the Goods.” Mr. 
Hessel stressed the need for contin- 
uous research work to improve the 
quality of alfalfa meal. “When you 
make shipment, always be sure that 
your product is uniform, of high 
quality, and that it will answer the 
specifications upon which the meal 
was purchased,” he advised. 

Selling customers who can now 
choose what they want to buy was 
another important topic considered by 
the dehydrators. G. Robert Peterson, 
sales manager of the Pillsbury Mills 
feed and soy division, discussed con- 
ditions in a buyer’s market in his 
address, “We're Back to Selling.” Mr. 


MEMBERS of the ways and means committee of the American Dehydrators association 
are shown above in photo taken at the organization's annual convention held in St. Louis, 
Jan. 16-17. From left to right they are: Don Merrick, Central Mills, Inc., Dunbridge, Ohio, 
chairman; R. C. Bryan, Bryan Farms, Osceola, Ark.; Ervin Burkholder, Nebraska Farm 
Products Co., Cozad, Neb.; Howard Kanouff, Wahoo Milling, Wahoo, Neb.; W. A. Don- 
nelly, Cerophyl Laboratories, Inc., Kansas City, Mo.; and R. C. Johnson, Mead Alfalfa! Mill, 
Mead, Neb. Another committee member, C. D. Feller, Miller Alfalfa Co., Kerman, Calif., 


is not shown in the picture. 
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Peterson declared that, “Orders and 
profits never come first. They are the final 
results of honest products, hard work, and 
lots of service. It is up to the feed men in 
every category to sell to feeders the inher- 
ent advantage that properly balanced ra- 
tions have over those that are unbalanced. 

“Every feed man manufacturing or sell- 
ing formula feeds has three big competi- 
tors,” Mr. Peterson said. “They are the 
man who doesn’t feed, the man who doesn't 
feed enough, and the man who doesn’t feed 
right.” 

What alfalfa can do for growing turkeys 
was the subject of an address by Dr. F. E. 
Mussehl of the University of Nebraska. He 
presented detailed facts and figures whica 
showed that alfalfa played a very impoxtant 
role in raising prize birds. “Most turkey 


raising specialists use liberal amounts of al- 
falfa products in their rations because tur- 
keys grow fast and consequently have high 
protein, vitamin, and mineral requirements.” 

The great importance of uniformity to 
feed men and dehydrators was emphasized 
by Claude Welch, manager of the products 
department of the Ralston Purina Co. He 
stressed that fact that there should be uni- 
formity in all alfalfa product handling and 
suggested three ways of improving the 
present situation: 

“1. Give the meal from each field a lot 
number, and sample it and analyze it by 
lots and stack the meal in a warehouse by 
lots. 

“2. Load cars on the stream only if the 
meal is cool and if an entire car can be 
filled of uniform color meal. 


A 


YOUR 
DEPENDABLE 


SOURCE OF VITAMIN D 


. . continues to be 


and trace minerals) 


IFCO D-2 for ail 
IFLOK D-3 for all poultry 
KELL-PHOS (for phosphorous 


livestock 


: 


JOHN A. CAPLE, vice presi- 
dent of the A. B, Capnle Co., 
Toledo, Ohio, was elected pres- 
ident of the American Dehy- 
drators association at the 
group's annual meeting held 
last month at St. Louis, Mo. 


a 


“3. The more expensive plan may be the 
one that it will take to get the iob done 
That is, to install mixing equipment and 
blend all the alfalfa to a standard, some: 


= what as meat scrap blenders do.” 


IOWA FEED CO. 


Only the Des Moines warehouse and 
mixing plant of Iowa Feed Company 
have been sold. IFCO D-2, IFLOK 
D-3, and other IFCO products in- 
cluding KELL-PHOS, collodial cal- 
cium phosphate, will continue to be 
sold by our regular representatives 
the same as always. KELL-PHOS 
will be shipped as usual from our 
Kellogg Co. plant in Ocala, Fla. But 


ownership will remain the same. 


You will continue to be supplied 
with these products by the same 
courteous, cheerful personnel which 
have served you so faithfully in the 
past. Thanks for your past, present, 
and future business and accept our 
sincere. wish for a Prosperous 1947. 


Let us help make it so. 


For IMMEDIATE DE- 
LIVERY on all these 
- - - KELL-PHOS, IFCO 
D-2, IFLOK D-3---write, 


phone or wire to 


IOWA FEED COMPANY 
“Stormy” 


618-20 Des Moines 


Bidg., Des Moines 9, lowa 


INVESTIGATE 


These Triple Tested Products 
I1FCO D-2 for Animals 


The type of sunshine vitamins 
used to enrich many livestock, 
pet stock and human foods. Sup- 
plies 4,000,000 U.S.P. units Vita- 
min D per pound. Other potencies 
by special request. For D-fortify- 
ing hog, cattle feeds, calf meals, 
dog foods, etc. Write for new 
low prices. 


IFLOK D-3 for Poultry 


Forced growth, forced production 
demand year ‘round addition of 
dependable Vitamin D-3. Add it 
the simple, economical IFLOK 
D-3 way. Easy to add, low in cost 
per bag. Supplits 900,000 AOAC 
units per pound. Other potencies 
by special request. 


KELL-PHOS (Colloidal Calcium 


Phosphate) 
Minimum 50% B.P.C. guaranteed. 


Jim Lugenbeal, chief chemist of the St. 
Louis Merchants’ exchange, spoke briefly on 
the proper method of preparing a repre 
sentative sample of dehydrated alfalfa meal 
for the chemist. He outlined the various 
steps in proper sampling of any given lot 
or parcel of meal. 

“What We Have Learned in Dehydra- 
tion,” was the subject of Gil Imse, sales 
manager of the Arnold Dryer Co., Milwau- 
kee, Wis. Mr. Imse stated that one of the 
primary aims of manufacturers of drying 
equipment is to help produce a finer qual- 
ity dehydrated alfalfa. He quoted statements 
by successful feeders which substantiated his 
discussion on alfalfa. 

Mr. Imse stated that his firm had pre: 
sented portable dryers to Oregon State 
college, Texas A & M college, the Be'ts- 
ville experiment station, and the Univer: 
of Wisconsin. 

Ray Bowden, executive vice president 
the Grain & Feed Dealers National as 
ciation, was unable to be present at ‘| 
convention. Gradon Swanson, also of * 
National association, spoke on “Slogans 
a New Era.” 

Mr. Swanson declared: 

“Today's efficiency has made us int>r- 
dependent. In days gone by each fan 
provided for itself most of the things nec °s- 
sary to survive so that one family unit was 
more or less independent of the other. 
There is no such thing as economic 
dependence today. 

“Is the answer to all this, socializat 
wherein everyone is reduced to a comm 
level or does the answer lie in free enter 
prise which can and will carry us to new 


(Continued on page 1/4) 
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Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 


labor-saving features. 


These famous machines are made in four 


types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs 
exactly — and get full advantage of Sidney’s 
practical design and construction. 

Specifications and complete description are 
yours for the asking. Write today. 


The Sidney Gearless Mixer (illustrated) is pop- 
ular for its simplicity — only two bearings to 
lubricate —- and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 


COMPLETE EQUIPMENT -FOR GRAIN ELEVATORS AND FEED MILLS 
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~ 
at 30 below ....or 98 in the shade, Silmo’s VIT-AD 


* Flows Freely. 
* Mixes Easily, Saves Time, Money, Trouble. 
* Mixes Thoroughly, Assures Even Distribution of Nutritive Elements. 
VIT-AD in the Dry Vitamin A and D Supplement with BOTH A and D STABILIZED. 
Vitamin D potency guaranteed for one year from date of manufacture. . . 400 
A. O. A. C. chick units Vitamin D and 1000 U.S.P. units Vitamin A per gram. Both 
VIT-AD and Silmo’s old reliable VIT-D-400 are sold in 100-lb. drums or bags, dated. 


ASK THE SILMO REPRESENTATIVE TO SHOW YOU THE ECONOMY OF VIT-AD 
ESPECIALLY DURING THE WINTER MONTHS. 


RAT 


Stimo cnem'© 


Vineland, New Jersey, U. S. A. 
Also Manufacturers of SILMO XX Vitamin A and D Feeding Oils 
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Good Merchandising Needed Now 


Stress Selling at Indiana Dealers Convention 


e THE need for a return to the art 
of selling and the employment of good 
merchandising practices in retail feed 
operations was repeatedly emphasized 
by speakers who addressed the 46th 
annual convention of the Indiana 
Grain & Feed Dealers association held 
Jan. 27-28 at the Columbia Club, In- 
dianapolis, Ind. 

Economists and business analysts 
predicted that there would be a slight 
business recession in 1947 with a 
cradual leveling off of prices but main- 
tained that there would be ample profit 
opportunities for dealers who were 
operating on an efficient basis. 

One of the highlights of the two- 
day meeting was the usual inspiring 
and informative address delivered by 
Ray B. Bowden, executive vice presi- 
dent of the Grain & Feed Dealers Na- 
tional association, Washington, D. C. 

Scheduled to discuss the new defini- 
tion of “area of production”, Mr. Bow- 
den did so in a precise and explicit 
fashion but climaxed his remarks with 
a stirring plea for the free enterprise 
system. He pointed out the rapid 
growth of stateism throughout the 
world and the continued encroach- 

“ment of government on all phases of 
our economic life. 

‘“Man’s spirit, like his body, can be- 
come tired,” remarked Mr. Bowden. 
“And even nations, like individuals, 
can tire. The strong individual, or the 
aggressive group which invites a tired 
man to lay his burdens down, always 
gets a hearing. Too often the individual 
finds that he has exchanged his free- 
dom for a brief solace, and that hence- 
forth he must live in peasantry or 
political bondage. Freedom is relin- 
guished without thinking—but it is 
regained only by struggle. 

“The grain trade is one of the last 
groups of competitive, aggressive in- 
dividualists. You have come to think 
in terms of the free enterprise system. 
You struggle more against the fear of 
failure than you do for the hope of 
gain, because the possibility of loss in 
your daily business is just as great as 
the chance of profit. 

“But this system under which you 
operate may go down unless each man 
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preaches his cause as loudly and as 
endlessly as do the exponents of state 
socialism among you. We will need, 
in these days ahead, to take vigorous 
part in local government and we will 
need to keep in constant touch with 
those members of congress who rep- 
resent us nationally. Keep insisting on 
economic sanity among your repre- 
sentatives in Washington and keep a 
close guard on their voting. Praise 
them when they keep within the 
bounds of our free enterprise system 
and don’t hesitate to call them to task 
when they wander off towards com- 
munistic ideas.” 

In speaking of the new definition of 
“area of production” Mr. Bowden esti- 
mated that between 700 and 1,000 of 
the 1,400 country elevators in the na- 
tion would now come under the pro- 
vision of the fair labor standards act, 
better known as the wage and hour 
act. He pointed out that the Supreme 
court had ordered the new definition 
to become retroactive to 1938 and that 
employes of country elevators come 
under the wage and hour act if the 
elevator in which they are employed 
is located: 

1.In a town of 2,500 or greater 

population. 

2. Within one airline mile of a town 

of 2,500 to 50,000 population. 


. Within three airline miles of a 
city of 50,000 to 500,000 popu- 
lation. 


. Within five airline miles of a city 
of 500,000 or over, or 


5. If more than 5 per cent of the 
grain that comes to the elevator 
comes from a distance beyond 50 
miles of the elevator. 

Lead-off man on the convention 
program was Elton Kile, Kileville, 
Ohio, past president of the Ohio, 
Grain, Mill & Feed Dealers association 
and a prominent leader in trade affairs. 

Mr. Kile briefly touched on the pro- 
gram of the National country elevator 
committee which he heads, but de- 
voted the major portion of his address 
to citing the dangers of the commu- 


SELLING in a buyer's market 
was emphasized at the 46th 
annual convention of the In- 
diana Grain & Feed Dealers 
association, held Jan. 27-28 
at Indianapolis. Top photo 


shows P. E. Legge, (left: 
Uniondale, new president, 
and Fred K. Sale, secretary. 
Below are H. G. Hoham, Au- 
burn, retiring vice president, 
and Harold L. Gray, Craw- 
fordsville, retiring president. 
Both were elected to the 
board of directors. 


nistic influence in this country and 
urged his listeners to continue to fight 
for the principles of democracy. 

“Let us remember,” said Mr. Kile, 
“that come what may, whatever prop- 
aganda may be preached, that our 
principle of individual liberty and our 
right to determine what tomorrow 
shall be, is an inalienable right which 
we must defend to the last. 

“The most important problem we 
have to face today is whether the in- 
dividual is going to have the right to 
live and think in this country, or 
whether the government is going to 
take over more and more of the plan- 
ning and thinking of the people and 
the direction of business of this coun- 
try.” 

The annual address of the president 
of the association was delivered by 
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Harold L. Gray, Crawfordsville, who dis- 
cussed legislation pending in congress and 
the state legislature affecting the feed and 
grain trade and reviewed the progress of 
the association over the past year. 

He was followed by Fred K. Sale, secre- 
tary, Indianapolis, who presented his annual 
report in which he pointed out that the 
Indiana organization is one of the oldest, 
largest, and best financed in the country. 
Mr. Sale said that since the 1946 conven- 
tion 108 new members have been obtained 
which brings the total membership to 800, 
the largest in the association’s history. 

Secretary Sale reported that the elevator 
training course sponsored by the association 
last spring at Purdue university drew an 
enrollment of 47 persons from six states and 
that there are already many requests to 
repeat the course again this year. He also 
revealed that the board of directors had 
entered into a contract with the agricultural 
economics department of Purdue university 
for a research project on costs of operation 


and management of country elevators in 
Indiana and that the results would be made 
available to the members when the work 
was completed. 

The elevator survey is being conducted 
under the supervision of E. G. Byer, Pur- 
due university, who presented a preliminary 
report on the project, at the conclusion of 
Mr. Sale’s remarks. 

Mr. Byer cited many instances of waste 
and inefficiency which had been brought 


to light in the management and operation 
of country elevators and feed plants. He 
pointed out that as the result of a time an! 
motion study on feed mixing operation., 
it was discovered that by using automati- 
scales and a sewing machine one coulj 
bag, weigh, sew and tag a bag of feed in 
16 seconds. When using platform scales 
and wire fasteners it took 4814 seconds t) 


(Continued on page 103 


CAUGHT "between the acts", these photos taken at the 46th annual conventio 
of the Indiana Grain & Feed Dealers association held at Indianapolis Jan. 27-23 
show: TOP ROW—Bill Forester, Columbus, Ohio, and George Wilhelm, Kanse: 
City, Mo.; Harry Rediger, Bloomington, Ili., Bob Martin, New Paris, and Le: 
White, Chicago, Ill.; C. J. (Abie) Polstra, Winamac, John Varck, North Judson, 
and P. W. Burrows, Chicago. SECOND ROW—G. L. Findling and Rome Findling, 
Windfall; M. E. Bechdol, Yorktown, C. C. Major, Willow Branch, and W. E. 
Bechdol, Yorktown; Walter N. Haney, Crawfordsville, and Elton Kile, Kileville, 
Ohio. THIRD ROW—Garth Woodward, Toesin, and W. B. Short, Covington 
E. G. Horst, Chicago, Don Smith, Huntington, and Max Martin, La Fontaine: 
Joe Hamlin, Clarence Peters, and Max Shufelt, Portland. BOTTOM ROW— 
Sam Tepper and J. R. Pentis, Chicago; Ward Kilgore, Lafayette, and John 


Holder, Clifford; Russ Bailey and W. L. Mullett, Napanee. 


CRUSHER & PULVERIZER COMPANY 


WARD. KILGORE LAPAYETTE 


 GSUENDLER 


2918 North Market & 
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REPRINT 


OF A FULL COLOR PAGE 
ADVERTISEMENT APPEARING 
IN THE JANUARY ISSUE OF 
“FORTUNE” MAGAZINE 


DESIGNED 
PROMOTE SALES 


lively colors move merchandise — but fast . . . CEX 
because color attracts more of that 75% of shoppers in food stores who buy one or ( | 
more items on impulse. But, P/K Ken-Print Bags have more than eye-appeal. — 
Pioneers in the dress print bag, Percy Kent introduced an innovation in cotton bags that appeals to 


Mrs. America’s thrift impulse. And the country over, she’s buying the products and the brands that are packed Bake. 
in re-usable P/K Bags. Whether your product is sugar or soap flakes—flour, feed, or seed—take note of : 


the fact that millions of dollars worth of products pass over retail counters each year because the buyer 
wants the Ken-Print Bags in which they are packed. In them she has the “makings” of things she 
wants—clothing for the family—dress-ups for the house. 


P/K Bags may fit your sales pattern, too. Write us for suggestions on packaging your product 


in lively patterns and colors. 4 


Of PERCY KENT BAG COMPANY, INC. 


2% igners and Manufacturers of Cotton and Burlap Bags, Since 1885 ——e § 
BUFFALO KANSAS CITY NEW YORK 
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Vitamin D speeds up the calci- 
ny fication that makes chickens grow husky, 
. produce more eggs, and hatch large 
broods. 

But not all vitamin D acts with equal 
effectiveness on poultry. 

TRIDEE, Winthrop’s Vitamin D3, is 
made from 7-dehydrocholesterol, which 


they need. 


feeding oil processors and dry mix manufacturers. 


TRADE MARK REG, U, S, PAT. OFF. 


Special Markets Division WINTHROP CHEMICAL COMPANY, INC. 


is the only chemical from which pure D3 can be made. It has been 
adequately demonstrated that this is the form of Vitamin D most 
effective in chickens and other poultry. Thus, chickens easily 
absorb TRIDEE, which enables them to utilize the calcium which 


This Vitamin Puts 
MORE EGGS in the 
Market Basket... 


TRIDEE has a biological potency of 200,000 AOAC chick units 
per gram and is supplied in vegetable oil to meet the needs of 


WINTHROP 


170 Varick Street 
New York 13, N.Y. 


OTHER WINTHROP 
PURE SYNTHETIC VITAMINS 


CALCIFEROL 
Ure Crystalli 
VITAMIN B, ine Vitamin 
iamine Hydro 
VITAMIN B, 


(Riboflavin) 
NIACINAMIDE 
tidoxine Hydrochlor; 
* CALCIUM PANTOTHEN 
© VITAMIN ANTOTHENATE 


[Ascorbic Acid) 
© “B-E-T.s" Wi 
me t 
RAM" Wi 
inthrop’ 
ITE"; 
Flour Bleaching 
ENRICHMENT 
Ounce contains 
000, ™icrograms of 


AMINO Acips. 


— 


Ucine 
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Tryptop ane Cystine 
Phenylalanine Tyrosine 
Methionine 
Valine Glutamic Acid 


@ FEED price changes during the first 
half of 1947 probably will be considerably 
more moderate than during the 1946 pe- 
riod immediately following decontrol from 
OPA, the department of agriculture has 
reported. Sharp fluctuations in feed prices 
were noted throughout the last half of 
1946 but had become fairly stable by the 
end of December. 

Feed prices this winter differ from those 
of a year ago in these ways: 

(1) There is now a much higher level of 

prices for high protein feeds. 

(2) Corn, most other feed grains, and 

hay are moderately higher. 

(3) Lower protein byproduct feeds are 

slightly higher. 

These changes are shown clearly in the 
accompanying table which compares prices 
{a number of feeds in December, 1946 
with other recent years. These comparisons 
ce based on Chicago wholesale prices 
wherever possible. Price relationships in 
other areas would differ somewhat. How- 
ver, the overall relationship between cur- 
ent prices and those for December, 1945 
vould be about the same all over the 
-ountry. 

Price changes in high protein feeds and 
feed grains are typified by changes in prices 
of number 3 yellow corn and soybean mee! 
at Chicago. Under the OPA, corn prices 
were higher relative to oilmeal prices than 
during 1937-41. Corn and soybean meal 
prices have declined recently after reaching 
very high levels following decontrol last 


Feed Prices Fairly Stable 


Changes in ‘47 to be More Moderate 


summer. In December of last year the price 
of soybean meal was much higher relative 
to corn prices than in December, 1945. 
Soybean meal prices have declined much 
less than corn prices. The December, 1946 
soybean meal price was somewhat higher 
than the 1937-41 average also. 

Other oilmeals and fish meal also were 
high relative to corn and other feed grain 
prices in December. Tankage and meat 
scrap prices, however, were slightly lower 
than feed grain prices as compared with 
the average, while prices of lower protein 
byproduct feeds were down considerably. 
Prices of bran and middlings at Chicago 
averaged lower per pound in December 
than corn and in late December were slight- 
ly lower than when they were under con- 
trols a year earlier. 

High protein feed prices were leveling 
off in late December and January. Oilmeal 
prices in December were about 60 per cent 
higher than in December, 1945 while feed 
grain prices were only 10 per cent higher. 
Prices of animal proteins and most other 
high protein feeds also have increased more 
than feed grain prices since December, 
1945. 

The high prices on oil cake and meal 


and most other high protein feeds at pres- 
ent chiefly reflect strong demand. Although 
production of high protein feeds has in- 
creased in greater proportion than that of 
feed grains over the past several years, sup- 
plies are still inadequate to balance all live- 
stock rations. The high level of returns for 
livestock and livestock products in recent 
years has enabled producers to spend more 
on feeds than in prewar days. This in- 
creased demand for high protein feeds, par- 
ticularly for mixed feed ingredients, prob- 
ably will hold prices of protein feeds high 
in relation to feed grains, at least through 
the first half of 1947. 

Factors to look for in estimating feed 
prices for 1947-48 are: 

(1) Level of national income 
Size of the 1947 feed crops 
The 1947-48 production and prices 
of livestock and livestock products 
Government loan rates on corn and 
other feed grains 

Production of oilseeds probably will be 
somewhat larger than in 1946. Acreage 
goals for oilseed crops for 1947 are well 
above the 1946 acreages and present prices 
of soybeans and flaxseed are high relative 
to competing crops. This indicates larger 


Prices of specified feeds per 100 pounds, December 1937-46 — 


December Percentage Percentage 

of 

FEED 1942 1943 1944 1945 1946 

Dol. Dol. Dol Dol. Dol. Dol. Per cent Per cent 

GRAINS AND HAY 
Corn, No. 3 Yellow, Chicago........ 1.07 1.60 2.02 2.04 2.11 2.39 223 113 
Oats, No. 3 White, Chicago......... 1.21 1.68 2.52 2.32 2.49 2.58 213 104 
Barley, No. 3, Minneapolis .......... 1.21 1.54 2.56 2.50 2.71 3.52 291 130 
Milo maize, No. 2 Yellow, Kansas City. . 98 1.38 2.36 1.81 2.55 2.21 226 87 
Wheat, No. 2 Hard Winter, Kansas City. 1.55 2.18 2.71 2.70 2.82 3.45 223 122 
Hay, alfalfa No. 1, Kansas City....... 83 98 1.68 1.54 1.45 1.75 211 121 
OIL MEALS 
Cottonseed meal, 41 pct., Memphis.... 1.41 1.93 2.42 2.42 2.44 4.02 285 165 
Linseed meal, Minneapolis*........... 1.82 2.14 2.28 2.28 2.28 4.24 233 186 
Soybean meal, 41 pct., Chicago....... 1.62 1.95 2.60 2.60 2.60 4.04 249 155 
Peanut meal, 45 pct., S.E. Selling points. 1.44 1.90 2.65 2.65 2.66 3.76 261 141 
ANIMAL AND MARINE PROTEINS 
Tankage digester, 60 pct., Chicago.... 2.79 3.73 3.73 3.73 3.73 5.60 201 150 
Meat scraps, Clticago................ 2.62 3.58 3.68 3.46 3.68 4.92 188 134 
Fish meal, 67 pct., San Francisco...... 2.41 3.98 3.98 3.98 - 3.98 8.68 360 218 
OTHER BYPRODUCT FEEDS 
Bran, standard, sp. wheat, Chicago..... 1.18 1.87 1.99 1.99 1.99 2.04 173 103 
Middlings, standard, sp. wheat, Chicago. _1.20 1.89 1.99 1.99 1.99 2.07 172 104 
Hominy feed, white, Chicago.......... 1.24 1.78 2.50 2.34 2.45 2.54 205 104 
Gluten feed, 23 pct., Chicago......... 1.25 1.62 2.08 2.06 2.06 2.84 227 138 
Distillers’ dried grains, Chicago....... +0) 57 2.16 2.20 2.20 2.15 3.00 191 140 
Brewers’ dried grains, Chicago........ 1.26 1.74 1.70 1.90 1.88 2.98 237 159 
Alfalfa meal, No. | fine, Kansas City... 1.15 1.64 1.99 2.24 2.24 2.30 200 103 
Beet pulp (molasses), San Francisco... 1.23 1.80 1.97 2.08 2.13 2.86 233 134 
MIXED FEEDS: PRICES PAID BY 
FARMERS, U. S. AVERAGE 

Mixed dairy feed, 16 pct............ **1.75 2.30 2.91 2.86 2.97 3.71 212 125 
Mixed dairy feed, 20 pct............. **1.90 2.47 3.16 3.03 3.23 3.96 208 123 
2.28 2.95 3.54 3.54 3.68 4.48 196 122 
1.82 2.34 3.08 3.04 3.41 3.95 217 116 


* 37 per cent protein, 1937-40; 34 per cent, 1941-43; 32 per cent, 1944-46, 
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supplies of oil cakes and meals for 1947-48. 
These factors may tend to force down prices 
of high protein feeds in 1947-48 relative 
to corn and other feed grains, especially in 
the event that returns from livestock pro- 
duction decline next year. 

Although feed grain supplies for 1947-48 
probably will be large, they will very likely 
be smaller than the near-record supply in 
1946-47. However, over the past several 
years changes in byproduct feed prices 
have been fairly closely associated with corn 
price changes. Prices of corn and other feed 
concentrates probably will be affected more 
by the government loan program for the 
1947 feed grain crops than in any recent 
year. 

Loan rates on 1947 corn will depend on 
Oct. 1 parity as determined by the level 


of prices paid by farmers including interest 
and taxes. In December, 1946 parity on 
corn was $1.37 per bushel, 9 cents higher 
than the parity price in mid-September, on 
which the 1946 loan was based. Changes 
in prices paid by farmers probably will not 
be as great between now and next autumn 
as changes in prices received by farmers for 
the products they sell. 

Government loans on corn will assure 
maintenance of corn prices at fairly high 
levels for two years. They will also indirect- 
ly support prices of other feed grains, high 
protein feeds, and other byproduct feeds. 
Under existing legislation price supports 
on corn are mandatory at 90 per cent of 
parity for the 1947 and 1948 crops, if 
funds are available. 

Continued high prices on dairy and poul- 


ECONOMY 


SOURCE. 


5-Ibs. of Specifide VITAMIN Source fortifies ONE 
TON of FEED according to "Recommended Nutri- 
ent Allowances" of the National Research Council. 


Feed Manufacturers! 


INSURE VITAMIN FORTIFICATION 
WITH 


Speci (de 


VITAMIN 


@ SEALED IN AIR-TIGHT TINS—ASSURED POTENCY 
Vitamin content preserved. You get the Vitamins You 
Pay For! They're specified on the label! 


@ PRACTICAL SCIENTIFIC VITAMIN FORTIFICATION 
Every 5-lb. Tin contains sufficient quantities of Vita- 
mins A, D, Riboflavin, Pantothenic Acid, Choline, 
Niacin, etc., to fortify ONE TON of FEED. Sufficient 
bulk to mix easily and thoroughly. 


No waste in measuring out expensive Vitamins. As- 
sures adequate fortification with FRESH VITAMIN 


© A VITAMIN SOURCE FOR EVERY CLASS OF FEED 


For — Starting, Growing, Broiler Mash 
Layer—Breeder—Turkey Mashes 
Calf—Dog—Swine 


For Information Write 


Delaware and South Streets, 


Indianapolis, Indiana 


Source 
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try production will determine to a large 
extent the maintenance of current high 
levels of protein feed prices. Use of high 
protein feeds has increased sharply in the 
past 10 years with the expanded usage o! 
commercial mixed feeds. However, a sub- 
stantial reduction in farm income probably 
would mean that farmers would shift t 
lower cost feeds, which would mean a sub 
sequent decline in high protein feed prices 


Distillers Feed Conference 
To be Held at Cincinnati 


The second conference on feeds of th: 
beverage distillers will be held Feb. 27 a 
the Hotel Netherland Plaza, Cincinnati 
Ohio, according to the Distillers Feed Re 
search council, sponsor of the meeting. Al’ 
feed manufacturers, feed dealers, colleg: 
nutrition specialists, and government agri- 
culture research officials have been invitec 
to attend. 

Speakers from the feed and distillery in 
dustries will address the conference and a 
special panel discussion on the use and 
marketing of distillers’ feeds has been plan: 
ned. The Distillers Feed Research council 
will be host to the conference at luncheon 
and dinner. 

The council was formed recently to 
broaden the usage of distillers’ feeds. Its 
aim is to supplement the research programs 
of individual companies in producing more 
efficient livestock and poultry rations. Fu- 
ture plans include an educational program 
to acquaint all segments of the feed trade 
with the advantage of using distillers’ feeds. 

@ CHARLESTOWN MILLING CO., 
Charlestown, Ind., is expanding its build- 
ing and plans to install a new cleaner, corn 
cracker, and elevator. 

@ HOWARD GOODWIN, Prescott, Iowa, 
has purchased the Adair Feed Mill at 
Adair from John Roskamp of Cedar Falls 
and L. R. Caliher of Atlantic. 

@ CHESTER D. JEFFERSON, Rochester, 
N. H., owner of the Jefferson Grain & 
Supply Co., has been elected to a seat on 
the Rochester city council. 


“That's what you get for taking a size you 
know is too small for you!" 


THE FEED BAG — February, 1947 


chide 
Vitamin 
= 
= Joos Z 
© 380 


qours 
the beiter things © the teed 
wor 7 ont ot 10 tarmers 


Al Wayne symbolizes thousands of 
progressive feed retailers throughout 


y America who follow the WAYNE WAY 
< to business security and better living. 


Business Security and Better Living 


... for You and Yours! 


@Do you know... that new and greater information on the feed sales oppor- 
opportunities now exist for you in the tunity waiting for you in your trade 


feed business? Do you know ... that area ... and how you can capture it 
from the feed business can come the for the Business Security and Better 
business security that brings better liv- Living you want. Opportunity is knock- 


ing for you and yours? Do you know ing — act now! 
... that Allied Mills has built a power- , 
ful program to help you do the out- 


standing feed business in your terri- Send Coupon NOW for Full Details 


tory? Write us today for eye-opening —-------—--——-—-—-—-—-—-—-—-—-—-—--—-—----- 
> Se ALLIED MILLS, INC., 
Fort Wayne, Indiana 


You may send me information on the Wayne Way to 
‘Business Security and Better Living. 


LIVESTOCK Name. 
FEEDS Firm Name 
if} 4 Town State. 
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VAST RESEARCH 
PROGRAM 


of Nation’s Largest Distiller 
assures your Formula Feeds 


greater boost with Schenley’s 


SOLUDRI 


ANALYSIS for vitamin, protein, fat, fibre, mineral con- 
(Distillers Solubles Dried) tent, assures maximum amounts and proper balance of 
g these elements at all times. 


all Schenley test rations, is handled by experts, to 


needs of livestock and poultry... proves ability of 
® guarantee uniform consistency. 


@ Schenley feed constituents to meet them. 


MIXING, second step in extensive preparation of 3 TING on live animals in laboratory establishes 


TYPICAL OF RE- 

4 SULTS with addition 
mw of SOLUDRI to feeds 

is weight gain and rate-of- 
growth increase of this prize 
sow. In addition to experimen- 
tal work in its own large lab- 
oratories, Schenley Distilleries 
is now conducting independent 
tests at leading universities. 


GRAIN DEPARTMENT 
SCHENLEY DISTILLERIES, INC. 


Cincinnati 2, Ohio 


LOOK 10 SCHENLE FOR DISTILLERS BY-PRODUCTS 
PROVED BY FEEDING RESEARCH! 
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Streamlining Speeds Service 


Modern New Store Increases Efficiency 


e FROM its stone front to its con- 
venient rear loading platform, the re- 
cently completed $100,000 home of 
the Munroe Hatchery, Joliet, Ill, 
typifies the modern trend in feed store 
construction and layout. Throughout 
his new store, Fred S. Munroe, the 
owner, has striven for the most mod- 
ern features which make shopping 
casier for customers and selling easier 
for employes. 

Mr. Munroe had been planning his 
new store throughout the war period 
and the immediate postwar era of 
building material scarcity. When 
limited quantities of materials finally 
became available, he made immediate 
plans to commence construction. 

“Our new store is built for comfort 
and efficiency,” Mr. Munroe ex- 
plained. “We have attempted to in- 
corporate all the best features of other 
retail stores in our new feed stores 
and hatchery. Although building ma- 
terials were almost impossible to ob- 
tain, we finally were able to make our 
plant a reality.” 

The Munroe Hatchery fronts on 
one of Joliet’s busiest thoroughfares 
with four large plate glass windows 
across its 66-foot exterior. These large 
windows offer plenty of opportunity 
for the ingenious Mr. Munroe to pre- 
sent unusual and varied stock arrange- 
ments. The salesroom space directly 
behind each display window is always 
devoted to the stock in their particular 
window, with extra emphasis placed 
on “pushing” the sale of the merchan- 
dise that makes up the window dis- 
play. 

One of the 8 by 12 plate glass win- 
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MUNROE HAT 
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dows opens into a separate 15 by 30 
foot room which houses a flock of live 
chicks. These birds not only bring in 
a neat profit of their own, but also are 
invaluable salesmen for Mr. Munroe’s 
feed department. The room is laid out 
in the same manner as a typical chick- 
en house on a farm and the Munroe 
Hatchery staff is always on hand to 
explain to interested farmers just how 
they can raise similar birds on their 
own farms. 

One flock of chickens is now being 
raised within the room purely for pro- 
motional purposes. They were started 
as chicks and as they grow Mr. Mun- 
roe changes their ration and their 
equipment in keeping with their age. 
“This chicken room is a real living 
example for farmers who are contem- 
plating raising chickens,” he said. “It 
really has pepped up poultry feed sales 
and it gives us a great opportunity to 
display and demonstrate the proper 
use of equipment and specialty items.” 

Mr. Munroe encourages farmers to 
have all the necessary equipment be- 
fore they actually start raising chick- 
ens. “It is better to discourage margi- 
nal flock owners than to have them 
fail and then criticize our dealings with 
them,” he declared. 

Feed sales have grown steadily since 
Mr. Munroe opened his first store 14 
years ago. Today feed accounts for 60 
per cent of the Munroe Hatchery’s 
total business. In 1941 the firm did a 
$60,000 business while 1945 figures 
showed a business volume of $247,000, 
an increase of more than 400 per cent. 

“In our new store we expect to 
keep that volume of business increas- 
ing constantly,” Mr. Munroe declared. 
“We now compute our sales at 60 per 
cent feed, 30 per cent hatchery, and 
10 per cent miscellaneous equipment 
and sidelines.” 

The Munroe Hatchery handles Red 
Comb, Purina, and Kent formula feeds. 
Mr. Munroe also features scratch feed, 
whole corn, and oats which he pro- 
cures from the Elgin Feed & Grain 
Co. at Elgin. 

“Our nationally advertised feeds are 
very popular sellers,” he declared. 
“More and more, farmers are asking 


BOTH service and efficiency 
have been improved by the 
new $100,000 store of the Mun- 
roe Hatchery, Joliet, Ill., shown 
in photo at lower left. Fred S. 
Munroe, the owner, is shown 
above, second from left, with 
three of his employes. 


for their feed by name. We utilize the 
aids supplied by our manufacturers in 
publicizing the brands of feeds we 
sell.” 

The complete remedy department at 
the Munroe Hatchery includes a full 
line of Dr. Salsbury’s and Purina poul- 
try health products. “Remedies really 
keep the cash register ringing,” Mr. 
Munroe explained. “They're great sell- 
ers and they're vitally necessary on 
any modern profit-making poultry 
farm today.” Expert advice on poul- 
try sanitation and health problems is 
always available without charge to 
customers and non-customers alike. 

The expanding equipment depart- 
ment at the Munroe Hatchery fea- 
tures Jamesway incubators and other 
equipment manufactured by the James 
Manufacturing Co. “Our poultry 
equipment department is becoming 
complete again now that warborne 
shortages have been largely corrected,” 
Mr. Munroe stated. 

Ample parking space is provided 
for customers of the Munroe Hatch- 
ery at the rear of the new store. 
There’s also a broad, car-level loading 
platform which makes car and truck 
loading a simple task. ae 

Inside the big salesroom are dozens 
of carefully arranged display tables, all 
of sturdy sheet metal construction. 


(Continued on page 92) 
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24-HOUR-PER- ; 
DAY PRODUCTION 
WITH SPECIAL 


DESIGN FLEXIBILITY 
FROM 26-YEAR Expe-} 
LAWS AND INGREDIENTS 4 RIENCE...10 oF FEED 4 MENT 
TERMINOLOGY TAG SPECIALIZING “VICES 


Efficiency resulted from our pioneering. Economy results from our specializ- 
ing. One glance at the gay colors and identifying designs from as far away 
as they can be seen, tells what is in any bag. No need to get within reading 
distance to pick the wanted bag out of a mixed stack. A “Batch of Samples” 
will show you why. May we send a set free, today? Hundreds, thousands, 
millions. They're all the same to us. Ask us about “Tags That Talk" NOW. 


Phone Slevelind 0913 
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7 A SPECIAL STOCK AND SAME SIZE War 
| GRAB A BAG RUN FIBRE GRAIN ET ON/FORMITY 
A we' RE T ASULY AW é SWip 
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+ + HOMER J. SAVAGE, President 


Real Proof the Eating 


Mickey's New Idea Boosts Flour Sales 


@ JOE, the warehouse manager of 
the Hickory Grove Feed store, Skid 
Ward, his assistant, and Mickey, the 
office boy, sat on sacks of dairy feed 
as they munched their noon-day lunch, 
while Spot, the warehouse cat, begged 
with starved mewing for chance mor- 
sels they might throw to her. 

“Seems like since you been married, 
Joe,” taunted Mickey, “you’re eatin’ 
six sandwiches instead of two. Your 
wife certainly must be a good cook.” 

“All right, smart guy,” flung back 
Joe. “If you want to know why, it’s 
because this bread tastes so good. 
Made from the flour we handle, y’ 
know. ‘Never tasted anything better. 
And I’m not saying that just because 
I know my wife is a good cook.” 

“You aren’t kidding,” chimed in 
Skid Ward. “You oughta have some 
of those hot biscuits she bakes. Smoth- 
er "em in butter and honey and, oh 
boy, 'm good for a dozen at least. 
Ain’t I, Joe?” 

“You sure did make a glutton of 
yourself last time you had chow at 
my house, but my wife and I were 
glad to see you enjoy those biscuits 
Kinda made the better half happy and 
prouder than a peacock. We're hav- 
ing biscuits again next Friday night 
and you're welcome to sit in. Might 
even invite Mickey, if he doesn’t give 
us a bad time back here in the ware- 
house the rest of the week.” 

“Gee, Joe, I'll certainly be good,” 
promised the office boy. “And kin 
we have a couple of games of check- 
ers, too?” 

“O. K., wise guy,” agreed Joe. “It’s 
a date. But remember, no foolish 
shenanigans or the invitation is off.” 

Then Joe suddenly wrinkled his 
brow and mused: 

“Y° know,” he said sternly. “If that 
flour is so good, why don’t we sell 
more of it? Or maybe it’s just because 
my wife’s cooking makes me thinks 
it’s tops.” 

As he spoke Lem Jones, owner of 
the Hickory Grove Feed store, stepped 
around the corner. 

“I heard what you said, Joe,” he 
spoke. “And I been thinking the same 
thing. In fact, I was just going over 
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our sales for 1946 and to tell you the 
truth I'm not proud of the showing 
the flour department made. Consid- 
erably below 1945 and taking a slight 
drop every month.” 

“Gee, boss,” lamented Joe, “that 
doesn’t sound so good. We oughta do 
something about it, but what?” 

“Couldn’t we advertise our flour 
more?” contributed Skid Ward. 

“Well, I checked that too,” an- 
swered Lem. “We advertised just as 
much in 1946 as we did in *45.” - 

“Wait a minute,” blurted Mickey. 
“I think I got it!” 

“There he goes again,” interrupted 
Joe. “But I suppose, boss, for the lack 
of an idea right at the moment you 
ought to listen.” 

“Well, y’see, boss,” Mickey con- 
tinued. “People might read our adver- 
tising but maybe they can’t taste the 
bread and biscuits made from the 
flour just by doing that. What we 
need is to show ‘em what it can do, 
right here in the store.” 

“And, bright young fella,” broke 
in Lem skeptically, “how ya gonna 
do that?” 

“First thing, let’s see if Jim Blake, 
the hardware man, will let us use one 
of those electric ranges he’s always 
bragging about. Betcha he would. We 
could clear out that northeast corner 
of the store near the window and 
make it into a sort of a kitchen. Say 


"Son, | don't like your table manners!" 


we offered free hot biscuits every 
Thursday afternoon, with some honey 
and ham to go with ‘em, and maybe 
on Tuesday bread with hot dogs.” 

“Just a minute,” broke in Lem. 
“What are you trying to do? Make 
a cooking school out of this store? 
And who, my bright boy, are you 
gonna get to do the baking?” 

“Betcha Mrs. Jones and Joe’s wife 
would do it,” replied Mickey. 

“Oh yeah,” dubiously rejected Lem. 
“So you're trying to break up my 
home as well as my feed store. Well, 
you'll have to tell her about it!” 

Joe, who had listened intently to 
the cross conversation, decided it was 
time for him to intercede. 

“Much as I hate to admit it, boss,” 
he said, “I think Mickey’s on the right 
track. All we gotta do is show these 
farm and city folks what this flour'll 
do and I'll bet they'll buy it. Now 
supposin’ you get Jim Blake from the 
hardware store on the phone and ask 
him if he'll loan us the biggest elec- 
tric range in the place, or if that won't 
do, one of these stoves that uses 
bottled gas. I know he sells ‘em be- 
cause my wife and I were looking at 
a dandy the other day.” 

“Trouble around here,” muttered 
Lem, “is that I’m always outnumbered 
Oh, well, anything to keep peace in 
the Hickory Grove Feed store family. 
But, mind you, if this idea goes 
through, you boys are gonna do the 
work. And the devil take you if it’s 
a flop!” 

Jim Blake listened with deep inter- 
est to Lem’s proposal. 

“Why, Lem,” he said. “That’s a 
honey of an idea! Why didn’t I ever 
think of it before? ‘Course Ill loan 
you the stove—the gas one is better 
for this job I believe. And Ill even 
set it up for you. Man, that'll be good 
advertising for me, just so you let me 
have a card printed to put up next 
‘to it.” 

So, the first step in Mickey’s flour 
sales promotion stunt was cut and 
dried. That is, the main mechanics of 
it. 

But surprisingly the human element 
was just as easy to get. Mrs. Jones and 
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Joe’s wife agreed without hesitation to par- 
ticipating on Tuesdays and Thursdays in the 
baking demonstrations. Professional pride, 
love for their husbands and last, but not 
least, the prospects of new hats which both 
Joe and Lem promised to buy did it. 

And, as usual, Harvey Graham, advertis- 
ing manager of the Hickory Grove Bugle, 
dropped in on Lem at the opportune time. 
Result: He walked out with instructions to 
get up a 3 column by 8-inch advertisement 
announcing that free biscuits baked with 
Lem Jones’ flour and Jim Blake’s range 
would be offered with baked ham on the 
following Tuesday afternoon. 

Under the expert guidance of Joe’s and 
Lem’s wives and the aid of Mickey's, Skid 
Ward's and Joe’s muscle power and leg 
work, the Hickory Grove Feed store kitch- 
en was soon a reality and ready for busi- 
ness on the appointed date. Flanking it 
were displays of flour, and stacks of recipe 
books furnished by the manufacturer for 
free distribution. 

The weatherman favored the Hickory 
Grove Feed store on the opening Thursday 
afternoon with a mild, thawing day that 
almost urged farm and city housewives to 
venture outdoors. And of course “paw” was 
persuaded to accompany them. 

By the time the first batch of biscuits 
were drawn, golden brown and hunger-in- 
spiring from the oven, a knot of 25 on- 
lookers were gathered ‘round the Hickory 
Grove Feed store “kitchen,” observing Joe’s 
and Lem’s wives, frocked in neat house 
dresses and aprons advertising Lem’s flour, 
demonstrating that the way to a man’s 
heart is through his stomach. Even the 


skeptical smacked their lips and asked for 
more biscuits. 

After her third biscuit and slice of ham, 
Mrs. Brown, wife of a dairy farmer six 
miles out of Hickory Grove, asked: 

“Say, would you mind if I tried my hand 
at making these biscuits next time? I'd 
certainly like to see if I could do as well.” 

Without consulting Lem, his wife an- 
swered: 

“Why, we wouldn't mind at all. It 
would be fun to have you, and besides 
we know that you can bake just as well as 
we can. Sure, come in next Tuesday morn- 
ing and we'll put you to work.” 

That started it—another idea, we mean, 
in Mickey’s spontaneous upper story, for 
he had heard Mrs. Brown’s conversation, 
while passing out free recipe books at her 
elbow. 

You guessed it. The very next oppor- 
tunity he had to corral Lem, he proposed 
a contest among farm and city housewives, 
four of them each Tuesday, with the crowd 
voting on who baked the best biscuits. And 
the prize? Why, naturally, a 50-lb. sack of 
Lem Jones’ flour. 

That, like the original idea, and backed 
by Joe, his wife, Skid Ward, Mickey, and 
Mrs. Jones, was railroaded through Lem. 

The contest was fun, and the crowds on 
Tuesdays for biscuits and Thursdays for 
bread, swelled. Lem’s flour sales likewise 
hit heretofore unknown heights. Strangely 
or not, feed and other Hickory Grove Feed 
store items also disappeared from the shelves 
and warehouse through the cash register. 

Lem, Joe, Skid, and Mickey, were so 
busy on the days of the contests and the 


biscuits and bread vanished so fast, they 
never had a chance to sample either. 

Finally, after six weeks, it was agreed 
that the promotion idea would be termi- 
nated. It had accomplished its purpose. 

When the kitchen had been dismantled 
and the gas range which sold itself and 
four other similar stoves through the con- 
test was removed, Lem and Joe and their 
wives, and Mickey and Skid gathered 
‘round Lem’s desk to relax. 

“Gosh,” suddenly exclaimed Joe. “im 
certainly hungry.” 

“Me too,” added Lem. 

“Well,” spoke Joe’s wife and Mrs. Jones 
in unison, “what would you big, strong, 
busy men like for dinner tonight?” 

Almost to a man the response came from 
biscuits!” 


@ PULASKI MILLING, Hawkinsville, G.., 
will be opened by J. A. McAllister. 


@ J. I. GATES MILLING CO., Pleasant 
Corners, Ohio, has opened the Pleasant 
Corner Grain & Feed Co. 


KASCO REPRESENTATIVE DIES 

Tom Grosh, 53, Hagerstown, Md., for 16 
years western Maryland representative for 
Kasco Mills, Toledo, Ohio, died at his home 
Jan. 12 after a lengthy illness. Mr. Grosh 
had been promoted to division manager in 
June, 1946 but was forced to relinquish the 
position because of his health. In the early 
1920's Mr. Grosh operated a feed store at 
Cumberland and also represented the J. J. 
Badenoch Co., Chicago, Ill., before he 
joined Kasco. Survivors include Mrs. Grosh, 
a daughter, and a son. 


COLBY 


NORTHWEST 


“Heart of Americas Dairyland” 


GRAIN PROCESSORS 


Main Office - Elevator - Geed Plant 


WISCONSIN 


Phone L. D. 103 


Telelypewniter Colby 19 


TRIBUTING CO. 


INCORPORATED 
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, from chicks 
to chickens... 
milk nutrients 

help promote 
health, growth, 

and vigor! 
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KRACO is a dried cheese whey that is really different 
from other poultry feed supplements. It is made from 
natural whey—not neutralized whey. It retains the 
nutritive values of whey; that’s why poultry raisers get 
better balance in the ration, better results from chick 
to chicken, by adding Kraco to starter, growing, laying 
and fattening mashes. 

Kraco is also well suited for use as a feed supplement 
for hogs, cats and dogs. 


4 important feeding aids in KRACO: 


LACTOSE—a source of health and vigor. This im- 
portant milk sugar is found only in milk products... 
and Kraco contains 70% lactose! 


PROTEINS—build body muscles and tissues. Kraco 
contains 12° milk protein, valuable in supplement- 
ing the protein in grains. 
MINERALS—helpmakehealthy,strongbones.Kraco 
helps supply calcium and phosphorus, an aid in devel- 
oping deep frames and capacity for egg production. 
VITAMINS—essential to poultry health. Kraco 
contains factors of the Vitamin B-G complex, includ- 
ing Riboflavin in natural form. 


Helps prevent coccidiosis 


Another plus for Kraco! Added to a flushing mash and 
with proper sanitation, Kraco is a valuable aid in the 
prevention of coccidiosis in your flock. 


Write or wire to your nearest Kraft office 
for further information about Kraco. 


Industrial Food Products, KRAFT Foops COMPANY 


General Offices: 
500 Peshtigo Court, 
Chicago 90, Illinois 

New York 

San Francisco 
Atlanta 
Minneapolis 
Denison, Texas 
Branches in all 
principal cities 
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Dramatic 
evidence of 
Riboflavin’s 
effectiveness 


The photographs displayed here pro- 
vide dramatic evidence of the indis- 
pensable réle which riboflavin plays 
in poultry nutrition. An adequate 
intake of riboflavin is essential for 
maximum poultry and egg produc- 
tion. 

Merck riboflavin products are 
among the most favored sources of 
riboflavin. As a recognized leader in 
the synthesis, development, and 
large-scale production of pure vita- 
min substances, Merck continues in 
this réle by providing the feed in- 
dustry with riboflavin that is prac- 
‘tical to use, and low in cost. 

You are invited to write for fur- 
ther information and prices. 


RIBOFLAVIN 85% MERCK (Not U.S.P.)— 
Riboflavin, 85%; Fe (as Sulfate), 1.5%; 
Ca (as Sulfate), 1.5%; Starch added, 5%. 


NO. 54—RIBOFLAVIN MIXTURE MERCK— 
One ounce contains one gram of Riboflavin. 
Balance is starch and small amounts of 
Calcium Sulfate and Iron Sulfate. 


Riboflavin deficiency in a chick aged 
16 —_ Note deficient feathering and 


curled-toe paralysis. flavin. 


Riboflavin deficiency in a turkey poult. 
Age 40 days. Weight, 550 Gm. Note 
typical deficiency characteristics. 


— 


Riboflavin deficiency in a chick. Age 
28 days. Weight, 124 Gm. Note typical 
deficiency characteristics. 


MERCK & CO., Inc. 


RIBOFLAVIN MERCK 


Manufacturing Chemists 


New York, N.Y. Philadelphia, Pa. St. Louis, Mo. Elkton, Va. 
Chicago, Ill. * Los Angeles, Calif. 
In Canada: Merck & Co.,Ltd. » Montreal * Toronto * Valleyfield 


Chemistry, 


RAHWAY, N. J. 
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Same chick, 4 days later. Recovered 
when treated wit 


Same poult, 6 days later. Recovered 
when treated with crystalline Ribo- 
flavin. Weight, 705 Gm. 


Same chick, 7 days later. Recovered 
when treated with crystalline Ribo- 
flavin. Weight, 210 Gm. 


_ Photographs Department of Agricultura! 


crystalline Ribo- 


niversity of Missouri 
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Suburban Location Better 


Outskirts Site Permits Easy Expansion 


e AN outside-of-town location with 
ample space for future expansion is an 
ideal site for a feed store, according 
to J. D. Claudon and B. H. Mohlke, 
owners of the Valparaiso Hatchery, 
Valparaiso, Ind. Their rapidly grow- 
ing feed store is located two miles 
from downtown Valparaiso, yet is con- 
venient for the farm trade because it’s 
situated on the principal crosstown 
thoroughfare. 

“Downtown locations may have 
some advantages,” Mr. Claudon de- 
clared. “But expansion is always far 
more expensive in crowded, built-up 
areas. In the suburbs land is cheaper 
and business need not be interrupted 
while additional construction or re- 
modeling is going on.” 

The Valparaiso Hatchery building 
is of sturdy concrete block construc- 
tion with steel reinforcing some of the 
walls. Although building materials 
shortages have slowed up the plans of 
Messrs. Claudon and Mohlke for 
modernizing the exterior and interior 
of their store, they intend to begin 
remodeling as soon as they can get the 
supplies they need. 

“No feed dealer or hatcheryman 
can expect much repeat business if he 
sells in a dirty, shoddy-looking store,” 
Mr. Mohlke asserted. “Stores like 
ours, which have not yet been en- 
tirely modernized, must be kept clean 
and efficient until that day not too far 
distant when the modernizing can be 
done. There’s no excuse for getting 
lazy and negligent merely because the 
building materials that were supposed 
to make new construction possible 
didn’t arrive.” 

Mr. Claudon and Mr. Mohlke 
manufacture all the feeds they sell in 
their own modern, efficient milling 
department. “We produce our feeds 
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under the name ‘Claudon’s Premium’,” 
Mr. Mohlke explained. “Through ex- 
tensive local and county advertising 
that name has become almost a by- 
word at hundreds of farms in the 
Valparaiso trading area.” 

Hubbard Sunshine ingredients are 
used exclusively in Claudon’s Premium 
feeds and the owners of the Valpa- 
raiso Hatchery are well pleased with 
them. “We realize that no finished 
feed can be any better than the in-~ 
gredients which compose it,” Mr. 
Mohlke explained. 

The Valparaiso Hatchery manufac- 
tures and sells more than 2,500 sacks 
of feed a month. In addition to its 
very popular poultry feeds, the firm 
has been doing an ever-increasing vol- 
ume of dairy feed manufacturing. 
“Dairying is really on the upswing in 
our section of Indiana,” Mr. Claudon 
stated. Valparaiso is located 50 miles 
southeast of Chicago near the Indiana- 
Michigan state line. 

Equipment in the Valparaiso Hatch- 
ery’s milling department includes a 
No. 3 Jay Bee hammer mill, two Blue 
Streak 1 ton mixers, and a Big Chief 
corn cracker. “We keep our machinery 
in top running order at all times,” 
Mr. Mohlke declared. “It costs far 
more to repair and replace than it 
does to maintain.” 

The Valparaiso Hatchery offers cus- 
tom grinding and mixing services but 
has pre-determined fair charges which 
favor neither farmer nor the dealer. 
“No feed store can grind feed for 5 
cents a bag in these days,” Mr. Mohl- 
ke explained. “We are in favor of feed 
dealers cooperating to see that this 
price-cutting on grinding and mixing 
is discouraged. Farmers don’t object 
to fair charges for these services which 
are so important to them. We don’t 
favor exorbitant charges but we don’t 
want to lose money either.” 

Mr. Claudon and Mr. Mohlke op- 
erate their feed business and hatchery 
on as much of a cash basis as possible. 
“We offer limited credit to farmers 
who really need it,” Mr. Claudon de- 
clared. “But we always investigate 
their credit standings before putting 
them on the books.” Thirty-day credit 


OUT-OF-TOWN locations are 
ideal for feed stores, de- 
clares J. D. Claudon, above, 
partner in the Valparaiso 
Hatchery, Valparaiso, Ind. 
An exterior view of the busy 
feed store is shown at lower 
left. Note ample parking 
space alongside building. 


is the maximum allowed at the Val- 
paraiso Hatchery. The owners are 
constantly pointing out the advantages 
of buying for cash and many farmers 
now prefer to deal on a straight cash- 
and-carry basis, according to Mr. 
Mohlke. 

Delivery service is offered to farm- 
ers living within a 10-mile radius of 
the store. The firm’s big Dodge truck 
is a familiar sight on the highways 
and farm roads around Valparaiso and 
has an attractive sign advertising 
Claudon’s feeds on either side of its 
cab. 

In addition to feed and baby chicks, 
the Valparaiso Hatchery also does a 
thriving business in poultry equip: 
ment, dog food, and remedies. Gland- 
O-Lac and Pratt’s remedies are han- 
dled, with Swift and Friskies the most 
popular dog foods. Stonemo granite 
grit and Val-A chemicals also bring 
in a steady profit to Mr. Claudon and 
Mr. Mohlke. 

“We keep our name before the pub- 
lic constantly through our systematic 
advertising program,” Mr. Claudon 


e 47 


1 
“4 
‘ 
‘ 
‘ 


explained. Regular advertisements for the 
Valparaiso Hatchery appear in the Vidette- 
Messenger, the daily newspaper published 
in Valparaiso, and the firm also hands out 
calendars and attractive mechanical pencils 
with its name imprinted. “We also distribute 
many gifts that have no advertising what- 
soever on them,” Mr. Mohlke declared. 
“Farmers appreciate these even more. They 
go to our ‘regulars’ whom we feel deserve 
a little gift once a year without any strings 
of commercialism attached.” The imprinted 
items go to prospects and occasional buyers. 

Old railroad box cars provide economical 
extra storage space at the Valparaiso Hatch- 
ery. They were purchased at an extremely 
low cost when building materials were vir- 
tually impossible to obtain and have served 
very well, according to Mr. Mohlke. Park- 


ing space for 100 cars is provided in the 
area at the side and rear of the Valparaiso 
Hatchery plant. 

The hatchery is a member of the Inter- 
national Baby Chick association and the 
Indiana Grain Dealers association and its 
owners are active in both organizations. 
“We feel that closer cooperation between 
feed dealers can do no one any harm and 
almost everyone a lot of good,” Mr. Mohlke 
declared. 

Although the hatchery department was 
opened in 1927, the Valparaiso Hatchery 
has been in the feed business only since 
1941. “We're really just beginning to get 
our second wind now,” Mr. Claudon stated. 
“With plenty of room for expansion we're 
planning great things in our feed business 
in the future.” 


Processing Equipment for 
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PRATER PULVERIZER CO., 
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BLUE STREAK MILLS-MIXERS 


CORN CUTTERS 


Write on the equipment that interests you 


Blue Streak Mills and Mixers set the standard on every 
roll call for the custom milling and feed mixing indus- 
tries. The line includes: 

Standard Blue Streak Grinders 

Blue Streak Advance “A” Series Mills 

The Mills that produce the Granular Grind. 
Blue Streak Corn Cutters 

Blue Streak Twin Spiral Vertical Mixers 

The Mixers that Produce a Perfect Blend in 1% 


the time. 


Crusher feeders, Prater Permanent Magnets, Electric 
Motors 


Cyclone Collectors and all Auxiliary Equipment. 


1515 S. 55th Court, Chicago 50, Illinois 


Hobart Creighton Elected 
President of PENB 


Hobart C. Creighton, Warsaw, Ind., was 
elected president of the Poultry & Egg N.- 
tional board at the organization’s annwil 
meeting held Jan. 16-18 at the Bismarck 
hotel, Chicago, Ill., the organization has 
announced. Mr. Creighton succeeds Clyde 
Edmonds, Salt Lake City, Utah, who has 
served as president for the past two years. 
He is co-owner of one of the nation’s lary- 
est poultry farms and is speaker of tie 
Indiana house of representatives. 

Hugh Gordon, Marion, Iowa, was elected 
first vice president at the meeting; Dr. J. ©. 
Huttar, Ithaca, N. Y., second vice president; 
O. W. Olson, Chicago, treasurer; and Glenn 
H. Campbell, Cleveland, Ohio, secretary. 

More visual education films, a larger 
poultry products promotion staff, and a 
general stepping-up of the PENB consumer 
education program are included in the 1947 
budget of $200,000 which was voted at 
the meeting. 

Homer I. Huntingdon, PENB general 
manager, reviewed the board’s joint pro- 
motion with Universal-International pictures 
of “The Egg and I” as a booster for egg .- 
and poultry sales. Larry W. Rember, PENB 
staff member, and Glenn H. Campbell 
joined in the discussion. 

Mr. Huntington revealed that PENB 
releases had been distributed through 18, 
000 information channels during 1946. Dis- 
plays of hundreds of newspaper clippings 
evidencing the board’s promotional activi- 
ties during the past year were on exhibit 
at the Chicago meeting. 

The poultrymen present gave unanimous 
approval to Mr. Huntington's suggestion 
that PENB concentrate on consumer edu- 
cation with poultry and egg quality to be 
handled by a committee appointed by the 
Associated Poultry & Egg industries. Har- 
old Rotzel, Boston, Mass., reported on the 
work of the New England Poultry & Egg 
institute and C. F. Smith, New York City, 
reviewed accomglishments in the eastern 
states. 

@ EQUITY ELEVATOR CO., Delphos. 
Ohio, is completing construction of a new 
concrete elevator. 


The Chicken of Tomorrow. 
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Poultrymen will buy 


the C-Ka-Gene Ration every time 


Here’s why thousands 

of poultrymen choose 

C-Ka-Gene Ration in 

preference to other feeds. Through ac- 
tual experience with their own birds, or 
through word-of-mouth, they know ... 

That C-Ka-Gene protects chicks for 
life against Bloody Coccidiosis. 

That C-Ka-Gene is the dependable, 
safe, economical, easy-to-use Bloody 
Coccidiosis control. 

That they don’t have to be weather 
prophets — don’t have to guess when 
rain may due — in order to feed 
C-Ka-Gene correctly. 

That C-Ka-Gene contains no arsenic 
or other deadly poisons. 

That C-Ka-Gene saves them money. 
(Sulfaguanidine, when used to duplicate 
C-Ka-Gene’s protection, costs many, 
many times as much as C-Ka-Gene.) 
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That they pay no more for your C-Ka- 
Gene Ration than if they bought C-Ka- 
Gene and added it to feed themselves. 

That C-Ka-Gene was the first of the 
successful Coccidiosis treatments. 

That C-Ka-Gene was the only treat- 
ment of its kind for 6 years. 

That C-Ka-Gene, during 8 years, al- 
ready has protected 200-million chicks 
from Bloody Coccidiosis! 

Yes, these are the reasons that poultry- 
men will buy your own brand of 
C-Ka-Gene Ration every time. And it 
pays you extra profits, too! 

Mail the coupon NOW for more in- 
formation about Pratts C-Ka-Gene Mix- 
ing Plan, the plan that put Coccidiosis 
control in the hands of feedmen — 
where it belongs. You'll be under no 
obligation! 


because C-Ka-Gene stops 


heavy losses from 


BLOODY COCCIDIOSIS! 


PRATT FOOD COMPANY | 
Philadelphia 6, Pa. Dept. CK-216 | 
Please let me know more about your C-Ka-Gene 
Mixing Plan that will help me get tough with | 
my competition. 


Address.... | 
City. State | 


| | 
; 
f 
C-KA-GENE 
The First Effective Coccidiosis Control 
i's 
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orthwest Feed Men Convene 


Large Attendance at Minneapolis Meeting 


e PROVING that despite the end 
of the war emergency the feed indus- 
try is convention-minded, the North- 
west Retail Feed association held one 
of its most successful meetings, Jan. 
20-21 at the Nicollet hotel, Min- 
neapolis. Attendance was above 1946 
ficures for this 15th annual meeting of 
the organization. 

Opening the meeting the morning 
of Jan. 20, W. D. Flemming, Min- 
neapolis, secretary-treasurer, reflected 
on the time and money spent in com- 
plying with government orders dur- 
ing the war. He congratulated the 
trade on its record of compliance and 
declared that none of the members 
ot the association were cited for vio- 
lations of OPA or WFO orders. 

Mr. Flemming called attention to 
the current vigilance of the association 
in wage and hour problems and out- 
‘lined steps of cooperation now being 
taken in the retail feed program of 
the Grain & Feed Dealers National 
association. 

Joseph E. Donovan, Albert Lea, 
retiring president then introduced F. 
Peavey Heffelfinger, president of the 
Grain & Feed Dealers ‘National asso- 
ciation. 

He acknowledged that for many 
years his association was primarily a 
grain association because they did not 
have men with feed industry back- 
ground. Mr. Heffelfinger pointed out 
that this has now been changed and 
more work is being done in the feed 
industry under the direction of E. G. 
Cherbonnier, who has wide feed in- 
dustry experience. 

Mr. Heffelfinger urged all who are 
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not now members to survey the work 
of the Grain & Feed Dealers National 
association and predicted that if this 
is done the value of a membership in 
the organization will be plainly evi- 
dent. 


Chris Miller, Russell-Miller Milling 
Co., Minneapolis, spoke briefly regard- 
ing the aims and work of the Poultry 
& Egg National Board. 

“In the past four or five years most 
of us were interested in obtaining 
enough feed to produce the poultry 
and eggs necessary to help win the 
war,” Mr. Miller said. “We have rec- 
ords to show that poultry and egg 
consumption during the war was at 
an all-time high. We also know un- 
less we concern ourselves about this 
market that we can’t expect to keep 
on and sell 2s much feed as we have 
in the past.” 


PICTURED below are members 
of the panel which discussed 
feed problems at the North- 
west Retail Feed association 
convention at Minneapolis, Jan. 
20-21. Left to right are asso- 
ciation president Joseph E. 
Donovan, Donovan Grain & 
Fuel Co., Albert Lea, Minn.; 
Walter C. Berger, president, 
American Feed Manufacturers 
association, Chicago; Lindley 
H. Patten, Farmers & Mer- 
chants Milling Co., Glencoe, 
Minn., who served as modera- 
tor; Frank Parsons, Minneapo- 
lis Federal Reserve bank; R. 
C. Woodworth, Minneapolis, 
co-chairman of the Northwest 
grain transportation committee 
and E. G. Cherbonnier, St. 
Louis, Grain & Feed Dealers 
National association. 


Mr. Miller told how the PENB has 
helped increase the consumption of 
poultry and eggs and asked that all 
manufacturers, dealers, supply firms 
aud others interested in the poultry in- 
dustry contribute liberally to support 
the PENB work. 

Minnesota’s Governor Luther 
Youngdahl welcomed the delegates 
and pointed out that agriculture is 
the basic industry in the state. For- 
merly the state had largely one-crop 
farms but it was a fortunate day when 
the Minnesota farmer became more 
diversified in his production, Gover- 
nor Youngdahl said. He admitted that 
the feed dealer has played an impor- 
tant part in bringing progressive meth- 
ods to Minnesota farms. 

He urged continued cooperation be- 
tween the feed dealer and farmer to 
assure agricultural prosperity. Gover- 
nor Youngdahl declared that he can- 
not foresee any extended period of 
farm depression and indicated that he 
expected many years of good times 
ahead. 

Closing the first morning’s session 
a panel discussion was held covering 
the retail feed outlook for 1947. L. H. 
Patten, Glencoe, served as moderator 
and called first on Frank Parsons, ag- 
ricultural economist of the Minnea- 
polis Federal Reserve bank. 

Mr. Parsons tore a page from time 
and went back to January, 1933. He 
found prices such as milk cows $30. 
apiece, hens 35 cents each, oats 10 
cents a bushel, barley 17 cents a bu- 
shel, and butterfat 21 cents a pound. 
History has shown, he said, that pe- 
riods of inflated farm prices are com- 
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paratively short in contrast to periods of 
depressed prices. 

He attributed higher prices to military 
buying, foreign buying for relief, and the 
fact that other food-producing areas of the 
world had been producing at a low level. 

“If history repeats we can expect a de- 
cline in farm prices,” Mr. Parsons said. 
“Agricultural prices may decline in 1947 
because the civilian population may get 
$0 per cent of our production as compared 
to 80 per cent during the war. We have 
also had a production revolution in agri- 
culture which now can produce about 25 
per cent more than before the war.” 

Mr. Parsons declared that price declines 
may be retarded because of government 
supports and a relatively high national in- 
come in 1947 plus a 9,000,000 increase in 
population since prewar days. 

Second speaker on the panel was Wal- 
ter C. Berger, president of the American 
Feed Manufacturers association, who de- 
clared that since the nation has eliminated 
price control the supply situation is good 
except for molasses which is still under 
control. 

Mr. Berger reported that feed grains 
are in plentiful supply with prospects for 
a good carryover next Oct. 1, despite a big 
export program. He estimated that we 
would have 5 to 10 per cent more by- 
products feeds but that is about 9 per cent 
less than minimum requirements if all ani- 
mals are to be fed as well as they should be. 

R. C. Woodworth, co-chairman of the 
Northwest grain transportation committee, 
followed Mr. Berger and discussed the 
transportation crisis. -He related that the 
government has committed itself to a big 
export program which will demand much 
rail ransportation to get the commodities 
to the ports. 

Mr. Woodworth predicted that we may 
see service orders to facilitate the move- 
ment of grain to seaboard positions. He 
reported that the transportation situation 
in the Northwest has shown signs of easing 
but that the industry was still far from 
being well off in this matter. He maintained 
it is likely that all efforts will be made to 
get as much grain as possible to the head 
of the Great Lakes region to await the 
opening of navigation. 


E. G. Cherbonnier of the Grain & Feed 


Dealers National association compared the 
feed industry to a chair. He declared that 
the four legs of the chair comprised four 
points. First of these, he said, was knowing 
the farmer’s needs; second, carrying the 
correct merchandise; third, a good employe 
training program; and fourth, good com- 
munity relations. All these, Mr. Cherbon- 
nier said, are points about which a retail 
feed dealer should concern himself. 

Despite the fact that he used a chair for 
illustration purposes, he cautioned feed 
men not to sit down since it is important to 
get out and see their farm customers. 

“Our feed ratios are not as good as dur- 
ing the war, but they are better than the 
ratios on which our industry was built,” 
Mr. Cherbonnier said. “We have some 
strong selling points so let’s make the most 
use of them.” 


Dr. Q. B. Jesness of the University of 


-SNAPPED by The Feed Bag 
camera at the Northwest Re- 
tail Feed association conven- 
tion was this group of feed 
men shown below. They are, 
left to right: Don Schroeder, 
North East Feed Mill Co., 
Minneapolis; Arthur Gill, Vine- 
land, N. J., and John W. Ray- 
ney, Oak Park, Ill., both of 
the Silmo Chemical Corp.; 
Charles Devers, National Dis- 
tillers Products Corp., Muncie, 
Ind.; and Joseph Schroeder, 
North East Feed Mill Co. 


INTERESTED spectators at the 
Northwest Retail Feed asso- 
ciation convention were Jolin 
O. Renkes, left above, pioneer 
feed dealer from Brandon, 
Minn., and H. C. Homme, 
Kerkhoven, Minn., looking over 
the Sound-Scriber used by The 
Feed Bag to record the pro- 
ceedings. Shown right are Mike 
Horton, Horton-Earl Co., Mia- 
neapolis, and Du Pont's Ed 
Slattery, Des Moines. 


Minnesota was the final speaker on the 
panel, discussing the feed demand situation. 
He said that the feed man must continue 
to be concerned with the demand for meat, 
milk, and eggs which is related to the 
level of income in industrial pursuits. 

“Agriculture is a minority element in the 
economy,” Dr. Jesness said. “Agriculture is 
engaged in producing for market and is 
vitally affected by the condition of that 
market. Industrial production is continuing 
at a high level and this will be good for 
the farmer.” 

Dr. Jesness pointed out that cattle num- 
bers are still high; hog numbers are lower 
but expected to increase; prices for farm 
products have reached their peak and 
started downward and that all in all the 
outlook is a lot better than after World 
War IL. 

No session was held the afternoon of 
Jan. 20 but the American Feed Manufac- 
turers sponsored one of their sectional 
meetings designed to keep thinking in the 
trade along the right channels. The annua! 
banquet was held that evening and the 
Northwest Feed Manufacturers association 
played host at a noon luncheon. Prior to 
the banquet the North East Feed Mill Co, 
Minneapolis, entertained convention dele 
yates at a cocktail party. 

Opening speaker at the second day’s ses 
sion was J. T. Foley of the Minnesota Pou! 
try Cooperative association who urged mem: 
bers to get behind a drive for better poultry 
facilities at the University of Minnesota. He 
declared that increased facilities are vital t« 
continued poultry prosperity in Minnesota 

Louis H. Brownson, Minneapolis adve 
tising executive, concluded the conventio: 
program with a talk on merchandising. H: 
urged feed men to eliminate the idea that 
simply by great advertising campaigns and 
claims they can cause merchandise to be 
more saleable than it really is. He also main- 


(Continued on page 112) 
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Another miracle Sulfa Drug SuLMEt* Brand of Sulfametha- 
| zine Lederle. 


fee For chickens . . COCCIDIOSIS . . PULLORUM DISEASE . . ACUTE 


A BU LU’S-EYE 


THIS NEW SULFA DRUG IS SUPPORTED BY ANOTHER EXTENSIVE 
LEDERLE ADVERTISING PROGRAM. 
ae e Over 11,000,000 circulation month after month. 
AG Al N e A complete list of leading farm periodicals. 
; — e Advertising copy that tells a success story in the 
ee : fight against three destroyers of poultrymen’s 
profits. 


Don’t fail to order your supply of SuLMET Brand 
of Sulfamethazine Lederle immediately! 


Full directions with each package. In treating acute fowl 
cholera, additional sanitary and immunizing measures are 
essential. 


Poultry Department 


LEDERLE LABORATORIES DIVISION 


American Cyanamid Company 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


*Trade Mark 
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NO HOPE 

Willie Johnson, a sawed-off broken-down 
little man, was arraigned in a Texas district 
court, on a felony charge. 

The clerk intoned: “The State of Texas 
versus Willie Johnson.” 

Before he could read further, Willie al- 
most broke up the session by solemnly de- 
claring, “Lawdy, Lawdy, what a majority!” 

BIGAMIST 
Junior: “What is a bigamist, Dad?” 
_ Dad: “A man who makes the same mis- 
take twice.” 
THE BIRDS AND THE BEES 

Mr. Robin: “How come that strange 
speckled egg in the nest with ours?” 

Mrs. Robin: “I did it for a lark.” 


CAREFULLY 


SIFTED FOR FEED DEALER CONSUMPTION 


CEILING PRICE 
Wife: “I see that in some part of India 
a wife can be bought for $2. Isn't that 
awful?” 
Husband: “I don’t know. A good wife 
would be worth it.” 


I thing you can’t live within 


or without. 


We RECOMMEND — 


FISH MEALS 


SUPPLIES 


PHONE 7756 


UNIVERSALLY KNOWN, READILY 
ACCEPTED BRANDS WILL HELP YOU BUILD 


SALES-POWER 


@ PILOT BRAND OYSTER SHELLS 

e MT. AIRY GRAN-I-GRIT 

@ NOPCO A & D FEEDING OILS 

® ARMOUR MEAT FEEDS 

@ CLEAR QUILL LIVESTOCK MINERAI 

® BLATCHFORD’S PRODUCTS 

@® CLEAR QUILL POULTRY CONCENTRATES 


@® LEADER PEAT LITTER 
®SMALL’S DEHYDRATED 
@®NOPCO A & D DRY VITAMIN PRODUCTS 
® WATERLOO HOG FEEDS 
@®SERVALL STAZDRY POULTRY LITTER 

LINSEED—COTTONSEED—SOYBEAN MEALS 
PHOSPHO-TOBACCO FERTILIZERS 

® ROYAL OAK CHARCOAL 

® ANDERSON CHICK BOXES AND HATCHERY 


® WESTERN CONDENSED BUTTERMILK 


AND ... Many Other Leading Brands of Nationally Known, 
Universally Accepted Feeds, Ingredients and Supplies. 


WATERLOO MILLS COMPANY 


MANUFACTURERS — JOBBERS — WHOLESALERS 


Our service department offers free technical assistance to feed 
manufacturers, large and small 


ALFALFA MEALS 


WATERLOO, IOWA 


WARM ENOUGH 
In reply to a friend's inquiry if she Jid 
not object to posing in the nude for  a- 
nova, the Princess Borghese answered: “Not 
at all. Canova has a stove in his studio. 


BOTH FEET 
“So, you’re a young man with both ‘cet 
on the ground, eh? What do you do ‘or 
a living?” 
“I take orders from a man with both 
feet on the desk.” 


Love is one game which is never calied 
on account of darkness. 
* * & 


HOW TRUE 
Bachelor: “Sometimes I yearn for the 
peace and comfort of married life.” 
Married Friend (wistfully): “So do I.” 
= 


ROMANCE 
During an intense love scene at the 
movies, when the hero was doing his stuff, 
the wife nudged her husband and said: 
“Why is it that you never make love to 
me like that?” 
“Say,” he replied, “do you know the 
salary that fellow gets for doing that?” 


THE DEAL IS OFF 

Purchasing Agent: “How much do you 
take off for cash?” 

Saleslady: “Sir!” 

HE ASKED FOR IT 

Young man: “Your daughter has prom: 
ised to be my wife, Mr. Smith.” 

Mr. Smith: “It was your own fault. What 
else did you expect, hanging around here 
every night?” 

LOT OF AIRS 

“That girl certainly puts on a lot of airs.” 

do you mean?” 

“Well, her father is an undertaker in 
Georgia, and she tells everybody he is a 
Southern planter.” 


FLOWERING ROMANCE 

Pedro: “Tonight I will steal beneath your 
balcony and whisper a sweet serenade.” 

Juanita: “Do, and I will drop you a 
flower.” 

Pedro: “Ah, in a moment of mad love’” 

Juanita: “No. In a pot!” 

* * 


Face powder may attract a man but it 

takes baking powder to hold him. 
* 
NO STRINGS 

“Say, Dad, what does it mean when tlic 
paper says some man went to the conve: 
tion as a delegate at large?” 

“It means his wife didn’t go with him, 
Son.” 
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Pete: Nope! I’m in the feed business for keeps! 
Horace: Hm-m! Business is brooming, I s’pose? 


Pete: Could be, Horace .. . if you’re thinking about the profits Pillsbury’s 
Best Feed Dealers can expect to clean up this year. 


Horace: There you go... counting profits before they’re hatched! 


Pete: Not me. I’m simply counting on smart dealers to pass the word about 
the wholesome nutritive qualities of Pillsbury’s Best Feeds, 
and how they’I!l help farmers make*more money. 


Horace: All J know is their poultry feeds make mighty fine peckin’! PILLSBURY MILLS, INC. FEED AND SOY DIVISION 


Pete: Same with Pillsbury’s Best Feeds and Concentrates for all classes of 
livestock and poultry. And now is the time to sell the whole 
line . . . while farmers are still making plans. 


Pillsburys Best Feeds 
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Division headquarters, Clinton, Iowa. 
Feed Mills in Nine Other Cities. ¢ 
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Work Together for Mutual Gain 


Ray Biel Affirms Need for Close Teamwork 


@ COOPERATION with his fellow 
feed dealers and customers has proven 
very profitable to Ray W. Biel, owner 
of the Water Street Mill, Sparta, Wis. 
Mr. Biel was one of the original mem- 
bers of the Central Retail Feed asso- 
ciation and now is a member of the 
organization’s board of directors. 

“There’s no substitute for working 
together,” Mr. Biel declared. “Unless 
feed men cooperate with each other, 
their overall accomplishmehts will be 
necessarily limited. But working to- 
gether they can achieve wonders.” 

The Water Street Mill has been 
under its present ownership since 1930 
when Mr. Biel purchased control from 
the Northern Milling Co. During its 
16 years under his management, the 
company has steadily increased its 
volume of sales. 

Ever since he first took over the 
plant, Mr. Biel has been conducting 
a modernizing program. “It’s not a 
once in awhile proposition; it’s a con- 
tinuing program,” he said. “It is much 
easier to maintain a modern building 
than to construct a new one.” 

The present home of the Water 
Street Mill was built in 1944. It is 
constructed of concrete blocks and 
measures 62 by 80 feet. The grinding 
department occupies a room 32 by 48 
on the first floor and houses the firm’s 
modern mixing equipment. The ham- 
mer mill and corn sheller are housed 
in the basement with the corn cutter 
and grader on the second floor. Ample 
warehouse space on the second floor 
accommodates 7,000 bushels of grain. 

“We manufacture about 100 tons 
of feed a month under our own brand 


name,” Mr. Biel said. “Farmers in our 
trading area are very pleased with the 
results they obtain from feeding our 
chick mashes and poultry feed.” 

When nearby Beaver Creek over- 
flowed its bank in 1943, the old Water 
Street Mill was nearly a total loss. 
What remained of the building had 
to be razed, the machinery was ruined 
by mud and water, and only a part of 
the stock could be salvaged. Despite 
these apparently unsurmountable diffi- 
culties in the midst of a period of 
critical shortages, Mr. Biel rebuilt his 
mill and found that his old customers 
were ready and waiting to buy from 
him again. 

“That’s when cooperation showed 
its true worth again,” he declared. 
“My customers were accustomed to 
fair and square treatment and they 
didn’t desert me when my business 
was temporarily shut down. That 
proved conclusively that farmers and 
feed dealers can form a wonderful 
working team if dealers sell high 
quality merchandise and give depend- 
able service,” Mr. Biel explained. 

Originally the Water Street Mill 
utilized water power, but the old mill 
dam has long since been abandoned 
and all mill equipment is now elec- 
trically operated. About the time that 
water power was abandoned, coal was 
added as a sideline to the company’s 
feed business. 

“Coal is an ideal sideline for us,” 
Mr. Biel said. “We store it in a large 
shed adjacent to the nearby railroad 
tracks and sell more than 7,500 tons 
annually.” 

Both feed and coal are delivered in 
the Water Street Mill’s five well- 
maintained delivery trucks. Four of 
these trucks specialize in deliveries to 
farms and the fifth often makes trips 
to Iowa and Minnesota to procure 
corn and other ingredients,for the 
firm’s manufactured feeds. 

Mr. Biel has a long record of ex- 
perience in the retail feed business. He 
purchased his first feed store in 1920 
at Randolph, Wis. After 10 years at 
that location he purchased the Water 
Street Mill, which then was losing 
money. Mr. Biel applied aggressive 


WORKING together is an im- 
portant "must'' for feed deal- 
ers, according to Ray W. Biel, 
above, owner of the Water 
Street Mill, Sparta, Wis. An 
exterior view of the plant is 
shown in photo at lower left. 


merchandising methods, modernized 
the plant, and within a year had the 
mill out of the red and into the black. 

He discarded antiquated sales meth- 
ods, enlarged the firm’s inventory, and 
expanded its service facilities. Almost 
immediately the profits began to grow 
regularly. 

Mrs. Biel is her husband’s head 
bookkeeper and son Don, a former 
lieutenant in the armed forces, is his 
father’s chief assistant. “Don and Mrs. 
Biel are invaluable helpers,” Mr. Bicl 
explained. “I couldn’t even begin :o 
get along without them.” Clad in army 
fatigues, Don’s on hand at all times 
to advise farmers on their feeding 
problems. 

Direct mail advertising has proven 
its worth at the Water Street Mill, 
according to Mr. Biel. “We send cv 
rect mail letters to 900 customers and 
prospects at regular intervals,” he said. 
“Often when one of our regular cu: 
tomers has read his letter he passes :t 
on to a prospect. In this way, our 
customers are veritable salesmen for 
our firm.” 


(Continued on page 81) 
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A Laboratory-Tested Dehydrated Alfalfa Meal 


Make Your Purchases from our 1947 Crop 


Are you having “Blending Trouble,” “Uniformity Pains” and 
“Color-itis” in your feed manufacturing operations? Blended 
CarO-Green — a laboratory-tested dehydrated alfalfa meal — 
blended for uniformity of color . .. uniformity of Carotene con- 
tent... for Protein and Grind .. . will help “keep” your feed at 
a high level of uniformity in texture and color. 
4 Pee CarO-Green will give you a better looking feed . . . a more nour- 
BLENDED WAYS 2a) ishing base for your formula and actually saves you money by 
eliminating other ingredients which otherwise might be required 


VITAMIN A to supply what CarO-Green provides. 
PROTEIN 

* COLOR 

GRIND 


*Blended and tested in modern central 
laboratory-blending plants recently es- 
tablished and specifically designed to BLENDED BY 
handle CarO-Green Dehydrated Alfalfa 


Meal. CarO-Green, Inc. 
HICH IN Manufacturers Exchange Bldg. 


KANSAS CITY, MISSOURI 
*Every car of CarO-Green carries a Certificate TRADE MARK 


of Carotene Analysis. 
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Final Farm Production Goals for 
1947 Announced by USDA 


Final farm production goals for 1947 
have been announced by Clinton P. Ander- 
son, secretary of agriculture. 

They call for planted acreage of 356, 
893,000 acres, or approximately one-third 
of 1 per cent less than the 358,532,000 
acre goal recommended by the USDA last 
November for review by state department of 
agriculture councils. The 1946 planted acre- 
age totalled 345,111,000 acres with the pre- 
war acreage averaging 341,605,000. 

Record 1946 crops, a need for more flax- 
seed, and recommendations of the state 
councils were primary factors in determin- 
ing the final goals, Mr. Anderson said. 
Wheat acreage goals have been reduced by 
1,020,000 acres to encourage greater plant- 
ing of flaxseed. The tame hay acreage has 
been stepped up 410,000 acres with corn 
goals reduced 700,000 acres and barley 
goals down 516,000 acres. The latter fig- 
ures appeared desirable because the Decem- 
ber crop summary showed a favorable sup- 
ply of feed grains per animal unit. 

The flaxseed goal is 5,000,000 acres al- 
though some states requested a reduction 
in their goals from the previously recom- 
mended levels. Increased production is 
deemed necessary by USDA, however, and 
a boost of $2 in the 1947 support price 
announced last September has been made. 

With winter wheat already planted, wheat 
acreage reductions will have to come from 
spring wheat areas, especially North Dakota, 
South Dakota, Minnesota, and Montana. 
Weather conditions have been excellent and 
a record winter wheat crop is expected. 


Lift Import Control Provisions 
From Some Milk Products 


Import control provisions of War Food 
Order 63 were removed Jan. 6 by the 
USDA from dry skim milk, dry whole 
milk, unsweetened evaporated milk, cheese, 
lentils, and chickpeas (garbanzos). The ac- 
tion was taken with the issuance of amend- 
ment 63.19 to the original order. 

The products were put under import con- 
trol restrictions in 1942 during the war 
emergency. 


Protein Meal is Allocated to 
Four European Countries 


Protein meal allocations to France, Bel- 
gium, Finland, and the Netherlands have 
been announced by the department of agri- 
culture. 

France has been authorized to purchase 
10,000 long tons of oil cakes or meals dur- 
ing the first half of 1947. Belgium and the 
Netherlands have each been authorized to 
procure 10,000 long tons of protein meal, 
chargeable under international feed alloca- 


tions to be made by the International Emer- 
gency Food council. 

Finland has been granted a commercial 
allocation of 5,000 tons of oil cakes or 
meals. The nation’s feed supply is extreme- 
ly short because of a smaller harvest in 
1946 than in 1945. Procurement will be 
charged to the country’s world allocation 
as recommended by the _ international 
council. 

All four nations have been requested to 
limit procurement to supplies in locations 
that will minimize the use of rail facilities 
badly needed in the food export program 
as well as for domestic feed shipments. 


Most Corn Products No Longer 
Listed in Short Supply 


Corn, including feed and food products 
but not protein meal, sweeteners, and oils, 
was removed from the list of commodities 
in short supply by the secretary of agri- 
culture effective Feb. 1. The removal was 
certified to the temporary controls admin- 
istrator under provisions of the price con- 
trol extension act. No new commodities 
have been added to the list of those certi- 
fied as being in short supply, the depart- 
ment of agriculture said. 


Retail Fertilizer Prices Only 
27% Higher Than in 1940 


Fertilizer prices paid by farmers during 
1946 averaged only 27 per cent higher than 
in 1940, the National Fertilizer association 
has reported. This is despite a 214 per cent 
wage increase for fertilizer plant employes, 
the organization stated. 

The association said that higher farm 
profits, partly attributable to expanded use 
of fertilizer, have increased the demand for 
fertilizer. Consumption during 1946 was 
higher for the ninth consecutive year and 
was about twice the 1935-39 average of 
7,250,000 tons, the association reported. 


USDA Announces Higher Barley 
Acreage Goals for 1947 


Barley production goals for seven mid- 
western states and the nation as a whole 
were announced Jan. 16 by Clinton P. 
Anderson, secretary of agriculture. The 
1947 acreage goals show an increase of 
1,293,000 acres over 1946 acreage for the 
seven central states, while the national acre- 
age goal is 2,607,000 acres higher than 
1946 plantings. 

The total national barley acreage goal 
for 1947 is 13,084,000 acres compared 
with the 10,477,900 acres planted in 1946. 
The seven midwestern states have an acre- 
age goal of 6,040,000 acres compared with 
4,747,000 acres planted in 1946. 

By states, here are the 1947 acreage goals 
with the 1946 harvested acreage listed for 


comparison: North Dakota 2,700,000 and 
2,330,000; South Dakota 1,800,000 ari 
1,377,000; Minnesota 1,000,000 and 732. 
000; Wisconsin 250,000 and 124,00.: 
Michigan 170,000 and 138,000; Illino.s 
70,000 and 33,000; and Iowa 40,000 ar..! 
12,000. 


Support Price on 1947 Flaxseed 
Boosted to $6 a Bushel 


Support prices on 1947 crop flaxsee 
have been increased to $6 a bushel fcr 
U. S. No. 1, a boost of $2 a bushel ov + 
the support price announced last Septen- 
ber, the department of agriculture has r 
ported. 

The higher support price has been s.: 
to encourage producers to plant 5,000,00:) 
acres of flaxseed, an increase of 1,000,0(:) 
acres over the goal set last Septembe:. 
Most of the increased planting is expected 
in North Dakota, South Dakota, Minn- 
sota, and Montana where spring whea: 
acreage can advantageously be shifted, 
USDA ésaid. 

The 1946 flaxseed crop was short of re 
quirements and import supplies have been 
relatively small and delivery uncertain. New 
building and industrial demands probably 
will boost the linseed oil requirements con 
siderably. 

The new 1947 goal is 90 per cent higher 
than 1946 planted acreage but is still 1, 
300,000 acres less than 1943 plantings. 
Normal yields from the 1947 goal acreage 
would eliminate the need for flaxseed im- 
ports. 


Molasses Prices Up 3-10¢ 
Over Former Ceilings 


Since the removal of price controls on 
molasses Jan. 28, molasses prices are shap- 
ing up at from 3 cents to possibly as much 
as 10 cents a gallon above the old ceiling 
of 19% to 20 cents at New Orleans. 

It is believed unlikely that distillers wil! 
want to pay much more than 23 cents a 
gallon for. molasses, which will be a de- 
cided advantage to the feed industry. Corn 
delivered in the East is computed at abou' 
$53 a ton while molasses at 23 cents » 
gallon is $35.50 a ton at New Orleans. Ob 
servers believe distillers would rather us: 
corn than molasses for the manufacture 0} 
ethyl alcohol. 

During 1946 the feed industry used ap 
proximately 80,000,000 gallons of molasse 
and the distillers between 200,000,000 anc 
300,000,000 gallons. This figure for th: 
feed trade includes corn molasses. 

Price controls on domestic and off shor: 
blackstrap and beet final molasses were dis 
continued officially at midnight Jan. 28 
Controls on allocations of domestic black 
strap and beet final molasses were revoke 
at the same time, although the allocation: 
are being maintained temporarily on thi 
black strap molasses off shore. This tem 
porary allocation will continue until Feb. 
28 or until five cargoes of off shore black- 
strap now listed for delivery have been sold 

Two of the five cargoes of off shore black 
strap molasses will be sold by the RFC tc 


(Continued on page 99) 
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“POULTRY Type 


Each year farmers become 
more vitamin-wise. More and 
more they demand not only 
some vitamins, but thorough 
feed fortification. 
VITAMELK BASE in your 
feeds gives farmers what they 
want—extra amounts of ALL 
known vitamins, PLUS other 
vital ingredients. VITAMELK 
BASE is not just a miscella- 
neous assortment of vitamins 
but a scientific blending of 


21 inter-related nutrients— 
the finest fortifier the world’s 
oldest and largest feed vitamin 
specialists can make. 

It will pay you to learn more 
about VITAMELK BASE, and 
how it adds Vitamin Power— 
and Sales Power—to your 
feeds. Mail the coupon today! 
DAWE’S MANUFACTUR- 
ING COMPANY, 4800 South 
Richmond Street, Chicago 32, 
Illinois. 


VITAMELK BASE, FLAVONNE RIBO-D, 
ENRICHO, HYDROMIX FEEDING OILS, 


SALES 


TODAY! 


DAWE’S MANUFACTURING 
COMPANY, Dept, FB-18 

4800 South Richmond Street 

Chicago 32, Illinois 

Please send me free copy of “A New Day Dawns in Poultry and 
Livestock Nutrition”, and full information about VITAMELK 
BASE and DAWE’S FORMULA AUDIT BUREAU. This does 
not obligate me in any way. 


TOO 


ALASKA BRAND FEEDING OILS, DAWE’s 
 ORY-D (U.S.P.), DAWES STEROL-D, 
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Phone Franklin 
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LONG BEACH, CAL, EDGEWATER, 

Phone Long Beoch 679530. Phone Ciifiside 6.1500 
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Employes Win New Customers 


Hall Brothers Value Their Advertising Power 


e VETERAN employes “ring the 
bell” for hundreds of dollars in extra 
feed sales for Hall Brothers, busy feed 
merchants at Pleasantville, N. Y. Jo- 
seph and Everett Hall, who began 
their feed business in the home town 
of the Reader’s Digest 34 years ago, 
value the know-how of their experi- 
enced workers even more than they 
dev ultra‘modern advertising and pro- 
motion programs. 

“Of course, we do our share of ad- 
vertising,” Joseph Hall declared. “But 
our employes are responsible for more 
new customers than newspaper and 
other advertising. Their reputation for 
knowing the solution to almost any 
farm problem has meant countless ex- 
tra accounts for us.” 

Harry Erickson, whose home is on 
property adjoining the feed plant, has 
been with the Hall brothers for 33 
years. He’s typical of the other eight 
employes, all of whom are thoroughly 
imbued with Joseph and Everett Hall's 
traditions of fair dealing and courteous 
service. 

The four Clark brothers are also im- 
portant cogs in the company’s activi- 
ties. “They've been with us for pe- 
riods ranging from 4 to 20 years,” 
Joseph Hall explained. “We couldn't 
get along without them. Everett and 
I are firmly convinced that no retail 
feed business can be truly successful 
unless it is operated by employes who 
are happy in their jobs.” 

Two of the four Clarks were in the 
armed forces in World War II but 
headed right back for Hall Brothers 
Feed Co. on their release from active 
service. 

“We're glad to welcome our em- 
ployes back,” Everett Hall stated. 
“These boys who served in the armed 
forces are especially deserving of a 
square deal and a sincere welcome 
home from their former employers 
when they are released from service.” 
Even when merchandise was difficult 
to obtain, the Halls never cut down 
on the size of their staff. Joseph and 
Everett Hall share the opinion that 
their employes shouldn’t suffer un- 


necessarily when times are temporarily 
hard. 
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When Joseph Hall started his feed 
business 34 years ago it was on a very 
small scale compared to present opera- 
tions. “We were both engaged in 
dairying and general farming at that 
time,” his brother explained. “Then 
Joe began ordering feed in carload lots 
for his fellow farmers and six months 
later we started the Hall Brothers 
Feed Co.” 

The firm began in one small build- 
ing and with only two employes. Sales 
were largely in small lots and most of 
the farmers hauled their purchases 
away by horse and wagon. Today Hall 
Brothers Feed Co. has four heavy-duty 
trucks which make regular deliveries 
over a 15-mile area. Storage facilities 
have also been expanded greatly so 
that present warehouse space will ac- 
commodate more than 40 carloads of 
feed at one time. 

Larro, Beacon, Pratt, and Ful-O-Pep 
feeds are the principal lines handled 
by the firm. “We utilize the advertis- 
ing and promotional suggestions made 
by the manufacturers and have found 
that they help us a lot,” Joseph Hall 
declared. “We also sell salt, fertilizer, 
field seeds, and flour. Field seeds have 
gotten to be an especially popular side- 
line.” 

Advertising is done in the Pleasant- 
ville newspaper and in athletic pro- 
grams and calendars issued to benefit 
the American Legion, civic organiza- 
tions, and church groups. The repu- 


EXPERIENCED staff members 
attract more new customers 
than advertising, declare Jo- 
seph and Everett Hall, who 
operate Hall Brothers Feed 
store, Pleasantville, N. Y. An 
exterior view of the prosperous 
34-year-old firm is shown in 
photo above. 


tation of their experienced employes is 
the best advertising, however, accord- 
ing to Joseph and Everett Hall. 

Although considerable credit is ex- 
tended, it is all short-term and appli- 
cants for credit undergo careful in- 
vestigation. “We have little trouble 
collecting our accounts and seldom 
ever suffer even a small loss,” Everett 
Hall stated. “Some credit is all right, 
but it should be checked carefully at 
regular intervals. Credit should be a 
help and not a detriment to a busi- 
ness.” 

The Hall Brothers Feed Co. is a 
member of the Eastern Federation of 
Feed Merchants and is active in all 
association programs. “We feel that 
cooperation with our fellow feed deal- 
ers is very important,” the Halls 
agreed. “There’s no substitute for 
working together!” 

Teamwork is evident throughout the 
Hall Brothers Feed Co. Experienced 
employes, thoughtful owners, and an 
uncompromising program of progress 
have combined to put the Pleasantville 
firm high on the popularity list of 
New York farmers. 
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ARGININE 


Otherwise well balanced rations still may lack essential amino acids. 
Vita-Mino-Mix ... a SINGLE product in DRY form ... added to an average 
ration, supplies all the essential vitamins, A, D, Riboflavin and Pantothenic 
Acid for poultry and turkey feeds. Vita-Mino-Mix also contains a high con- 
centration of Yeast Enzymes, Choline and the essential Amino Acids so vital 
for rapid growth, maximum egg production and hatchability. It is carefully 
premixed with four anti-oxidants to help stabilize the Vitamin A content. 


Chickens need ALL the essential Amino acids in sufficient amounts to 
properly utilize any ONE amino acid and the diet as a whole. 


Vita-Mino-Mix . . . fed according to directions in an average feed 
..- helps meet the Vitamin and Amino Acid requirements of ALL ages of 


poultry and turkeys. Let Vita-Mino-Mix help solve your nutrition problems. 
Write for prices and descriptive literature. 


RAY EWING IS THE 
AUTHOR OF THE... 


METHIONINE 


TRYPTOPHANE 
THE VITAMINS 


ANIMIX (A DRY Vitamin and Amino 


DRY-Ds (900,000 A.O.AC. Chick Units 
DRY-D2 (4,000,000 
RIBOFLAVIN (1,000,000 micrograms 


starch) 
PANTOT 
CHOLIN 


VITAMIN 


i for 
i lement built especially 
i d sow rations, 5. 
nding foxes, mink and rabbit 
feeds. 


of Vitamin D per pound.) For poul- 
try and U.S.P. Units of 
Vitamin D per pound.) For four- 
footed animals. 


of Riboflavin per ounce in edible 


HENIC ACID 


— CHLORIDE 


FOR PRICES AND 
SCRIPTIVE LITERATURE 


THE FEED BAG — February, 1947 


= 
we ey 
HEADQUARTERS 
VITAMIN A & D FEEDING © 
THE | AL CU TAA COMPANY 
SO. MARENGO AVE. 2, CALIFORNIA 


New Research Hog Feeding 


Facts For Feed Men Who Sell Swine Supplements 


e FARM management records show 
that feed makes up about 80 per cent 
of the cost of producing pork. A 
profitable hog enterprise must return 
at least $130 for each $100 worth of 
feed fed, according to cost account 
records. Turning to the other costs in 
pork production, we find that labor 


makes up about 6 per cent, equip- - 


ment 5 per cent, breeding herd ex- 
penses 3 per cent, veterinary services 
2 per cent, and overhead 4 per cent. 

it takes nearly a ton of feed to pro- 
duce a 225 pound market hog on 
good alfalfa pasture. These figures are 
based upon Purdue university experi- 
ments. 

Feed requirements in drylot are about 
15 to 20 per cent more than on pas- 
ture. The total swine ration is made 
up of about 97 per cent concentrates 
plus 3 per cent pasture and roughages. 
Most swine rations are fed at the ratio 
of about 80 pounds of grain to 20 
pounds of supplement (40 per cent). 
This figures out about 15.2 per cent 
protein in the total ration. Roughly, 
it takes between 325 and 425 pounds 
of feed to produce 100 pounds of 
pork on pasture, that is grain supple- 
mented. Younger pigs require less 
feed but better feed per 100 pounds 
of gain than older pigs. It is well to 
remember that feed efficiency drops 
quite rapidly after the market hog 
reaches a weight of 240 pounds. 

Pigs will eat from 2.7 per cent to 
5.2 per cent of their body weight 
daily. The following chart gives the 
amounts of feed consumed by pigs in 
proportion to their body weight. It 
is well to know these feed consump- 
tion figures when figuring feed re- 
quirements for any bunch of pigs for 
a given period of time. 


Fora Total Feed Pig Will 
Pig Consumed Eat What 
Weighing Per Day % of His 
(Lbs.) (Lbs.) Body Weight 
50 2.6 
100 4.1 4.1 
200 7.2 3.6 
300 8.1 27 


Water Requirements—'¥4 to 1% gal. per 
100 pounds of live weight. Range % gal. 
for 25 lb. pig to 1% gal. for 175-200 Ib. 
hog. Nursing sow needs 2 to 24 gal. per 
hundred weight. 
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BY DAMON CATRON 
lowa State College 


Our job is one of supplementing 
farm grain, finding more efficient ways 
to supplement the protein, vitamin 
and mineral deficiencies of farm grains 
in order to get balanced, efficient 
rations. 

Of the 324 known amino acids, 10 
are essential for animal growth and 
reproduction. The first limiting amino 
acid in corn is tryptophan. According 
to Dr. Rose of the University of Illi- 
nois, who has isolated many of the 
amino acids, laboratory animals on 


We Do Jt Letter 


"Son, you've a cinch | never had!" 

Who hasn't heard that from his dad? 
How in his youth, as he'll relate, 

The day began at seven or eight 

And carried through till six or seven— 
Saturday nights, till past eleven! 

With holidays so seldom known, 

Sunday was all he called his own! 


And dad was right—the day for those 
Whom desk or counter still enclose, 
Is shorter now, and brighter too, 

For all who toil—for me, for you! 
Our evenings, when the day is done, 
Bring leisure we have justly won; 

And Saturday brings half a day 
That's all our own, in which to play! 


Who would recall the days that dad, 

When still a stripling, says he had? 

His work was hard, in sweat and grime; 

We do as much, in shorter time! 

Our output seems to wax and thrive, 

Although we toil from nine till five! 

Honor to dad! He did his best; 

We do it better, we'll attest! 
Rheinhart Kleiner 


diets low or free of tryptophan showed 
reproductive failure. This no doubt 
accounts for failure of corn alone as 
a gestation ration. 

Thirteen minerals are known to be 
essential for animal health. They are 
as follows: calcium, phosphorus, salt, 
which is sodium chloride, iron, copper, 
manganese, potassium, sulfur, cobalt, 
magnesium, iodine, zinc, and prob- 
ably fluorine. 

As for the vitamin requirements of 
swine, the information is incomplete 
and we would need much more re- 


search. Vitamin A, according to re- 
cent research, may be destroyed by 
ground whole soybeans which con- 
tains a pro-vitamin A, carotene, oxi- 
dizing factor in vitro. We know that 
heat destroys this oxidizing factor. 
This may be of interest to those of 
you who use soybean oil meal as a 
carrier for vitamin A bean oil. We 
also know that vitamin D should be 
added, especially for winter feeding. 

In considering the importance of 
the B-complex or water soluble vita- 
mins, Wisconsin and Illinois worl: 
show these vitamins to be quite essen- 
tial, especially in winter drylot feed- 
ing. Yet we do not know all the water 
soluble vitamin requirements of swine 
for all stages of reproduction and 
production. 

Now let us turn to the results of 
corn alone vs. corn supplemented. Pur- 
due university reports in their bulle- 
tin 413 on brood sow trials that when 
corn was supplemented, sows far- 
rowed 12 per cent more strong pigs. 
In earlier work the Iowa station found 
that corn supplemented produced 44 
per cent more strong pigs. Purdue 
trials also showed that when corn was 
supplemented the sows weaned 17 
per cent more pigs than sows on corn 
alone. The Illinois station found, in 
an average of four tests, that each 
pound of supplement fed saved over 
13 pounds of corn in making gains on 
sows and litters. Pointing to the im- 
portance of supplementing corn for 
growing-fattening pigs, I would like 
to refer to another experiment by the 
Indiana experiment station. They 
found, when feeding growing-fatten- 
ing pigs in drylot, that corn supple- 
mented produced nearly two times 
faster daily gains than when corn 
alone was fed. They also found that 
corn alone made .95 pound average 
daily gains whereas corn supplemented 
made 1.77 pounds average daily gains 
and the number of days to reach mar- 
ket weight was cut in half from 127 
down to 68. When corn was supple- 
mented it required 31 per cent less 
feed to put on 100 pounds of gain 
as 583 pounds of feed was required 
per 100 pounds of gain when corn 
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was fed alone, and only 400 pounds of 
feed was required when corn was supple- 
mented. 

In pasture feeding, not as great differ- 
ences were noted. Yet corn supplemented 
produced 17 per cent faster daily gains, or 
1.72 pounds average daily gain compared 
to 1.38 pounds when corn was fed alone. 
The feeding period was cut nearly 20 per 
cent, from 106 days on corn alone down to 
85 days when corn was supplemented. About 
25 pounds less feed per 100 pounds of gain 
was required when corn was supplemented, 
or 351 pounds per 100 pounds of gain, 
whereas corn alone required 376 pounds of 
feed per 100 pounds of gain. 

Another important, but often overlooked, 
advantage of feeding balanced rations is 
that balanced rations get the pigs to markei 
earlier, and earlier marketing means more 
profit. According to the Drovers Journal 
Yearbook, the September hog market 
($10.39) averaged $1.67 per cwt. higher 
than the December market ($8.72) in 42 
out of 44 years from 1900 to 1943 inclu- 
sive. We can see from this that the earlier 
marketed pigs sell for higher prices. And 


balanced rations get them to market earlier. 

Corn supplemented with a balanced sup- 
plement will return nearly twice as much 
per bushel of corn fed than when corn was 
fed alone. 

There is a steady increase in the return 
per dollar’s worth of feed fed until about 
15 per cent protein in the total ration is 
reached, and even as we go from 15 to 19 
per cent we will see that the return dollars 
worth of feed fed is much higher than any 
figure below 15 per cent protein. The 
pounds of feed to make 100 pounds of 
pork steadily decrease from when a ration 
containing 10.6 per cent protein is fed un- 
til the total ration contains about 19.3 per 
cent protein. In fact, there is a decrease 
of 132 pounds of feed to put on 100 
pounds of pork. Since these figures come 
from actual farm records, I am sure that 
anyone would agree with the economy 
and the efficiency gained by supplementing 
farm grains. 

In order to build these supplements 
right, it is necessary that we know some- 
thing about the nutritive requirements of 
swine. Although all the nutritive require- 


the Barnyard Gate 


“He's handing her that same line he used on us!" 
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ments for the various stages of reproduction 
and production are not known, it would 
seem wise to use all of the present known 
facts formulating swine supplement. These 
figures are based on the latest scientific in- 
formation from agricultural college swine 
research on the nutritive requirements of 
swine. Recent research indicates that the 
nutritive requirements of swine vary with 
—first, the stage of production; second, 
whether the pigs are being fed in drylot or 
on pasture; third, how the pig was fed pre- 
viously. Thus, the required supplementation 
of farm grains will vary accordingly. 

We can divide the different stages of 
swine feeding into nutritionally critical and 
nutritionally non critical periods. The nutri- 
tionally critical period takes more highly 
fortified supplements than the non-critical 
period. Recent research at the various Corn 
Belt agricultural experiment stations indi- 
cate the nutritionally critical periods are as 
follows: First, lactation, or the nursing pe- 
riod, especially in early spring drylot. Sec 
ond, gestation in winter drylot. Third, 
young pigs from weaning to about 75 
pounds in drylot. The non-critical periods 
which do not need to be supplemented 
with as highly fortified supplements are: 
First, growing-fattening pigs from 75 
pounds to market weight in drylot. Second, 
swine of all ages on good pasture. After 
carefully studying this chart on formulating 
swine supplements and noting the nutritive 
requirements as listed, it would seem wise 
to formulate and manufacture supplements 
to fit the pigs’ needs. 

The lower protein supplements, which 
run as low as 35 per cent protein, have 
been criticized by many, yet we know that 
the protein content alone should never bz 
the measuring stick of the value of a sup- 
plement. We should always consider its 
vitamin and mineral content. In interpreting 
the experimental results of feeding supple 
ments in the past, the results, whether at- 
tributable to proteins or vitamins, have 
sometimes been confused. Much work may 
have to be repeated in order to differentiate 
the feedlot responses from proteins, vita- 
mins, or minerals. Purdue experiments show 
that protein supplements as low as 35 per 
cent protein did not reduce gains mate- 
rially or increase feed per hundred weight 
of gain substantially. 

In manufacturing supplements for the 
nutritionally critical periods in drylot, manu- 
facturers should formulate their supp'c- 
ments to contain, or be fed with, an ade- 
quate amount of water soluble or B-com- 
plex vitamins. When they include an ade 
quate amount of B-complex vitamin cir: 
riers in the supplement, this tends to re 
duce the protein content of the man: 
factured supplement. For example, some of 
the most economical carriers of the water 
soluble vitamins available in adequate quai’ 
tities are dehydrated alfalfa meal, fish so!u- 
bles and distillers solubles. These ingredients 
are comparatively low in protein when 
compared to tankage or fish meal. Wheo 
considering this, swine nutritionists believe 
that 35 per cent protein supplements w!l 
do a better job in drylot than 40 per cent 
protein supplements. In manufacturing sup- 
plements for the non-critical periods, most 
college research indicates that these sup- 


(Continued on page 83) 
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STEROL (VITAMIN 


Nopco’s 
“Dry D3 Product 
for Poultry Feeds! 


Designed exclusively for feed manufacturers who are certain 
their feeds contain ample Vitamin A, from guaranteed sources 


Nopdex* is D-Activated Animal Sterol dispersed in Soy- 
bean Oil Meal — guaranteed to contain 900,000 A.O.A.C. 
Vitamin D units per pound — available in light, easily- 
handled fibre drums, 100 Ibs. net, from Harrison, N. J. and 
Richmond, Calif. Also available through conveniently lo- 
cated Nopco jobbers. Orders and inquiries will be handled 
promptly by these Nopco sales offices. East of the Rockies 
— National Oil Products Co., Agricultural Dept., Ist and 
Essex Sts., Harrison, N. J., West of the Rockies — National 
Oil Products Co., Agricultural Dept., 1140 So. 10th St., 
Richmond, Calif. 


Nopdex is a true Nopco* product — produced in Nopco’s 
own equipment, under the watchful eyes of experienced 


Copyright’1947 National Oil Products Co. 
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Nopco technical personnel, subject to rigid Nopco quality 
control. The well-known Nopco name on Nopdex is your 
assurance of a “Dry D3” product that is properly pro- 
duced —up to potency always—not a commodity but 
a precision product, competitively priced. 


Nopdex is a part of the new, more complete Nopco line of 
top-quality Vitamin A and D products for poultry feeds — 
a product line designed to meet the Vitamin A and D needs 
of all types of feed manufacturers. 


For free literature on Nopdex — Nopco’s new “Dry D3” 
product for poultry feeds, and the other products in Nopco’s 
new line, write Nopco, 160 First St., Harrison, N. J. 


*Trademarks of Nati 


| Oil Products Co. 
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Guaranteed Vitamin A plus Vitamin D in On: ¢ 


Available in light, easily handled fibre drums, 100 Ibs. net, from Rockies — National Oil F 
Harrison, New Jersey, and Richmond, California. 
through conveniently located Nopco jobbers. Orders and inquiries — National Oil Products Co, 
will be handled promptly by these Nopco sales offices. East of the 10th Street, Richmond, 


EXCLUSIVE NOPCO PROCESSES — Developed by 10 
Years Research — Make Vitamin A “Stay Put” in 
New Dry-Carrier Product. 


Vitamin A that ‘‘stays put’’ ina dry carrier is extra- 
ordinary news. Because Vitamin A normally is 
easily destroyed by the chemical reaction known as 
‘“oxidation’’—and in an ordinary dry-carrier, where 
Vitamin A is greatly exposed to air, this ‘‘oxida- 
tion’ is much more likely to happen. 


But in Viadex—Vitamin A stays put! Nopco chem- 
ists—after 10 years research—have perfected and 
patented processes that slow down this oxidation 
almost to a vanishing point. 


Yes—now you can buy Vitamin A along with your 
Vitamin D, either in a ‘‘dry-carrier’’ product, or in 
a fortified oil. Because N opco research has perfected 
Viadex—a dry-carrier product in which Vitamin 
A does stay put, just as it stays put in NOPCO 
Fortified Oils. 


Also available § and Essex Streets, Harris 
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Vitamin | A Content of VIADEX and three “dry carrier” products on the market, after 
storage for one month at 98° F (equivalent to 3 months storage at room temperature). 


wer roduct. 


witural Department, First 


West of the Rockies 
Department, 1140 South 


UYING VIADEX YOU'LL GET... 


True Economy—no costly frills 


Unlike many vitamin or nutrient concentrates and 
“balancers’’ sold in the past, Viadex supplies only 
wo Vitamins—‘‘A’’ and ‘‘D’’—likely to be low in 
feedstuffs. Viadex is guaranteed to contain per gram 
1,000 A.O.A.C. Units of Vitamin D 
5,000 U.S.P. Units of Vitamin A 


day analysis of practical feed formulas shows that only 


vo nutrients need be added to most poultry mashes in. 


of a specially produced Vitamin product. Viadex 
ou these two—Vitamins A and D and no more—for true 
vy without costly frills. 


Vitamin A that STAYS PUT 


For ten years, Nopco refused to endanger the profit- 

building power of your feed with a “‘dry-carrier’’ 
containing Vitamin A that wouldn't stay put—or fool 
htricky claims for Vitamin A in dry form. Now, how- 
hopco can offer you this assurance—Vitamin A stays 
Viadex, just as it stays put in Nopco Fortified Oils. 
8 indicated by the chart above, this is a striking 
ment of research. 


Product 


‘Produc Produc 
VIADEX No.3 


No. 2 


Vitamin A plus Vitamin D in one reliable Nopco 
product. No more need to depend on natural feed- 
stuffs for vour Vitamin A, even though you prefer 
a dry carrier product as your source of Vitamin D. 
Remember pro-Vitamin A is ‘‘slippery as an eel’’ during har- 
vesting, curing and storage. Yet your poultry feeds must con- 
tain sufficient Vitamin A to get chicks off to a good, strong 
start, and keep hens “eee plenty of prime-quality eggs. 
So—take no chances. If you prefer a “‘dry-carrier’’ product—buy 
Viadex—revolutionary new dry product containing both guar- 
anteed Vitamin A and Vitamin D. 


Produced by Nopco—Manufacturer of Nopco XX and Nopco XXX 
(Cod Liver Oils with added Vitamins A and D)}—Nopco Vitamin A 
and D Feeding Oils. ‘‘Standard of the industry’’ since 1926, 
Nopco Fortified Oils offer you guaranteed amounts of **A’’ plus 
““D” in one reliable product—made by Nopco, pioneer producer 
of guaranteed, fortified Cod Liver Oil—and now—in 1947— 


producer of Vitamin A that stays put in a dry-carrier. 


WRITE FOR FREE LITERATURE: Cet the facts 
* about Nopco’s new, more complete line of Vitamin A and D pro- 
ducts for |poultry feeds. Learn why you need a firm and lasting 
grip on Vitamin A—slippery eel of poultry feeds. Write today to 


1947, National Oil Products Co. “‘Nopco"’ and ‘‘Viadex'’ are trademarks of National Oil Products Co. 
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“ 
| % of Original Vitamin A Content 
40% 
% 
‘ 
Bei Bil its 
‘ 
‘ 
Nopco, 167 First Street, Harrison, N. J. 
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MRS. E. W. BOWDEN 


@ SPEEDY grinding and mixing serv- 
ice is featured at the C. W. Wood 
Estate, busy feed mill at Andover, 
Ohio. Farmers can ,have their grain 
picked up, ground, mixed, and deliv- 
ered back to their farms all in the 
same working day if they live within 
10 miles of the plant. 

“Our one-day service was instituted 
when we saw that it would be very 
convenient for our customers,” Mrs. 
E. W. Bowden, widow of the founder, 
explained. “It keeps us hustling but 
it has given us a fine reputation among 
farmers on both sides of the Ohio- 
Pennsylvania border.” 

Modern equipment makes possible 
the fast custom service at the Wood 
mill. Machinery includes a 1% ton 
Sprout-Waldron mixer and a Blue 
Streak grinder and crusher. “We keep 
our mill equipment under careful 
supervision,” Mrs. Bowden declared. 
“No machinery can be expected to 
perform well unless it is well main- 
tained. We would rather spend an 
extra dollar or two monthly for proper 
care than have to make wholesale 
replacements every year or so.” 

C. W. Wood began his feed mill 
almost half a century ago and his 
widow is continuing its splendid repu- 
tation for service and fair dealing in 
eastern Ohio. Mrs. Bowden handles 
most of the firm’s bookkeeping and 
office work herself and keeps well 
posted on activities of the milling and 
sales departments. 

A. Gettman is Mrs. Bowden's as 
sistant and supervises the mill. He’s 
been with the firm for 15 years and is 
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C. W. Wood Feed Mill Features 


Fast Custom Work 


extremely popular with the customers, 
many of whom have been dealing at 
the plant ever since the late Mr. Wood 
started in business nearly 50 years 
ago. 
“When farmers first heard of our 
one-day service for custom work, they 
could hardly believe their ears. They 
were used to having the pick-up made 
one week and the feed delivered back 
to the farm a week or two later. They 
really like our one-day policy,” Mr. 
Gettman declared. 

“Although we make a specialty of 
custom work, we also handle a full 
line of Larro feeds,” he said. “We be- 
lieve that manufactured formula feeds 
offer many advantages both to the 
dealer and to the farmer. Feed dealers 
who do not handle nationally adver- 
tised formula feeds are missing the 
boat when it comes to operating a 
thoroughly modern business.” 

According to Mr. Gettman, formula 
feeds are their own best salesmen. 
“Once high quality manufactured 
feeds have been sold a first time and 
the farmers see the results from their 
use, the second, third, fourth, and 
succeeding sales are easy.” 

The C. W. Wood Estate is partici- 
pating in a nation-wide merchandising 
study being conducted by General 
Mills. “We think dealers can learn a 
lot from this type of sales study,” Mr. 
Gettman explained. “Many important 
facts are being learned now which 
will make feed selling in the less rosy 
days ahead considerably easier.” 

Besides Larro, the C. W. Wood 
Estate also handles Richards feeds and 
Dr. Salsbury’s remedies. “There is no 
better sideline than poultry and live- 
stock remedies,” Mrs. Bowden stated. 
“Why, we've come to think of reme- 
dies not as mere ‘extras’ but as vital 
merchandise in our stock.” 

According to Mr. Gettman, “We 


PROMPT service on custom 
grinding and mixing is a basic 
business policy at the C. W. 
Wood Estate feed mill, And- 
over, Ohio, which was founded 
by the late Mr. Wood nearly 
a half-century ago. Exterior 
view of the plant is shown at 
right. 


believe that the modern, up-to-the- 
minute feed mill that constantly seeks 
to better itself by improving the serv- 
ice it renders should carry a national! y- 
known and reliable line of remedies.” 

“Dealers must come to feel a genu- 
ine interest in every problem which 
faces their customers,” Mr. Gettman 
stated. “Only then can they do the 
greatest amount of service for the 
farmers. The days of ‘sell it and quit 
worrying’ are past. Dealers will have 
to emphasize service in the buyers’ 
market just ahead.” 

New additions to the C. W. Wood 
Estate’s line of reliable farm needs 
are Archer-Daniels-Midland oil meal, 
Sherwin-Williams feeds and corn pro- 
ducts, and Agrico fertilizer. “These 
products are all established sellers here 
now,” Mr. Gettman said. 

A modern Philco inter-communica- 
tion system closely knits all depart- 
ments at the C. W. Wood Estate. The 
firm’s coal yard and building materials 
department, always dependable profit 
makers; are located 60 yards from the 
office and the inter-com system has 
saved Mrs. Bowden and Mr. Gettman 
hundreds of trips back and forth. 

Direct mailings are made at regular 
intervals to more than 300 customers 
and prospects. These usually consist 
of bulletins supplied by the manu’ 
facturers with the C. W. Estate name 
and address imprinted on them. 

“Our one-day custom service, ni 
tionally-advertised merchandise, anc! 
continuous advertising campaign have 
combined to bring us a steadily i 
creasing volume of business,” Mrs. 
Bowden stated. “In the future we 
hope to devise ways and means by 
which we can be of even more service 
to our customers.” 
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RIBOFLAVIN QUIZ NO. 


e Do chickens alone require Riboflavin? 


A e No. Riboflavin is essential 


to all fowl — and calves, pigs, 


dogs, and fur-bearing animals 


as well. 


Q). Just exactly what does riboflavin do? 


A. Riboflavin assures maximum productivity of breeding flocks 
and it also imparts a desirable nutrient to market eggs. It protects 
young chicks and poults against disease, and promotes their rapid and 
efficient growth. Riboflavin enhances growth in pigs and calves. It 
produces bright eyes and pep in dogs and develops high-quality coats 
in fur-bearing animals. ) 


e How does B-Y-21 compare to common 
feed ingredients in riboflavin content? 


A. Taking the average riboflavin potency (milligrams per 


pound) of commercial liver meal, dried brewers’ yeast, dried but- 
termilk, dried whey, and dried corn distillers’ solubles, B-Y-21 
4 om is from 180 to 450 times richer in riboflavin than any of these, 
yet it is easy to use and is economical. 


ocd rich source Agricultural Division 
COMMERCIAL SOLVENTS: 
of Natural Riboflavin & : 
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MIXING & GRINI 


Applied 
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“WE HAVE TAKEN ON THE 


GLIDDEN 
FEED FRANCHISE 


hecaude e e e about a year ago the fine records and gains 
that were heing made by Glidden Feeds and Concentrates came 
to our attention. Being interested in handling the best feed that 
was possible, we started a very thorough investigation of - 
Glidden Feed and Products. This took us to several places in 
our state and we called on both Glidden Feed Dealers and their 
customers and users. Without a single exception the statements 
from them were most favorable and we were so pleased with 
the fine continued results that we signed a Dealer’s Franchise 
for this territory.” 


quoted from full page announcement ad appearing 
in Dee, 3 issue of Crawfordsville Journal and Review. 


Glidden dealerships are still available in many 
localities . . . here’s your chance to enjoy the 
extra benefits of an exclusive Glidden Franchise 
. .. an opportunity to handle the feed that helps 
build strong customer goodwill resulting in steady 
repeat business and extra feed profits for you. 


Phone or write today for further details. 


THE GLIDDEN COMPANY 


FEED MILL DIVISION INDIANAPOLIS 6, INDIANA 
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Stocktaking the Feed Store 


Simple System May Save Many Dollars 


@ “STOCKTAKING is necessary in 
a big feed store,” the small feed deal- 
er may say, “but it isn’t of much use 
to me. I know pretty well how my 
stock moves or sticks. It’s right here 
under my own eyes as I walk around.” 

The above statement, to some ex- 
tent, may be perfectly true. If any 
specific item of stock is suspected, 
stock books or invoices can be in- 
spected and checked. But the real 
point is that there are many merchan- 
dise items which no feed dealer thinks 
to question, 

A complete inventory of the type 
I am going to suggest constitutes a 
compact, convenient record. It will 
disclose the money-makers, the so-so 
sellers, and the duds. The large inde- 
pendent stores, as well as the big 
chains, continue to discover new facts 
from their inventories. These directly 
affect profits. The small feed dealer 
can do the same on a smaller scale. 

Begin With Working Sheets: The 
first step is to use working sheets for 
listing the various goods. From these 
sheets transfer the items, in turn, to 
the permanent stocktaking records, 
from which make the stock book 
entries. 

If the goods are marked with the 
selling prices or cost, or both, these 
particulars may at the same time be 
entered on the working sheets. If this 
is done, the time which must other- 
wise be spent afterwards in looking 
up these prices from the invoices or 
stock book will be saved. Enter on the 
working sheets complete and exact 
particulars of the items and the quan- 
tities of each on hand, as of the day 
the inventory is dated. This is a very 
simple matter if done in the right way. 

Many merchandise items will be 
found scattered all over the store, 
where they are more or less mixed 
up with the others on display, and 
also out in the stockroom, plus some 
odds and ends down the cellar. 

The time and effort in dismantling 
and re-arranging display units in the 
window and throughout the store, can 
be avoided by ruling off the working 
sheets in vertical columns—one for 
cach location. For example, right-hand 
window, left-hand window, interior 
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display, store stock, backroom stock, 
cellar stock, etc. Added across, the 
sum of these columns will give the 
total stock of each item. The total will 
be transferred to the permanent stock 
record sheets. 

During the time inventory is being 
taken, a careful note should be kept 
of any articles sold after being enum- 
erated. Thus, if the inventory is to 
represent the stock on hand at closing 
time on the 3lst of the month, and 
the stocktaking is commenced on the 
29th, whatever is sold between these 
dates after being accounted for must 
be listed and deducted from the work- 
ing sheet totals.. 

Arranging the Permanent Record: 
In the permanent record, the varied 
merchandise should be arranged in 
some convenient sequence or system 
of grouping, so that it may be 
looked up and referred to easily. On 
the working sheets everything is en- 
tered as its first location is come to in 
going over the window and interior 
displays. In transferring the entries to 
the permanent record, an opportunity 
is provided for a more orderly arrange- 
ment. The headings will be largely 
determined by the information desired 
from the inventory. “Cost” is, of 
course, essential. “Current Market 
Value” is next in importance. In cases 
where periodic price fluctuations are 
apt to occur, or the goods are strictly 
seasonal and should be cleared out be- 
fore it is too late, these may differ 
materially from the original cost. 
Therefore, this column will furnish a 
much more accurate statement of, the 
real values of such merchandise on 
hand, than will the “Cost” column. 
More optional but useful headings to 
include are “Present Retail Price” and 
“Retail Price at Previous Inventory.” 
There should also be a column for the 
date of purchase, or for the stock 
mark. 

Whatever columns are used, there 
should be sufficient space left for one 
or two more columns in case supple- 
mentary information may be later 
required for additional statistics or 
comparisons. The extension columns 


should alternate with those mentioned. 
Possibly the “Cost” and the “Current 
Market Value” will be found to be 
the only columns that need to be ex- 
tended and added. However, should 
it be desirable to extend and add any 
of the others, it is well to have the 
extra space. 

From the permanent stock records, 
the quantities of merchandise on hand 
should be posted to the stock books 
in the purchase columns. If these en- 


.tries are made in red ink, they cannot 


be confused with purchase entries. 

Vital Facts Disclosed: The small 
feed dealer who has never before © 
seriously gone in for stocktaking will 
be surprised how such complete rec- 
ords may throw light on sources of 
profit, or of misdirected expenditures. 

If the first systematic inventory 
yields valuable information, those that 
follow will do so to an increasing 
degree. Each will afford instructive 
comparisons with past stocktaking rec- 
ords. The small feed dealer will have 
an accurate record of price fluctua- 
tions, seasonal merchandise trends, and 
the profit percentage on individual 
items as compared with the time car- 
ried in stock. For example, the time 
usually taken to sell a shipment of a 
certain product, compared with the 
store space it occupies, may turn a 
seeming profit into an actual loss. On 
the other hand, a quick turnover on 
some low-priced small item may be 
highly profitable. 

Another stocktaking advantage 
should be the revealing of old stock 
hidden away on top shelves, under- 
neath counters, down the cellar and 
other almost-forgotten spots. Steps can 
be taken to salvage it before it dete- 
riorates or becomes shop-worn. The 
inventory sheets, too, will disclose 
where overbuying may have occurred, 
or where the stock of some lines is not 
properly proportioned to the actual 
demand. 

Feed dealers who do not already 
have their own stocktaking systems 
will find it profitable to give some 
simple type of stocktaking a trial. The 
sample stocktaking system described 
here may save hundreds of dollars for 
many dealers. 
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The Secretaries’ 


Kansas feed dealers will hold their an- 
nual convention May 19-20, although the 
meeting site has not yet been decided, re- 
ports O. E. Case, secretary of the Kansas 
Grain, Feed & Seed Dealers association. 
Mr. Case took on an additional job recently 
when the newly-organized Kansas Seed 
Dealers association elected him secretary- 
treasurer. 

The northwestern states are having a 
little colder winter than normal but a large 
seeding of winter wheat indicates the likeli- 
hood of another bumper crop this year, 


according to Pete Stallcop, secretary of the 
Pacific Northwest Grain Dealers association. 
Mr. Stallcop is driving around these days 
in a new Chevrolet which was delivered 
recently. 

Down in Higginsville, Mo., D. 4. Meiner- 
shagen complains about the national sugar 
shortage and suggests that more sugar be 
distributed domestically and less diverted to 
foreign users. Mr. Meinershagen is secre- 
tary of the Missouri Grain, Feed & Millers 
association. 

Fred K. Sale, secretary of the Indiana 
Grain & Feed Dealers association, has dis- 
tributed a list of names and addresses of 
the state’s senators and representatives in 
Washington to the members of his organi- 
zation. He’s urging the members to get bet- 
ter acquainted with their congressmen. 


SAVE 


per ton! 
with the 
EARTHMASTER FEEDMIXER 


Fast, Economical. Using very 
little power, the Earthmaster Feedmixer 
thoroughly mixes its capacity in less than 10 
minutes. This is due to its specially designed inner 
mixing tube, which is precision fit to conveyor 
auger, as well as its spreader and twin agitators. 


Built to Last. Of extremely rugged 
construction for long, trouble-free operation, the 
Earthmaster Feedmixer incorporates such features 
as maxi-pitch spreader, twin agitators, factory- 
lubricated and permanently sealed bearings. 


TWO PoPuLA 
SIZES 


EARTHMASTER FM-1 has 


Capacity y 
EARTHMASTog 


Inner Mixing Tube. Feed is 
picked up at bottom of mixer and carried up 
through inner mixing tube by rotation of con- 
veyor auger to top of tube where Earthmaster’s 
spreader fans out feed in even, thorough mix. 


Twin Agitators. Located in 
bottom of mixing tank, these prevent bridging 
of feed and assure positive mixing cycle. 


FOR INFORMATION, 


WRITE DEPARTMENT FB-2 
10777 Van Owen St. 
Burbank, California 
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The Nebraska Grain & Feed Dealers’ 
association is working closely with the state 
railway commission to get boxcars wher 
they are needed most. Phil Runion, secre- 
tary of the organization, suggests that ship- 
ers in the state have their own man in 
Washington to look after shipping interests 
and boxcar shortages. Legislators, he says, 
aren't doing such a good job. 


“Let’s get the government out of the 
grain business,” writes G. E. Blewett, sec: 
retary-treasurer of the Texas Grain & Feed 
Dealers association. He urges all feed deal- 
ers to let their senators and house members 
know how they feel about continued gov: 
ernmental interference with free trade. 


Retail feed sales in Iowa were down 2() 
to 35 per cent during January, reports Mark 
G. Thornburg, executive secretary of the 
Western Grain & Feed association. Firms 
which are going out after business are not 
complaining, however, he says. Mr. Thorn- 
burg recently added a new secretary to his 
staff, replacing Ruth Lantz who is now in 
Chicago. 

The Oklahoma Grain & Feed Dealer- 
association has more advertising for its 
1947 directory than it had in 1946, ac- 
cording to E. R. Humphrey, secretary of 
the organization. “We will probably come 
out in very nice shape,” he declares. 


Gustavus A. Bentley, secretary of the 
Mutual Millers & Feed Dealers association, 
reports that he has joined the New England 
By-Products Corp. and will travel for them. 


Illinois feed dealers have been asking 
Lloyd §S. Larson, secretary of the Illinois 
Feed association, for a membership directory 
and Mr. Larson is planning to publish one 
this spring. He is now assembling data for 
inclusion in it. 

Some people get all the breaks. While 
most of the feed industry was digging out 
of snowdrifts, Lloyd N. Case, executive 
secretary of the Rocky Mountain feed 
groups, spent his vacation in sunny Cali- 


fornia. 


@ PHALEN & HALVERSON, Jasper, 
Minn., have leased the former E. A. Brown 
Co., Inc., elevator. Principals in the busi- 
ness are Joseph Phalen and Earl Halverson. 


"Calling all cows—calling all cows—it's 
time for milking." 
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THE SCIENTIFIC SOURCE OF 


MADE IN TESTS USING 


VITAMIN D 


; 3 1946 Oklahoma Laying Test saw all-time Amer- 
ican Official Egg-Laying Records made for Brown Leg- 
horns and Black Minorcas. The mash fed was fortified 
with “Delsterol”—Du Pont’s “D”-Activated Animal 
Sterol to supply essential Vitamin D. This source of 
VitaminD was also used in the 1946 Western New York 
Test, which alone accounted for 5 out of the highest 10 
pens in the country. The mash fed here was prepared 
under the supervision of Cornell University. Other tests 
using “Delsterol” also reported exceptional results. 


Originated by Du Pont 
Du Pont originated this scientific source of Vitamin 
D and perfected it through 10 years’ research. It is one 


ingredient whose quality has never varied. “Delsterol” 
is completely dependable, highly concentrated and ex- 
ceptionally stable. It is made entirely from domestic 
materials by irradiating selected animal sterols with 
ultra-violet light. Every batch is “chick-tested”’ to assure 
uniform potency. Its dry powder carrier facilitates thor- 
ough, accurate dispersion throughout the feed. It meets 
the requirements of all standard types of mixing equip- 
ment. Further, “Delsterol” does not congeal in cold 
weather and does not impart “off” tastes or odors. 


For full information about prices and other data, 
write to E. I. du Pont de Nemours & Co. (Inc.), Organic 
Chemicals Dept., Wilmington 98, Delaware. 


Tune in on “CAVALCADE OF AMERICA” Every Monday Night—NBC Network 


REG. 5. PAT. OFF 
BETTER THINGS FOR BETTER LIVING 
eee THROUGH CHEMISTRY 
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Top-Selling Dr. Salsbury Dealers 
Tell You How You Can ” Send enough Ren-O-Sal tablets 


with every chick order for tonic 
benefits as well as quick help in 

case of cecal coccidiosis. 
F. B. Brindle, Manager 
Nevhauser Hatcheries 
Martinsville, W. Va. 


Keep Ren-O-Sal near the cash 
register as an added reminder 
to your customers and yourself. 
Cecil Anthony 

Anthony's Feed Store 

& Hatchery 

Columbus, Ga. 


DA SALSHURY 5 ES 


We place a package of 
Ren-O-Sal on the lid of every 


hick b d d it 
Double-Purpose 
Ernest Marsh 


DRINKING WATER MEDICINE 


1. Stimulates Chick Growth 
2. Prevents Spread of Cecal We advertise Ren-O-Sal in our 


twice-monthly house organ, 
Coccidiosis “Facts and Fun for Farmers,” 
which goes to 8,500 farm homes. 
R. O. Bowman 

R. O. Bowman, Inc. 

your profits, just as they have for thousands of Medina, Ohio 


These tried-and-proven sales-getters can pep-up 


successful Dr. Salsbury dealers. These sales slants 
are ready to go to work for you ... help you make 


R Keep your sales force alerted 
this year your biggest and most profitable! for opportunities to “talk up” 


Ren-O-Sal’s powerful national farm, poultry paper Ren-O-Sal. 

Ralph Sullivan 
Sullivan's Hatchery 
too! Get your share of the profits to be made on Peru, Ind. 


this product. Display it and talk it up, BIG! 


and radio advertising campaign is working for you, 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 


A Nation-wide Poultry Service 


Dr Salsbury’ REN-O-SAL 


ind DRINKING WATER MEDICINE 


& STIMULATES GROWTH PREVENTS CECAL COCCIDIOSIS 
(2 per (8 tablets per gallon) 


NATION-WIDE 
POULTRY stavicet 


Display this Emblem 
Prominently 
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Let Your Plant Run Down 


Zortman Asserts Mills Must Be Modern 


ZORTMAN FLOUR «FEED 


@ IN TUNE with the times” might 
well be the slogan of the Zortman 
Flour & Feed Co., Edinboro, Pa, 
which in the last 10 years has con- 
stantly followed a policy that called 
for modernization and improvement 
of its plant. Charles L. Zortman, the 
owner, is firmly convinced that no 
feed store can make a decent profit in 
the modern world unless it is clean, 
efficient, and convenient. 

“We don’t intend to take a back 
seat for anyone when it comes to 
keeping our plant up-to-the-minute,” 
Mr. Zortman declared. “We add new 
machinery whenever we need it and 
constantly try to keep on improving 
our service to customers.” 

When Mr. Zortman took over a 
somewhat rundown plant a decade 
ago, his first step was to purchase new 
equipment. He installed a 1 ton Haines 
vertical mixer, a Bryant hammer mill, 
and an International gasoline engine 
to supply power to operate the ham- 
mer mill. “With this equipment we 
felt we were ready to step out and 
vet a lot of new business,” Mr. Zort- 
man explained. Business increased 
noticeably and the once unprofitable 
‘eed mill was put back on the profit 
making path. 

But Mr. Zortman wasn’t satisfied 
with his initial improvement program. 
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REMODELING is going on 
constantly at the Zortman Flour 
& Feed Co., Edinboro, Pa., 
shown above. Charles L. Zort- 
man, owner of the firm, is an 
advocate of thorough modern- 
ization and believes all feed 
mills should be clean, efficient, 
and convenient. 


He cleaned out all obsolete equipment, 
containers, unused machinery, and 
general trash from his plant and then 
repainted it an attractive white color. 
On all four sides of the elevator, which 
stands prominently above the ware- 
house and office building, he painted 
the name of his company. 

“From the very start we determined 
not to engage in price-cutting or cut- 
throat tactics with our fellow feed 
men,” Mr. Zortman said. “We real- 
ized that no good could come of such 
action and that much harm could re- 
sult. Instead, we stepped up our serv- 
ice to feeders and won many new ac- 
counts that way.” 

The Zortman Flour & Feed Co. ad- 
vertises regularly in the popular Edin- 
boro weekly newspaper and also does 
considerable direct mailing. “No feed 
dealer should play the ostrich,” Mr. 
Zortman stated. “Advertising is an 
essential to any feed store which is 
truly progressive.” 

In his direct mail campaign, Mr. 


Zortman has the help of Dr. Salsbury’s 
Laboratories and other manufacturers 
whose products he handles. They sup- 
ply helpful ideas, mats, cuts, and cir- 
culars for distribution to Zortman 
Flour & Feed Co. customers. 

“We have found the poultry health 
booklets put out by Dr. Salsbury’s 
very popular with our customers,” Mr. 
Zortman said. “The manufacturer im- 
prints our name and address on the 
booklets and mails them to the list 
of customers and prospects which we 
supply, all at a cost to us of less than 
a penny a customer.” 

Before warborne shortages made 
paper for printing very difficult to 
obtain, Mr. Zortman published “Zort- 
man’s Feed Bag”, a miniature maga- 
zine about farm problems, new agri- 
cultural developments, and helpful 
feeding hints. Each issue featured news 
about items in stock at the company’s 
store. “We found the farmers liked 
our little publication very much and 
we hope to resume publication some 
day,” Mr. Zortman said. 

In all his advertising, Mr. Zortman 
stresses the advantages to farmers of 
paying straight cash for their feed 
and farm supply purchases. “There's 
no justified excuse for selling on 
credit,” he stated. “Both customers 
and dealers come out ahead when all 
sales are made for cash.” 

In addition to Dr. Salsbury’s reme- 
dies, which have been among the 
firm’s best sideline profit makers, the 
Zortman Flour & Feed Co. handles 
V. C. and Baugh’s fertilizers, Albers 
Milling Co. calf manna, and formula 
feeds manufactured by the Jesse Stew- 
art Co. “We realize that quality feed 
is the foundation of any successful 
feed business,’ Mr. Zortman ex- 
plained. “No amount of alibing can 
excuse inferior feed.” 

At present Mr. Zortman is con’ 
templating a plan by which his com- 
pany would pass on to customers a 
dividend based on a share of the firm’s 
profits. “There are a lot of drawbacks 
to this plan, especially in bookkeep- 
ing,” he stated. “We're not quite sure 
whether or not we will try some sort 


(Continued on page 120) 


e75e 


4 
< 
| 
at 
4 
tq 
‘ 
af 
‘ 


Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries may obtain complete details 
by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Factors Affecting the 
Production of Dairy Cows. 
Author: F. B. Headley, University of Ne- 
vada, Reno, Nev. 
Digest: Records of feeding experiments for 
a period of 14 years are summarized to com- 
pare nutrient input and milk production of 
cows on all-hay (alfalfa) and hay-grain ra- 
tions. To avoid the effect of pregnancy, 
records were compared only for the first 
280 days of lactation. Cows receiving the 
grain ration, fed according to production, 
produced 17.7 per cent more milk than 
cows on all-hay ration but the increase may 
be greater or smaller depending on the 
amount of grain fed. Both the all-hay and 
hay-grain groups consumed slightly more 
total digestible nutrients per cow-day than 
theoretically required. High producing cows 
were more efficient than low producing 
cows in the utilization of feed as expressed 
by milk produced per nutrient unit con- 
sumed. Common feeding standards may be 
inaccurate as guides in the calculation of 
daily rations for individual cows. Cows con- 
sumed less than theoretical requirements 
during the early and final weeks of the lac- 
tation period and more than the theoretical 
requirements in between. When cows were 
fed roughage free choice the highest con- 
sumption occurred between the eighth and 
sixteenth weeks of lactation. Using data 
from U. S. technical bulletin 815, a loga- 
rithmic relationship was shown to exist be- 
tween the feeding level and production. 

-« 
Title of Experiment: Variation Between 
Breeds in Feed Cost of Milk Production. 
Author: Lynn Copeland, University of Ken- 
tucky, Lexington, Ky. 
Digest: Studies on the extensive D. H. I. A. 
records in Kentucky indicate that Jersey 
cows produced butterfat at a substantially 
lower feed cost than did Holsteins, but that 
the Holstein breed produced milk at a 
lower feed cost than did the Jersey. On the 
basis of every value as expressed in 4 per 
cent fat-corrected milk, there appeared to 
be no difference between breeds. However, 
on the basis of energy value the registered 
herds of both breeds excelled the grade 
herds. 

Title of Experiment: Effect of the Prepar- 
tum Diet of the Cow on the Vitamin A 
Reserves of Her Newborn Offspring. 
Authors: G. H. Wise, M. J. Caldwell, and 
J. S. Hughes, Agricultural Experiment Sta- 
tion, Manhattan, Kan. 
Digest: Feeding vitamin A at the rate of 
1,000,000 U.S.P. units daily to individual 
dairy cows in the latter stages of gestation 
significantly increased the vitamin A con- 
centration in the blood and livers of the 
newborn calves. Pasture grazing, which pro- 
vided an abundance of carotene in the 
prepartum diet of the dams, failed to effect 
an increase in vitamin A over that seen in 


calves from dams restricted to a standard 
winter ration. It is suggested that the pla- 
cental membrane of the cow is more perme- 
able to the ester than to the alcohol form 
of vitamin A. 

* * 
Title of Experiment: Urinary Calculi Asso- 
ciated with Vitamin A Deficiency in the 
Fox. 
Authors: C. F. Bassett, L. E. Harris, S. E. 
Smith and E. D. Yoeman, Cornell Veter- 
inary College. 
Digest: Seventy fox pups and their dams 
were placed on a vitamin A-low diet when 
the pups were 21 days old. At 49 days the 
pups were weaned and transferred to a 
vitamin A deficient diet. At weaning the 
animals were divided into six groups as 
follows: group 1 (five animals) received 
the basal A deficient diet; groups 2 and 3 
(10 animals each) received 15 and 20 I.U. 
of vitamin A; groups 4, 5 and 6 (15 ani- 
mals each) received 25, 50 and 100 I.U. 
per kg. of weight per day respectively. Cod 
liver oil containing 1,000 I.U. of vitamin 
A per ml. was administered orally at weekly 
weighings. First symptom was head cock- 
ing followed by unsteadiness of gait, pe- 
riods of whirling, xerophthalmia and coma. 
Autopsy revealed urinary caculi, gastritis, 
enteritis, and pyelonophritis. Abscesses 
around the feet and jaws were seen in some 
cases. Growth was subnormal with a high 
mortality in the first four groups. In groups 
5 and 6 growth was better but still not 
equai to normal. Vitamin A was itound ia 
the blood of only eight animals from lot 5 
and from six foxes in lot 6 when all living 
animals were bled at approximately four 
months from the start of the experiment. 
At the close of the experiment, approxi- 
mately six months later vitamin A was 
found in the blood of three animals from 
lot 4 and in all survivors from lots 5 and 6. 
The pelts were poor. 


Title of Experiment: Calcium, Phosphorus, 
and Vitamin D Interrelationships in the 
Nutrition of the Growing Chick. 

Authors: J. S. Carver, R. J. Evans, and 
James McGinnis, Agricultural Experiment 
Station, Pullman, Wash. 

Digest: In an experiment with chicks, dicts 
were fed containing 0.5, 0.6, 0.8 and 1 per 
cent phosphorus with calcium being added 
at a calcium-phosphorus ratio of 1:1, 2:1, 
3:1, and 4:1 for each level of phosphorus. 
All the diets were supplemented with 0.20 
and 60 A.O.A.C. chick units of vitamin D 
(activated 7-dehydrocholesterol) per 100 
gms. of feed. At four weeks, the chicks 
were sacrificed for bone ash determinations. 
The results obtained showed a progressive 
improvement in growth and bone ash with 
increasing phosphorus content of the diet 
from 0.5 to 0.8 per cent at a calcium to 
phosphorus ratio of 2:1 and 3:1 where no 
vitamin D was added to the diets. The 4:1 


ratio of calcium tuo phosphorus caused a 
depression in growth and bone ash at al! 
levels of phosphorus. Twenty units of vita 
min D gave good growth and bone ash wit! 
the 0.8 and 1 per cent levels of phospho: 
us at a calcium to phosphorus ratio of 2:) 
and 3:1. Growth was not improved by in 
creasing the vitamin D to 60 units at the 
0.8 and 1 per cent level of phosphorus 
At the 1:1 calcium to phosphorus ratio an: 
at all levels of phosphorus fed, 60 unit: 
gave better growth and bone ash than 2(: 
units. At the lower levels of phosphoru: 
and a 2:1 ratio, 60 units gave better growth 
and bone ash than 20 units. The depression 
in growth and bone ash at the 4:1 calcium 
to phosphorus ratio was not prevented by 
vitamin D. 


Use of Dry Calf Starters 
Increases Dairy Profits 


Dry calf starters will make a substantia! 
increase in dairy farm profits, simplify cali 
feeding, and increase the milk supply for 
the consumer, the nutrition council of the 
American Feed Manufacturers association 
has reported. 

The council declared that at the present 
time 100 pounds of dry calf starter costs 
the same or less than the selling price of 
100 pounds of whole milk and that the 10u 
pounds of starter will replace 300 to 500 
pounds of milk. -Demonstrations havc 
proven that the starter can adequately re- 
place milk as soon as the calf is old enough 
to consume dry feed. 

In one recent trial, the counci! reported, 
30 Holstein heifer calves fed calf starte: 
were found at the age of six months to 
average 30 pounds more than the published 
average for the breed. One heifer exceeded 
the published average by 131 pounds. 

Stil another trial with 59 Guernsey 
calves showed that the six months old ani- 
mals fed calf starter weighed an average of 
32 pounds more than the average for the 
breed. 

Calf starters are convenient too, AFMA 
pointed out, because they eliminate milk 
warming and keeping pails clean. 

@ S. R. WHITE CO., Northfield, Vt., has 
been purchased by Max C. Green and 
George O. Boyles of Montpelier. 


@ ROBERTS FEED CO., Texico, N. Mex.. 
is constructing a new elevator and office 
building at Portales. 

@ SUPERIOR MILLING CO., Superior. 
Neb., is the new name of the former Ne- 
braska-Kansas Mills. 

@ D. F. SEAMAN, Bowersville, Ohio, has 
purchased the elevator, machinery, and 
real estate of the New Era Grain Co. 

— 

ESTABLISHES HEADQUARTERS 
B. C. Lee, New England representative 

for Sprout, Waldron & Co., Muncy, Pa., 
has established residence at 77 Vernon 
avenue, Middletown, R. I., the firm has 
announced. Mr. Lee will contact flour, feed, 
and processing firms in the East for the 
Pennsylvania machinery manufacturing com- 
pany. 


THE FEED BAG — February, 1947 


% 
‘ 


“George Armstrong Custer, of ovr youngest and: 
most gallant Brigadiers, died with his men at the 
Little Big Horn, Montana Territory, June 25, 1876. 


CHASE was manufacturing Better Bags 


e Years before the Indian Campaigns, when army sup- 
ply trains carried precious supplies in bags, Chase was 
one of the country’s leading manufacturers of textile 
bags. 1947 marks one hundred years’ experience in this OPEN MESH BAGS 
business. 
PROTEX BAGS-SEWN, 


ALSO CEMENTED SEAMS 


This experience is important to you because it as- 
sures you better containers for your products. It'll pay 
you to check with your Chase Salesman, for Chase 
makes bags of all kinds—each container specifically 
designed for more economical and more efficient pack- 
ing of your product. 


Remember, for Better Bags . . . better buy Chase. 
It’s more than a slogan, more than a catch phrase—it’s 
your positive assurance of an improved container. 


MULTIWALL 
AND OTHER PAPER BAGS 


TOPMILL BURLAP BAGS 


COTTON BAGS FOR ALL NEEDS 


SPECIALTIES _~3 
One Hundred Years of Experience i J 


in Making Better Bags for 
Industry and Agriculture. 


FOR BETTER BAGS... BETTER BUY CHASE 


ry S EE 3 AG Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. 


BOISE e BUFFALO CHAGRIN FALLS,O. CLEVELAND CROSSETT, ARK. © DALLAS DENVER DETROIT GOSHEN, IND. 
HARLINGEN, TEXAS © HUTCHINSON, KAN. KANSAS CITY MEMPHIS MILWAUKEE MINNEAPOLIS) NEW ORLEANS NEW YORK 
OKLAHOMA CITY ¢ ORLANDO, FLA. © PHILADELPHIA PITTSBURGH PORTLAND, ORE. REIDSVILLE, N.C. © ST.LOUIS SALTLAKECITY TOLEDO 


THE FEED BAG — February, 1947 


: 

OLE Caster’s Last Stand 
; 
te 
‘ 
= 
| 
: 
a4 
‘ 

> 
4 
: 


Central Association Plans 
Four District Meetings 


Four Wisconsin district meetings have 
been scheduled for early March by the 
Central Retail Feed association, according 
to an announcement by Roland C. Tesch, 
Chilton, Wis., president of the organization. 
All sessions will be held in the evening and 
will be brief, Mr. Tesch said. 

The first meeting will be held March 4 
at the Monterey hotel, Janesville, with C. 
L. O. Smith, Farley Feed Co., as -local 
chairman. Karl Juve, National Food Co., is 
local chairman of the meeting to be held 
March 5 at the Retlaw hotel, Fond du Lac. 
The third meeting will be held March 10 
at the Eau Claire hotel, Eau Claire, with 


Donald F. Crane, E. J. Crane & Sons, 
Chippewa Falls, as chairman. The fourth 
session is scheduled for March 11 at the 
Northland hotel, Green Bay, with M. L. 
Johnsen, Russell-Miller Méilling Co., in 
charge. 

Speakers will include R. A. Tobias, H. 
D. Hudson Manufacturing Co., Chicago; 
James D. Hopkins, president of the Wis- 
consin Seed Dealers association; Walter B. 
Griem, chief of the state’s feed and fer- 
tilizer control work; and Mr. Tesch. 

Non-members are welcome to attend the 
meetings. Reservations should be made by 
writing David K. Steenbergh, executive 


secretary, 1712 W. St. Paul avenue, Mil- 
waukee 3, Wis. 


@ H. E. ORGAN, Waynesville, Il, 


opened a new feed store at Wapella. 


has 


ducts 


FORTIFY YOUR FEED with the 7? 
“trace” minerals so necessary ito 
animal health, growth, productior 
and reproduction. At small cost, you 
greatly increase the value of your 
feed. You add cobalt, manganese, 
iodine, iron, boron, copper, and zinc 
to your feed with Trace Mineral Con- 
centrate. A lack of any one of these 
minerals can mean serious trouble 
to livestock! 


MINERAL CONCENTRATE 


Distributed in Eastern States by 
The Amburgo Company, Inc. 


1421 Chestnut St. 
- Philadelphia 2, Pa. 


weg 


You'll agree that the more you know, the better product you can 
make. That's true of any business. If you use or plan to use a 
mineral concentrate in your feed, you'll want a product that has 
years of experience and research behind.it. . 
pared, scientifically correct concentrate. 


HERMAN NAGEL. formulator of 
the products listed below, is justly 
famous in the field of mineral nu- 
trition. His studies both here and 
abroad plus 25 years of practical 
experience stand behind his pro- 
your guarantee of 


quality. 


Formula 


WRITE FOR DESCRIPTIVE LITERATURE ON THESE PRODUCTS 


JACKSON BLVD., CHICAGO 4, 


. a carefully pre- 


HERMAN NAGEL’S 


TRACE MINERAL 


CONCENTRATE 


SIMPLY ADD salt and calcium 
carbonate to Formula B to make a 
complete (and completely soluble) 
mineral feed. Contains all 7 
“trace” minerals, plus all 4 phos- 
phates, mono and disodium; and 
mono and di-calcium phosphate. 


ILL. 
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Back-Knifing Doesn’t Pay 


WALTER C. BERGER 


A regional meeting of the American 
Feed Manufacturers association was held 
in Minneapolis, Jan. 20, to discuss industry 
practices. Above Walter C. Berger, presi- 
dent of the association is shown in a char- 
acteristic pose during his talk. Mr. Berger 
asked feed manufacturers to refrain from 
knocking their competitors and demon- 
strated this “back-knifing of competitors” 
by tearing a gash in a bag of corn labeled 
“the feed industry.” Each time Mr. Berger 
knifed the bag more corn would spill until 
“the feed industry” collapsed. Mr. Berger 
warned that every time a manufacturer 
knocks his competitor he creates doubt in 
the mind of all feeders about the entire 
commercial feed industry. 


Fred K. Chandler, Founder 


of Tanvilac Co.; Dies 


Fred K. Chandler, founder and head of 
the Tanvilac Co., Des Moines, Iowa, died 
Feb. 8 at the age of 57. Mr. Chandler, who 
had hundreds of friends in the feed indus- 
try, was planning a trip to the South with 
Mrs. Chandler when he was stricken with 
an acute attack of appendicitis on Feb. 1. 

He was rushed to Mercy hospital, Des 
Moines, where he put up a courageous but. 
unsuccessful battle for his life. Funeral 
services were held from Dunn’s Funeral 
home, Des Moines, on Feb 10. 

@ DAVID MCGEE, Liberal, Kan., has 
purchased a feed and seed business at Long- 
mont, Colo. 

@ PRAIRIE GRAIN CO., Lacon, IIl., is 
planning to construct a new 140,000 bushel 
elevator. 

@ LAOTTO ELEVATOR CO., Laotto, 
Ind., has been incorporated by Royal Clapp, 
Nondes Clapp, Eugene Kraus, and Jewell 
Kraus. 
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Guy Leader, outstanding White Leghorn 
breeder of York, Pa., whose 1945-46 
pen entered at the Pennsylvania Laying 
Test, scored highest for the nation, has 
been a “Stonemo” feeder for. many 
years. He says, “When STONEMO hard 
insoluble grit is a part of the regular 
diet, you can keep flock health and 
production up and your feed costs 
down.”” Famous breeders keep Stonemo 
Granite Grit in the diet because they 


Guy A. Leader know from experience that it helps 
York, Pa. assure maximum health, efficiency and 
production. Leader's Winning Pen 


Pennsylvania Test — 3998 Tie — 4195 Pts. 


2-Year Hen Test Winner Sets New World’s Record 


George M. Anthony, Strausstown, Penn- 
sylvania, won the Pa. Hen Test for 1945- 
46 and rolled up a new world’s record. 
But what is more important, this pen 
came through two years of heavy pro- 
duction with every bird alive. George 
Anthony knows that only strong, pro- 
ductive, well-managed flocks can pay a 
profit, That is why he has always been 
careful in his choice of poultry grit. He 
says, “I save both time and feed by 
using STONEMO Granite Grit.” And 
George should know, because every 


Geo. M. Anthony 


Strausstown, Pa. year he houses from 16,000 to 18,000 Anthony's 2-Year World’s Record Pen 
layers. Pa. Test — 723 Days — 6535 Eggs — 7004.60 Pts. 


STONEMO GRANITE GRIT helps produce CHAMPIONS 


A great many famous breeders have long depended on STONEMO Hard Insoluble Granite 
Grit to help them produce champions. Without upsetting the mineral balance, this mobile 
grinding agent breaks down and makes available the maximum vitamin content in every 
bit of food your birds eat. This means greater economy, increased flock efficiency and 
improved health. To do a good job, poultrymen and turkey growers give birds the benefit 
of Stonemo Granite Grit in their daily diet. Remember, Stonemo has been endorsed by 
America’s foremost research directors—has been fed and enthusiastically acclaimed by 
successful poultrymen everywhere. A size for every age. Sell STONEMO—the grit that 
helps your poultry feed customers make money. 
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BREWERS DRIED YEAST . . . High 
in protein, low in moisture and fiber, 
it's an excellent ingredient for mashes 
and stock feeds. Rich in B complex 
vitamins. Get a few hundred pounds. 
CLO-TRATE FORTIFIED COD LIVER 
OIL . .. Assures dependable vitamin 
A and D fortification of the mash. 
Ask for CLO-TRATE — it costs no 
more to use the best. 


FOR YOUR SPRING MASHES... 
MULTI-MIX helps make better feeds 
at lower cost. A reliable vitamin D 
and riboflavin supplement in one 
drum. Convenient and economical. 


In handy 100 Ib. fiber drums. 


PEEBLES DRIED WHEY with RIBO- 
LAC gives you the finest in milk pro- 
teins and minerals, plus natural ribo- 
flavin. Fortified double strength in 
vitamin G. A 100% whey solids 
product. 


CALL ON US FOR YOUR NEEDS 
. Phone or write when in the 
market for Grain, Proteins, Millfeeds, 
vitamin products and other feed in- 
gredients. Always at your service. 
Consignments solicited. 


DISTRIBUTORS OF 


BRAND FEEDS 


STRATTON GRAIN 
COMPANY 


Grain and Feed Merchants 


MILWAUKEE 2, WISCONSIN 
MARQUETTE 7411 


We travel to northern Wisconsin this 
month to say Happy Birthday to E. H. 
Sather of Doughboy Industries, Inc., New 
Richmond, who celebrates March 13. The 
“Colonel” as he is affectionately called by 
his many feed industry friends, is a real 
work horse for Doughboy and can probably 
call more feed dealers by their first names 
than can most feed executives. The Colonel 
tells us his hobby is fishing but he is also 
a good farm operator and we suspect that 
eventually he may retire to one of his 
farms. He has been a director of the North- 
west Feed Manufacturers & Distributors 
association and is very much interested in 
and supports all feed association work. 
Others who will celebrate with Mr. Sather 
in March are: 


MARCH 1—E. C. Christel, Froedtert Grain 
& Malting Co., Minneapolis, Minn.; Roy 
Herrick, Herrick Feed Co., Harvard, IIl.; 
Carl A. Sandell, Sea Board Supply Co., 
Philadelphia, Pa. 

MARCH 2—A. W. Lohry, Kay-Dee Feed 
Co., Sioux City, Iowa.; J. J. Wickens, 
Specialty Feed Products Co., Plymouth, 
Mich. 

MARCH 3—Carl G. Orsinger, Waterloo 
Mills Co., Waterloo, Iowa.; Roy H. Grav- 
ink, Meyerink Milling Co., Clymer, N. Y. 

MARCH 4—Joe Sinaiko, Iowa Milling Co., 
Cedar Rapids, Iowa. 

MARCH 5—Charles G. Hooker, Kellogg 
Milling Co., St. Paul, Minn. 

MARCH 7—H. E. Bradt, Sunset Feed & 
Grain Co., Buffalo, N. Y.; S. E. Geasey, 
The Borden Co., New York, N. Y. 

MARCH 8—Frank Rabenowich, Flambeau 
Milling Co., Phillips, Wis. 

MARCH 9 — L. M. Brown, Richmond, 
Calif., (National Oil Products Co.); 
Fred H. Chase, Oshkosh, Wis., (The 
Strong-Scott Mfg. Co.); Sam R. Hon- 
egger, Honeggers’ & Co., Forrest, Ill. 


MARCH 10—Bruner Tucker, McCarty Co., © 


San Francisco, Calif. 

MARCH 11—Harold Grassl, Dr. Hess & 
Clark, Inc., Ashland, Ohio. 

MARCH 13—W. J. Borst, jr., Wm. Borst 
€& Son, Brooklyn, Wis.; Leo J. Knapp, 
Calcium Carbonate Co., Chicago, IIL; 
W. G. Hottensen, W. M. Bell Co., Mil- 
waukee, Wis.; E. H. Sather, Doughboy 
Industries, Inc., New Richmond, Wis.; 
C. L. Struven, Atlantic Supply Co., Bal- 
timore, Md. 

MARCH 14—Clyde H. Hendrix, Pillsbury 
Feed Mills, Clinton, Iowa;Champ Hum- 
phrey, Gardner Advertising Agency, St. 
Louis, Mo.; L. B. Stuart, Purina Mills, 
St. Louis, Mo. 

MARCH 15—John Haertel, P. C. Kamm 
Co., Milwaukee, Wis.; Floyd M. Wilson, 
National Alfalfa Dehydrating & Milling 
Co., Lamar, Colo. 

MARCH 16 — Willard D. Cunningham, 
Cereal By-Products Co., Chicago, Ill. 
MARCH 17—Carl B. Melander, Pittsburgh 

Plate Glass Co., Milwauke, Wis. 

MARCH 18—George Barrett, United Feed 
Products Co., Chicago, Ill.; Ray Engel- 
hart, The Borden Co., New York, N. Y.; 


E. H. SATHER 


Robert Herrick, Herrick Feed Co., Har- 
vard, Iil. 

MARCH 19—Louis Y. Horton, Mallinck- 
rodt Chemical Works, St. Louis, Mo. 
MARCH 21 — C. W. Devers, Muncie, 
Ind., (National Distillers Products Corp.): 
Ernest I. Sargent, Sargent & Co., Des 

Moines, Iowa. 

MARCH 22—George A. Spencer, Oake: 
Mfg. Co., Inc., Tipton, Ind. 

MARCH 24—Stanley L. DeSmidt, Fond 
du Lac, Wis., (Penick & Ford, Ltd.): 
C. W. Sievert, American Dry Milk Insti- 
tute, Inc., Chicago, Ill. 

MARCH 25—Harry R. Caldwell, Archer: 
Daniels-Midland Co., Minneapolis, Minn.: 
R. E. Green, Standard Brands, Inc., New 
York, N. Y.; John R. Stuart, Reliance 
Feed Co., Minneapolis, Minn. 

MARCH 26—A. E. Bush, Froedtert Grain 
& Malting Co., Milwaukee, Wis.; Harry 
Franke, Franke Grain Co., Milwaukee, 
Wis.; Jerry Sotola, Armour & Co., Chi: 
cago, Il. 

MARCH 27—Charles S. Clark, Grain © 
Feed Journals, Chicago, Ill.; Joe S. Mor- 
ris, Hardeman-King Co., Amarillo, Tex. 

MARCH 28—Donald G. Perkins, E. R 
Squibb & Sons, New York, N. Y. 

MARCH 29 — Frank F. Helberg, Elgin 
Flour & Feed Co., Inc., Elgin, Ill. 

MARCH 30 — Eugene G. Berry, B. F. 
Gump Co., Chicago, Ill.; C. B. Garrett, 
Whitmoyer Laboratories, Inc., Meyers: 
town, Pa.; John H. Gillen, Pittsburg! 
Plate Glass Co., Pittsburgh, Pa. 

MARCH 31—Fred J. McCann, Jersee Co.. 
Minneapolis, Minn. 

@ FISHER’S SEED & FEED STORE, 

Sun Prairie, Wis., has opened a self-service 

grocery department. 

@ ROBERT WULEFF, Jackson, Mo., has 

purchased the Absogood Packing Co. feed 

store and hatchery which he formerly 
managed. 

@ WILSON GRAIN & IMPLEMENT, 

New Castle, Ind., has been incorporated by 

Carl T. Wilson, William H. Shockley, and 

Lois Y. Shockley. 


THE FEED BAG — February, 1947 


3% 
fi 4 
‘ 
| 
| 
a 


—Biel 


(Continued from page 56) 


The Water Street Mill never advertises 
specials nor does it practice price cutting. 
“There will be no specials on certain days 
of the week,” Mr. Biel explained. “We 
believe in selling at the lowest prices con- 
sistant with a fair profit every day of the 
week instead of only one or two.” Special 
sales days are unfair to customers whose 
work will not permit them to come to town 
on those days, Mr. Biel believes. 

“Cooperation and dependability are the 
keys to successful feed merchandising,” Ray 
Biel emphasized. “Customers have faith in 
merchants who render friendly service every 
day of the year and who sell only the best 
merchandise available. Cut-rate selling means 
cut-rate service and the Water Street Mill 
will never engage in either!” 


Stoker Elected President of 
Duluth Board of Trade 


H. B. Stoker, F. H. Peavey & Co., was 
elected president of the Duluth, Minn., 
board of trade at the organization’s annual 
election held Jan. 21, officials have an- 
nounced. H. W. Wilson, Cargill, Inc., was 
named vice president. 

Elected to the board of directors were: 
K. §. Bagley, Archer-Daniels-Midland Co.; 
George Barnum, General Mills, Inc.; and 
C. C. Blair, Norris Grain Co. 

Members named to the board of arbitra- 
tion were: B. T. Dinham, Archer-Daniels- 
Midland Co.; M. P. McGraw, Russell-Miller 
Milling Co.; and Max Rheinberger, Kellogg 
Commission Co. New members of the board 
of appeals include: C. E. Fuller, jr., Thom- 
son McKinnon & Co.; E. H. Schumacher, 
F. H. Peavey & Co.; W. F. Starkey, Hoover 
Grain Co.; G. C. Wilson, Johnson & Olson 
Grain Co.; and Robert W. Bolton, Atwood 


Larson Co. 


Millers’ Federation Will 
Meet at Chicago May 5-7 


The Millers’ National federation will hold 
its 45th annual convention at the Edge- 
water Beach hotel, Chicago, Ill., May 5-7, 
the organization has announced. The meet- 
ing is expected to be one of the largest in 
the federation’s history. 

Because of the record attendance ex- 
pected, feed men planning to stay at the 
Edgewater Beach are urged to write for 
reservations as soon as possible to the fed- 
eration offices at 309 W. Jackson boulevard, 
Chicago 6, Ill. 

@ EDWARD J. HECK & SONS, Council 
Bluffs, Iowa, has been incorporated to 


manufacture feed and farm supplies. 


@ J. B. CRAIG, JR., Cushman, Ill., has 
purchased the local elevator from A. F. 
Davis. 

® ORLYN BERGMAN, Tripoli, Iowa, and 
his brother Leland have opened a new feed 
store and hatchery. 
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COME BACK FOR! 


Yes, dairymen come back again and again for NATIONAL NO. 3 
MILK CALF FOOD in both meal and pellet form. Why? Because f 
it saves their valuable milk and produces top-grade calves! Proven 
since 1885, NATIONAL NO-MILK is a “best seller” with feed 
men who feature it... . Write for literature. 

NEW! NATIONAL NO-MILK HEIFER PELLETS. . | 

Another sure volume-profit item! , 


NATIONAL 
NO-MILK 
CALF FOOD 


PELLETS OR MEAL 


The Calf’s Best Friend Since 1885 


NATIONAL FOOD COMPANY 


FOND DU LAC, WISCONSIN 


j 
A 
NATIONAL 
NOMILKE gas 
esle 4 


The Great 
Money Maker § 


Prices of all commodities and services have hit the 
‘ roof. This includes the cost of feed grinding and all 
5 milling operations. For this reason it is desirable to 
own a "Jay Bee" mill because it is the World's Great- 
est Capacity Grinder and at a lower grinding and 
maintenance cost than other feed grinders. 


"Jay Bee" direct connected mills are made to 
operate at 3600 R.P.M. because this has been proved 
to be the most economical speed. 


"Jay Bee" mills are made of heavy boiler plate 
4 steel—cast iron base. Balanced steel construction— 
- balanced rotor and heavy steel hammers tend to pro- 
. duce long life and high capacities. 


ie Manufactured by the Bossert Company, Inc., Utica, 
N. Y., for more than a quarter century. Write for 
illustrated literature and complete details. 


' J.B. SEDBERRY, INC., Dept. 78, Franklin, Tenn., Utica, W. Y. 


Ns John J. Woods & Sons, Jay Bee Sales Co., 


433-439 Livestock Exchange Bldg., Kansas 
City, Mo.; Jay Bee Sales Co., 220 Broadway, 
New York, N. Y.—Jackson, Tenn.; T. G. Hol- 
land Mach. Co., 474 Fairfax Road, Drexel Hill, 
Pa.; Harold W. Grubbs, Box 2469, Winston- 
Salem, N. C.; A. M. Sorenson, Jefferson Hotel, 


Dallas, Tex.; Jay Bee Sales Co., 4619 S. 7th 
St., Louisville Ky.; W. H. Hust, Jay Bee Co., 
1031 N. Humphrey Ave., Oak Park, Ill.; E. 
B. Harrison, Whigham, Ga.; C. Y. Wier, Sr., 
Yates Hotel, Utica, N. Y.; A. F. Shirk, Box 
523, Canton, Ohio; Bryant C. Long, Box 893, 


Baton Rouge, La.; M. E. Padgett, Bennett: 
ville, S. C.; O. D. Padgett, Sandersville, Ga 

. A. McLeod, Box 381, Columbia, Miss. 
The Dibert Co., San Francisco, Calif.; | 
D. Vance, P. O. Box 497, Murfreesboro, Tenn 
A. E. Thompson Co., 714 Washington Ave. N 
Minneapolis, Minn. 
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— Catron 


(Continued from page 64) 


plements should contain about 40 per cent 
protein for pasture feeding. At this point 
1 would like to insert a word of caution 
about tampering with the nutritive balance 
of 40 per cent supplements by adding just 
any ground legume hay for drylot feeding. 
We know that the B-complex vitamin con- 
tent of either dehydrated or suncured al- 
falfa hay varies considerably. Therefore, we 
should specify that the alfalfa be of high 
quality. 

The per cent protein required in the 
complete swine ration must be considered 
for the feeder who prefers to grind his 
grain and mix it with the supplement. As 
a rule, swine require about 3 per cent less 
protein in the total ration on pasture than 
in drylot. We note the young pig from 
weaning to 75 pounds requires the great- 
est amount of protein in his total ration. 
Fattening hogs over 200 pounds require 
the least amount of protein. Some swine 
nutritionists feel that the figures of from 
20 to 22 per cent protein in the total ration 
may be a little high for pigs from weaning 
to 75 pounds. No doubt more research 
needs to be done on protein levels in swine 
rations, because, as previously pointed out, 
it is just possible that response from vita- 
mins may have been interpreted to be the 
response from protein or protein level. One 
of the safe ways of supplementing grain is 
to self feed, free choice the grain, the pro- 
tein supplement, and a good mineral mix- 
ture. 

High protein feeds are sometimes mis- 
used, then blamed unfairly. The feed man 
has sold the farmer a good protein supple- 
ment, and it would do a good job when 
fed to a healthy herd according to required 
protein levels. But necro breaks out! The 
veterinarian is called, who usually says to 
take pigs off the high protein diet, and he 
may be right, temporarily. Yet, Robinson 
of the Ohio station has fed rations as high 
as 51 per cent protein to healthy pigs with 
no ill effects, except higher cost per pound 
of gain. Protein feeds are protective feeds— 
protective against malnutrition and sub- 
sequent infections. We saw many examples 
of this in starvation countries in this last 
war. 


Oversimplified rations can fail, especially 
in ‘drylot. Pasture feeding not only saves 
25 to 50 per cent of the protein supple- 
ment, and up to 15 per cent of the grain 
needed in pork production but it also can 
cover up a lot of drylot “feeding sins.” 
Many farmers have been turning to the 
use of concrete lots to overcome swine 
diseases, parasites, water hauling and fenc- 
ing problems. This definitely creates nutri- 
tional deficiencies —- new experiences for 
many. Most of these deficiencies show up 
in drylot during the critical periods. Many 
rations which once gave excellent results 
in pasture feeding, result in slow growth 
rate, scouring and high death losses under 
drylot conditions. For example: at the Illi- 
nois Station, young pigs were fed in dry- 
lot on a ration of yellow corn, wheat midds, 
soybean oil meal, tankage, fish meal, min- 
erals and codliver oil. This ration con- 
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tained 11.5 per cent tankage and fish meal. 
These pigs gained only .79 pound daily, 
death losses ran 31 per cent and the pigs 
were not normal in legs, skin or hair. Good 
pasture performance was only approached 
by adding 10 per cent high quality alfalfa 
meal or its equivalent in water-soluble vita- 
mins to the ration, which increased gains 
40 per cent and cut death losses down to 
18 per cent. 

It takes a much better supplement to do 
the job in drylot than on pasture. Some 
people get a bit careless sometimes when 
they talk about pasture. There are all kinds 
of pasture—from very poor blue grass to 
excellent alfalfa. When discussing swine 
feeding, I like to specify either drylot or 
good alfalfa pasture. The figures in the 
middle indicate the amount of feed re- 
quired per 100 pounds of gain. As we look 
over the supplements used and the feed 
required per 100 pounds of gain on the 
alfalfa pasture, published in Purdue data, 
we note that the simple supplements gave 
almost as good results as did the complex 
supplements. Yet, when we look over the 
drylot work, we find that the simple pro- 
tein supplements, similar to trinity mix- 
ture which has been widely recommended, 
are not as efficient as the more complex, 
more well-balanced supplements. This shows 
that it requires a much stronger, more 
well-balanced, and carefully formulated 
supplement for drylot feeding than for pas- 
ture feeding. It is also well to note that the 
pigs used for these experiments averaged 
68 pounds starting weight on pasture and 
65 pounds starting weight in drylot. If fed 
well, as the pigs undoubtedly were, up to 
these weights, these pigs have probably 
passed the critical periods. Greater deficien- 
cies in favor of the more complex supple- 
ments would have undoubtedly shown up 
if younger pigs had been used. 


Pigs store water-soluble and fat-soluble 
vitamins in their bodies when fed rations 
containing liberal amounts of these vita- 
mins. These “store-houses” may be used 
to tide them over when rations are fed 
which are inadequate in these factors. For 
example, pigs fed well during the nursinz 
period will reflect this higher plane of nu- 
trition when fed on less expensive or nu- 
tritionally marginal rations after weaning. 
There are two kinds of “storage” or “‘carry- 
over.” First, there is the kind that is shown 
by pigs formerly on pasture, then brought 
into drylot. In this case, the pasture-fed 
pigs will respond more favorably than pigs 
which have been fed on drylot continuous- 
ly. Second, there is the kind of “storage” 
or “carry-over” shown by pigs formerly fed 
highly fortified rations. 

“This brings us to one of the most im- 
portant points in this discussion. Feed 1aen 
should sell a feeding program and not just 
a bag of feed! From the facts we have just 
presented, you can see—First, that bred 
sows, sows and litters, and young pigs up 
to 75 pounds need a stronger more highiy 
fortified supplement than heavier, growing- 
fattening hogs. Second, feeding during ges- 
tation and lactation can effect the growing- 
fattening period performance. Third, dry- 
lot feeding requirements are greater and 
more exacting than pasture feeding re- 
quirements. Now, your job as a feed manu- 
facturer is to formulate and manufacture 
supplements to fit the pigs’ nutritional 
needs when fed with farm grains with no 
over or under-nutrition. Your job is to 
apply the latest nutritional research and 
know, by feeding trials, just what your 
supplements will do. 

Your job as feed dealers or salesmen: 
Before you sell a hog supplement to a 
farmer, or advise him on mixing rations, 
ask him these questions, then outline a 


Glidden Co. Holds Winter Sales Meeting 


All salesmen and territory representatives of the feed mill division of the Glidden Co.., 
Indianapolis, Ind., attended the division's winter sales meeting held Jan. 9-10 at the home 
office. C. F. Marsh, general manager, shown standing third from left above rear, reported 
on division operations in 1946 and outlined plans for 1947. The meeting was highlighted 
by a dinner for the sales staff and office personnel. 
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feeding program to fit his needs. 

1. Are the pigs on pasture or in drylot? 

2. What are you going to feed it to—- 
Bred sows? Sows and litters? Young 
pigs up to 75 pounds? or, Growing— 
fattening pigs above 75 pounds? 

3. How have these pigs been fed pre- 
viously—on good rations or poor ra- 
tions? Limited or full-fed? 

4. Then get your pencil out and figure 
the costs of different methods of feed- 
ing with him. 

5.And fit the feeding program to the 
farmer's needs. 

We need not dwell long on all the ad- 
vantages that formula feeds can have over 
home mixing. We know that the manu- 
facturer can purchase in large quantities 
and on a quality basis. We know that nu- 


trition is your business—it is your business 
to keep up on nutritional “know-how.” 
You have the adequate facilities and equip- 
ment to do a thorough job, a much more 
thorough job than just the scoop shovel 
method. Sometimes the back gets tired 
rather quickly, then the feed does not get 
a thorough mixing. 

As a manufacturer or dealer, you should 
protect your product and your re-sale by 
explaining your supplements—what they 
contain, what they will do, and how to 
feed them. Tell the farmer the truth—as 
to what your feed will do for him. Tell 
him how to feed it and furnish him feed- 
ing directions. Always keep in mind that 
good supplements can also fail when overly- 
diluted or misused. Remember, good sup- 
plements can also fail because of poor 


bag 


every seconds... 


1. Cleans bags fast — with 
minimum power. 


2. Eliminates dust nuisance. 
3. Prevents heat loss. 
4. Saves floorspace. 


5. Has drop-out-screen for 
easy cleaning. 


Comes complete — easy to 
install . .. just bolt together. 


TYPE cc 


BAG CLEANER 


This speedy, efficient DAY Bag 
Cleaner (Type CC) cleans 2500 
bags in 8 hours with one man. 


Special high-suction fan gives 
30% more suction per H.P. con- 
sumed than ordinary fan. Patent- 
ed, 2-stage DAY DUAL-CLONE 
Dust Collector removes 97.5% 


of dust. Cloth filter returns dust-free 
air to work space, saves heat and 
eliminates dust nuisance. 


Close-coupled to save floorspace, 


the DAY Model CC is prefabricated 
and shipped complete. Comes knocked 
down—inexperienced help can easily 
bolt it together. 

Comes complete with DAY Dust Collector, suction 
fan with 72 H.P. motor, easy-to-clean nozzle, dust 
filter, dust-tight box with bagger, angle iron frame and 
required fittings... WRITE FOR FOLDER! 


MINNEAPOLIS 13, MINN. 


Kensus Ciiy, Mo. ond Ft. William, Ont. Representatives in:principal cities. 


"Jones Feed Co.? That carload of Christ- 
mas trees you ordered has just arrived.’ 


breeding or poor management, so follow up 
the sale to see that your supplement get- 
a chance to perform. 

In closing, I want to make a sincere ap- 
peal—let’s work together! The college stail 
needs the feed industry’s help in getting 
better nutrition out on every farm—other- 
wise, “applied nutrition.” The industry 
needs the active cooperation of the college 
in taking advantage of new findings of re- 
search and in keeping up to date in order 
to do a better job. Much could be gained 
by college-industry feed training schools. 
Remember, the showdown of your supple: 
ment and your feeding program comes in 
the feedlot, so “Build “em Right’”—‘Se!! 
‘em Right”—and “Service °em Right.” 


Feed Institute Gives $5,000 
Fund for Swine Research 


The Feed Institute of Iowa has presented 
a $5,000 fund to Iowa State college, Ames, 
Iowa, for carrying on research in swine 
nutrition, college authorities have an- 
nounced. The fund is designated for use on 
a new baby pig and brood sow nutrition 
project under the direction of Prof. Damon 
Catron. 

The new studies will concentrate pri 
marily on nutrition as it affects the size, 
health, and life of baby pigs and the profits 
of Iowa swine raisers. Varied rations wil! 
be tested to determine their effect on the 
size and quality of the litters and to learn 
which feeding elements are most important 
to health and proper development. Iowa 
State college has no conducted research o: 
swine nutrition as it affects baby pigs for 
several years. 

C. F. Swanson, Des Moines, was chair 
man of the committee in charge of raisin: 
the fund. His fellow committee member: 
were Maurice Wells, Waterloo, and Wi! 
liam Foster, Des Moines. 

@ MAURICE VAN NOSTRAND, Bene: 
dict, Iowa, has purchased the Doyle Mill: 
ing Co. at Avoca. 


@ FARMERS ELEVATOR, Fenton, Iowa, 
recently installed a new grain drier. 
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Yes... feedstuffs all look alike, but 
you can see the difference in egg and 
poultry production when you use 
U.S.1. riboflavin concentrates. Small 
quantities of these materials added to 
your feedstuffs make all the difference 
in the world in their overall nutrition- 
al value. 

For dog foods and hog concentrates, 
too, riboflavin materials are a nutri- 
tional “must.” U.S.I. is now offering 
two new natural riboflavin products 
obtained from vegetative fermentation 
processes. For extra values at no extra 


cost — start using them today! 
U.S.1. BRAND RIBOFLAVIN MIXTURE NO. 1 
— contains one gram of active ribo- 


flavin per ounce of material, along 
with carriers of casein, extracted peni- 
cillium press cake, and important vita- 
mins of the B complex. 


U.S.I. BRAND RIBOFLAVIN CONCENTRATE 
85 — consists of 85 parts per hun- 


dred of active riboflavin, along with a 
natural carrier, and a new vitamin of 
the B complex. 

Both products are conveniently 


write or phone U.S, In te, Chicks Fed With Feedstuffs Enriched W ith U.S.1. Riboflavii 
icals, Inc., 60 E. 42 St., New York 17, Concentrates Avoid Curled-T oe Paralysis, Deficient Feather- 
N. Y. Dept. FB. ing ... Grow Into Top Egg Producers. 
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Revolutionary New | HIGH IN DEALER BENEFITS! 
TRACKING METHOD fcr [iberal markup. Fair Traded 


wherever allowed by state laws. 


HIGH IN SELLING FEATURES! 
ANTU is the first raticide that can 


‘ Exclusive formula contains ANTU (alpha- 
be used this new easy way to ex- napthylthiourea) war-developed killing 
terminate rats. Combined with agent—so powerful one lick kills rats. 


feeding and drinking baits, it Works three ways—(1) Feeding bait. 
gives more effective rat control (2) Drinking bait. (3) Revolutionary new 
than any method so far discov- tracking method. Sold to consumers on 
ered. Just sprinkle TAT-ANTU satisfaction-or-money-back guarantee. 


in rat runways, burrows, and 


around feeding and drinking HIGH IN ADVERTISING! 


Bets walk-on it TAT-ANTU 1947 advertising is scheduled 
tates their feet...they lick them to appear regularly in The Saturday Eve- 
cil tin ning Post, Country Gentleman, and 4 


other leading national consumer maga- 
zines with a total readership of 30,229,851. 


35¢ PACKAGE —contains feeding bait and concentrate powder. 


$1 .00 CAN—« ozs. feeding bait and package of concentrate powder. 


suited for revolutionary new tracking method of control. Can also be used for 
feeding and drinking bait, 


SO POWERFUL ... ONE LICK KILLS RATS 


Other Outstanding TAT Products: 


TAT Ant Traps .. . TAT Ant Bait . . . TAT Mo-Go (kills moles and gophers) 
... TAT DDT Powders, Sprays, Solutions ... TAT Weedette (2,4-D weed killer) 
... TAT WA (wetting agent for spraying solutions) . . . TAT Barnwhite and 
Wallwhite (interior barn and wall paints containing DDT; give insect control 
up to entire season) . . . TAT Kote-a-lite (a clear DDT solution for coating 
lighting fixtures). : 

Order TAT Products from Your Jobber Now. If He Can’t Supply You, Write Us Today! 


O. E. LINCK CO., INC., CLIFTON, N. J. 


Pry $1 .00 SHAKER - TOP CAN-ix, ozs. in concentrated form specially 


Joins Dailey Mills 


THOMAS S. OWEN 


Thomas S. Owen has been appointed 
general sales manager of Dailey Mills, Inc., 
Olean, N. Y., according to an announce- 
ment by W. H. Kieser, president of the 
company. Mr. Owen was formerly extension 
representative for the animal food depart- 
ment of the Borden Co., New York City. 

During World War II Mr. Owen served 
44 months in the naval air force, attaining 
the grade of lieutenant commander. He 
graduated from Iowa State college in 1930 
and was associated with Sargent & Co., 
Des Moines, Iowa, and the Borden Co. be- 
fore entering service. Mr. Owen is a mem- 
ber of the Dairy Science association. 


Colorado Seed Men Re-elect 
All Officers for 1947 


John J. Sherman, Craig, was re-elected 
president of the Colorado Seed Growers 
association at the organization’s annual 
convention held recently at the Cosmo- 
politan hotel, Denver, the group has an- 
nounced. All other officers were re-elected. 
They are: Herbert Graves, Fort Morgan, 
vice president; Ray Condon, Platteville, 
secretary; and John Erion, Pueblo, treas- 
urer. 

The following members of the board of 
directors were re-elected to office: Jesse 
Powers, Henderson; George Hofmann, Iliff; 
Gerald Brown, Springfield; George Flood, 
Durango; P. A. Hausser, Meeker; A. P. 
Seymour, Olathe; and J. E. Morrison, Fort 
Collins. 


@ DUECY GRAIN CO., Thayer, Kan., 
is completing construction of an addition 
to its plant. 

@ WILLIAM FLYNN, Lowden, Iowa, 
World War II veteran, has purchased Ger- 
hard Kroemer’s feed mill and elevator. 


@ ALVIN & KENNETH BECK, Ottum- 
wa, Iowa, have purchased the Carlson Feed 
store at LaPorte from W. S. Carlson. 
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ook Feed Orders Advance 


Hinshaw Says Practice Has Many Advantages 


Cc. H. HINSHAW 


@ CUSTOMERS are encouraged to 
place their orders well in advance of 
the date they want delivery at the 
Columbia Cooperative Warehouse as- 
sociation, Columbia, Mo., because the 
practice enables C. H. Hinshaw, man- 
ager and proprietary owner, to anti- 
cipate his buying needs and to order 
in the largest quantities possible. 

“This policy of booking orders in 
advance has come to be accepted with 
favor by nearly all our customers,” 
Mr. Hinshaw declared. “It is mutually 
beneficial to the farmers and to us be- 
cause it guarantees them the supplies 
they need at the time they need them 
and assures us that we will always have 
enough stock on hand but never too 
much.” 

Sales at the rapidly growing firm, 
which is located in the city that is the 
home of the University of Missouri, 
have shown definite increases every 
year since Mr. Hinshaw became asso- 
ciated with it in 1932. During the past 
four years, more than $4,000,000 
worth of feeds and farm supplies have 
been sold. 

Feed is the backbone of the Ware- 
house association’s stock, with four 
major nationally-advertised lines han- 
dled. They are Pay Way, Gold Medal, 
Nutrena, and Spear. “With four 
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prominent lines to choose from, farm- 
ers can select the one they prefer and 
which they think is best for their par- 
ticular needs,” Mr. Hinshaw explained. 

Remedies, hardware, fertilizer, seed, 
flour, and whole grain also account for 
their share of the annual profit. “We 
are constantly expanding our remedy 
department so that we can offer a com- 
plete health service to farmers at all 
times,” Mr. Hinshaw declared. 

Hard-to-get items were a specialty 
at the Columbia Cooperative, even 
during the wartime and immediate 
postwar shortage periods. The organi- 
zation employed a full-time procure- 
ment agent whose job was to obtain 
at least token stocks of the products 
the farmers needed. He was also ex- 
tremely active in procuring produce 
and grain. 

“We had soybeans at a fair price 
when they were available nowhere else 
in town,” Mr. Hinshaw related. 
“Thanks to our agent, if goods or pro- 
duce are to be had, we usually have 
them.” 

There is no mystery underlying the 
Hinshaw pattern for success. Adequate 
capital with which to purchase mer- 
chandise months ahead has helped his 
business immeasurably. The firm has 
generous storage facilities which have 
made possible the storing of hard-to- 
get products in advance of the really 
acute shortage period when they are 
most in demand. Often Mr. Hinshaw 
has purchased a commodity nearly a 
year in advance when a continued 
shortage was evident. In this way, he 
was nearly always able to fill at least 
part of the needs of all his customers. 

“We give special attention to the 
handling of feeds because they are 
the most important products in our 
store,” Mr. Hinshaw declared. The 
spacious displayroom measures 50 by 
60 feet and the feed warehouse is 
45 by 60 feet. Across the street from 


BOOKING feed orders well in 
advance has many advantages 
for both the purchaser and 
seller, according to C. H. Hin- 
shaw, Columbia, Mo. An ey- 
terior view of the feed plant 
is shown at right. 


the salesroom-storehouse is another 
half-block long warehouse which pro- 
vides ample storage space for all the 
co-op’s needs. 

“We believe our feed salesmen are 
among the highest paid in Missouri,” 
Mr. Hinshaw said. Nineteen employes 
serve customers of the Columbia Co- 
op. Joe Crane has been with the or- 
ganization for 16 years, Fred Martin 
12 years, and Bill Mosely 10 years. 
These three key men do all the firm’s 
sales work. Of course, Mr. Hinshaw is 
always on hand to serve customers 
who prefer to have the boss wait on 
them. 

“We like to train salesmen in our 
way of selling,” Mr. Hinshaw ex- 
plained. “That's why we don’t list feed 
selling experience as a requisite for 
employment. We like our men to know 
our business policies thoroughly and 
have found that new men usually do 
the best job of this.” 

The organization’s salesmen do not 
encourage deliveries nor do they make 
many calls to the homes of farmers. 
Instead, they urge customers to come 
to Columbia and place their orders in 
person. This, of course, cuts down on 
overhead and usually means that the 
farmers will buy other merchandise 
when they see it on display at the 
store. Mr. Hinshaw is always happy 
to help farmers with their general 
farm problems and Fred Martin keeps 
himself posted on all late feeding de- 
velopments so that he can offer Av1 
nutrition advice. 

“Our employes are trained thor- 
oughly because we want them to 
be able to discuss problems thoro- 
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oughly in poultry housing, health, and feed- 
ing,” Mr. Hinshaw said. “They are their 
own bosses when it comes to dealing with 
the customers. They have to work out for 
themselves any difficulties that arise occa- 
sionally between the farmers and them- 
selves.” 

Mr. Martin keeps a black notebook with 
him constantly in which he enters the date 
of each feed sale, the name of the purchaser, 
brand, and quantity purchased, as well as 
the price paid. This information is invalu- 
able in soliciting further orders from the 
customer. 

“When a customer has sold his poultry 
or livestock I compute for him the exact 
value that our feed has been to him,” Mr. 
Martin declared. “In this way I can show 


him and his neighbors the advantage of 
feeding our brands. I've changed quite a 
few feeders by pointing out the facts con- 
tained in my little black notebook.” 

Highly efficient service, truthful adver- 
tising, and underlying honesty of purpose 
are the key components of Mr. Hinshaw’s 
merchandising policy. He is strongly op 
posed to any degree of graft or shiftlessness. 

“Don’t put a ceiling on the business you 
can do,” he warned. “Too many dealers 
today shrink back and say, ‘I'll mix a cheap 
feed because prices are high and farmers 
won't pay them.’ I maintain that the best 
long-range program for any feed dealer is 
to let the manufacturers, who really know 
how, make the feed.” 

Fifteen hundred attractive calendars are 


Soybean 


And Swift’s Soybean Oil Meal is cer- 
tainly clicking with feed manufac- 
turers, feed mixers and feed dealers. 
That’s because it’s (1) a high-quality 
protein base for livestock and poultry 
feeds. (2) It adds appetite appeal. 
(3) It gives the right balance to your 
formulas. (4) It is always uniform in 
quality and gives dependable results. 
When buying Soybean Oil Meal 
from — or when selling soybeans to — 
Swift & Company, you can rely on 
Swift’s prompt, friendly service. 


SWIFT & COMPANY 


Mills at: Cairo, Ill. Fostoria, Ohio Champaign, Ill. 
Des Moines,lowa Frankfort, Ind. Blytheville, Ark. 


mailed to cooperative patrons just before 
the first of every year. Once a year the 
employes, directors, manufacturers’ sales- 
men, and invited guests of the Columbia 
Co-op meet at the local picnic grounds {«r 
a gala fried chicken party. “We like to have 
this big annual get together entirely free of 
business or shop-talk,” Mr. Hinshaw c- 
clared. “The getting together on a purily 
social basis does all of us good.” 

At the Columbia Cooperative Warehouse 
association, thanks to industrious, fore- 
sighted C. H. Hinshaw, business is thriving 
and members of the co-op are now looking 
to the day when sales will reach $2,000,0::0 
& year. 


Patrias to Head Hubbard's 
New Research Department 


George Patrias, Buffalo, N. Y., has been 
appointed director of the new vitamin and 
biological laboratory of the Hubbard Mill- 
ing Co., Mankato, Minn., and will direct 
the firm’s vitamin and mineral control and 
research, C. B. MacLeod, president of the 
company, has announced. Mr. Patrias was 
formerly associated with the Cooperative 
GLF Mills, Inc., Buffalo. 

Mr. Patrias’ appointment is another step 
in the long-range improvement and expan- 
sion program of the Hubbard Milling Co., 
Mr. MacLeod stated. New laboratory equip- 
ment for vitamin and mineral assay and 
control in all Hubbard Sunshine feed pro- 
ducts has been acquired as part of the pro- 
gram. George C. Thomas, formerly asso- 
ciated with McMillen Feed Mills, is head 
of the reorganized Hubbard feed division. 

Mr. Patrias, a native of Holdingford, 
Minn., graduated from the University of 
Minnesota, Minneapolis, in 1938 and then 
did extensive graduate work at Rutgers 
university, New Brunswick, N. J., where he 
conducted research experiments on phos: 
phoric acid and molasses ensilage. Mr. 
Patrias received an M. S. degree from Rut- 
gers in 1941. He joined the GLF Mills 
in 1942. 


@ OTTOWA COUNTY CO-OP, Gray: 
town, Ohio, is constructing a new $80,000 
grain elevator. 


e G. H. SPAINHOWER, Blandinsville, 
Ill., has purchased the Pioneer Lumber Co. 
elevator at Dallas City. 


@ ROSENBAUM BROS., Spencer, Iow:, 
have opened an office in the Chamber f 
Commerce building. 


@ BOURBON ELEVATOR CO., Bow 
bon, Ind., is planning to install a new 
hammer mill. 


ADOPT NEW NAME 

Michigan Feed Mills, Jackson, Mich., ‘s 
the new name of the former Home Grain 
Co., the firm has announced. The company 
manufactures College Mix brand feeds ani 
also handles flour, salt, hay, seeds, fertilize’. 
and baby chicks. Fred R. Wicht, jr., was 
recently appointed in charge of the firm's 
service department after two years’ ove.’ 
seas service with the armed forces. There 
has been no change in ownership of the 
company. 
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MASTER 


WITH THE 
CONCENTRATE PROGRAM 


Think of the savings for you in Master Mix Complete proteins, vitamins and minerals necessary for balanc- 
Concentrates, processed from ingredients that are os x but the grain is in Master Mix 
manufactured and purchased in tremendous quantities. 


HIGHLY PRODUCTIVE FEED FORMULAS—by following 
the Master Mix Complete Concentrate mixing program 
you are assured of high quality feeds. 


everything in the bag’ reflects the savings of quantity 
purchasing and processing. CO TIME —in storing, handling, weighing, mixing. 


In Master Mix Complete Concentrates you get 
everything but the local grain all in one bag — and 


Have one balanced, compounded mixture instead 


BE FIRST WITH IMPROVED FEEDS — the result of con- of 15 to 20 ingredients. 


tinuous Research and Technical developments—the type 
of research that developed M. V. (Methio-Vite) as an 
exclusive advantage for Master Mix feeders and dealers. 


DOMINATE YOUR TERRITORY—with widely advertised 
and actively merchandised concentrates that have the 
confidence of feeders. 


BE SURE OF NUTRITIONAL POTENCY — Master Mix 
Complete Concentrates are biologically tested and 
laboratory controlled. They contain all the essential 


THE MASTER MIX FRANCHISE — the foundation of a 
permanent, profitable business relationship. 


There are a few selected territories open for Franchise Dealers - - + Write today for details 


MIX 


Master 


America’s largest manufacturers of Concentrates 
WY McMILLEN FEED MILLS, Division of Central Soya Co.,iInc., FORT WAYNE 2, INDIANA 


N 


THE FEED BAG — February, 1947 esge 


‘ 
‘ 
= 
4 : 
— 
4 
5, 
| 
COMPLETE 
CONCENTRATES 
and 
‘ 
FEEDS: 4 
METHIO-VITE 
: 


Turn to 


NADRISOL 
SOLUBLES 


for Economy and Effectiveness 


Some feeds are more palatable, appealing to livestock and 
poultry. Others are less expensive, and are thus appreciated 
by the feeder who pays the bills. Still others show good 
production returns, which are, however, not in line from 
a profit standpoint. Unless these factors are combined . . . 
unless a feed ingredient can be at once effective and econ- 
omical, it fails in appeal and performance to the wise mixer 
and feeder. 


Feed mixers can profitably turn to Nadrisol Solubles, rich 
in the important Vitamin B-G Complex, since tests have 
shown the ingredient to be economical and effective. Analy- 
ses of Distillers Solubles show that the proteins and carbo- 
hydrates of the original grains are retained, and that its 
valuable potency of riboflavin, thiamin, pantothenic acid, 
niacin, choline and biotin give the ingredient excellent feed- 


ing values. 


Take the wise turn to Nadrisol Solubles now, for an 
ingredient that will bring customers back for more mixed 
feeds. Another turn you can make with profit is to Produlac 
Dried, an ingredient with a wealth of research and tests 
behind it. Both contribute materially to the properly bal- 
anced livestock and poultry ration. 


BRAND 


DRIED DISTILLERS 


GRAINS WITH SOLUBLES [| DRIED DISTILLERS SOLUBLES 


of 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


Cc. M. KEITH 


C. M. Keith, who for the past nine years 
has been associated with the A. E. Staley 
Mfg. Co., has announced the opening of 
his own feed brokerage business in room 
511 of the Citizens building, Decatur, Ill. 
Mr. Keith spent six years as a traveling rep- 
resentative for Staley and three years in the 
firm’s offices. 


Gor 


} COD LIVER & FEEDING OILS 
OP MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D 


GORTON’S 
VITAMIN OILS 


WAREHOUSE STOCKS AVAILABLE 
FOR IMMEDIATE DELIVERY: 
Akron, Ohio 
Dayton, Ohio 
Lansing, Michigan 
Contact: ©. C. WELCH 
Sunbury, Ohio 
Phone 52-R-5 


Madison, Wisconsin 
Minneapolis, Minnesota 
Contact: E. F. MORRIS 
Hopkins, Minn. 
Phone Hopkins 7169 
Des Moines, lowa 


Contact: R. H. MORRIS 
c/o Blue Line Storage Co. 
200 Elm Street 
Phone 4-8151 


NEW ENGLAND 


BY-PRODUCTS CORP. 


177 Milk Street 
Boston 9, Mass. 
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as COD LIVER & FEEDING OILS 


MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D - 


OILS 


COD LIVER OILS WITH | 


ADDED VITAMINS A AND D 
800 D-4000A \ 400 D-2000A 
800 D 400 D “ % 4 
3000 A 2000 A 800 D-2000A D-1000A 


FOR RELIABILITY IN 1947 


| you can count on 
THE GORTON “FAMILY” OF VITAMIN OILS 


Continual research and chec 


-testing, backed 


by years of experience, make it possible to offer 


necessary to supplement your particular formula. 


A GENERATION OF STUDY 
For nearly a century, Gorton has, been engaged in fishing 


operations by men who know how. A\generation of study by 


skilled scientists in their laboratories has brought constant 


improvement in the production of Gorton’s Vitamin Oils. 


Standardized in potency in accordance with Keed Control 


Official definitions, Gorton’s “Family” of Vitarnin Oils is 


guaranteed in Quality. 


Write today for your copy of the illustrated booklet, 
“You Need A Pilot With Know-How”, telling the full 


| 


story of Gorton’s Vitamin Oils. 


== 

——— A complete line of VITAMIN OILS produced, tested, and i 
———— 


guaranteed by GORTON-PEW FISHERIES, of Gloucester, Mass. 


NEW ENGLAND BY-PRODUCTS CORPORATION 
butor “MILK ST., BOSTON 9, MASS. 


‘HE FEED BAG — February, 1947 


| (Ae }) 2 
Wr 

\ 
« 
you in 1947 the complete line of Wtamin oils so f= a. 

=\ \ | 
« | 
= 

= 
| = 
ee 


— Streamlining 
(Continued from page 41) 


One section of the store is devoted to small 
hardware items with attractive posters call- 
ing attention to the tables on which these 
farm necessities are displayed. 

Ducklings are popular with farmers in 
the northern Illinois trading area and Fred 
S. Munroe has hatchery capacity for 77,000 
duck eggs in addition to his large chick 
hatching capacity. The big incubator room 
runs the entire width of the second floor of 
the new building, with walls of glass block. 
The starting room is air conditioned and 
has the most modern battery brooders. 

Mr. Munroe operates his own farm on 
the outskirts of Joliet where he has 1,500 


Minral 


Sell the LEADER — the one and only original 
Sargent Minral Meal — easier to sell — gives 
you bigger volume, for more profits. Write for 
our attractive dealer proposition. 


Algona, lowa Monmouth, Ill. 
Fremont, Nebr. Waverly, Mo. 


breeder ducks. 
testing ground for my feeds and remedies,” 


“My farm is an excellent 


he declared. “The universal high quality 
of my birds is usually ample proof to farm- 
ers that they are acting wisely when they 
do their feed and poultry need shopping at 
the Munroe Hatchery.” 

@ FARMERS ELEVATOR CO., Lowder, 
Ill., is planning to reconstruct its elevator 
which was damaged by fire Dec. 6. 


@ BERRY-TEMPLE, INC., LaCenter, Ky., 


thas been incorporated by W. A. Berry, 


G. J. Berry, and M. G. Temple. 

@ FARMERS GRAIN & FUEL CO., 
Olivet, Mich., has opened an office in the 
town’s business district. 


TOPS 


for VOLUME 


because it’s the BIG name in Hog 


Supplements 


DES MOINES 
IOWA 


Butter Price Manipulating 
Costs Co-op $25,000 


Pleading guilty to a charge of “rigging” 
New York butter prices during December, 
the Dairymen’s League Cooperative asso- 
ciation was fined $25,000 and four of its 
officers were assessed $1,000 in federal 
court at New York City, Jan. 27. 

The association should have consulted 
the USDA before buying butter at 84 cents 
or above a pound when the wholesale price 
was only 82 cents and showed signs of 
going lower, Judge Alfred Coxe decided. 
The four officers fined were: Henry H. 
Rathbun, New Hartford, N. Y., president; 
and three directors, Leon H. Chapin, North 
Bangor, N. Y.; Hadley Benson, Wassaic, 
N. Y.; and Herbert Seeley, Knoxville, a. 

The defense attorney, Theodore Kien, 
attempted to justify the “rigging” by «> 
serting that the League was seeking not 
only to protect the January milk price for 
its 27,000 members but also to prevent a 
milk shortage in New York City which hc 
asserted would have resulted from better 
prices being paid in the Boston area. 

The New York City Consumer council 
has requested the attorney general to in- 
vestigate the butter inquiry “‘a little closer” 
to the office of the secretary of agriculture 


California Feed Dealers 
To Meet April 17-19 


Committees are already at work planning 
the program for the 23rd annual conven- 
tion of the California Hay, Grain & Feed 
Dealers association which will be held 
April 17-19 at the Palace hotel, San Fran- 
cisco, according to R. J. (Dick) Smith, sec 
retary of the organization. An open forum 
April 18 will be a feature of the meeting. 

Social activities planned include a cock- 
tail hour, golf tournament, bowling compe- 
tition, and a special entertainment for 
dealers’ wives, Mr. Smith reported. 


@ MARTIN GRAIN CO., Sweetser, Ind., 
has installed a new hammer mill and has 
repainted its plant. 


B. E. HAMILTON ELEVATOR CO., 
Campus, Ill., has completed modernization 
of its elevator and feed mill. 


"| understand it's a wash line!" 
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AUSTIN W. CARPENTER 


‘\Vhen the Gaines dog food unit of 
General Foods announced the closing on 
Juse 1st next of its plant in my home vil- 
lage of Sherburne in which representatives 
of 60 local families have steady employment, 
our town’s merchants and store keepers 
became excited. 

They promptly called a businessmen’s 
meeting to plan how to induce some new 
industry to locate in Sherburne to take up 
the employment slack that would hit the 
town when the dog food plant moved its 
operations to Kankakee in early summer. 

Practically every merchant turned out for 
the meeting. Committees were formed. 
Money was raised—all for the purpose of 


Austin W. Carpenter is executive director 
of the Eastern Federation of Feed Mer- 
chants and managing editor of Business 
Farming. His opinions as expressed in this 
column are his own and not necessarily 


shared by the publishers of The Feed Bag. 


locating and luring a new industry to the 
community. 

It was a sensible undertaking for the loss 
of such a sizable weekly payroll as Gaines 
distributed meant less ringing of local store 
cash registers. They were going to lose 
purchasing and paying power. Something 
must be done about it. 

But how about the trade of 300 farmers 
whose trading center is Sherburne? Are 
they as alert to maintain this business as 
they are to replace that supplied by Gaines 
employes? 

About the time the mourning over the 
approaching loss of the Gaines factory was 
at its height, the local Community club 
staged its annual “Farmers Night” program. 
Farmers and merchants were invited to put 
in an evening together in the local munici- 
pal auditorium. A top-flight educational and 
entertainment program was presented. Re- 
freshments were served. A great opportu- 
nity was thus given for merchants to get 
better acquainted with their farm customers 
—a grand chance to say “Thank you” for 
farm trade and a cordial “Keep Coming”. 

Believe it or not, only 25 per cent of the 
local merchants attended the meeting to 
greet 150 farm people who respond to the 
Community club's invitation. They didn’t 
catch the significance of the goodwill build- 
ing possibilities the meeting afforded. Their 
thinking was focused on methods of replac- 
ing business they know they will lose in 
June and which may be very difficult to 
replace—rather than on methods of holding 
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farm trade they now have and will con- 
tinue to enjoy if it is cemented with under- 
standing, closer acquaintance, satisfactory 
service and goodwill. 


Anticipating some reader may ask — 
“Why take up a column relating a local 
story that inteersts no one beyond its own 
community border lines?”—I am going to 
answer the inquiry in my final paragraph. 
Here is the answer. 

It can happen in thousands of rich agri- 
cultural trading centers like Sherburne. It 
can happen in your town. It can happen 
in any town where home-town merchants 
are prone to take farm customers for 
granted and are not alert to do the things 
that keep these good customers coming 
back each week to ring local cash registers. 


@ FARMERS ELEVATOR CO., Ashton, 
Iowa, has installed a new grain drier. 


@ COFFEY GRAIN CO., Brewster, Kan., 
is planning construction of a 120 foot con- 


crete grain elevator. 


@ MILTON I. SIMPSON, DeWitt, Ark., 
has opened a new feed store. 

HEADS NATIONAL DOG WEEK 

Paul Whiteman, the “King of Jazz” and 
director of music for the ABC network, 
has accepted the general chairmanship of 
National Dog Week for 1947, officials 
planning the promotion have announced. 
The country-wide observance will be held 
Sept. 21-27 and will be the 20th annual 
dog week. 


DO YOU HAVE A 


SALES PLAN FOR THIS 


: 


EASON 


KASCO HAS 
ONE FOR YOU! 


Yes, Kasco has a COMPLETE sales plan 
ready for YOU — ready to help you 
enjoy the best chick season you’ve ever 
had! This plan not only includes a com- 


plete assortment of advertising (see list 
below) but an exclusive sales story .. . 
a story o other feed manufacturer has to offer! 


Kasco Bio PROTEINS are leading the way to more efficient feed practices. 
Bio PROTEINS are a step beyond crude proteins — the Bio PROTEIN story 
is known by feeders throughout the entire eastern half of the United States. 


The Kasco Spring Chick Starter campaign includes the following dealer aids: 


* Farm paper consumer ads in all major state 
papers and poultry publications. 

* Special transcribed radio programs on mo 
than 50 stations. 
* Dresprint Sax—the unusual Kasco patterns 
treasured by every farm housewife. 
* Free mailings to dealer customer lists. 


%& MERCHANDISING AIDS: 
Product literature and price cards. 


Posters and display suggestions. 
Direct mail and newspaper ad mats. 


Publicity articles and radio scripts for local 
dealer use. 


Illustrated book—‘“‘Life Among The Proteins." 


FREE SAMPLE KASCO ACCORDION 


Write for a free sample of the new, unusual dealer sales portfolio ‘‘The Accordion." 


KASCO MILLS, INC. 


TOLEDO 4, OHIO 


KASCO 


WAVERLY, N. Y. 


KEEP ALL FARM STOCK WELL FED 
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Robert W. Dickson Joins 
Lindsey-Robinson & Co. 


Robert W. Dickson, formerly executive 
secretary of the Virginia milk commission, 
has been appointed farm service director of 
Lindsey-Robinson & Co., Roanoke, Va., 
according to an announcement by C. Grat- 
tan Lindsey, jr., president of the firm. Mr. 
Dickson will direct the company’s field serv- 
ice agents and its educational program. He 
succeeds J. Don Wysor, who resigned to 
operate his farm near Dublin, Va. 

Mr. Dickson had been executive secretary 
of the state dairy agency since January, 
1944. Previously he had served for 13 years 
as assistant extension dairyman at Virginia 
Polytechnic institute, during which period 


he supervised Advanced Registry and Dairy 
Herd Improvement association work in the 
state. 

Mr. Dickson is a graduate of Clemson 
college, Clemson, S. C., and earned his 
master’s degree at Pennsylvania State col- 
lege, State College, Pa. 

@ BUSHTON GRAIN & SUPPLY, Bush- 
ton, Kan., is planning construction of a new 
$50,000 elevator. 

@ GEORGE MOZINGO, Parsons, Kan., 
has purchased the Alex Pollock Feed & 
Produce store at Altamont. 

@ LLOYD B. DARLING, Cherokee, Iowa, 
owner of the Farmers Grain Co., has pur- 
chasred James F. Weart’s coal business. 


FUL-0-PEP RAISED BIRDS AGAIN SET 
OUTSTANDING RECORDS IN THE 
1945-46 EGG LAYING CONTESTS! 


A MAJORITY OF TOP HONORS in the 1945-46 
National Egg Laying Contests again went 
to Ful-O-Pep raised birds. Less than 40 per- 
cent of the birds entered in the 14 contests 
were raised on Ful-O-Pep Feeds... but 8 of 
the winning pens and 10 of the winning hens 
were Ful-O-Pep raised birds. 


OTHER HIGH HONORS won by breeders who 
raised their birds on the Ful-O-Pep Rearing 
Plan include: 


HIGHEST PRODUCTION FOR TOTAL PENS 
entered by one breeder was won by Harco 
Orchards and Poultry Farm, South Easton, 
Mass., winning the Poultry Tribune Trophy 
for the fourth consecutive year. Harco’s 6 
pens of Rhode Island Reds averaged 285.23 
points per bird to top the old record held by 
Harco by almost 10 points per hen. To-Lani 
Farm, Stone Mountain, Ga., and Crooks 
Farm, North Brookfield, Mass., both Ful-O- 
Pep feeders, also topped the previous record. 


THE HIGH HEN for all breeds and all contests 
was a Rhode Island Red entered by G. B. 
Treadwell in the Maine Contest. 


A GOLDEN EGG TROPHY is presented to 
breeders having individual birds scoring 
330 points or more during the 51-week 
period by the American Poultry Journal. 
This year 21 birds made this special honor 
roll... and 15 of the 21 were Ful-O-Pep 
raised birds. 


AMONG THE BREEDERS who entered 5 or 
more pens of one breed in the contests, 8 out 


of the top 10 were raised the Ful-O-Pep Way. 


FUL-O-PEP RAISED BIRDS lived better as well 
as laid better than birds raised on other 
feeds in the 1945-46 contests. The average 
livability for Ful-O-Pep raised birds was 
86.5 percent, as compared ta 84.8 percent 
for all other birds. The livability average for 
all birds in the standard contests was 85.5 
percent. To-Lani Farm, Stone Mountain, 
Ga., had an outstanding livability record of 
98.5 percent. 


DURING THE PAST 7 YEARS 29,146 Ful-O- 
Pep raised birds have been entered in Na- 
tional Egg Laying Contests and have aver- 
aged the equivalent of 211.2 two-ounce eggs. 
For this same period 68,900 birds raised on 
various other feeds have been entered in 
these contests and have averaged the equiva- 
lent of 194.8 two-ounce eggs. This shows 
that Ful-O-Pep raised birds laid an average 
of 16.4 more two-ounce eggs per bird than 
the average of birds raised on other feeds. 


IN ADDITION TO THESE NEW RECORDS, Ful- 
O-Pep raised birds already hold 6 World’s 
Records for egg production among major 
breeds in the National Contests. 


CERTAINLY THESE OUTSTANDING RESULTS 
are proof that Ful-O-Pep raised birds pro- 
duce well and stand up under the strain of 
heavy, continuous laying. Best of all, it costs 
less to produce pullets on the Ful-O-Pep Re- 
stricted Feeding Plan than it does on ordi- 
nary plans. 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 
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CLYDE H. HENDRIX 


Versatile Clyde H. Hendrix, Clinton, 
Iowa, president of the Pillsbury Mills feed 
and soy division, an accomplished public 
speaker and merchandising expert, is also 
an amateur radio “ham” of 20 years’ stand- 
ing. He operates amateur radio station W 
Zero HBG, and is shown above at the Col- 
lins Radio Co., Cedar Rapids, Iowa where 
he received the first postwar amateur radio 
transmitter made by the company since re- 
conversion from war production from Ar 
thur A. Collins, president of the firm. Mr. 
Hendrix was active in amateur radio circles 
while commercial broadcasting was still in 
the novelty stage. He graduated from the 
Dodge Radio institute at Valparaiso, Ind., 
where he later instructed, and in 1923-24 
constructed and operated a_ broadcasting 
station in central Illinois. At the start of 
the war he gave all his radio equipment to 
the army. 


New Merchandising Movies 
Available to Feed Men 


Consolidated Products Co., Danville, I!!., 
has announced the release of three new 
silent motion pictures dealing with mer: 
chandising subjects. The films are 16 mm. 
kodachrome productions averaging 20 min 
utes running time and are available on loon 
to responsible business firms. They are ssid 
to be valuable for employe meetings. 

Among the film titles are: “Your Silent 
Salesman”, “Spark Your Selling with Show: 
manship”, and “Care and Feeding of Cus 
tomers.” Many midwestern feed dealers and 
hatcherymen are featured in the prod 
tions. Applications for loan of the films 
should be made well in advance of the date 
requested to the Film Librarian, Consc''- 


dated Products Co., Danville, IIl. 
@ MUNSON FEED CO., Howard Lak», 


Minn., is constructing a new feed mill «t 
Melrose. 


@ CHARLES LEIST, Garland, Kan., hes 
purchased the Coleman Feed & Seed bu:~ 
ness at Fort Scott. 


@ FARMADE PRODUCTS CO., Cher.’ 
kee, Iowa, has installed a new pellet mi’. 
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Handy Way to Secure Bolt 


Rubber Band Will Hold Nut Firmly 


e@ THIS writer has discovered that an ordi- 
nary rubber band can be converted into 
valuable use on a bolt by following the 
method indicated in 
the accompanying 
sketch. 

Wrap the rubber 
band tightly around 
the threads by 
stretching the rub- 
ber while wrapping. 
The band being 
endless will stay 
in place nicely. 

Then turn the 
- nut on. The rubber 

band will prevent 

the nut from work- 
ing loose much more effectively than will 
mony so-called nut holding devices. The 
rubber band will very likely be “chewed up” 
by the bolt when screwed in place, but that 
will usually make no difference because the 
“particles” of rubber remaining between the 
nut and bolt will then do the holding. 


Rubber 
Band 


Threads 


Bolt 


EFFICIENT METHOD FOR 
POWER TRANSMISSION 


The accompanying sketch shows an un- 
usually efficient method of power trans- 
mission to a miscellaneous assortment of 
driven machines which has been worked out 
for a New England plant. Power is trans- 


2 3 


mitted through a main shaft which is cut 
close to its center in three places and 
equipped with friction clutches at each cut. 
The cuts are about 4 feet apart. For con- 
venience, call the couplings, or cuts, 1, 2, 
and 3, as indicated in the sketch. 

The shaft is driven by two electric mo- 
tors. Motor A, having twice the capacity of 
Motor B, is connected through multi-V-belts 
between couplings 1 and 2 to a clutch- 
equipped sheave. Motor B is likewise con- 
nected through V-belts between couplings 
2 and 3 to another clutch-equipped sheave. 

Both motors are used when all machines 
are operated simultaneously, all friction 
clutches being “thrown in”. But when only 
a few of the machines are needed, the shafts 
are connected and disconnected in the man- 
ner most suitable to highest efficiency. The 
unused machines, which are operated 
through counter shafts, are disconnected or 
“thrown out”. 

As a result operation at high efficiency 
is possible nearly all the time, there being 
dierent combinations: Motor B alone when 
minimum power is required; Motor A alone 
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when twice as much power is required; 
and both A and B together when three 
times as much power is required. Should 
only one section of the shaft be needed 
when requirements are slack, either motor 
can do the driving regardless of the loca- 
tion of the load. 


@ BURWELL GRAIN & FEED CO., Bur- 
well, Neb., has completed construction of 
a new office building. 


and steel from grains, feeds 


@ HAROLD W. HOLM, Racine, Wis., 
general manager of Ashdahl & Nelson, Inc., 
has been elected president of the Racine 
association of commerce. 


@ REX M. HAYES, Alexander, N. C., 
has purchased the Amco Feed store at 
Gragg from Charles I. Carter. 


G. M. CONRAD RESIGNS 

G. M. Conrad, vice president of the 
Chase Bag Co., Chicago, Ill., and manager 
of its New Orleans, La., branch resigned 
Dec. 31, F. H. Ludington, president of the 
firm, has announced. Mr. Conrad, a pio- 
neer in the bag industry, will retain his 
office at New Orleans in an advisory ca- 
pacity. His successor is J. H. Counce, for- 
merly sales manager of the New Orleans 
branch. 


—" Leading mills throughout the 
United States, Canada and South 

of the Border are protecting their 
machinery and their customers’ live- 
stock by using Eriez Non-Electric Per- 
manent Magnets to remove all tramp iron 
and flours. Easy 


to install in wood or steel feed tables, | 


on attrition mills, hammermills, 


ERIEZ MANUFACTURING COMPAN: 


12 Sarr 12H Stuel Suz 
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\ other processing machines. ERIEZ Magnets are 
approved by Mill Mutuals—soon pay their own small 
\ By initial cost by eliminating the fire hazards alone created _ 
Sa by tramp iron and steel. Write for bulletin 101. 
When Wagnetic Protection... See Ercez First 
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Atom Work With Fertilizer 


War Research Speeds Up Experiments 


@ WARTIME atomic research should 
greatly speed up experimentation on fer- 
tilizer usage and thus directly benefit the 
American farmer, according to Maurice H. 
Lockwood, president of the National Fer- 
tilizer association. 

Production of radio-active phosphorus 
has been stepped up to such a point, he 
said, that quantities are now available for 
carefully supervised research in soil chem- 
istry. Research scientists began explorations 
in this field 10 years ago and progress has 


been stimulated by discoveries in the atomic 
field during the war. Concrete evidence of 
the progress is the announcement just re- 
leased of the research grant from the phos- 
phate research committee of the industry 
to the North Carolina experiment station at 
Raleigh, N. C. The station’s announcement 
reveals that work is actively under way on 
the project. 

“We know that plants fed with fertilizer 
phosphate are often low in their use of this 
particular plant food,” Mr. Lockwood said, 


§pROUT 
WALDRON 


NOW IN PRODUCTION 


THE MODEL '46 IMPROVED SIMPLEX PELLET MILL 


— all parts strengthened 


— all working parts enlarged 


— greater capacity 


— more economical 


— more efficient 


“with only 25 per cent being recovered by 
some plants. This low rate of recovery has 
been one of the most perplexing problems 
of soil chemistry. Naturally, it is impossible 
to forecast the results of this atomic research 
but the scientists are hopeful that the new 
tool will supply the answer to the low +ate 
of recovery. 

“Once equipped with the answer, much 
higher rates of phosphate recovery by plants 
may lie ahead, with consequent imprc ve- 
ment in fertilizer efficiency and lower costs 
for the farmer.” 

Explaining how radio-active phospho 
is used in agricultural research, Mr. Lock. 
wood said that this form of elemental p!:os- 
phorus can be made up in any of the woval 
types of fertilizer phosphates. These phos- 
phates are then used in plant nutrition 
studies. With sensitive electrical instrume its 
like the Geiger counter the course of «te 
radio-active phosphorus can be traced fiom 
the soil through the roots, stem, leaves, 
and seeds of plants. Happily, radio-active 
phosphorus has no bad characteristics which 
will harm plants, animals, or human beings, 
as is the case with some other radio-active 
elements. In fact, this same element is al- 
ready proving an equally convenient “tracer” 
tool in medical research. 

Mr. Lockwood pointed out that pre- 
occupation with the atomic bomb and 
uranium and plutonium has obscured the 
fact that wartime atomic research also in- 
volved other radio- active elements such as 
phosphorus. Yet the economic and social 
benefits from the less spectacular research 
will be extremely important, he concluded. 


@ A. B. MARTIN & SON, LaFontaine, 
Ind., have constructed a new corrugated 
steel warehouse. 

@ FERN L. KNOCHEL, Buck Creek, Ind., 
has purchased the interest of his partner, 
George Martin, and is now sole owner of 
the Buck Creek Elevator. 


@ GLASFORD GRAIN & MILLING Co., 
Glasford, Ill., has installed a new ear corn 
crusher. 

@ RALPH E. RULIFSON, West Union, 
Iowa, has purchased the Clyde Bigham feed 
store at Manchester. 


Another FIRST for Sprout-Waldron engineering re- 
search. Another step forward in Sprout-Waldron’s 
continuous effort to offer the finest in mill equipment. 


SPROUT, WALDRON & COMPANY 


Manufacturing Engineers 


MUNCY PENNSYLVANIA = 
"I'm teaching the new man how to mii: 
today." 
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World’s Poultry Congress 
Will Resume in 1948 


The eighth World’s Poultry Congress 
will be held in Denmark in July or August 
of 1948, a special committee of the World's 
Poultry Science association announced Jan. 
16. W. D. Termohlen, director of the poul- 
try branch of the USDA, served as chair- 
man of the committee which considered in- 
vitations from several nations before de- 
ciding on Denmark as the congress site. 
The meeting probably will be held in 
Copenhagen. 

The last World’s Poultry Congress was 
he'd at Cleveland, Ohio, in 1939. The 
1948 conference will enable delegates from 
the various countries represented to ex- 
change and discuss scientific data and to 
consider ways and means of improving the 
efficiency of poultry production on an in- 
ternational scale. Denmark will provide a 
national exhibit of poultry. 

The eighth congress was originally sche- 
duled to be held in 1942 but was post- 
poned because of World War II. The 


World’s Poultry Science association, spon- 


Conference on Feeds of the Bever- 
age Distilleries, Hotel Nether- 
land Plaza, Cincinnati, Ohio 

Feb. 27 


Wisconsin Dairymen’s Association, 
Fond du Lac, Wis......March 17-18 


California Hay, Grain & Feed 
Dealers Association, Palace Ho- 
tel, San Francisco, Calif. 

April 17-19 


American Feed Manufacturers As- 
sociation, Drake Hotel, Chicago, 
Ill. May 1-3 


Millers’ National Federation, Edge- 
water Beach Hotel, Chicago, IIl. 
May 5-7 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 
Wis. June 2-3 


Nebraska Grain & Feed Dealers 
Association, Hotel Paxton, Oma- 


Eastern Federation of Feed Mer- 
chants, Commodore Hotel, New 


Canadian Feed Manufacturers Asso- 
ciation, Bigwin Inn, Lake-of-Bays, 
June 30-July 3 


International Baby Chick Associa- 
tion, Cleveland Auditorium, 
Cleveland, Ohio........... July 22-25 


Illinois Poultry Improvement Asso- 
ciation, Pere Marquette Hotel, 
Peoria, Ill Oct. 21-22 
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sor of the conference, was organized in 
1912 as the International Association of 
Poultry Instructors & Investigators. 

Previous congresses have been held at 
The Hague, Holland; Barcelona, Spain; 
Ottawa, Canada; London, England; Rome, 
Italy; Leipzig, Germany; and at Cleveland. 
They were held every three years from 
1919 to 1939. 


@ POCAHONTAS MILLS, INC., Poca- 
hontas, Iowa, is constructing a new alfalfa 
dehydrating plant and will enter the for- 
mula feed business. 


@ CODY COAL & GRAIN CO., Malden- 
on-Hudson, N. Y., suffered a fire loss esti- 
mated at $100,000 in mid-December. The 
firm’s lumber and coal yards were com- 
pletely destroyed. 


@ VERNON E. SMITH; Galesburg, IIl., 
formerly OPA grain specialist for Indiana, 
has joined Frank W. Schafer Feeds. 

PERRY COUNTY MILLS & ELEVATOR 
Co., Cannelton, Ind., has been incorporated 
by Elnora Wells, Ruth Ricketts, Lenord 
Ricketts, and C. R. Dutscke. 


MERCHANDISING MANAGER 


Wayne A. Forcade has been appointed 
manager of the merchandising department 
of the Midcontinent Grain Co., Kansas City, 
Mo., according to an announcement by 
John Stark, president of the firm. Mr. For- 
cade formerly was associated with the Kan’ 
sas Elevator Co. and Goffe & Carkener, Inc. 
The Midcontinent Grain Co. operates a 
750,000 bushel elevator in Kansas City. 


Get Set for BIG SEASON 


of 
PROFIT 


Stock the Feed 
Your Customers 


will 


se STERLING CHICK MASH 


Nowadays most poultry raisers are careful to buy the best quality 
chicks—and to feed them a top-quality starting mash. Sterling Chick 


Mash is wholesome, nutritious, efficient, economical. It contains the 


purest of protein, mineral and’ vitamin ingredients and is carefully 
granulated and balanced for easy eating and uniform growth. To 
poultrymen it means outstanding success in chick raising. To dealers 
it means big demand, quick turnover, good profits. Hitch your sales 
to a feed that will really do a job for you during chick season. 
Order Sterling Chick Mash now. 


NORTHRUP, KING & CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 
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McClintock Named to Head 
Chicago Board of Trade 


J. O. McClintock, vice president of the 
Continental Grain Co., was elected president 
of the Chicago board of trade Jan. 13, de- 
feating Harry C. Schaack, president of the 
board for the past 214 years, by a margin 
of 92 votes. Mr. McClintock received 523 
votes and Mr. Schaack 431 in one of the 
liveliest elections in many years. 

R. F. Uhlmann, president of the Uhl- 
mann Grain Co., was elected first vice pres- 
ident and G. Willard Hales, Hales & Hun- 
ter Co., second vice president. Elected to 
the board of directors were: J. E. Skidmore, 
president of the General Mills central divi- 
sion; S. J. Meyers, vice president of Arcady 
Farms Milling Co.; Earl M. Combs, jr., 
E. M. Combs & Son; T. E. Hosty, Sincere 
& Co.; and F. A. Miller, James E. Bennett 


& Co. 


@ WAYNE VOLTZ, Sandusky, Ohio, has 
purchased the L. R. Fultz feed business at 
JOINS BRAND NAMES STAFF 

Edgar J. Sherman, White Plains, N. Y., 
has been appointed director of development 
and assistant managing director of the Brand 
Names Foundation, Inc., New York City, 
Henry E. Abt, managing director of the 
organization, has announced. Mr. Sherman 
was formerly director of regional offices for 
the National Association of Manufacturers. 
He is now in charge of the Foundation’s 
development program and its internal or- 
ganization and finances. 


RIBBON 


L 
FEEO 


Salesmen and officials of Lindsey-Robinson & Co., Roanoke, Va., met at the Hotel Patric 
Henry, Roanoke, Dec. 21 for the firm's annual luncheon. At the meeting C. Grattan Lindsey, 
jr. president of the company, a ed the b ing of the operational phase of an 
intensified retail franchise development program for Fair-Acre feeds. Shown above, left to 
right, are: Lucian H. Howze, director of advertising; George M. Zook, B. Frank Mowles, jr., 
and Russell H. Owen, salesmen; Joseph M. Leese, jr., plant superintendent. Robert J. Spiers, 
accounting manager; Charles J. Foutz, salesman; J. Matt Robinson, secretary; Mr. Lindsey, 
president; Tom M. Simpson, E. Gray Foster, and John M. Obenchain, salesmen; J. Ellis 
Robinson, treasurer; L. Ray Watts, salesman; Dr. Waldon H. Hastings, director of nutrition 
and research; Creighton C. Campbell, jr., director of purchases; and J. Lewis Ingles, sales 
manager. 


@ BOONVILLE MILL & GRAIN CO., e BILL GUY, Coffeyville, Kan., has pur- 
Boonville, Mo., has moved to its new feed chased the retail store of the Gordon Feed 


mill and warehouse which replace prop- & Seed Co. and has renamed it Guy's 
erties destroyed by fire in 1943. Feeders Supply. 


CIRCLES / 


@LUE_RIB 


CON DENSED 
BUTTERMILK 


br 


jogs. prichens, ducks purkeys 


PLAIN, CONDENSED BUTTERMILK 
© FORTIFIED PIG MILK with VITAMINS Dau G 


Zs FORTIFIED CHICK MILK ITAMINS 


MERCHANTS” CCREAMERY CO. 


LIVINGSTON § STREET 
ughout the Middle West 


CINCINNATI, OHIO 


Write us for Prices 
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the feed trade and the other three to in- 
dustrial alcohol producers. Each cargo is 
made up of 1,200,000 gallons. 

The USDA plans to sell the allocated 
molasses received in February to importers 
on the basis of cargo lots on bids, f.o.b. 
United States ports. March shipments would 
be offered by the RFC on a bid basis, c.if. 
Cuba in cargo lots. In the March bidding, 
the feed industry would have equal bid- 
ding opportunity with other interests. 

A reserve quantity of 125,000 gallons of 
blackstrap for the production of range 
; ets and cubes is expected to be offered 

SDA on a bid basis. 


End Restrictions on Usage 
Of Corn by Distillers 


Distillers can now use corn in the manu- 
faccure of distilled spirits for beverage and 
incustrial purposes, the department of agri- 
culture announced Feb. 5. War Food Order 
14!.1, which restricted the use of corn by 
distillers, was discontinued because of the 
improved quality of corn now being mar- 
keied. Previously, distillers could use only 
corn grading below No. 3. 

\Vheat and wheat products, however, still 
cannot be used in the manufacture of bev- 
crage or industrial alcohol and rye cannot 
be used in the manufacture of ethyl or butyl 
alcohol. The amended order contains the 
restrictions on rye previously specified but 
allows a distiller to use a smaller total quan- 
tity of grain and grain products without 
making a corresponding decrease in the 
quantity of rye he is permitted to use 
monthly. 

Distillers may now use a quantity of rye 
computed either at 6 to 15 per cent of the 
total grain and grain products processed 
or 90 per cent of the monthly average quan: 
tity of rye processed during December, 
1946 and January, 1947 provided they dc 
not use rye in excess of 15 per cent of the 
total quantity of grain and grain products 
used during each month. 


Poultry Industry Suggests 
New Support Measures 


Specific recommendations concerning egg 
and turkey price supports for 1947 were 
made to the department of agriculture 
Jan. 13-14 by the poultry industry advisory 
committee. 

The recommendations for eggs were: (1) 
that purchase of dried whole eggs be con- 
tinued as a basic means of price support, 
to be supplemented by purchases of frozen 
eggs; (2) driers and breakers should be 
permitted to establish a backlog of shell 
eggs if necessary; and (3) national annual 
average farm price to producers should be 
supported at 90 per cent of parity. 

Turkey recommendations were: (1) that 
no support program be applied to turkeys 
sold, processed, or stored before Jan. 1, 
1947 because the national average farm 
price reflected 124 per cent of parity for 
the nine-tenths of the 1946 crop turkeys 
soli before that date; and (2) that any 
Price support program for turkeys should 
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not be put into operation without recom- 
mendations by the National Turkey federa- 
tion. 


Additional Protein Meal 
Allocated to Europe 


Additional allocations of oil cakes or 
meals to Denmark, the Netherlands, France, 
and Norway were announced Feb. 4 by the 
department of agriculture. Denmark has 
been authorized to purchase 10,000 long 
tons, the Netherlands 10,000 long tons, 
France 5,000 long tons, and Norway 3,000 
long tons. 

These allocations are for the first half of 
1947 and are in addition to previous allo- 
cations of 35,000 tons to France, Finland, 


Belgium, and the. Netherlands. Any type of 
oil cake or meal may be procured against 
the allocations, which will be charged to 
world allocations of protein feeds for the 
respective countries as recommended by the 
international emergency food council. 

On Feb. 10 the department announced 
that Sweden had been granted an emer- 
gency allocation of 10,000 long tons of 
protein feeds. 

@ CRAWFORD COUNTY FARM BU- 
reau Co-op, Marengo, Ind., has purchased 
the English Milling Co. 


@ GEORGE LA COE, Dimondale, Mich., 


has purchased Ezra Good's feed store and 
alfalfa mill. 


EF THE MONEY . 


Somebody's going to make a 

lot of money on Fair-Acre Feeds 
; right in your trading area. Why 
shouldn’t YOU make this money ? 


THE SHOW 


The show has started via radio, 
farm magazines, newspapers, 


These 
promotions are starting a lot of 


direct mail, Farm Service. 


feeders on Fair-Acre. 


GET READY 


Opportunities are bigger in 
the new South — but don't wait. 
Get ready and underwrite your 
own future success with a Fair- 
Acre franchise. 


AND €}T0 Go! 


Let’s gonow . . . phone, wire, 
or write at once for more particu- 
lars about’ your Fair-Acre fran- 


chise — we'll do the rest. 


May we send you our illustrated 
brochure? It’s titled ‘'The Fair- 
Acre Plan”’ 


LINDSEY-ROBINSON 
AND COMPANY 


INCORPORATED 


Roanoke, Vinginia 
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Measured in terms of 
@ palatability 
hatchability 
@ rate of growth 


- @ amount of growth 


dry skim or buttermilk in your vital 
feeds is worth all it costs. Results 


prove it. 


Insist on enough milk in your rations 


to prove their worth to your customers. 


AMERICAN DRY MILK INSTITUTE, INC. — 
@ai ™. LA SALLE STREET, CHICAGO 


W. M. BELL COMPANY 


COMMISSION MERCHANTS 


SPECIALIZING IN 


BARLEY and RYE 


AT MILWAUKEE 


¢ INQUIRIES ON FEED GRAINS INVITED e 


USDA Reestablishes Agency 
To Control Futures Trade 


Because futures trading is again ep- 
proaching prewar levels and in some com- 
modities is even greater than prewar levels, 
administration of the commodity exchanve 
act has been delegated to the commodity 
exchange authority, the department of ayri- 
culture has announced. The administratio 
was formerly handled by the complianc 
and investigation branch of the product: 
& marketing administration. 

J. M. Mehl, director of the PMA bran 
has been named to head the commoc ty 
exchange authority, resuming full-time 
rection of enforcement of the act in | 
newly established organization. 

The USDA pointed out that from : 
time of passage of the grain futures act 25 
years ago to Feb. 23, 1942, the regulation 
of trading on the commodity futures cx- 
changes was handled by the grain futures 
administration and its successor organiza- 
tion, the commodity exchange administra- 
tion, both of which were independent ad- 
ministrative units within the department of 
agriculture. 

The very heavy volume of speculation in 
cotton which took place during 1946 and 
culminated in the drastic price drop during 
the last two weeks of October and the re- 
cent example of alleged price manipulation 
in butter both point to the immediate neces- 
sity for direct and full time surveillance 
of the futures markets, USDA stated. 

It is expected that the reestablishment of 
an organization with sole responsibility for 
enforcement of the commodity exchange 
act will result in a broader program of sup- 
plying information to the public relating 
to activities in these markets. The recently 
announced monthly publication of the ac 
tivities of large traders in cotton is an ex’ 
ample of the type of information which 
may be released to better inform the pub- 
lic as to specified conditions in the futures 
markets, USDA declared. 

The department stated that studies were 
still being made of the conditions underly- 
ing the price movements in cotton which 
took place in October and if it should be 
found that additional legislation is neces: 
sary to prevent a repetition of such oc 
currences, the facts will be presented to 
congress with recommended amendments 
to the act. 

W. H. Duggan, at present assistant to 
the director of the PMA compliance and 
investigation branch, will serve as acting 
director of the branch with responsibility ‘or 
all present activities of the branch which 
are not transferred to the commodity ex- 
change authority. 

@ STEVE HOMOLKA, Ellsworth, Ka»., 
has purchased Henry Janousek’s grain ¢'e 
vator. 


@ BERT POOLEY, Allison, Iowa, is con’ 
structing a new feed warehouse. 

@ GEITNER FEED & SEED CO., Hic 
ory, N. C., has been incorporated by Mil- 


ton Trawick, Charles H. Geitner, and E. H. 
Geitner. 
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Milwaukee is still digging out of the 
biggest snow storm in the city’s history. 
You undoubtedly read the news reports and 
saw some of the pictures but unless you 
live here, or visited here, it is impossible 
to realize how bad it really was. 

The entire city was without transporta- 
tion of any kind, train, bus, street car, taxi 
or private automobile, for over 24 hours. It 
was a week before all the street cars and 
trolley busses were running. All stores, 
factories and offices were closed for several 
deys. Our own plant and office did not 
ooen from Wednesday afternoon until Mon- 
morning. 

At home, folks went without milk, bread, 
butter and meat. It was two days before 
l:tle one-shovel width paths were com- 
pleted along the sidewalks. Many of the 
s.reets still have one way lanes (two weeks 
later) and there are mountains of snow 
everywhere. We are still unable to accept 
deliveries of paper at our plant because it 
is impossible for any truck to get to our 
loading platform. No relief is possible until 
the city is through using all the available 
snow removal equipment in the community. 

There are many, many stories of snow- 
bound friends and acquaintances who spent 
nights and days in street cars, busses, tav- 
erns, offices, hotel lobbies and strange 
homes. Dr. John Parker of the Midwest 
Barley Improvement association, and_ his 
wife, spent the first night in a black and 
tan tavern, the following two nights at 
the Schroeder hotel. Edward LaBudde of 
the LaBudde Grain & Feed Co. walked 14 
miles to and from work the second day of 
the storm. Tom G. Dyer of the Tanvilac 
Co., Des Moines, spent two days at the 
Schroeder hotel without being able to make 
a call. (Nothing new for Tommy.) This 
reporter vacationed at home for practically 
a week and now his wife needs a vacation. 

Wirt D. Walker of the Arcady Farms 
Milling Co., Chicago, has returned to work 
after a month’s vacation in Arizona. Roland 
Reinders of Reinders Bros., Elm Grove, 
Wis., has just left for a long month in 
Florida where Joe Wickens of the Specialty 
Feed Products Co., Plymouth, Mich., is 
spending the winter. Ben Logan of the 
Westby (Wis.) Feed & Seed Co. is in 
California for two months and perhaps you 
heard Ben and Mrs. Logan on a recent 
“Truth or Consequences” broadcast from 
Hollywood. 

Despite the non-appearance of two im- 
portant speakers, Walter Berger of the 
American Feed Manufacturers association 
and Ray Bowden of the Grain & Feed 
Dealers National association, Secretary 
Lloyd Larson of the American Dehydrators 
association staged one of the most interest- 
ing and successful conventions we have 
ever attended at St. Louis the middle of 
January. 

R. E. (Bill) Nye of the National Alfalfa 
Dehydrating & Milling Co., St. Louis, did 
a splendid job of handling the local ar- 
rangements. Bob Peterson of Pillsbury 
Mills, Clinton, Iowa, delivered a thought 
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provoking address on selling, illustrating 
his talk with clouds of dust from an order 
book which had not been used for several 
years. Max F. Cohn of the Sunset Feed & 
Grain Co. came all the way from Buffalo to 
help swell the audience for a fellow towns- 
man, Fred H. Hessel of the Grange League 
Federation who was one of the speakers. 

Champagne really flowed like water, and 
there were also martinis and manhattans, at 
the annual cocktail party of the North East 
Feed Mill Co. held in connection with the 
recent Minneapolis convention of the 
Northwest Retail Feed association. The 
liberal hosts were John, Don, Art and Joe 
Schroeder and Dave Carlson. 

A name change for this association may 
be in the offing for the Minneapolis Tri- 
bune is promoting a new designation “Up- 


per Midwest” for Minnesota, the Dakotas, 
eastern Montana, northern Iowa and west- 
ern Wisconsin. 

During the convention, Bill Pratt, W. C. 
Pratt Co., Chicago, who now may be called 
“Grandpa”, passed the cigars as his daugh- 
ter gave birth to a baby girl a few days be- 
fore. Everybody missed the “Eye Opener” 
breakfast and wondered why the genial 
host, Wayne Fish, was walking around with 
a copy of “The Hucksters” in his pocket. 
Wayne’ was forced to cancel the breakfast 
at the suggestion of the hotel due to service 
difficulties. 

Eddie Russell of the Minnesota Linseed 
Oil Paint Co., Minneapolis, came equipped 
with a new hearing device and had a lot of 
fun tuning in and tuning out on his friends 
according to the stories they were telling or 


DEALERS. 


THE SURE PROFIT 
LINE OF FEED BALANCERS 


Yes, you can mix with Marble- 
head... and safely, too! For we 
sell only through our regular 
dealers, who are given complete 
information and formulas for 
the correct use of Marblehead 
feed balancers. Write for partic- 
ulars . . . you'll make sure- 


profits when you mix with Mar- 
blehead. 


Mineral Feed Division, 
Marblehead Lime Co., 160 N. 
La Salle St., Chicago 1, Ill, Salt 
Lake City, Utah. 


Ss 


THROUGH 


100 LBS, 


WHEN PACKED 
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vids they were making. W. J. Westerman 
of the Oyster Shell Products Co., St. Louis, 
and Carl G. Orsinger of the Waterloo 
(Iowa) Mills Co. remained on the wagon 
which is not news in Bill’s case. 

Friends who would like to write Dr. D. 
A. FitzGerald, formerly of the United States 
department of agriculture, will find “Doc” 
on the job as secretary-general of the Inter- 
national Emergency Food council, 1735 
DeSales street, N. W., Washington 6, D. C. 

John Boll of the Superior Advertising 
agency, Fort Wayne, handling McMillen 
feed advertising, is back at his desk after 
a Christmas'New Year holiday period of 
surgery. 

Jack Cutter, California Packing Corp., 
who regularly commutes between San Fran- 
cisco and the Middle West and East in- 
spected our new printing plant January 27. 
David Stouten, Lewis Grain Corp., Buffalo, 
visited his friends on the Milwaukee Grain 
exchange February 11. 

Look for the publication this year of a 


book by Larry Wherry of the Feed Industry 
Council and Sherman & Marquette adver- 
tising agency, Chicago. Larry has written 
an authentic history of the commercial feed 
industry and it is just about ready for the 
printer. 

For a parting thought, this reporter 
quotes from an advertisement of a Chicago 
restaurant: “There are Hams and Hams.” 
(As if we all don’t know!) “The kind we 
use comes from the tender LEFT hind leg 
of the Hog. Because the Hog scratches it- 
self with its right hind leg, it gets more 
exercise and so is tougher.” What more 
can we say? —D.K.S. 

@ HOMER ADKINS, Little Rock, Ark., 
former governor of Arkansas, and David 
Phelps of Malvern have purchased the Dan 
Webster Seed store. 

@ GEORGE PATTERSON, Norton, Kan., 
has added a feed department to the Patter- 
son Produce station. 


tie ond 
Health of Livestock 
and Poultry! 


Iodine is IMPORTANT in the nutrition of livestock and poultry. 
Farm animals — like human beings — must have Iodine — a 
very little to be sure — but that small amount is vITAL to prevent 


goiter and related troubles. 


In areas where goiter is common — supplementary Iodine in / 

feed is a NECEssiTY. In other sections it’s a WISE PRECAUTION! i 

That’s why today manufacturers of high-quality feed make 

* sure their feed contains Iodine. Buyers are sold on the value of 

Iodine. They expect to find it in the feed they buy. So don’t 
disappoint them. The cost per ton of feed is negligible! 


Vasile (Tony) Antoniu, plant manage: 
for the B. I. Weller Co., Chicago, IIl., :; 
shown right above receiving an engraved 
solid gold watch in recognition of his 235 
years’ service with the firm from John ! 
Donnehy, company president. Mr. Antoni 
was honored by his co-workers and the 
management at a surprise party at which 
the award was made. 


L. L. McCulloch, Cargill 
Vice President, Dies. 


L. L. McCulloch, 64, vice president in 
charge of the seed division of Cargill, Inc. 
Minneapolis, Minn., died Jan. 18. He had 
been associated with the company for 37 
years. 

Mr. McCulloch joined Cargill in 1909 
and then in 1915 became associated with 
the Minneapolis Seed Co., a Cargill sub 
sidiary. He directed the firm’s seed activi- 
ties from 1919 until the time of his death. 
Mr. McCulloch was named a vice president 
of the company in 1941 and in 1946 served 
as president of the Minnesota Seed Dealer; 
association. 

He is survived by his widow and thre: 
daughters. 


C. F. Vandenburgh Joins 
Russell-Miller Staff 


C. F. Vandenburgh has been appointed 
sales manager of the East St. Louis fee! 
division of the Russell-Miller Milling Co., 
Minneapolis, Minn., the firm has announced 
Mr. Vandenburgh was formerly manage! 
of the Iowa Feed Co. office at Kansas City 
Mo. 

Before joining the Iowa Feed Co. a yea 
ago, Mr. Vandenburgh served as vice pres 
ident and sales manager of Inland Mills 
Des Moines, Iowa. Previously he was ac: 
tive in the feed business at St. Louis, Mo. 
and Salina and Cherryvale, Kan. 


@ K & F FEED CO., Tulsa, Okla., ha- 
been incorporated by Robert W. Flanagan. 
Georgia D. Flanagan, and Paul G. Keller. 


@ WALKINGHOOD GRAIN, 
Walkinghood, Kan., is planning construc’ 
tion of a new 100,000 bushel elevator. 
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—Indiana 
(Continued from page 3#) 


perform the same operation. “If you bag 
and tag four tons of feed per working day 
the 30 seconds saved per bag will total a full 
month’s labor saved per year,” Mr. Byer 
remarked. “This is just one reason why 
some feed dealers are more successful than 
others.” 

Dale Crittenberger, legislative counsel, 
Indiana State Retail Trade Executives asso- 
ciation, opened the afternoon session by 
summarizing various bills which have been 
introduced in the Indiana general assembly 
affecting labor disputes, picketing, rights of 
employers, closed shop, etc. All dealers 
were urged to confer with their representa- 
tives and make their position known on 
this legislation. 

“Our Selling Job in 1947”, was the sub- 
iect of a lengthy but hard-hitting address 
hy W. H. Bryan, sales counselor, St. Louis, 
Mo. “Salesmanship is a lost art,” said Mr. 
Bryan. “During the last few years under 
OPA and other federal controls we have 
veen in a sellers’ market. One reason we 
jave lost our selling ability and sales force 
is because we didn’t need them. 

“However, no individual or firm can 
make progress without selling. Research 
and production may be the heart and lungs 
of business; management and leadership the 
brains—but the sales department is the 
backbone, and the backbone connects the 
brains with the feet and makes progress 
possible. If you cut out selling, you cut out 
progress.” 

In summing up his talk Mr. Bryan ad- 
vised his listeners as follows: “Analyze your 
markets, plan your sales programs now, or- 
ganize and train your sales personnel, select 
carefully, train well, cull deadheads, set up 
supervision, lay out your territory, provide 
proper compensation, and secure selling 
equipment to help dramatize your selling 
story.” 

The Tuesday morning session opened 
with the annual report of Treasurer D. G. 
Phillips, Indianapolis, which showed the 
association in excellent financial condition. 

In a talk on “How’s Business?” Nathan 
H. Gist, New York City, reported that gen- 
erally speaking business was good and was 
going to be better. He said that prior to 
the war economists had stated that the nat- 
ional income would never exceed the figure 
of 92 billions made in 1929. During the 
depression years of 1932-33 this figure fell 
to 40 billions but last year it reached the 
surprising total of 165 billion dollars. Mr. 
Gist said that a planned economy means 
regimentation by the state and that the four 
pillars of a sound economy are: (1) maxi- 
mum production, (2) efficient distribution, 
(3) fair prices, and (4) a sound financial 
system. 

In a short discussion period on workable 
merchandising ideas for retail feed dealers, 
Verne Steckley, Kendallville, spoke on the 
advantages of handling sidelines such as 
baby chicks, poultry remedies, and other 
hatchery supplies. Addis Thomas, Marion, 
discussed the advantages of holding farmer 
group meetings for feed customers. He said 
that these meetings, which the Thomas 
Milling Co., has been sponsoring for sev- 
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eral years, had been very successful and 
created a lot of good will and new busi- 
ness for his firm. 

Speaking on the “Economic Outlook for 
the Grain and Feed Business,” Dr. E. L. 
Butz, Purdue university, stated that prices 
received by farmers probably reached their 
postwar high in October, 1946. They have 
declined slightly since that time and will 
probably drop still more in the late fall 
and early winter months of 1947. 

“The volume of farm marketings as well 
as the level of expenditures for farm sup- 
plies will also decline but probably not until 
1948,” said Dr. Butz. “This means that 


competition will stiffen and you will have 
to learn to sell your merchandise and serv- 
ices again. 

“Although the outlook for agriculture 


40 to 150 H.P. 
Engine or Motor Drive 


“Americas Leading Hammermill” 

LOWER COSTS — BETTER PRODUCTS — BIGGER PROFITS 
Whatever your production problems you'll find a profitable 
answer in these rugged, smooth-running, superbly efficient 
Hammermills. Thousands of custom grinders as well as many 


of the world’s largest millers have standardized on Jacobson 
UNIVERSALS for new installations and replacements. 


Prompt delivery of several sizes — Write today for complete information. 


and business during the next 10 years may 
not be as rosy as it was during the war, it 
is much better than before the war. There 
are prospects of reasonable net income for 
efficient farmers and handlers of farm pro- 
ducts who keep up with the march of pro- 
gress,” explained Dr. Butz. “American agri- 
culture and American business will always 
reward the operator who is intelligent, effi- 
cient, and ambitious.” 

The closing speaker on the program was 
Albert Leif, Grain Dealers National Mutual 
Fire Insurance Co., who spoke on fire safety 
devices in grain elevators. 

P. E. Legge, Uniondale, was elected pres- 
ident of the association for the coming 
year; M. E. Kendall, Carmel, was named 
vice president; D. G. Phillips, Indianapolis 
was re-elected treasurer; and Fred K. Sale, 


Variety 
Grinding 


1074 Tenth Avenue S. E. 


JACOBSON MACHINE WORKS 


Minneapolis 14, Minn. 
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Indianapolis, was re-elected secretary. 

Named to the board of directors for two 
year terms were: Harold L. Gray, Crawfords- 
ville; H. G. Hoham, Auburn; D. W. Crutch- 
field, North Liberty; and Ralph Snyder, 
Taylorsville. 

Holdover directors include Ed Mont- 
gomery, Hemlock; S. G. Beatty, Earl Park; 
J. E. Schnaiter, Paragon; and J. R. White, 
Shideler. 

Resolutions adopted endorsed the Gwynne 
bill and the Hope-Flanning bill, opposed 
adoption of a state retail sales tax, pledged 
support of the retail feed program of the 
Grain & Feed Dealers National association, 
and favored resumption of nutrition schools 
at Purdue university. 

The convention also adopted an amend- 
ment to the by-laws which would permit 
the board of directors to elect any past 
president, who is no longer in the grain or 
feed business, to honorary membership in 


Slings and hoists make heavy work easy but they’re tough 
on bags. That’s why millers and feed packers insist on top 
quality in bag packaging—the type of bags M. J. Neahr 
& Company have manufactured since 1855. 


M. J. NEAHR & COMPANY 


the association. Honorary members will be 
exempt from paying dues but will have no 
voting rights. 

Registrations for the two-day meeting 
reached nearly 700 and topped all previous 
records. The annual banquet, followed by 
a floor show and dance, was held Monday 
opening in the ballroom at the Columbia 
club. 
@ WILLIAM KAUP, West Point, Neb., 
has purchased Fred Meier's feed and seed 
business. 
@ DARRELL E. DAVISON, Noble, IIl., 


has purchased the Noble Milling Co. from 
the Schultz Milling Co. of Olney. 


@ GREENE MILLING CO., 
Springs, 


Siloam 
Ark., has been incorporated by 


L. M. Greene, sr., W. E. Mayfield, L. M. 
Greene, jr., W. E. Phillips, G. C. Niday, 
A. L. Martin, J. H. Taylor, and Gertrude 


Greene. 


/s Our 
Life Line! 


‘1600 SOUTH DEARBORN STREET CHICAGO 16, ILLINOIS: 
CHICASO BAG FACTORY SINCE 1855:+ BURLAP, COTTON AND PAPER BAGS 


Protein Fed to Sow Makes 
Baby Pigs Healthier 


The protein fed to a sow does make a 
difference! Feeds which sows receive dur- 
ing the gestation period greatly influence 
the vitality of pigs at birth, points out Joha 
Schwab, Purdue university extension ho«- 
man. 

Mr. Schwab cites Purdue experiments «1 
the value of tankage and soybeans whi.) 
were carried on at the university swine far 
Pigs from sows fed corn, oats, and soybeais 
weighed 23 pounds when weaned at 36 
days, and 181 pounds at 195 days of age. 
The pigs from sows fed corn, oats, and 
tankage weighed 31 pounds when weaned 
and 218 pounds at 195 days. From the 
time the hog weighs 75 pounds to the end 
of the fattening period the pigs in bot) 
lots received corn and tankage and alfal/; 
pasture. 

A practical feed mixture for sows from 
breeding to farrowing, as recommended by 
the hogman, is one bushel of shelled corn, 
one bushel of good oats, and five pounds 
of tankage and meat scraps. The grain 
may be fed whole or ground. A gallon of 
skim milk per sow daily will replace the 
tankage and 25 pounds of ground wheat or 
middlings will replace the oats. When pas 
ture is not available, feed bright alfalfa hay 
in a slatted rack, Mr. Schwab recommends. 
Water should be given two or three times 
daily. 


Jesse B. Gilmer Appointed 
To Head PMA and CCC 


Jesse B. Gilmer has been appointed ad 
ministrator of the production and marketing 
administration and president of the Com- 
modity Credit Corp., Clinton P. Anderson, 
secretary of agriculture, announced Feb. 10 
Mr. Gilmer has been acting administrato: 
and acting president of the CCC since No- 
vember, 1946. 

After graduation from New Mexico A & 
M, Mr. Gilmer joined the AAA. Later he 
transferred to the resettlement administra 
tion, which later became the farm security 
administration. He served as assistant re 
gional director and regional director for the 
agency in the southern great plains region 
before joining CCC in 1945. 

e— —_ 
@ FERN L. KNOCHEL, Buck Creek, Ind., 
has purchased the interest of his partner. 
George Martin, in the Buck Creek Elevator. 


@ W. SWYGARD has joined the staff of 
Central Feed Supply, Chicago, IIl., John 
M. Melville, official of the firm, has an- 
nounced. Mr. Swygard formerly managed 
the Newsome Feed Co. and previously was 
Chicago manager for Grain Belt Elevators. 

ACQUIRE TEXAS PROPERTIES 

Swift & Co., Chicago, IIl., has announced 
the purchase of 13 cotton and peanut crush- 
ing plants throughout Texas and a peanut 
shelling plant in Durant, Okla., from the 
Consumers Cotton Oil Co., Dallas. E. B. 
Tomme will continue as manager of the 
Durant mill, the firm stated. 
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What Do Deliveries Cost? 


Many Expenses Must Be Considered 


e DO YOU offer free or virtually free 
delivery service? 

If you do, you may be paying out far 
more in overhead expense than your de- 
livery service is worth to the farmers. A 
brief check of some salient points may re- 
veal where your delivery program is weak 
and costs you more money than it should. 

Do you charge anything at all for de- 
livering? Ten cents a sack on feed? Fifty 
cents for an entire order no matter how 
large or how small? Charges of this type 
are dangerous because very often they pay 
only a bare fraction of what your delivery 
service is actually costing your store. 

Suppose you pay your truck driver $40 
a week and he spends three full days of 
the six day week out on the truck. That 
means your labor expense for driver alone 
is $20. If you have a light truck, you prob- 
ably can average 15 miles to the gallon of 
gas on country roads; about 10 to 12 miles 
if you operate a heavy truck. 

Assuming that your vehicle averages 100 
miles a day, three days a week, your gas 
cost alone would be about $5 for the three 
days. This, of course, does not allow for 
starting, stopping, backing up, and the 
various motions necessary in loading and 
unloading. Another $2 minimum should be 
computed for this expense. This makes a 
total gas cost of $7 a week per truck, plus 
about $1.25 for oil. 

Upkeep of a light truck, including paint 
touch-ups, tire repairs and replacement parts 
must be figured at a minimum of $5 a week. 
This does not take into account deprecia- 
tion, which should also be reckoned with. 

With no other elements taken into con- 
sideration, operation of an average truck 
thus would be $33.25 a week. If 30 deliv- 
eries are made each day, the average cost 
per delivery would be about 37 cents. Some 
dealers charge a token 25 cent delivery 
fee, but even this is well below actual de- 
livery costs in most cases. 


"You're getting just like your old man. All 
you do is beef—beef!" 
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BY BRUCE SMITH 


Delivery fees should be standard and not 
variable. There should be no evidence of 
favoritism of one farmer over another. As 
in the case of grinding and mixing charges, 
it is advisable to post in a prominent place 
a full explanation of your delivery charge 
or charges, in the event you have a scale 
on delivery fees. This posting will make it 
clear to all your customers that you are not 
favoring one of them over another. 

Five cents a. delivery doesn’t even pay 


the cost of starting the truck engine. Thirty- 
seven cents, as computed above, is nearer 
the average cost per delivery for the small 
mill or feed store with a trading area of 


approximately 10 miles’ radius. 


@ ODENWEILLER MILLING CO., Otta- 
wa, Ohio, is remodeling its plant and will 


install a new corn sheller. 


@LOUIS HINKLE, Beloit, Wis., is con- 
structing a new one-stop feed and farm sup- 
ply store. 
MOVE TO NEW QUARTERS 

Atkins, Kroll & Co., San Francisco, Calif., 
have announced that they are now in new 
offices at 320 California street, San Fran- 
cisco 4. The company telephone number is 
EXbrook 4950. 


WHEN YOU SELL 


You'll find sales easy to make with Conkeys Y-O 
Feeds. More and more feeders know there is no 
guesswork about "vitamins'’ when they see the 
two big red letters "Y-O" on the bag. They 
know these "extra-vitamin-rich" feeds help them 
obtain better feeding results and greater profits. 
Conkeys year ‘round advertising is constantly 
reminding them that—''lt Pays to Follow the 
Y-O Way." 


Conkey Dealers have a valuable asset to 
their business in Conkeys Y-O Feeds. 
Write for particulars. 


It will pay you to "Go Along" 
with 


(onkeys ¥-Q 


FEEDS 


THE G. E. CONKEY CO. 


6761 Broadway Cleveland 5, Ohio 
Mills: Cleveland, Ohio; Toledo, Ohio; Nebraska City, Nebr. 
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Poultrymen Stress Quality 


Hold Conference at Kansas City Feb. 2-4 


@ HIGH quality should be a prime factor 
in all poultry and egg production in the 
future, according to the fact finding con- 
ference of the Institute of American Poul- 
try Industries, held at Kansas City, Mo., 
Feb. 2-4. With the national economy shift- 
ing from an artificially high warborne level 
to normal peacetime levels, high quality 
will be absolutely essential, the conference 
decided. 

The great need for quality was stressed 


by Walter C. Berger, Chicago, Ill., presi- 
dent of the American Feed Manufacturers 
association, who proposed continued co- 
operation within the poultry industry to en- 
courage the better quality products that will 
continue to be in demand by consumers. 
Mr. Berger participated in a panel discus- 
sion with Leo Baumgartner, vice president 
of the International Baby Chick association; 
Andrew Christie, Kingston, N. H., poul- 
try producer; M. F. Noack, Arlington, 


40 to 150 
H. P. Cap. 


All Steel, 
Welded 


Mill owners with FORDS Hammermills report big savings in power costs. 
In actual on-the-job tests, the FORDS used less than half as much 
electric power per cwt. of grinding as other well-known hammermills 


tested. Here are the reasons: 


1. Scientifically designed rotor with correct 
hammer speed for most efficient grinding. 

2. Perfectly balanced—reduces power wast- 
ing vibration and breakage. 

3. All steel construction reduces weight, yet 


is stronger. 


A FORDS actually pays for itself with the power it saves 


Let us send you complete information and prices. Write... 
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MYERS-SHERMAN CO., 1404 12th St., Streator, Ill. 


Minn., poultry processor; and Waldo Hal- 
deman, American Stores Co., Philadelphia, 
Pa. 

Gerson Levine, bureau of agricultural 
economics, told the conference that eyg 
production is definitely slumping from w ir 
time highs. An overall decrease of 5 per 
cent in egg production is foreseen for ‘vis 
year, Mr. Levine said, with 8 per cent fewer 
hens and pullets on farms now. If demoxd 
continues unchanged, production may cr 
i0 per cent below 1947 estimates and 
per cent below the top year of 1944, ‘e 
declared. 

Most decreases will be seen in the Mid 
west, where production increased most 1..:- 
idly during the war, Mr. Levine stated. 
Little decrease is foreseen for the South and 
Far West. 

B. F. Tobin, Swift & Co., Chicago, |) 
predicted a reduction in turkey numbers in 
1947 from 44,000,000, the 1945 figure, to 
about 36,000,000. He said that further 
declines are not foreseen if enlarged cc 
mercialization and turkey flocks continues 

The conference heard reports that far 
chicken meat volume has been increased |() 
per cent, largely because of intensified use 
of proteins during the war. Future volume 
of meaty birds on ihe market will be deter: 
mined largely by the continuance of war: 
time feeding habits, poultry prices, and 
formula feed prices. 

Rep. August Andresen of Minnesota 
discussed major agricultural goals before 
the 80th congress. He urged that the con- 
gress be kept posted on all problems af- 
fecting the poultry and egg industries. 

About 800 industry members attended 
the fact finding conference, which was 
directed by Mark J. Goodrich, chairman of 
the board, and Cliff D. Carpenter, president. 


R. L. Sherman, President 
Of Myers-Sherman, Dies 


R. L. Sherman, president and general 
manager of the Myers-Sherman Co., Stre: 
tor, Ill., died suddenly Jan. 2. Well-known 
throughout the farm equipment industry, 
Mr. Sherman was co-founder of the m. 
chinery manufacturing firm which he 
headed. 

The Myers-Sherman Co. has been mani 
facturing Fords hammer mills and Fords 
milkers for more than 25 years. 

—_— 
@ RALPH REICH GRAIN CO., Norto: 
Kan., is constructing a new 30,000 bush«’ 


elevator. 


@ DEHYDRATED FEED PRODUCT: 


Co., Kansas City, Mo., has been incorpor: 
ated by W. R. Mosher and Harry V 
Plattner. 


MERCHANDISING MANAGER 

Walter P. McCarthy has been appointe 
merchandising manager in charge of sale: 
by Walsh Laboratories, Inc., Chicago, IIl.. 
the firm has announced. Mr. McCarthy for 
merly managed the small animals division o! 
the Arcady Farms Milling Co., Chicago. 
Walsh Laboratories, Inc., manufactures Re 
dan, an antu rodent killer. 
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Five New Executives Named 
By General Mills, Inc. 


Election of four new vice presidents and 
a new treasurer of General Mills, Inc.. 
Minneapolis, Minn., has been announced 
by James F. Bell, chairman of the board, 
and Harry A. Bullis, president of the firm. 

The new vice presidents are: Raymond 
L. Brang, Eugene W. Burgess, Henry W. 
Crosby, and Charles H. Bell. Richard J. 
Keeler was elected treasurer to succeed Karl 
E. Humphrey, who retired because of ill 
health. Franklin M. Crosby and Putnam 
D. McMillan have retired as vice presidents 
but will continue to serve on the firm’s 
board of directors and executive committee. 

The retiring treasurer and vice president, 
Mr. Humphrey, has been associated with 
General Mills for 39 years and served as 
supervisor of the company’s Oklahoma 
properties and as president of its special 
commodities division and Distillation Pro- 
ducts, Inc. His successor, Mr. Keeler, has 
been assistant secretary and assistant treas- 
urer of the firm since 1931. He joined the 
Washburn Crosby Co., predecessor of Gen- 
eral Mills, Inc., in 1920. — 

Mr. Brang has been with General Mills 
and its predecessor for 28 years. For the 
past two years he has been assistant director 
of grocery products operations. 

Mr. Burgess joined General Mills in 1941 
as vice president of the firm’s eastern divi- 
sion. He became director of the company’s 
industrial relations department in 1944. 
From 1933 to 1941 Mr. Burgess served in 
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various federal government positions. 

Henry S. Crosby has been with General 
Mills since 1929. Prior to his entry into the 
armed forces in 1942 he was for five years 
the firm’s chief engineer. Since his discharge 
in 1945 he has directed the plant engineer- 
ing department. 

Mr. Bell has served as research-production 
coordinator of the company since his dis- 
charge from the army air forces in 1945. 
Previously he had served as manager of the 
grocery products promotional department 
until his entry into service. He joined 
General Mills in 1930. 


@ R. L. BERRES, Athens, Wis., has sold 

his feed mill and store to James Archambo, 

Abbotsford, and Emil Stasek, Marshfield. 

@ VIRGINIA-CAROLINA FERTILIZER 

Corp., Dubuque, Iowa, is constructing a 

new $150,000 plant. 


@ IUKA COOPERATIVE EXCHANGE, 
Iuka, Kan., is planning to construct a new 
100,000 bushel grain elevator. 

@ CARGILL, INC., Minneapolis, Minn., 
has completed construction of its new con- 


crete elevator at Spring Valley, Ill. 


NEW BROKERAGE BUSINESS 

Wayne B. Robison, Washington, Iowa, 
has announced the opening of his own feed 
brokerage business. Mr. Robison was asso- 
ciated with the Iowa Feed Co., Des Moines, 
for the past eight years and previously 
served with the Hubbard Milling Co., Man- 
kato, Minn. He is a veteran of 60 years in 
the feed trade. 


Baby Chick Shipment Rules 
Modified by Post Office 


Post office regulations effective March 1 
have been modified to allow mailing of baby 
chicks when delivery can be made within 
72 hours from the stated time of hatching 
instead of 48 hours as previously, accord- 
ing to an announcement by Don M. Turn- 
bull, Kansas City, Mo., secretary of the 
International Baby Chick association. 

Officials of the IBCA met with postal 
authorities in the nation’s capital Jan. 16 
to protest the 48 hour regulation. The asso- 
ciation suggested that all parcels bear a 
notation listing the hour and date of hatch- 
ing and that the shipping time be extended 
by 50 per cent to 72 hours. 

“If a trial indicates that this change in 
regulations is causing increased mortality or 
other unfavorable conditions, it may become 
necessary to withdraw the special authoriza- 
tion and restore the original restrictions,” 
the post office department stated. 

Fraudulent notations as to time and date 
of hatching may result in charges of using 
the mails to defraud and subsequent dis- 
barment of the shipper from mailing privi- 
leges, the post office department said. 

@ FARMERS ELEVATOR CO., Heming- 
ford, Neb., is planning construction of a 
$55,000 elevator. 


@ JOT "EM DOWN FEED STORE, 
Raleigh, Ill., has been opened by Raymond 
Rhine and his sons R. L. and Paul. 
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Depend Upon WERTHAN 
for Emergency SERVICE 


FEED MANUFACTURERS. 
faced with the problem of 
constantly shifting formulas 
and consequently changed 
guarantees as to ingredients 
and analysis, will find... 


Werthan's sudden emergency 
service is made to order to 
help them meet their packag- 
ing requirements without de- 
laying the flow of feed for 
1H to the farms and feeding 
ots. 


Ask Werthan specialists for 
suggestions as to redesigning 
your bags for ‘duration label- 
ing." 


Depend upon Werthan for 
sudden shipments of bags, 
with or without changes in 
design, whenever you are 
faced with any packaging 
emergency. 


Werthan pledges the full co- 
operation of its entire organ- 
ization to help the feed indus- 
try meet its post-war obliga- 
tions. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE ° TENN. 


—lIn the Mill 


(Continued from page 25) 


fine financial position. To livestock producers goes the honor of 
knocking out OPA. The sellers’ strike was the deciding blow. We 
are entering a normal economy without governmental interference, 


BIG LOSSES IN WAR ASSETS PROPERTY 


Senator Byrd has reported that all through 1946 losses occurred 
in the sale of war goods. It reached 66 per cent for one quarter 
of the year. In all, the senator said, the taxpayers have received 
a return of about one-third on domestic sales and foreign sales 
have returned about one-fifth. This whole surplus property dis- 
posal matter will certainly reach scandalous proportions one of 
these days. No satisfactory plan has yet been devised. 


FOREIGN TRADE AGREEMENTS 


There is bound to be a great deal of talk in the next few 
months about reciprocal trade agreements. In the early part of 
the New Deal, Mr. Hull, as secretary of state, inaugurated a policy 
which aimed to reduce tariffs. It was contended that trade barriers 
such as tariffs on imports was a basic cause for war; that if peace 
and understanding was to be achieved we must have a free {low 
of goods between nations. Under existing law the state department 
has the right to consider changes in the tariff schedules and may 
recommend to the President that the duties be reduced as much 
as 50 per cent. Hearings have just been concluded and many 
people have appeared before the committee. A report is expected 
next summer. There is a belief that the present method of han- 
dling the problem is wrong, that it permits the writing of tariff 
schedules in secrecy. Others feel that it is a congressional responsi- 
bility and should be written in the congress. It is pointed out that 
we have reduced our tariff rates, but other nations have failed to 
do so. The facts seem to indicate that we have been the victims 
of a kind of lend-lease; it is strictly a one-way street. 


RUSSIAN ESPIONAGE IN THE U. S. A. 


The house committee on un-American activities is really after 
the reds in this country. It is common knowledge in Washington 
that Russians have had easy access to strategic information sources 
and have been busily engaged in perfecting military maps of im- 
portant places. It is hard to believe but it is a fact. This week 
that house committee brought one Gerhard Eisler, slippery Rus- 
sian spy, before it for examination. He refused to testify and 
an effort is to be made to have him indicted. There seems to be 
some proof that he has obtained or attempted to obtain atomic 
bomb secrets. It is definitely established, according to some com- 
mittee members, that he is linked to the Canadian spy episode. 
The full story of red infiltration and espionage in this country 
has not yet been written. There is much to be told. 


DON’T WORRY 


The mandate of the people will be carried out by the 80th 
congress. There will be a reduction in the tax burden. There will 
be a reduction in federal bureaus, agencies and employes in those 
departments of the federal government where economy can be 
practiced without impairing essential public service. Whether a 
reduction in expenses or a lessening of the tax burden should 
come first is an open question. In my humble judgment, we should 
have both and without any more than the delay necessary to chart 
the proper course. 

The house yesterday, when by more than a tworthirds vote 
decided to submit to the people the question of whether pre:i- 
dential terms should be limited to two, took an effective first step 
to block a trend which might give us a dictator. 

Several committees of the congress are carrying on quite pains 
taking investigations which in the end will give us worthwhile 
results in the way of exposing reprehensible practices, curtailing 
needless bureaus, preventing unnecessary expenditures, creating 
greater and less costly efficiency. In both senate and house labor 
legislation—sound, just, worthwhile labor legislation—is being 
formulated. 

If this congress in six months gives the country worthwhile 
labor legislation, ends the abuses which have been and are beiog 
practiced by some government agencies, it will have done a real 
worthwhile job. The house is well on its way to do just that. 
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DEHYDRATED 


ALFALFA MEAL 


Distributors For 


Minnesota, North Dakota 
South Dakota and 
Northern Wisconsin 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO si" 
ARMOUR'S 
PACIFIC MOLASSES Co's. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 


WRITE TO 


MANEY BROTHERS 


MILL & ELEVATOR CO. | 
MINNEAPOLIS, MINN. 


DUST IS 
DYNAMITE! 


It Must Be Handled With Care 


Dust can be controlled. Engineering 
service is a part of Mill Mutual Insur- 
ance and our dust control bulletins 
and engineering data are offered 
without obligation to the milling and 
grain trade. 


MILL MUTUAL FIRE 
PREVENTION BUREAU 


400 WEST MADISON STREET 
CHICAGO 6, ILLINOIS 


- 


The W. J. Small Sales Co. 


Fairfax District 
KANSAS CITY, 


-1 


KANSAS 
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FOR YOUR 
MASH FEED 


Feeds. 


meal and flour. 


OYSTER 


New Rochelle, N. Y. € 


OYSTER SHELL 
MEAL and FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


FOR YOUR 
MASH FEED 


Used by many manufacturers of the Nation's Quality 
We can make prompt shipment of straight cars of 


If you cannot use a straight car of meal or flour, 
why not include some in your next carload of medium 
and chick size PILOT BRAND Oyster Shell? 


SHELL PRODUCTS CORPORATION 


Morgan City, La. e 


St. Louis, Mo. 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 
Exceptionally high in amides and 
amino acids and with approximately 


three times as much crude protein as 

average cane molasses. 

2 Rich and well balanced content of 
" Vitamins B,, B, and B, as well as 

Vitamins C, E (fertility factor), H 

(Biotin), P-P (Niacin), and Pantothenic 

Acid. 

3 High content of digestible carbo- 
* hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


/nquities 
Solicited 


4 Many minerals and elements essen- 

" tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


5 Uniformly high quality, plus other 

“advantages of dealing direct with 
producer as we market only our own 
production. 


6 Ideally located to serve customers 
“in the Southeastern territory. 


UNITED STATES SUGAR CORPORATION. 


CLEWISTON, FLORIDA 


Fewer Sheep and Lambs Fed 
For Market than Year Ago 


The number of sheep and lambs on feed 
for marketing on Jan. 1, 1947 was down 
considerably from a year earlier -and was 
the smallest in the past seven years, the 
bureau of agricultural economics has re- 
vealed. The estimated number was 6,029, 
000 head compared with 6,837,000 head on 
Jan. 1, 1946 and 6,911,000 on the first cay 
of 1945. 

The 1941-45 average was 6,745,000 head. 
The decrease from Jan. 1, 1946 was «n- 
tirely in feed lot lambs, with the num er 
being finished on wheat pastures in ‘he 
winter wheat area of the southern great 
plains the largest on record. 

Weather and feed supplies during |)e- 
cember were generally favorable for lamb 
feeding, both on wheat pastures and in feed 
lots. Bad weather in early January, howev«r, 
caused some losses and considerable shrink 
to pasture lambs. The storm period aso 
froze down the wheat pastures. 

In the Corn Belt area, the estimated num- 
ber on feed Jan. 1 was 3,929,000 head, a 
7 per cent or 286,000 head decrease from 
a year earlier. The number is the smallest 
since 1942. Only in Wisconsin, Iowa, Mis- 
souri, and Kansas were no decreases ap- 
parent. Nebraska, usually the largest lamb 
feeding state in the 11 state Corn Belt, had 
the lowest number on feed for market since 
1941. 

Kansas saw an increase from 815,000 to 
more than 1,000,000 head. Increases in 
Iowa and Missouri were slight and the 
number in Wisconsin was virtually un- 
changed. 

With the exception of Kansas, Corn Belt 
numbers were down 475,000 head or 14 
per cent from the numbers on feed for 
market Jan. 1, 1946. 


Cottonseed Products Group 
Appoints New Geneticist 


Dr. Francis E. Johnstone, jr., Auburn, 
Ala., has been appointed geneticist for the 
National Cottonseed Products association, 
according to an announcement by A. L. 
Ward, Dallas, Tex., educational director of 
the organization. Dr. Johnstone will work 
with research and educational institutions 
to encourage production of cotton with high 
oil content and other oilseed crops in the 
cotton states. 

Dr. Johnstone is a graduate of Clemson 
Agricultural college, Clemson, S. C., and 
earned his doctorate at Cornell university, 
Ithaca, N. Y. Except for a period of navy 
service in World War II, he has been a 
staff member at Alabama Polytechnic insti: 
tute since 1940. 


@ C. A. JACOBSON, St. Paul, Neb., fo: 
mer Howard county sheriff, has purchase: 
Val Strelecki’s feed business. 


@ RED CLOUD GRAIN CO., Red Clouc. 


Neb., has opened a new feed store. 


@ EARL MORSE, Oklahoma City, Okla 
has opened the Britton Feed store at Brit 
ton. 
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nitrogen organic 
of the Everglates. 


Director of Purchases 


HENRY E, PRUYN 


Henry E. Pruyn has recently been ap- 
pointed director of purchases for the Pratt 
Food Co., Hammond, Ind. Mr. Pruyn, who 
is a graduate of Northwestern university, 
has been associated with the feed industry 
since 1930. For the past four years he 
served as assistant purchasing agent for the 


Quaker Oats Co. 


Parker Tells Barley Group 
Aims at Brewers’ Meeting 


Aiins and accomplishments of the Mid- 
west Barley Improvement association were 
described by its director, John H. Parker, 
. Milwaukee, Wis., at the 71st annual con- 
vention of the United States Brewers foun- 
dation, held at Miami Beach, Fla., in early 
January. Mr. Parker pointed out that his 
association calls farmers’ attention to the 
sources of good seed and approved varieties 
and stresses the profit potentiality of barley 
as a cash grain crop. 

The barley organization distributed 11, 
000 barley posters in seven states during 
the winter of 1945-46, Mr. Parker reported. 
More than 6,000 barley seed lists were also 
distributed. Field trips, Mr. Parker said, 
provided him an excellent opportunity to 
discuss barley improvement, varieties, and 
quality with various segments of the agri- 
cultural trade. 


@ STEWART FEED MILL, Mt. Sterling, 
Ill, has moved to its new location, the 
former Farmers Co-op property. 

HANDLE STALEY ADVERTISING 

Kane Advertising, Bloomington, IIl., has 
been named by the A. E. Staley Manufac- 
turing Co., Decatur, to handle trade and 
consumer advertising for its feed division, 
the agency has announced. Corn feeds, soy- 
bean pellets, and soybean oil meal are being 
featured in the current trade advertising. 
A consumer advertising campaign, includ- 
ing direct mailings, will follow. 
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@ FARM BUREAU WAREHOUSE CoO., 
Spring Green, Wis., is planning construc- 
tion of a new feed mill. 


@ ESCAMBIA FEED & SUPPLY CO., 
Atmore, Ala., has been opened by C. W. 
Stewart and R. C. Cassity. 


@ COLTON FEED CO., Oregon City, 
Ore., has been incorporated by A. R. Potts 
and associates. 


@ SHAW ELEVATOR CO., London, 
Ohio, is planning construction of a new 
building to house its feed mill. 


@ GUS E. ENGBERG, Pomona, Calif., 
has purchased the Gretna Roller Mills, 
Gretna, Neb. 


@EDWARD PACKER, Union, Iowa, has 
purchased the Johnson & Bartine Elevator 
from Errol Johnson. 


Handle Your Sacks and 
Boxes the Easy Way by 
Using One of These Mod- 
ern Stackers. Save Time 
Space and Money Doing it. 
Repeat Orders Tell the 
Story. Write for Circular. 
Made and Distributed By 


CHANTLAND 


SEED CO. 
BADGER, IOWA 


on 


Pat’d & Applied For 


Tonnage builders 


Livestock Feeds. 


THE COMPLETE LINE... 


3 specialties . . . priced to win your 
market, built to hold it........ 


VITALITY MILLS INC., Board of trade, Chicago 4, Il. 


Manufacturers of famous VITALITY 
Poultry, Turkey, Hog, 


profitable 


Dairy and 
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KEITH CO. 


511 Citizens Bldg. — Decatur, Ill. 
Phone 3-3679 


The opening of a feed brokerage business 


We will handle a full line of quality feed materials, produced by 
dependable firms. If you will let us know your needs, we will 
earnestly try to fill your order, whether you want a carload or 
a train load. Your confidence will be respected and we will 
sincerely try to make trading with us a pleasant and profitable 


experience. 


C.U. Keith 


MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors Feed Hoppers 
Malt Cleaners Elevator Casings 
Reels, Bins, Tanks Elevator Legging 
Spark Choke Damper Elevator Heads 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 
General Sheet Metal Work 
Building Special Machinery 


L. BURMEISTER COMPANY 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


—Northwest 


(Continued from page 52) 


friends and that you have his interests at 
heart. 

Mr. Brownson said that quality feed alone 
will not produce success but rather the 
ability of either the farmer or feed dealer 
and his business sense. He declared that 
the man who will make a success in selling 
is the one who sees that his customers mae 
proper strides. 

John Renkes, Brandon, reported for the 
auditing committee and the members voted 
that the financial report be accepted. 

Resolutions adopted called for: (1) con- 
sideration by the Grain & Feed Dealers 
National association of the retail feed dex!- 
er’s status in wages and hours when tesii- 
mony is made during the hearings; (2) 
support of the PENB; (3) the legislature 
to appropriate adequate funds for improve- 
ment of poultry facilities at the University 
of Minnesota; (4) support of the retail 
feed program of the Grain & Feed Dealers 
National association; and (5) thanked those 
who made the convention a success. 

G. H. Homme, Farmers Elevator Co., 
Kerkhoven, was elected president to suc 
ceed Mr. Donovan and W. D. Flemming 
was re-named secretary-treasurer. Members 
of the board of directors include the fol- 
lowing: Carroll Scow, Long Prairie Milling 
Co., Long Prairie; Roy Peterson, Red Wing 
Feed and Supply Co., Red Wing; Leo 
Fluegel, Leo Fluegel Elevator, Rosemont; 
James H. Huntting, Huntting Elevator, 
Austin; J. R. Rasmussen, J. R. Rasmussen 
Co., Marshall; Oliver Ellingson, Farmers 
Elevator, Spring Grove; and A. L. Harold- 
son, Northern. Seed and Feed Co., Devils 
Lake, N. D. 

@ KIBLER FEED MILL, Terre Haute, 
Ind., has been incorporated by Roy A. 
Kibler, Kenneth G. Kibler, and Elizabeth 
Kibler. 


@ DOLD FEED CO., Buttalo, N. Y., has 
been incorporated by George H. Gfroerer 
and Mary E. Gfroerer of Kenmore and 
Henry Gfroerer of Buffalo. 


"| told you what would happen if you didn't 
keep your ears clean!" 
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Home Furnace Heats Store 


Kuehl Cuts His Fuel Bills in Half 


e@ ENTERPRISING Elden Kuehl, owner 
of the Valparaiso Feed store, Valparaiso, 
Ind., utilizes the furnace in his home to 
heat the office and milling department of 
his feed plant. The hot water system in the 
basement of his attractive white house, lo- 


HOT water pumped from the 
furnace of his home 150 feet 
away furnishes plenty of heat 
for Elden Kuehl's Valparaiso 
Feed store, Valparaiso, Ind., 
shown above. The pipes are 
laid underground and Mr. 
Kuehl estimates he has cut 
fuel costs 50 per cent. 


cated 150 feet from the feed store building, 
supplies heat not only for Mr. Kuehl’s home 
but for his business as well. 

The heating system between the house 
and the feed store is laid underground, with 
no pipes exposed. A pumping system brings 
hot water through the pipes to the feed 
store, through its metal radiators, and then 
sends the cold water back through other 
pipes. Mr. Kuehl computes that he saves 
more than 50 per cent on his fuel bill by 
having a home furnace sufficiently large to 
supply heat to the feed store too. 


Because Mr. Kuehl’s feed warehouse is 
not heated, the office and milling depart- 
ment are tightly insulated so that the hot 
water heat is sealed in. The Valparaiso 
Feed store’s bookkeeper, attractive Mrs. 
Bernice Lawrence, often works without a 
jacket or sweater even in the coldest weath- 
er because the firm’s office is always kept 
at 75 degrees fahrenheit. 

In the downstairs milling department 
Lloyd Stowers and Leslie Barneko dress 
comfortably for their work, because the big 
metal radiators in the basement throw off 
ample heat to keep the big room warm. 


J. T. Sexton Co. Acquires 


New and Larger Quarters 


J. T. Sexton Co., Kansas City, Mo., has 
moved from the Dwight building to new 
and larger quarters at 8 W. Ninth street, 
the firm has announced. The company will 
occupy half of the second floor of its new 
building with the other half of the floor 
occupied by Doty Technical Laboratories. 

More than 7,000 square feet of floor 
space has been remodeled and redecorated 
to house the Sexton executive offices, gen- 
eral office, and laboratory. 


@ BRISTOL GRAIN & SEED CO., Bris- 
tol, Ill., has completed improvements to its 
buildings and has installed a new seed 
cleaner. 

@ KERMIT VOGA, Randall, Iowa, has 
purchased the interest of his partner, Jens 
Gersten of Story City, in the Randall 
Feed Co. 


A complete turkey concentrate, 
packed in a five pound bag. Con- 
taining all of the necessary and 
essential vitamins in their maxi- 
mum potencies. Write for fur- 
ther information and a circular 
describing this new product. A 
trial will satisfy. 


W. C. PRATT CO. © 53 W. Jackson Bivd. Chicago 4, Illinois 
Manufacturers of Praco Products 


VITA-MASTER 
A SPECIAL 
TURKEY CONCENTRATE 


Brokers 


FEED 


INGREDIENTS 


BOSTON 
HANcock 3115 


Chamber of Commerce 


BUFFALO 
MAdison 2323 


3832 Bd. of Trade 


CHICAGO 
WABash 7322 


501 Grain Exch. 
OMAHA 
HArney 1011 


FEED CO; 


920 Phoenix Bldg. 
MINNEAPOLIS 
MAin 5587 
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— Dehydrators 


(Continued from page 30) 


heights with competition the watchdog cf 
unfair practices?” 

Walter C. Berger, president of the Amer- 
ican Feed Manufacturers association, was 
also unable to attend, but his address, “Our 
Place in the Sun”, was presented by Ed 
Glennon of the AFMA. 

Mr. Berger said, “The “good old days’ 
are back with a vengeance. It’s time to do 
some serious thinking and planning. Selling 
feed the past few years has been a farce. 
This is no time for defeatism or pessimism. 
Good, sound, aggressive merchandising vf 
a quality product at a price consistent with 
good business principles will pay good 
dividends.” 

“Ideas for the Future” was the very timely 


final address and was capably handled by 
Fred A. Rech, chief chemist of the Arcady 
Farms Milling Co. Mr. Rech outlined many 
improvements which have been made in the 
production and handling of alfalfa and 
said that continued improvements in the 
future would be necessary. 

“IT believe that the chief improvement in 
dehydrated alfalfa can only be made in 
preserving its excellent natural qualities,” 
Mr. Rech said. “I also believe this can be 
accomplished best by studying and con- 
trolling its enzyme system and other factors 
that influence its quality.” 

Considerable association business was 
transacted at the convention. The dehydra- 
tors voted to increase active members’ dues 
from $75 to $100 a year in order to obtain 
the desired $25,000 research and promo: 
tion fund. Dues for associate members were 
cut from $100 to $50 a year, however. The 


PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. 


These Chlorine Twins Will Help 


THE 


60 EAST 42nd STREET 
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N ALKALI 


Write for literature 
and our favorable 
dealer terms. 


WORKS (INC) 


NEW VORK 17, N.Y. 


association also moved to set up a perma- 
nent alfalfa council composed of 10 inem- 
bers from different sections of the country, 
Members named to the advertising com. 
mittee for 1947 are: President-elect John 
A. Caple, retiring president W. J. Small, 
R. E. Nye, and Lloyd S. Larson. 

New officers of the American Dehydra- 
tors association are: John A. Caple, A. B. 
Caple Co., Toledo, Ohio, president; |. R. 
Dwiggins, Dwiggins & Sons Alfalfa Mill. 
ing Co., New Paris, Ind., vice president: 
B. W. Hilgard, Western Alfalfa Meal Co., 
Belleville, Ill., treasurer; and Lloyd S. Lar. 
son, Chicago, Ill., secretary. 

New members of the board of directors 
are: R. C. Johnson, Mead Alfalfa Mill, In- 
dependence, Kan.; Ervin Burkholder, Ne- 
braska Farm Products Co., Cozad, Neb.; 
W. A. Harding, Evergreen Farms, Ray- 
mondville, Tex.; and B. L. Mallory, jr., 
Mallory Farms, Memphis, Tenn. 

Incumbent directors are: W. J. Small, 
W. J. Small Co., Neodesha, Kan.; R. P. 
Johnson, Elk Valley Alfalfa Mills, Inc., 
Independence, Kan.; and R. E. Nye, Na 
tional Alfalfa Dehydrating & Milling Co., 
St. Louis, Mo. 


@ JOHN POOR, Greencastle, Ind., has 
purchased the interest of his partner, Har- 
ley E. Miller, and will operate the business 
as Poor & Co. 

@ SHELDON FARMERS CO-OP ELE- 
vator, Sheldon, Ill., is observing its 50th 
anniversary. The co-op also operates an 
elevator at Effner, Ind. 


MALTING BARLEY 
BRINGS YOU 
MORE DOLLARS 
PER ACRE 


*Look at these Figures | Barley $40.65 
for 7 Midwest States | Oats $28.06 


*Based on 1946 yields and prices received 
by farmers. 


Plant Varieties Approved for Malting 
BAY (MICHIGAN) 
KINDRED (L) 

MANCHURIA 
©. A. C. 21 
ODERBRUCKER 

.ODESSA (SOUTH DAKOTA) 

WISCONSIN 38 


These are the most widely grown and 
satisfactory varieties. 

Plant early, treat seed wiih New 

Improved Ceresan, use commerci«l 
fertilizer. 
FOR FULL INFORMATION SEE YOUR 
COUNTY AGENT, ASK YOUR SEED, 
FEED, AND GRAIN DEALER, OR 
WRITE TO: 


MIDWEST BARLEY 
IMPROVEMENT ASS'N 


828 N. Broadway 
Milwaukee 2, Wis. 
Get Your Share of 1947 Profits in 
Malting Barley 


THE FEED BAG — February, 1747 


Q 

¢ 

UE 

. e 

iS h an d | e d. LO-BAX (50% chlorine) is a fast 
killer of pacteria — quickly in water — Makes cleat 
dairy rinse solutions— Retains its full strength — Is dependable, 
Cai For POULTRY and other FARM Uses 
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Pacific Grain Co. 
Webster, So. Dak. 


For FEED MILLS 
and ELEVATORS 


Consult IBBERSON and save 
money. Find out what IBBERSON 
can do for you before building or 
remodeling. Consultation without 
obligation. Write for our FREE 
book. 


‘T.E.IBBERSON COMPANY. 


Engineers and Contractors Minneapolis, Minn 


Gold is where 
you find it! 


LIKEWISE, NOWA-DAYS, SCARCE FEED INGREDIENTS 
POP UP AT THE MOST UNEXPECTED PLACES. SO BE 
SURE TO KEEP YOUR INQUIRIES IN FRONT OF US. 


Alfalfa Chops with 25% Molasses Added 
Molasses Dairy Feeds 
Dehydrated Peavine Meal 
Hominy Feed 
Wasco Corn Feed 
Malt Sprouts 
Brewers Grains 


Ground Durum Wheat 
Pulverized Oats 
Reground Oatfeed 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 
rations. 

@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 

@ Year after year, after year the TRUTH 
is being proved by experience. 


Any feed mixer desiring to make a trial Tass 
of REX Wheat Germ Oil in a controlled ee: 
experiment can have sufficient oil, with- 
out charge, for such atest. 


Bin Corporation 


Monticello, Illinois 


THE FEED BAG — February, 1947 


100 LBS. NET 


Shellbuilder, Co. 


WOUSTON. TEXAS 


FOUR BAGS IMMEDIATE. SHIP 


-ShellbuilderCo. 


HOUSTON, TEXAS 


: 

¢ 
| 
BAG’ IMMEDIATE SHIPME 
: = wu 
e115 
} : 


Mintzlaff Named President 
Of Milwaukee Dealers 


A. H. Mintzlaff, Grafton, Wis., was re- 
elected president of the Milwaukee District 
Seed & Feed Dealers at a meeting held Jan. 
28 at Menomonee Falls. C. L. Birkhauser, 
Hartford, was named vice president; J. H. 
Brinkman, Menomonee Falls, treasurer; and 
Roland L. Reinders, Elm Grove, was re- 
elected secretary. 

Thirty dealers representing 20 firms were 
present at the meeting which discussed fair 
grinding and mixing charges. Many of those 
attending agreed that 10 cents a sack was 
a fair charge for medium grinding. 

Delivery charges and the spring grass 
seed and seed grain situation were also dis- 
cussed at the meeting, Mr. Reinders, the 
group's secretary, reported. 


e@ LANGFITT & HERNDON, Centerville, 
Iowa, have opened a new feed store. War- 
ren Langfitt and Clifford Herndon, the 
owners, served in the same outfit in World 


War IL. 


STEARNS APPOINTMENT 
Gordon E. Medlock has been appointed 
assistant manager of sales and repairs by 
the Stearns Magnetic Manufacturing Co. 
brake division, Milwaukee, Wis., the firm 
has announced. Mr. Medlock, a native of 
Atchison, Kan., is a graduate of the North- 
western university course in business ad- 
ministration and for the past year has been 
employed in the company’s brake factory. 


Pictured above are principals in the current promotion being sponsored by the Poultry 
& Egg National Board in conjunction with the movie “The Egg and |." Left to right are 
Glenn Campbell, Campbell-Sanford Advertising Co., Cleveland, who is chairman of PENB 
publicity; Claudette Colbert; Lawrence W. Rember of PENB; and Fred MacMurray. Miss 
Colbert and Mr. MacMurray are co-starred in the movie. The PENB is conducting a con- 
test to pick "Miss Slick Chick of 1947." 


FEEDS <«¢ FEEDING 


By F. B. Morrison 


* 


. Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed—a book you 
can use almost every day. 


IT TAKES FEED TO PRODUCE FOOD Get your copy of FEEDS AND FEEDING direct 


Our business is milling grain ingredients 
for formula feeds. We offer a wide variety 


Order For Deferred Delivery 


from The Feed Bag by placing your order now 


FRUEN MILLING CO. Milwaukee 3, Wisconsin 
MILLERS TO THE PEED TRADE i 


of products giving you a mixed car assort- £5 | 
ment not available from any other mill. te Bag 


1712 W. St. Paul Ave. 
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Tests Show Actual Feeding 
Value of Various Proteins 


Protein seems to have a mysterious con- 
nection with the beginning of life. It is, for 
example, a known fact that the seeds of 
plants, vital fluids and muscles of animals 
all contain high percentages of protein. 

It has been for many years relatively 
simple to measure the gross amount of pro- 
tein present in any feed. The big problem 
has been to determine protein quality. To 
solve this problem, research men for Kasco 
Mills, Inc., Toledo, Ohio, for several years 
have been running a wide variety of tests 
with live chicks as the final yardstick of 
results. 

In order to compare proteins and pro- 
tein combinations, casein—a milk protein 
—was set as the standard or 100 per cent 
value. Casein was selected because it is a 
protein almost completely digestible and 
usable by chicks. Thus, by comparing vari- 
ous proteins and protein combinations with 
casein, an actual value rating for each pro- 
tein and protein combination tested was 
obtained. 

The accompanying chart gives an indica- 
tion of how some proteins measured up in 
actual feeding value. 


CASEIN A 5 c F 6 4 


THIS chart shows the compara- 
tive growth rate of different 
groups of chicks, all receiving 
the same amount of protein 
but from different sources and 
of differing quality. 


The most noticeable factor in this chart 
is the fact that though the same amounts 
of the various proteins were fed, some 
rated very low in feed value, while others 
were comparatively high. Here is an illus- 
tration: 

Chicken feathers are more than 80 per 
cent protein, but they have a very low 
rating. In other words, they are of very 
little, if any, nutritional value to chicks. 

This picture helps one understand why 
it is so necessary for farmers to buy a 
balanced, nutritious livestock or poultry 
feed. They need a feed which has been 
rated—not only for amount of protein but 
for growth and productive values of tthe 
protein as well. 

@ FARMERS UNION COOPERATIVE, 
LaCrosse, Kan., is constructing a new 100,- 
000 bushel grain elevator. 

@ FARMERS SUPPLY CO., Garnaville, 
lowa, has opened a new feed store near 
its mill. 

@ WALL-ROGALSKY MILLING CO., 
Conway, Kan., is planning construction of 
a new 100,000 bushel elevator at Windom. 
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@ J. A. ALEXANDER, Sherman, Tex., is 
planning construction of a new alfalfa de- 
hydrating plant. 

@ E. F. PETERSON, Anoka, Minn., has 
purchased the Anoka Grain & Feed Co. 
from D. H. McHugh. 


ILLINOIS POULTRY CONVENTION 
The Illinois Poultry Improvement asso- 
ciation will hold its 1947 convention at the 
Pere Marquette hotel, Peoria, Oct. 21-22, 
according to an announcement by Ralph 
Imhoff, Eureka, president of the organiza- 
tion. The meeting, which will be preceded 
by a gathering of flock owners Oct. 20, is 
expected to be the largest in the associa- 
tion’s history. 


You Gai 
More SALES 
and PROFITS 


with 
NATIONALLY 
ADVERTISED 


GRANITE POULTRY GRIT 


R 
TRADEMARK REGISTERED 


For Fast, Friendly Service | 
Call on lowa Limestone Co. 


It's sound and profitable for you to 
sell a product your customers be- 
lieve in . . . like Stonemo. Powerful 
national advertising helps pre-seil 
your customers, makes your selling 
job easier, more pleasant. Repeat 
orders come oftener, too. 

In Iowa, Minnesota and surround- 
ing territory you can get quick, 
friendly service from your Lime- 
stone representative in Iowa or 
Minnesota; or from our convenient- 
ly located Des Moines office by 
wire, phone or mail. 


Exclusive 
lowa 
and 
Minnesota 
Distributors 


Also 
distributors 
for 
surrounding 
territory 


LIMESTONE 
COMPANY 


Des Moines, lowa 
Bankers Trust Bldg. 


* from Armour 


Good news at last! Meat proteins 
in supplementary feed rations are 
now available for feed buyers every- 
where... in quantities that will sat- 
isfy a// demands . . . now that con- 
trols are off. 

* 


It’s important news, too — 
since scientific researchers 
have revealed that meat 
proteins contain a marvel- 
ously beneficial factor not 
found in certain vegetable 
proteins. 


And especially since good feeders 
have found that livestock and poul- 
try, fed on rations adequately forti- 
fied with meat proteins, usually 
gtow faster, produce more, and stay 
healthier and more resistant to 
disease . . . results which are trace- 
able to the “animal protein factor” 
contained in meat proteins. 


* 


Naturally, as a feed buyer 
and business man, you real- 
ize the importance of these 
ractical effects . .. of mak- 
ing your feed costs’ and 
results compare far more 
favorably. 


We feed men at Armour know your 
need for improved feeds. So be as- 
sured that the production of meat 
proteins will be kept high. We'll 
do our part . . . so that feed buyers 
can be sure of getting a// the meat 
proteins they want and need. 


ANIMAL FEED: DEPARTMENT 
UNION STOCK YARDS 
CHICAGO °, ILLINOIS 


Company 


Armour Digester ‘ankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 
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Mintzlaff Named President 


Of Milwaukee Dealers 


A. H. Mintzlaff, Grafton, Wis., was re- 

elected president of the Milwaukee District 

Seed & Feed Dealers at a meeting held Jan. 

28 at Menomonee Falls. C. L. Birkhauser, 

. Hartford, was named vice president; J. H. 

* Brinkman, Menomonee Falls, treasurer; and 

Roland L. Reinders, Elm Grove, was re- 
elected secretary. 

Thirty dealers representing 20 firms were 
present at the meeting which discussed fair 
grinding and mixing charges. Many of those 
attending agreed that 10 cents a sack was 
a fair charge for medium grinding. 

Delivery charges and the spring grass 
seed and seed grain situation were also dis- 
cussed at the meeting, Mr. Reinders, the 


group's secretary, reported. 


@ LANGFITT & HERNDON, Centerville, 
Iowa, have opened a new feed store. War- 
ren Langfitt and Clifford Herndon, the 


owners, served in the same outfit in World 


STEARNS APPOINTMENT ot 
Gordon E. Medlock has been appointed 
4 assistant manager of sales and repairs by 
Pictured above are principals in the current promotion being sponsored by the Poultry 


has announced. Mr. Medlock, a native of | & Egg National Board in conjunction with the movie "The Egg and |." Left to right are 
Atchison, Kan., is a graduate of the North- Glenn Campbell, Campbell-Sanford Advertising Co., Cleveland, who is chairman of PENB 
western university course in business ad- publicity; Claudette Colbert; Lawrence W. Rember of PENB; and Fred MacMurray. Miss 
ministration and for the past year has been Colbert and Mr. MacMurray are co-starred in the movie. The PENB is conducting a con- 
employed in the company’s brake factory. test to pick "Miss Slick Chick of 1947." . 


FEEDS FEEDING 


By F. B. Morrison 


* 


. Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed—a book you 
can use almost every day. 


Order For Deferred Delivery 
IT TAKES FEED TO PRODUCE FOOD Get your copy of FEEDS AND FEEDING direct 


from The Feed Bag by placing your order now 


ay 
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Our business is milling grain ingredients 
for formula feeds. We offer a wide variety 


of products giving you a mixed car assort- ey, €% 
ment not available from any other mill. ¢ ta 

1712 W. St. Paul Ave. 
Milwaukee 3, Wisconsin 


FRUEN MILLING CO. 
MILLERS TO THE FEED TRADE 
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Tests Show Actual Feeding 
Value of Various Proteins 


Protein seems to have a mysterious con- 
nection with the beginning of life. It is, for 
example, a known fact that the seeds of 
plants, vital fluids and muscles of animals 
all contain high percentages of protein. 

It has been for many years relatively 
simple to measure the gross amount of pro- 
tein present in any feed. The big problem 
has been to determine protein quality. To 
solve this problem, research men for Kasco 
Mills, Inc., Toledo, Ohio, for several years 
have been running a wide variety of tests 
with live chicks as the final yardstick of 
results. 

In order to compare proteins and pro- 
tein combinations, casein—a milk protein 
—was set as the standard or 100 per cent 
value. Casein was selected because it is a 
protein almost completely digestible and 
usable by chicks. Thus, by comparing vari- 
ous proteins and protein combinations with 
casein, an actual value rating for each pro- 
tein and protein combination tested was 
obtained. 

The accompanying chart gives an indica- 
tion of how some proteins measured up in 
actual feeding value. 


THIS chart shows the compara- 
tive growth rate of different 
groups of chicks, all receiving 
the same amount of protein 
but from different sources and 
of differing quality. 


The most noticeable factor in this chart 
is the fact that though the same amounts 
of the various proteins were fed, some 
rated very low in feed value, while others 
were comparatively high. Here is an illus- 
tration: 

Chicken feathers are more than 80 per 
cent protein, but they have a very low 
rating. In other words, they are of very 
little, if any, nutritional value to chicks. 

This picture helps one understand why 
it is so necessary for farmers to buy a 
balanced, nutritious livestock or poultry 
feed. They need a feed which has been 
rated—not only for amount of protein but 
for growth and productive values of the 
protein as well. 

@ FARMERS UNION COOPERATIVE, 
LaCrosse, Kan., is constructing a new 100, 
000 bushel grain elevator. 

@ FARMERS SUPPLY CO., Garnaville, 
Iowa, has opened a new feed store near 
its mill. 

@ WALL-ROGALSKY MILLING CO., 
Conway, Kan., is planning construction of 
a new 100,000 bushel elevator at Windom. 
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@ J. A. ALEXANDER, Sherman, Tex., is 
planning construction of a new alfalfa de- 
hydrating plant. 

@ E. F. PETERSON, Anoka, Minn., has 
purchased the Anoka Grain & Feed Co. 
from D. H. McHugh. 


ILLINOIS POULTRY CONVENTION 
The Illinois Poultry Improvement asso- 
ciation will hold its 1947 convention at the 
Pere Marquette hotel, Peoria, Oct. 21-22, 
according to an announcement by Ralph 
Imhoff, Eureka, president of the organiza- 
tion. The meeting, which will be preceded 
by a gathering of flock owners Oct. 20, is 
expected to be the largest in the associa- 
tion’s history. 


You 
More SALES | 
and PROFITS | 

with 
| 


NATIONALLY 
ADVERTISED 


GRANITE POULTRY GRIT 


R 
TRADEMARK REGISTERED 


For Fast, Friendly Service 
Call on lowa Limestone Co. 


It's sound and profitable for you to 
sell a product your customers be- 
lieve in. . . like Stonemo. Powerful 
national advertising helps pre-sell 
your customers, makes your selling 
job easier, more pleasant. Repeat 
orders come oftener, too. 

In Iowa, Minnesota and surround- 
ing territory you can get quick, 
friendly service from your Lime- 
stone representative in Iowa or 
Minnesota; or from our convenient- 
fy located Des Moines office by 
wire, phone or mail. 


Exclusive 
lowa 
and 
Minnesota 
Distributors 


Also 
distributors 
for 
surrounding 
territory 


lIOWA LIMESTONE 
COMPANY 


Des Moines, lowa 
Bankers Trust Bldg. 


from Armour 


Good news at last! Meat proteins 
in supplementary feed rations are 
now available for feed buyers every- 
where... in quantities that will sat- 
isfy a// demands . . . now that con- 
trols are off. 


* 


It’s important news, too — 
since scientific researchers 
have revealed that meat 
proteins contain a marvel- 
ously beneficial factor not 
found in certain vegetable 
proteins. 


And especially since good feeders 
have found that livestock and poul- 
try, fed on rations adequately forti- 
fied with meat proteins, usually 
grow faster, produce more, and stay 
healthier and more resistant to 
disease . . . results which are trace- 
able to the “animal protein factor” 
contained in meat proteins. 


* 


Naturally, as a feed buyer 
and business man, you real- 
ize the importance of these 
ractical effects . . . of mak- 
ing your feed costs’ and 
results compare far more 
favorably. 


We feed men at Armour know your 
need for improved feeds. So be as- 
sured that the production of meat 
proteins will be kept high. We'll 
do our part . . . so that feed buyers 
can be sure of getting a// the meat 
proteins they want and need. 


ANIMAL FEED: DEPARTMENT 
UNION STOCK YARDS 
CHICAGO ILLINOIS 


Company 


Armour Digester ‘ankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 
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—Dance Hall 


(Continued from page 17) 


Direct mail advertising has proven to be 
the most profitable medium for the Barth 
mill. “We make regular circular mailings 
to all the rural boxholders in the area,” he 
explained. In normal times the Barth Mill 
sponsors occasional farmer dealer meetings 
at which outstanding local farmers and rep- 
resentatives of national manufacturers dis- 
cuss developments in livestock and poultry 
health and nutrition. — 

“We have found that integrating our- 
selves into the community life has been the 
best advertising,” Mr. Braun said. “We feel 
that farmers now think of the Lee J. Barth 
Mill as one of the old standbys here in 
Shiocton.” Judging from the company’s 


steadily increasing volume of business, Mr. 
Braun is definitely right. 

“Our aviation program helped our busi- 
ness considerably,” Mr. Braun said. “More 
than 50 farmers have taken up flying in this 
area and almost every one of the 50 has 
become a regular customer at our mill.” 

Little Shiocton, located just west of the 
fertile Fox river valley, is the hub of a busy 
dairying and vegetable raising area and was 
for many years the home of Eben Rexford, 
composer of the beloved American song, 
“Silver Threads Among the Gold.” 

“We're in the heart of a typical American 
community,” Mr. Braun explained. “So we 
want our store to be typically American— 
fair, square, and of service to our customers 
and friends!” 


@ CLAY KING, Lincoln, Kan., 
chased a feed mill at Shady Bend. 


has pur- 


White's 


dependable fortifiers 
for quality feeds 


JS & 


Riboflavin Supplements 


CLO-TRATE “400” 
Cod Liver Oil With 
Added Vitamins A and D 


CLO-TRATE 
‘ ‘DRY D ” 


NEWARK 7 


All White's vitamin products are tested Chemically, Phys- 
wcally and Biologically to insure utmost dependability. 


White Laboratories, ue. 


NEW JERSEY, U.S. A. 


SEED COR 


HO p CORN | 
\GG \ 
B 
wt k 
Jacques Answer \ 
an jd comm 
\ Questo gbout hybt FREE 
\ tells al to sell it- . theit \ 
| and Dealers cacy | 
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\ copy: 


JACQUES 
SEED CO. 


Prescott, Wisc. 


acques 
Proven 


HYBRID SEED CORN © 


“BRED IN THE NORTH— 
CULLED BY NORTHERN WEATHER" 


JACQUES PROVEN 


@ Sweet Corn Hybrids 
@ Field Corn Hybrids 
@ Open Pollinated Varieties 


Write us about your needs! 


Fant Milling Co. Acquires 
Whaley Mill & Elevator Co. 


Fant Milling Co., Sherman, Tex., has 
purchased the Whaley Mill & Elevator Co. 
at Gainesville from the Kimbell-Diamond 
Milling Co., according to an announcement 
by James A. Fant, general manager of the 
purchasing firm. The new owners will take 
over operation of the feed and flour mill 
April 1. ; 

The Whaley plant has a formula {ced 
plant with a capacity of 200 tons daily ind 
elevator storage space for 600,000 bus)iels 
of grain. Its flour milling department pro- 
duces 1,200 sacks of wheat flour and 400 
sacks of corn meal daily at full capacity. 
With the new mill property, the Fant Mill- 
ing Co. now has a total capacity of 350 tons 
of formula feed, 4,000 sacks of wheat flour, 
and 1,000 sacks of corn meal daily. Total 
storage space is now adequate for 950,(100 
bushels. 

Feed, flour, and corn meal manufactured 
at Gainesville will be marketed under the 
Fant brand names, Mr. Fant stated. Fred 
Honea is assistant general manager and 
Tom B. Chapman is general sales manager 
of the Fant Milling Co. 

The Kimbell Diamond Milling Co., which 
is selling the Gainesville property, also op- 
erates mills at Denton, Graham, Jacksboro, 
Clifton, and Seguin. The Kimbell interests 
purchased the Whaley property after the 
death of J. C. Whaley, head of the firm, 


who was killed in an automobile accident. 


Pratt Food Conducts Series 
Of Special Sales Meetings 


The Pratt Food Co., Philadelphia, Pa., 
conducted a series of sales meetings during 
December and January preparatory to its 
celebration of its 75th anniversary and 
accompanying advertising and promotion 
campaigns. The first meeting was held at 
Philadelphia Dec. 20-21 with representatives 
of the firm’s animal health products divi- 
sion from all over the United States in 
attendance. 

Staff members of the western feed sales 
division met at the company’s Hammond, 
Ind., plant Dec. 28 and eastern feed sales 
representatives attended a meeting at the 
home office in Philadelphia Jan. 4. 

Plans for the 75th birthday celebration 
were revealed at the meetings. Two special 
“bonus” packages of Pratt products will be 
marketed in connection with the anniver- 
sary observance, the firm said. 


FRED HOUSER RETIRES 

Fred Houser, superintendent of the Me:n- 
phis, Tenn., plant of the Bemis Bro. Bag 
Co., St. Louis, Mo., has retired after 32 
years with the firm, according to an in 
nouncement by C. W. Loomis, Memphis 
plant manager. Mr. Houser has been plant 
superintendent for the past 25 years. Louis 
E. Pounders, formerly assistant superintend- 
ent, has been promoted to succeed Mr. 


Houser, Mr. Loomis announced. 


@ CROSWELL SMITH, Atlanta, Ga., son 
of Edward E. Smith of Edward E. Smith 
& Co., has opened his own brokerage office. 
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COMMERCIAL FEEDINGSTUFFS 
Kansas State Board of Agriculture, To- 
peka, Kan. 


* 


METABOLISM OF PLANTS 
Connecticut Agricultural Experiment Sta- 
tion, New Haven, Conn. 

* * 
COMMERCIAL LIMES, FEEDS, AND 
FERTILIZERS 

Control Series 199, State Inspection & 
Regulatory Service, University of Maryland, 
College Park, Md. 
* * 
GRAIN EXCHANGE IN AMERICA 
National Grain Trade Council, 604 Hibbs 
Building, Washington 5, D. C. 


BEEF CATTLE HOUSING IN NORTH 
CENTRAL REGION 

Bulletin 382, Agricultural Experiment 
Station, Brookings, S. D. 

* * 
QUARTERLY REPORT ON FEED 
SAMPLES ANALYZED 

Bulletin 51, Agricultural Experiment Sta- 

tion, Lexington, Ky. 
+ 
ANNUAL STATION REPORT 

Connecticut Agricultural Experiment Sta- 
tion, New Haven, Conn. 

* * 
COMMERCIAL FEEDS IN KENTUCKY 

Bulletin 48, Agricultural Experiment Sta- 

tion, Lexington, Ky. 
* 

INSPECTION OF FERTILIZERS AND 

LIME PRODUCTS 

Bulletin 130, Massachusetts Agricultural 

Experiment Station, Amherst, Mass. 

¢ 
IMPROVED GRAIN BINS FOR LONG- 
TIME STORAGE 

Sheet 64, Coordinator of Research Pub- 
lications, Department of Agriculture, Wash- 
ington 25, D. C. 

N. A. M. LOOKS AT CARTELS 

National Association of Manufacturers, 

14 W. 49th Street, New York 20, N. Y. 
WINTER BULLETIN 

Bulletin 43, Department of Agriculture, 
Richmond, Va. 

POULTRY SANITATION AND 
DISEASE CONTROL 

By Dr. B. F. Kaupp and Dr. R. C. Sur- 
face, The Feed Bag, 1712 W. St. Paul 
Avenue, Milwaukee 3, Wis. $4.50. 

* * 
SOIL MOISTURE STUDIES IMPROVE 
CULTURAL PRACTICES 

Sheet 65, Coordinator of Research Pub- 
lications, Department of Agriculture, Wash- 
ington 25, D. C. 

* * 
WOOD YEAST FOR ANIMAL FEED 

Bulletin 12, Northeastern Wood Utiliza- 
tion Council, P. O. Box 1577, New Haven 
6, Conn. $2.00. 
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RAPID METHOD OF TATTOOING 
HOGS 
Sheet 66, Coordinator of Research Pub- 
lications, Department of staat Wash- 
ington 25, D. C. 
ANNUAL REPORT FOR 1945-46 
Vol. 36, No. 3, State Board of Agricul- 
ture, Dover, Del. 
* 
BETTER EGGS FROM BETTER HENS 
Sheet 67, Coordinator of Research Pub- 
lications, Department of Agriculture, Wash- 
ington 25, D. C. 
@ MC MAHON CO., Sturgis, S$. D., has 
constructed a corrugated steel warehouse 
building. 
@ LESLIE JOHNSON, Cannon Falls, 
Minn., has purchased the Foxbilt Feed store 
from W. A. Ristow. 
@ LINN CO-OP EXCHANGE, Linn, Kan., 
is planning construction of a new 35,000 
bushel elevator. 


NEW INDUSTRIAL FANS 


Steel plate fans for use in air-handling 
industries are now being manufactured by 
Sprout, Waldron & Co., Muncy, Pa., the 
firm has announced. The fans are belt and 
motor driven and are especially suited to 
the handling of ground feedstuffs, dusts, 
chemicals, and even corn cobs. Bulletin 
F-946, describing the fans, may be obtained 
by writing Sprout, Waldron & Co., Muncy, 
Pa. 


CRUSHED 


OYSTER SHELL 


FOR TOP QUALITY 
PURE REEF 
OYSTER SHELL 


SPECIFY +. 


EGGSHELL BRAND 


BILOXI GRIT Co., ALA, 


NORTHWEST REPRESENTATIVE 


‘ VANDEVER-ANSLEY GO. 


Kansas Seed Men Organize 
State Trade Association 


Retail and wholesale seed merchants of 
Kansas met at Wichita Jan. 6 to organize 
the Kansas Seed Dealers’ association, O. E. 
Case, Hutchinson, who was elected secre- 
tary-treasurer, has announced. W. C. Arm- 
field, Wichita, was elected president of the 
organization; Lisle Congdon, Sedgwick, vice 
president; Otto A. Barteldes, Lawrence, 
chairman of the executive committee, and 
O. E. Case, Hutchinson, secretary-treasurer. 

The constitution of the new association 
states that its purpose is “to further co- 
operation among federal, state, and intra- 
state agencies set up for the development 
of agriculture.” 


The mark of better quality and 
greater economy in Calf Feeds 


Ryde’s 
CREAM 
CALF 
MEAL 


- - the best there is 
for gruel feeding! 
Also flaked for 

dry feeding. 


Look for the crown 
and red-spotted bag 


Sold Only Through Dealers 


5425 W. Roosevelt Rd. Chicago, III. 
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— Zortman 
(Continued from page 75) 


of profit-sharing program but we are 
considering it very carefully.” A coupon 
plan is one type of dividend which the 
Zortman Flour & Feed Co. has under con- 
sideration. 

“If we worked some type of coupon divi- 
dend, we'd have meetings once or twice a 
year at which the coupons could be re- 
deemed,” Mr. Zortman explained. “This 
seems to us to be a really efficient way of 
putting our firm’s name solidly in the 
minds of farmers.” 

Associated with Mr. Zortman in the 
Zortman Flour & Feed Co. are his son, 
Charles L. Zortman, jr., who is now his 
partner, Louis W. Baker, and Edward Zes- 


TELL THE STORY OF 


WISCONSIN 
HYBRIDS 


“THE CORN THAT KEEPS’’ 


This year an even greater adverusing 
campaign is telling your customers 
about the advantages of Wisconsin Hy- 
brids. Powerful 2-color ads are appear- 
ing in Wisconsin Agriculturist and 
Farmer, The Farmer, Dakota Farmer, 
Michigan Farmer, Pennsylvania Farmer, 
Prairie Farmer, Rural New Yorker, 
Wallaces Farmer, 


Brother they Sure do look 
for the BIG RED 


Yes, indeed, growers look 
for this mark of Wiscon- 
sin hybrids. They know 
they produce more bushels 
of corn per acre — corn 
with solid ears, small cobs and deep 
kernels — corn that keeps perfectly 
through the winter It’s corn in the 
crib that counts with them. That's why 
they prefer Wisconsin Hybrids. Your 
customers want these better hybrids. 
It will pay you to have them, 


SEND FOR GROWER’S LIST 
WISCONSIN AGRICULTURAL 


EXPERIMENT ASSOCIATION 


Agronomy Building, Madison 6, Wisconsin 
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singer, a war veteran. “Although Louis and 
Ed are officially only employes, they're 
very, very valuable to us,” Mr. Zortman 
declared. “Our customers have come to 
rely on their friendly, helpful service.” 
Progress is always foremost in the mind 
of Charles Zortman, who's dead-set on 
keeping his company among the leading 
retail feed businesses in the Keystone state. 


SEED BARLEY SUPPLIES 


Ample good seed barley is now available, 
according to a report by the Midwest Bar- 
ley Improvement association. A list of 
sources from which seed barley supplies 
may be purchased can be had by writing 
the Midwest Barley Improvement associa- 
tion, 828 N. Broadway street, Milwaukee 
2, Wis. 


PROFIT 
AND 
VOLUME 


You Are Entitled 
To Both 


Our daring new 
sales promoting 
ideas are helping 
many dealers make 
these extra rich 
feeds a big volume 
and profit producer. 


Straube, Pres. 
_KANSAS CITY, MO. 


The Melting Pot 


BY EMIL J. BLACKY 


Y’ know I got to thinkin’ 
One afternoon “bout four 
On the different types of people 


Who do business at my Store. 


Republicans, Socialists, Democrats, 
The Elks, the Masons and K.C.’:; 
Why, the groups that men belony to 
Are thick as birds and bees! 


Eagles, Lions, Legionnaires, 
Kiwanians, Liars too, 

Each with their aims and purposes, 
Their functions and work to do. 


Rotary, Shriner, Loyal Moose, 
Phi Delt’s and Sigma Chi’s, 
Marine Corps league and Amvets, 
Friend Kilroy and his guys. 


Success to every one of them; 
Unmuffled be their voice, 
And blessed be this land of ours, 


Where each can have his choice. 


Purina Pays $4.62 Dividend 


On Common Stock Shares 


Ralston Purina Co., St. Louis, Mo., has 
announced a $4.62 dividend on each of 


- its 795,896 common shares outstanding as 


of Sept. 30, 1946. Net profit of the firm 
for the 1946 business year was $4,053,379, 
according to Donald Danforth, president. 
The 1945 common stock dividend was $3.17 
on each of 791,896 shares with a total net 
profit of $2,665,172. 

Net sales of the company, 90 per cent 
made up of livestock and poultry feeds and 
allied products, totalled $160,271,101 in 
1946 compared with $157,524,801 in the 
preceding year. Mr. Danforth reported that 
the firm’s income and excess profits taxes 
had declined from $5,2'77,828 in 1945 to 
$3,075,915 in 1946. 


@ ROBERT P. DODSON, Nashville, 
Tenn., has joined Nathan Abernathy as a 
partner in the Abernathy Grain & [ced 
Co., Pulaski. 


@ WALL-ROGALSKY MILLING CO., 
Conway, Kan., is planning to construct a 
32,000 bushel elevator at Groveland where 
it already has 23,000 bushel storage facili- 
ties. 
ISSUE NEW BULLETIN 
The preparation of more effective insecti- 
cides with Sprout-Waldron blending sys 
tems is explained in a new bulletin issued 
by Sprout, Waldron & Co., Muncy, Pa. ‘The 
folder reviews new research developments 
made in the insecticide field during ‘he 
past two years and illustrates the firi’s 
blending machinery. Copies of the bulle:in, 
1-844, may be had by writing Sprout, \ al- 
dron & Co., Muncy, Pa. 
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Takes New Post 


O. N. LA FOLLETTE 


QO. N. LaFollette, former executive secre- 
tary of the Feed Institute of Iowa, has 
been appointed supervisor of inspection for 
the feed, seed, and fertilizer division of the 
Iowa department of agriculture, according 
to an announcement by Harry D. Linn, 
Iowa secretary of agriculture. Mr. LaFollette 
assumed his new duties Jan. 16 after 214 
years with the Feed Institute. 

In his new capacity, Mr. LaFollette will 
coordinate feed, seed, and fertilizer work 
programs throughout Iowa, Mr. Linn said. 


Mathieson Alkali Awarded 


Federal Ammonia Plant 


Mathieson Alkali Works, Inc., New York 
City, has been awarded the government 
ammonia plant at Lake Charles, La., ac- 
cording to an announcement by George W. 
Dolan, president of the firm. The company, 
first United States firm to produce synthetic 
anhydrous ammonia, has signed a long term 
lease with the war assets administration with 
an option to purchase, Mr. Dolan said. 

The plant was constructed by the federal 
government during World War II and 
utilizes nearby natural gas sources for its 
hydrogen and fuel, unlike many ammonia 
plants which depend on coal. Research in 
ammonia and related products will be car- 
ried on at Lake Charles by the Mathieson 
Works and plans are to utilize part of the 
research facilities to study local materials, 
operations, and markets. 

@ SHELDON COOPERATIVE, Sheldon, 
Iowa, is planning construction of a new 
feed mill and warehouse. 


@ ORANGE CO., Modesto, Calif., is plan- 


ning construction of a new $75,000 feed 
mill. 


@ HAMBURG FEED & SEED STORE, 
Hamburg, Ark., has been opened by Con- 
nie Petrus and Alon Williams. 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: 
Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg’s Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin. milk albumen, 
and milk minerals. 


New Handees 
All 


Dept. FB-2 


Bag Truck 


With DUAL Wheels 
for Easier Rolling 
ORDER Monday—Get Friday 


Handees new dual wheel idea makes this truck easy —_—- 
easy to "break-over" the load and gives you less rtm 
Four unusually resilient and durable 5" rubber wheels. Ht. 45"; 
nose 14 x 9. Tapered frame. Wheel guards. Curved cross 
pieces. Tube steel frame. Over 15,000 Handees trucks sold 
by mail. Return express collect, if not satisfied. Order from 


HANDEES co. Bloomington, Ill. 


REPAIR 
GRAIN BAGS 
with 


TEHR-GREEZE 


FABRIC CEMENT 


WHITE—Repairs all types of cloth, 
canvas and leather goods. A tough, 
versatile adhesive with thousands of 
uses in home, repair shop and farm. 

ALL-PURPOSE—Cements wood to 
wood, glass to glass, metal to metal, 
glass to metal and many other com- 
binations. A clear transparent ce- 
ment. Write for Trade Prices. 


VAL-A COMPANY 


700 W. Root St., Chicago 9, IIl. 


THE TIME IS HERE 


WHEN HILLTOP'S 


SULFA-MOR 


will be wanted in a hurry for 


COCCIDIOSIS 


in Poultry... 


S 

eed All types of Coccidia 
and Coryza (head colds) 
4 yield to SULFA-MOR. 
|t contains Sulfaguana- 
1 dine and Sulfathiazole 
and is remarkably suc- 
A cessful combatting 
outbreaks of Coccidio- 
sis. When out- 
breaks occur, the wise dealer is always 
prepared with a stock of SULFA-MOR. 
It is easy to use, one pound of SULFA- 
MOR being sufficient for 100 pounds of 
mash, which should be fed for 3 or 4 

days. 
For SWINE, CALVES, LAMBS, too 
SULFA-MOR is also successfully used for 


"Necro" in swine, Scours in calves and 
Coccidiosis and enteric infections in 


Lambs. 
KEEP HILLTOP AIDS HANDY! 


| LABORATORIES 


Mids to Poultry Health | 


718 Washington Ave. N., Minneapolis 1, Minn. 
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RED BRAND 


MEAT AND BONE SCRAPS 
MINERALS 


Consider then, 


RESULTS in Feeds. 


is there a bigger word? 


You can pay us no higher 
compliment than to per- 
manently associate the 
Red W Brand name with 


QUALITY 
DEPENDABILITY + SERVICE 


RESULTS 


WILSON & CO ||} 
INC. 


Kansas City. Chicago Oklahoma City 
Omaha Albert Lea Cedar Rapids 


“/he 


PURINA 
FRANCHISE 


HUB OF A PROFITABLE 
FARM SUPPLY BUSINESS 


Many Purina Dealers are 
serving more customers bet- 
ter and reaping far bigger 
profits by becoming Purina | 
farm supply centers. They’re 
selling Purina Chows plus 
Purina Sanitation Products 
and Farm Supplies. 


RALSTON PURINA COMPANY 
ST. LOUIS 2, MO. 


HONEGGERS’ & CO., INC. 


Mills *& MANSFIELD, OHIO 
FAIRBURY, ILL. FORREST, ILL 


Salt, Fed Free Choice Saves Protein 
. . « Helps Prevent Hidden Hunger 


ie best way to feed salt is to feed 
it Free Choice. Then animals can take 
what they want and need. And because 
the need for salt is a continuous one 
while animals are eating and digesting 
their feed, salt Free Choice should be 


available constantly. 


MORTON SALT COMPANY 
CHICAGO 4, ILLINOIS 


— Better Speech 
(Continued from page 15) 


tremes, either make his speech too short 
or too long. No good point can be effec. 
tively put over in the average speaker's 
short speech (few of us can ever reach the 
heights of Lincoln at Gettysburg) and on 
the other hand dragging something out 
only buries it in dreariness. Timing is o/ the 
utmost importance. 

(14) Be careful of jokes—a joke which 
has no point in your message doesn’t be- 
long there. If you must pull “em, make 
sure they are well placed, well told and 
have some relation to your speech. Avoid 
dialect jokes; it takes an expert to put 
them over! 


Louisiana Grants Wide Tax 
Exemption to New Firms 


New manufacturers planning to locate 
plants in Louisiana and existing plants 
which plan expansion in the state were 
granted ad valorem tax exemption for near- 
ly $6,000,000 worth of construction during 
the first three weeks of January, the Loui- 
siana department of commerce and industry 
has announced. The board of directors of 
the department also took under advisement 
an additional $20,000,000 worth of exemp- 
tion applications for further consideration. 

“Under the terms of a constitutional 
amendment which was approved at the 
general elections last November, our com- 
merce and industry board, with the ap- 
proval of the governor, is authorized to 
grant exemptions for periods up to 10 years 
for new industries or additions and improve- 
ments to existing plants,’ D. Y. Smith, 
director of the department of commerce 
and industry, explained. The approval of 
competing industries in the same localities 
is necessary. 

Under the old Louisiana tax exemption 
law, more than $200,000,000 worth of new 
plants were constructed during the 1937-41 
period. This created 25,000 jobs and yearly 
payrolls of more than $40,000,000, Mr. 
Smith reported. 

The proviso that approval of competitors 
is necessary for tax exemptions has won the 
assent of established firms to the new ex- 
emption plan, he said. “Of course, the new 
plant may be built without exemption and 
pay all its taxes just like the existing plant. 
This is only ordinary business competition. 
This new tax exemption amendment was 
endorsed by business and civic leaders and 
communities throughout the state, al! of 
whom are working hard to get new pl«nts 
in their localities.” 

Among the firms which recently im 
proved and expanded their plants under 
the new tax exemption program are: S:an- 
dard Oil Co. of New Jersey at Baton Rouge; 
Commercial Solvents Corp. at Sterlington: 
Delta Pine Oil Corp. at Covington; «nd 
Frozen Food Locker Co. at Bunkie. 

@ FARMERS SUPPLY CO., Cuero, Tex., 
has acquired the Buchel Milling Co., !nc. 
The new owners are three World Wa: II 
veterans, A. W. Schaffner, P. G. Schaffner, 
and Leon T. Kruse. 
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Named Sales Manager 


W. H. GAMBLE 


W. H. Gamble has been promoted to 
general sales manager of the Corn Products 
Refining Co., New York City, the firm has 
announced. Mr. Gamble joined the com- 
pany in 1910 and was appointed western 
sales manager in 1924. He is also vice pres- 
ident and director of the Corn Products 
Sales Co. In his new capacity Mr. Gamble 
will direct sales of all the company’s pro- 
ducts. 


Shipments of Grain Decline 
At Milwaukee During 1946 


Receipts and shipments of grain handled 
by the Milwaukee Grain exchange, Mil- 
waukee, Wis., during 1946 were down ap- 
proximately 7,000,000 bushels from 1945, 
according to a report by James G. O’Brien, 
exchange secretary. Total receipts of wheat, 
corn, oats, barley, rye, flaxseed, and soy- 
beans were 52,972,785 bushels in 1946 and 
59,137,999 bushels in 1945. Shipments 
were 20,106,796 in 1946 and 27,090,757 
in 1945, 

Oats receipts increased from 2,608,878 
bushels in 1945 to 5,002,350 bushels in 
1946 but decreased receipts were noted for 
all the other commodities. Oats shipments 
were more than double those of 1945. 
Wheat receipts fell from 6,326,115 bushels 
to 3,665,510 bushels with wheat shipments 
declining from 7,144,154 bushels to 3,341,- 
081. Corn receipts were 9,249,000 bushels 
compared with 9,941,320 in 1945 and bar- 
ley receipts were down about 4,650,090 
bushels from 1945. 

@ HOFFLAND BROS., Soldiers Grove, 
Wis., have completed a new 28 by 50 foot 
addition to their feed mill. 

@ BADER & CO., Astoria, Ill., has pur- 
chased the former Roy Danner Elevator 
from Theodore Wagoner. 
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THE FACT 


STILL REMAINS 


that 
SUPERIOR 
ELEVATOR CUPS 


are it 5 
MADE STRONGER 
will 
have Dependable the 
GREATER CAPACITY year round. 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 


For all poultry 
and livestock. 


EAGLE ROLLER MILL CO. 


NEW ULM, MINN. 


WRITE TO: 
K. I. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


CAMEL 


WHEAT MIXED FEED 


for 


Poultry-Dairy Cows-Pigs 


“All in 


one bag” 


EXCELSIOR MILLING COMPANY 


Minneapolis e Minnesota 


LATTIN COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP 


Chamber of Commerce 327 So. LaSalle St. 
Buffalo 2, N. Y. Chicago 4, Ill. 
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THE 
STANDARD 
OF THE 
INDUSTRY 


e 
BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


PATENTED 


The scientifically built 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 
elevator operators. It has saved 
many vital man hours, cut costs, 


leg. Write for our 


and has increased capacities where- 


ever installed. 


Screw Conveyor Corporation 
PROOUCIS 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


729 Hoffman St. 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


Members Chicago Board of Trade 


EASTERN 
COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


R. J. Barnes, Pres. W. P. Jones, Sec’y. 
F.J. Faber, Vice-Pres. C.E. Donegan, Treas. 


MINNESOTA 


GIRL FLOUR 
and finest 


MILL FEEDS 


... order today from 
Capital Flour Mills 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Paul 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 


Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 
Ss Mill Feeds 
T CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


A 
L 
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Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


Fine for Starting Pigs and Calves 
DEMON 
Steamed 
Rolled Oats 


Des Moines Oat Products Co. 
Walter Berger, Pres. Des Moines, Ia. 


92 ONE FELL SWOOP 


The hard-to-mix essential trace min- 
erals — cobalt, iodine, zinc, copper, 
iron and manganese—can easily be 
added to feeds in one operation by 
means of MIRICOL Trace Mineral 
Compound. Provides production 
levels of trace elements which are 
recognized as indispensable for 
poultry and livestock. MIRICOL con- 
tains no salt, calcium or phosphorus. 
Check on this all trace mineral pro- 
duct. It may be just what you need. 


HOLT PRODUCTS CO. 


Aurora, Illinois 


B-B-M NO. 2 


Helps Them Grow 
And Produce! Kb 
Adds profitable por 


and beef pounds by aiding assimilation. 
Its high vitamin-mineral concentration 
offers savings that bring customers back 
for more. Easy to handle, ship and store. 


Write TODAY For Folder and Prices! 


J. K. INGLE CO. | 
454 RUSTON AVE. 
EVANSVILLE, INDIANA 


Dealerships Open 
Write Today! 


MILLIGAN & SON, INC. 


Sioux City, lowa 
Brokerage Department—C. S. Milligan, Mgr. 


Ingredients — ALFALFA MEAL 
and OYSTER SHELL 


Distributor for 


CELACTO 
The Lactic Acid Concentrate 


cal CHARLEY for Service! 


Phone 86549 at Sioux City, lowa 


e124 


FARTHING’S 
CHICKS 


A Dependable Wholesale Supply 
All Popular Breeds 


US Approved 
Sexed or Straight Run 


SHIPMENTS on DATE PROMISED 


Year ‘Round Service 
Write - - - Wire or Phone 


1h 
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Line of Products 
FARTHING’S HATCHERY 


Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton erpeetn— —floor level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


HAMMER MILL FOR SALE 
Hes 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


CORN CUTTER FOR SALE 
Cut ter—grader—polisher—aspirator, 3000 Ibs. 
per hr. A-1 condition, guarantee. Write LE-21, 
c/o" fhe Feed Bag, Milwaukee 3, Wis. 


HAMMER MILL FOR SALE 
Ncw Jacobson Universal Hammer mill—com- 
lete--75 HP motor, etc. Quick delivery. Write 
Box H-126, The Feed Bag, Milwaukee 3, Wis. 


rching Year ’Round — All Popular Breeds 

U.S. Approved—Pullorum Controlled. Re- 

lable Source For Nutritional Research Labora- 

Hatchery, 860 West Jackson St., 
orr:s, 


FOR SALE 

A prosperous lumber and feed business for sale 
in an outstanding agricultural section of South- 
western Wisconsin. Here is a perfect oppor- 
tunity to step into a good, sound, going busi- 
ness that has been well established for years, the 
a! lumber yard in town, doing $192,000 worth 
of business last year. The owner wishes to re- 
tire because of his health and will dispose of 
everything, including modern office building, 
and equipment, warehouses, lumber shed, feed 
mill, granaries, coal sheds ’and four trucks, at 
a very reasonable figure. For further informa- 
tion, address inquiry in care of Box JW-281, 
The Feed Bag, Milwaukee 3, Wis. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 


hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 
MILL EQUIPMENT FOR SALE 

1 Husk reel—Sprout Waldron 

1 Ear corn crusher—Dreadnaught-Bryant En- 
gineering Co. Size 2. 

15 HP 1800 RPM General Electric Motor, 
Oregon Creamery Co., Oregon, Wis. 


FOR SALE 
Large modern feed mill and elevator 176° ~~ 
30’ operated by electric power. Located in 
good farming community with excellent Sasiates 
opportunities. Write Box 236, Bruce, Wis. 


FOR SALE 
One No. 30 Blue Streak hammermill complete 
with dust collector. One Bryant corn crusher. 
T. H. Erickson, Strum, Wis. 


FOR SALE 
SEED GRAINS, certified & 2nd. generation 
Vicland seed oats, Wis. No. 38 seed barley, 
Henry wheat. 
ALFALFA SEED, all origins, Boulay Bros. 
Co., Fond du Lac, Wis. 


MILLWRIGHT WANTED 
To supervise and help with the installation of 
a grain dump, elevators, onveyors etc. The 
agua Grain & Mlg. Co., Inc., Wellington, 
io. 


FOR SALE 
One ton Strong-Scott mixer complete with 
motor and elevator. In fine shape. 
One Sprout-Waldron mill, 22”, 2-20 HP mo- 
tors, 40 HP starter. Ray R. Fitzgerald, Box 
188, Janesville, Wis. 


SPROUT WALDRON ATTRITION MILL 
Rebuilt and guaranteed 24” double runner, 
motor driven Attrition mill. Immediate delivery. 
McLaughlin, Ward & Co., Jackson, Michigan 


@ ROYAL CENTER ELEVATOR, Royal 
Center, Ind., has constructed a new 20,700 
bushel storage bin. 


@ JOHN DANCHWART, Wabasha, 
Minn., a World War II veteran, has pur- 
chased August Burrichter’s feed store. 


@ WESTERN STAR MILL CO., Salina, 
Kan., has announced the purchase of the 
Mayfield Feed & Grain Co., Dalhart, Tex., 
from A. J. Mayfield. The firm plans to con- 
struct a new 200,000 bushel concrete grain 
elevator on its newly acquired property. 
@ FARMERS CO-OP ELEVATOR, 
Blooming Prairie, Minn., has purchased the 
L. G. Campbell feed mill. 


Wertz Purchases Blue Tag 
Mills From C. L. Allen 


R. M. Wertz, Bartlesville, Okla., has 
announced the purchase of the Blue Tag 
Mills, Coffeyville, Kan., from Clarence L. 
Allen, who has operated the firm for the 
past 21 years. The company manufactures 
and distributes mixed feeds in southern 
Kansas and Oklahoma. 

Mr. Wertz was for five years Oklahoma 
representative for Blue Tag Mills. C. O. 
Dobbins has been named to succeed him in 
the Oklahoma sales territory but no cther 
changes in personne] have been announced. 
Mr. Allen has not yet disclosed his future 
plans. 

@ RALPH SPRAGUE, Oclwein, Iowa, 
has sold his feed business to Robert Dove 
and LaVern Steffen. 


FOR SALE 


Baled Shavings and Sawdust 
Peanut Hulls—Peat Moss 


‘Ideal bedding and litter for 
cattle and poultry 


CARLOAD LOTS ONLY 


also 


All kinds of Lumber 
E. B. REIN LUMBER CO. 


384 East 149th St., New York 55, N. Y. 


FOR SALE: IMMEDIATE POSSESSION 

One (1) new and uncrated Kelly Duplex feed 
mixer @ $400.00; One (1) 75 HP 22/3/60 
Cutler-Hammer compensator starter, complete 
with oil @ $225.00; and One (1) 300 M. P. 
Ammeter with (1) donut transformer and box 
@ $60.00. Green Lake County Cooperative Farm 
Supply, Telephone Green Lake 2721. Green 
Lake, Wis. 


WANTED 

Union Special Bag sewing machine, capacity 
eight-twelve bags per minute with 3 to 6 it. 
conveyor. Write serial nos. and complete details 
CarO-Green, Inc., Mfgrs., Exchange Bldg., Kan- 
sas sas City 6, Mo. 


DOG FOOD SALESMEN 
Wanted for established, popular dry ration. 
Complete line. Pittsburgh, Philadelphia, South- 
ern Jersey, New England areas. Attractive com- 
mission plus expenses. Write Box FS- 254, The 
Feed Bag, Milwaukee 3, Wis. 


Receivers, Shippers and Elevator Operators 


Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


SNOW WHITE _ 


TOP 
QUALITY 


WIRE 
WRITE 
OR PHONE 
SNOW WHITE (Hen-Pullet-Chick , 
in self-selling paper 80s — also Hen- 
Chick- Meal-Flour in new cloth 
100s. Clean; sterile; no organic odor; 

white; uniform quality. 
EDWARD R. BACON GRAIN COMPANY 
les Agents: White Shell Corporation 
177 MILK STREET BOSTON. MASS. 


FISH OILS 
for 


MARDEN'WILD CORP. 


COLUMBIA STREET-SOMERVILLE, MASS. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 
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Brokers of ... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


The Gal who’s a Pal” to 
Northwest Feed Dealers— 


LAND 


FEEDS ¢ SEEDS ¢ FERTILIZERS 


“Better Feeds & Seeds for Northwest Needs” 


Trade Mark Reg. 


5S 


1000 A/400 A.O.A.C. D 
2000 A/400 A.O.A.C. D 


VITAMINE 
BRAND OILS 


(Cod Liver Oils with 
added Vitamins A & D) 


2000 A/400 A.O.A.C.D. 
3000 A/400 A.O.A.C.D. 


Reliable, economical, chick - tested: 


sources of the so essential vitamins 
A and D. 


BETTER Mill Machinery 


The Kelly-Duplex line is built to do 
dependable work, day in and day out— 
and you'll reap the benefits of bigger 
profits through lowered operation costs 
and more satisfied customers. A complete 
line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for 


longer life and greater 
durability. It’s guaranteed 
for your protection. 


147-P Varick St., New York 13, N. Y. 


PEDER DEVOLD Ol COMPANY, INC. 


The Duplex Mill and Mfg. Co. 
Springfield, Ohio - 


Kansas City Board Elects 
Sturtevant President 


R. H. Sturtevant, vice president of :he 
Hart-Bartlett- Sturtevant Grain Co., was 
elected president of the Kansas City bo: rd 
of trade at the organization’s annual elec. 
tion held Jan. 7, the board has announced, 
B. J. O'Dowd, vice president of the Mo: :e- 
Seaver Grain Co., was elected first * ce 
president and Elmo F. Merrill, treasurer ind 
general manager of the Moore-Lowry Fi ur 
Mills Co., was chosen second vice president. 

Mr. Sturtevant formerly was first vice 
president and Mr. O'Dowd second \ice 
president of the exchange. 

Elected to two-year terms on the bourd 
of directors were the following: Gunnard 
Johnson, Wolcott & Lincoln, Inc.; RJ. 
Anderson, Norris Grain Co.; Edmund Mar. 
shall, Shannon Grain Co.; J. F. Hilts, Cum- 
mander Larabee Milling Co.; T. A. O'Sul- 
livan, Flour Mills of America, Inc.; and 
W. B. Young, Goffe & Carkener, Inc. 

Newly elected members of the arbitration 
committee are: H. G. Stevenson, Flour Mills 
of America, Inc.; C. J. Gundelfinger, 
Archer-Daniels-Midland Co.; L. J. Byrne, 
Klecan Grain Co.; Stanley G. Cronin, Rocky 
Mountain Grain Co.; and John Blowers, 
Standard Milling Co. 

New members of the Grain Clearing Co. 
board of directors are: F. W. Bartlett, Hart- 
Bartlett-Sturtevant Grain Co.; F. E. Theis, 
Simonds-Shields-Theis Grain Co.; John 
Stark, Mid-Continent Grain Co.; and E. E 
Klecan, Klecan Grain Co. 


Froedtert Plans to Merge 
With Eastern Candy Firm 


Plans for a merger of the Froedtert 
Grain & Malting Co., Milwaukee, Wis., and 
Rockwood €& Co., Brooklyn, N. Y., candy 
manufacturing firm, have been announced 
by Kurtis R. Froedtert and H. Russell Bur- 
bank, presidents of the two companies, re- 
spectively. Officers of the firms are com- 
pleting merger details which will be sub- 
mitted to the boards of directors and stock- 
holders, Mr. Froedtert stated. 

The Froedtert Co. is the world’s largest 
commercial malting concern and operates 
plants at Winona, Minn.; Minneapolis, 
Minn.; Detroit, Mich.; and Milwaukee. 
Rockwood & Co. is one of the count: ,’s 
biggest chocolate manufacturers. Under te 
merger plan the two firms would be op: r 
ated as divisions with no major changes in 
management policies or personnel. 


@ GREENSLIT LUMBER CO., Stant: ., 


Neb., has installed a new corn drier. 


NEW CATALOG 

The Pulverizing Machinery Co., Sus’ 
mit, N. J., has announced publication of 2 
new 48 page catalog describing the coi 
plete line of Mikro-Pulverizers and Mik: ~ 
Atomizers which it manufactures. Ba 
principles of design and various modific.- 
tions of the equipment for varied prodv~ 
tion operations are presented in the boo ~ 
let, which may be obtained by writing Pi '- 
verizing Machinery Co., Chatham roa|, 
Summit, N. J. 
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Longaker Assumes Control 
Of Indiana Properties 


Charles T. Longaker, New York City, 
veteran of 18 years in the chemical market- 
ing industry, has taken personal supervision 
of the two feed and grain plants and a fer- 
tilizer plant in De Kalb county, Ind., which 


CHARLES LONGAKER 


he purchased recently. The properties in- 
clude Waterloo Mills, Waterloo; a grain 
elevator at Butler; and a new fertilizer plant 
under construction near Waterloo. 


Mr. Longaker was formerly manager of 
the dry ice division of the Mathieson Alkali 
Works, New York City. He joined Mathie- 
son in 1941 as sales manager of the divi- 
sion. Prior to entering the chemical industry 
Mr. Longaker attended Northwestern uni- 
versity and the University of Kansas. 

Pliny Gratz, from whom Mr. Longaker 
purchased the Waterloo Mills, will continue 
to be associated with the business in an 
advisory capacity. 


New Antigen Developed by 


Salsbury’s Laboratories 


Dr. Salsbury’s Laboratories, Charles City, 
lowa, has announced the development of a 
new formula of pullorum disease stained 
antigen which is now being produced in 
500-unit size. The new formula is known 
as “K” antigen because it contains colloidal 
sulphur in accordance with recommenda- 
tions of the department of agriculture bu- 
reau of animal husbandry. 

The new antigen is believed to be supe- 
tior to other types largely because of its 
sensitivity and specificity in testing for pul- 
lorum in poultry. Production of regular 
and “T. G.” formulas of stained antigen 
will continue, Dr. J. E. Salsbury announced. 
The new. formula, however, gives more 
clear-cut reactions and reduces pinpoint 
reactions which are not always definitive 
regarding the presence of pullorum. 
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LAKE CITY, MINN. 
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© IMPROVE FEED QUALITY—AND _ 
LOWER FEED COST . . . CONSULT: 
THE AMBURGO NUTRITIONAL 
ENGINEER IN YOUR TERRITORY. 


THE AMBURGO COMPANY, INC. 
1421 CHESTNUT ST. « PHILA. 2, PA. 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


ZS LENNANT & HOYT O. 
BUNGE 
4 oN 
= 


Aerco Corp. 72 
Allied Mills, Inc. 39 
Amburgo Co. 127 
American Dry Milk Institute -................... 100 
Armour & Co. 117 
Atkins & Durbrow, Inc. 8 
E. R. Bacon Grain Co. 125 
W. M. Bell Co. 100 
Bemis Bro. Bag Co. 11 
Biloxi Grit Co. 119 
Car Glen 2 
The Borden Co. 26 
Bunge Elevator 127 
L. Burmeister Co. 112 
Calcium Carbonate Co. 18 
Capital Flour Mills -....... 124 
CarO-Green, Inc. 57 
Cereal Grading Co. 124 
Central Mills, Inc. 24 
Chantland Seed Co. 111 
Chase Bag Co. 77 
Herbert K. Clofine 128 
Commercial Solvents Corp. ............--..-.-------------+ 69 
G. E. Conkey Co. 105 
Dawe’s Products Co. 59 
Day Co. 84 
Des Moines Oat Products Co. ..................--.-- 124 
Deutsch & Sickert Co. 124 
Peder Devold Oil Co. 126 
Donovan Feed Co. 113 
Doughboy Mills 107 
Dreyer Commission Co. 128 
Duplex Mill & Mfg. Co. 126 
E. I. du Pont de & 73 
Eagle Roller Mills 123 
Eastern Commodities : 124 
Electric Steel Elevator 125 
Eriez Mfg. Co. 95 
Ray Ewing Co. 62 
Exact Weight Scale Co. 12 
Excelsior Milling Co. 123 
Farthings Hatchery 124 
Feed Supplies, Inc. 12 
Franke Grain Co. 12 
Fredman Bag Co. 130 
Fruen Milling Co. 116 
General Mills, Inc. 10 
Glidden Co. 70 
Golden Eagle TOD. 9 
Handees Co. 121 
Hendy Feed Co. 113 
Hiawatha Grain Co. 125 
Hilltop Laboratories 121 
Holt Products Co. 124 
Honeggers’ & Co. 122 
S. Howes Co., Inc. 12 
Hubbard Milling Co. 13 
H. D. Hudson Mfg. Co. 16 
T. E. Ibberson Co. 115 

K. Ingle Co. 124 
Iodine Educational Bureau, Inc. .................. ..102 
Iowa Feed Co. 30 
Iowa Limestone Co. 117 
Jacobson Machine Works 103 
Jacques Seed Co. 118 
Jeffreys Laboratories, Inc. 129 


Kasco Mills, Inc. 
Max Katz Bag Co. 
Kellogg Milling Co. 
Spencer Kellogg & Sons, Inc. 
Percy Kent Bag Co., Inc. ..:......... 


King Midas Flour Mills 132 
C. M. Keith Co. 112 
Koelsch Grain Co. 113 
Kraft Foods Co. 45 
LaBudde Feed & Grain Co. .... 

Land-O-Lakes Creameries, Inc. -. 
Lattin, Inc. 123 
Leary Grain Co. 128 
Lederle Laboratories 53 
O. E. Linck Co., Inc. .. a 
Lindsey-Robinson & Co. 

Maney Brothers 109 
Marblehead Lime Co. 101 
Marden-Wild Corp. 125 
C. J. Martenis 124 
Mathieson Alkali Works 114 
McMillen Feed Mills 89 
Greamery Co. 98 
Merchants Feed Corp. 125 
Merck & Co., Inc. 46 
Midwest Barley Improvement Ass’n. ............ 114 
Mill Mutual Fire Prevention Bureau............ 109 
Milligan & Son, Inc. 124 
Milwaukee Feed & Grain Co. -....0...2......... 130 
128 


Morton Salt Co. 122 


* *& *& SUPREME BRAND x x 


MILK BY-PRODUCTS 


Herpert K:CLorine FING 
Bulletin Bldg., te 
Philadelphia 7, Pa. By 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CC. 


(At it since ’92) 
414-415 Merch. Exch. Bldg., St. Louis 2, 0. 
Board of Trade Bldg. Kansas City, ‘0. 


DRY VITAMIN 


MARION, INO. 


Mullin & Dillon Co. 129 
Murphy Products Co. 131 
Meyers-Sherman Co. 106 
Herman Nagel Co. = 
National Alfalfa Dehydrating & Milling Co..... 
National Products 0 
National Food 81 
J. Neahr & Co. . 104 
Feed Co. 113 
New England By-Products Corp. -............. 90-91 
Newsome Commission Co. 113 
North East Feed Mill 128 
Northrup, King & Co. 97 
Northwest Distributing Co. 44 
Oyster Shell Products Corp. ...................--.----: 110 
Pay-Way Feed Co. 120 
Pillsbury Feed Mills .... 55 
Prater Pulverizer Co. 48 
Pratt Food Co. 49 
W. C. Pratt Co. 113 
Premier Peat Moss Corp. 114 
Purina Mills 122 
Quaker Oats Co. 94 
E. B. Rein Lumber Co. 125 
Russell-Miller Milling Co. 4 
Ryde & Co. 119 
Dr. Salsbury’s Laboratories -..................-......--.- 74 
Sargent & Co. 92 
Savage, Inc. 42 
Schenley Distilleries, Inc. -............................-.- 40 
Screw Conveyor Corp. 124 
Sea Board Sales Co. 128 
J. B. Sedberry, Inc. 82 
Shellbuild Co. 115 


Sidney Grain Machinery Co. 
Silmo Chemical Corp. 
W. J. Small Sales Co. 
Specialty Feed Products Co. 
Specifide, Inc. 
E. R. Squibb & Sons 
A. L. Stanchfield & Co. 


Feed Ingredienis 
of all Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 


Standard Brands, Inc. 


tone ountain 7 
Stratton Grain Co. 80 
Strong-Scott Mfg. Co. 3 Ss & V E M oO N E Y 
Bumect Peed & Grain Co... 121 ith 
Superior Packing Co. 128 wi 
Swift & Co. 88 
| SEA-COLL 
Ultra-Life Laboratories, Inc. ..............- 6-7 
Union Service Co. 124 
Union Special Machine Co. -........000202..0.....- 130 

S. Sugar Corp. 10 
U. S. Industrial Chemicals, Inc. .................... 85 NOW! Buy SUPERIOR S-PURE 
Val-A Co. 121 Meat and Bone Scraps 
Vandever-Ansley Co. 119 Digester Tankage 
Vi-D-Co. 128 Bone Meal — Blood Meal 
Vio-Bin Corp. 115 
Vitality Mills, Inc. aii Superior Packing Co. 
Waterloo Mills Co. 54 
Werthan Bag Co. 108 St. Paul, Minn. 
White Laboratories 118 
K. I. Willis Corp. ; 123 
Wilson & Co., Inc. 122 
Winthrop Chemical Co. 36 


Wisconsin Agricultural Experiment Station....120 


@ IPAVA FARMERS ELEVATOR CO., 
Lewistown, IIl., is constructing a new feed 
and seed headquarters. 


@ FARMERS ELEVATOR, INC., Swan- 
ton, Neb., has purchased the L. F. Eller- 


meier elevator. 


@ MARY MONFORT, Fairfield, Iowa, has 
been appointed to succeed Ruth Lantz as 
secretary to Mark G. Thornburg, Des 
Moines, secretary of the Western Grain & 
Feed association. 


NAMED SALES MANAGER 

Ernest Lyster has been appointed service 
and sales manager for northwest Iowa by 
the Boeke Feed Co., Des Moines, the firta 
has announced. Mr. Lyster has been active 
in the retail and wholesale business for 25 
years. The Boeke Feed Co. has invited feed 
retailers from throughout Iowa to attend 
an open house at its new plant in Des 
Moines Feb. 21. 


BAGS 


BURLAP, COTTON 
and PAPER 
— or PRINTED 


Turines. 
INDIANAPOLIS, IMD 


SOYBEAN MEAL . . . MILLFEEDS 
LINSEED MEAL 
A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapo ‘is 


‘GRAIN COMPANY 
(1023 CHAMBER OF COMMERCE, MINNEAPC 
Bridgeport 1231 
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Hubbard Milling Co. Holds 
Winter Sales Conference 


Forty salesmen, executives, and laboratory 
chemists of the Hubbard Milling Co., Man- 
kato, Minn., attended a sales conference at 
the home office Jan. 31-Feb. 1, according 
to an announcement by C. B. MacLeod, 
president and general manager of the firm. 
New nutritional developments and the com- 
pany’ plans for future activities were dis- 
cussed thoroughly at the meeting, Mr. Mac- 
Leod <aid. 

The firm announced an expansion pre- 
gram already underway which includes a 
new vitamin laboratory for research «ind 
control work, a new soybean plant at the 
Man! ato mill, and added facilities for hio- 
logic:l research, 

Speakers at the conference in addition 
to Mr. MacLeod were: George Patrias, new 
biolovical chemist; George C. Thomas, feed 
sales manager; John Bush, assistant sales 
man: ger; Ben Rieke, sales department; Vern 
Luncin, advertising manager; and Lyman 
Peck Chicago feed consultant. 


lowa Feed Institute Urges | 


Plenned Feeding Programs 


Buy and start chicks early and you'll 
make more money. That's the advice being 
given Iowa farmers by the Feed Institute of 
Iowa in a new promotion campaign. The 
organization emphasizes the importance to 
poultry producers of planned feeding pro- 
grams, stating: 

“The right feeding program is one de- 
signed to start the chicks fast, keep them 
coming fast, and finish them fast. First es- 
sential is a quality starting mash that con- 
tains all the essential proteins, minerals, and 
vitamins. Plenty of water and feed kept be- 
fore the chicks at all times is vital. Good 
sanitation is equally important.” 

Poultry for Profit week, held Feb. 2-9, 
was highlighted by a series of meetings 
throughout Iowa at which Feed Institute 
spokesmen stressed the advantages of mar- 
keting poultry earlier with the aid of scien- 
tific feeding programs. 


"Goodness, it looks so easy! You just put 
fodder in one end and take milk out of the 
other." 
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@ BLUE J FEEDS, INC., Gering, Neb., 
has been incorporated with John R. Jirdon, 
Morrill, as president; Frank Warden, Ger- 
ing, executive vice president; and Roy Hil- 
debrandt, Morrill, secretary and treasurer. 


NEW BEMIS FILM 


King Cotton is the star of “The King’s 
Other Life”, a new 20 minute motion pic- 
ture produced for the Bemis Bro. Bag Co., 
St. Louis, Mo. The film is 16 mm. size, full 
color, and shows the movement of cotton, 
step by step, from the fields until it is fash- 
ioned into bags for industrial use. Interested 
firms may borrow the film by contacting 
their nearest Bemis representative or the 
Bemis general office, 408 Pine street, St. 
Louis. 


Mutual Group Re-affiliates 
With National Association 


The Mutual Millers & Feed Dealers asso- 
ciation, at its midwinter convention held at 
Buffalo, N. Y., Feb. 7, voted unanimously to 
re-affiliate with the Grain & Feed Dealers 
National association, according to an an- 
nouncement by Gustavus A. Bentley, sec- 
retary-treasurer of the group. 


The decision to join with the National 
was made following a brief address by Ed- 
ward G. Cherbonnier, St. Louis, Mo., feed 
consultant of the National association, who 
stressed the vital need for teamwork and 
close cooperation between members and 
groups within the feed industry. 


FEED GRAINS ... 


FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 

LAMAR, COLORADO 


ST. LOUIS, MO. 
CHANDLER, ARIZ. 


DO YOU KNOW | 
HOW THEY CAN 
IMPROVE 
YOUR FEEDS? 


They are the newest development 
in the field of nutrition, and are 
proving one of the most valuable 
discoveries in the feed business 
in years. 

Our new booklet, “ENZYMES 
IN ANIMAL NUTRITION”, — just 
off the press—tells what enzymes 
are, how and why they work, and 
— most important —how they can 
help improve your feeds, produce 
better satisfied custo- 
mers. 


Write today for your 
free copy. 


JEFFREYS 


LABORATORIES, Inc. 
BOX B SALEM, VA. 
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BROKERS...JOBBERS 
DISTRIBUTORS 
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MIXED CARS 
TRUCKLOADS — CARLOADS 


FEED AND GRAIN 
Milwaukee Geed & Grain 
Company 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 5643 


ure we're proud 
though we hate to brag 
your Satistaction is 


Sredman 


DA 4114-330 E CLYBOURN 


Company 


MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 


Union 
ity units 


Economical 
Gag Closers 


@ Union Special Suspended 

Head Bag Closing Machines 

are designed to bring the ad- 

vantages of machine sewed 

closures to the numerous jobs ‘a. 
where the amount of work to 
be handled or seasonal varia- 
tion does not justify the in- 
stallation of large scale 
production equipment. Engi- 
neered and built by the origi- 
nators of filled bag closing 
equipment, these economical 
units are ideal for general 
service in small mills 
or for utility and 
standby duty in large 
mills. 

For complete infor- 
mation on what Union 
Special Suspended 
Head Utility Units 
offer, write for Bulle- 
tin 201. Union Spe- 
cial Machine Co., 
448 N. Franklin St. 
Chicago 10, Illinois. 


Suspended Head Units are 
furnished in four combinations 
of sewing heads and suspen- 
sions. You have your choice 
of either the Class 14500 
sewing head (shown above) 
or the heavy duty Class 
80600 sewing head and 
your choice of the tan- 
dem pulley suspension on 

the Top Lock Thor Bal- 
ancer (shown in the 
inset). 


ASK FOR 
NEW BULLETIN 


THE FEED BAG — February, 1547 
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and SAVE 


ASK ABOUT THE MURPHY MIXING PERMIT 


See how easily you can make a | chick starting mash yoursell 


Make aud 
Save Difference wtth 
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Help them get increased way profits with 


King Midas Dairy Feeds 


The milk pails tell the story . . . good profits, or better 
profits? When your customers feed King Midas Dairy Feeds, 
they're aiming for better profits. King Midas Dairy Feeds 
are top quality. They're blended from carefully selected 
ingredients, scientifically balanced to provide maximum 
feeding value . . . for increased milk production. 


Feature profit-making King Midas Dairy Feeds. 


APPLE. RIVER MILL €O.—FEED DIVISION 


FLOUR MILLS: 


KING MIDAS 


q DAIRY FEEDS] 


APPLE R 
Co. 


KING Mipas | 
FEEDS" 
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